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1990 major awards to the 
Gazette Telegraph in 
Colorado Springs 


¢ Pulitzer Prize for feature writing 


¢ Benjamin Fine education writing national first 


¢ Aviation /Space Writers national first 
¢ AP Sports Editors best Sunday sports 


¢ Society of Newspaper Design four excellence awards 


° 13-state Best of The West most firsts with three, most awards with six 
¢ Colorado Press sweepstakes for general excellence, news story, layout 


¢ Colorado AP Editors /Reporters general excellence first, photo sweepstakes 
e Colorado SPJ most firsts with six 


COLORADO SPRINGS 


GAZETTE 
r[ 'ELEGRAPH 


A Division of 
Freedom Newspapers Inc. 


Extraordinary people with great expectations 
achieving exceptional journalism 








KIRST PLACE 


BEST GRAPHIC PRESENTATION-THE DAILY BREEZE 
California Newspapers Publishers Association 1989 Better Newspapers Contest 
Daily newspapers with circulation over 75,000 


FIRST PLACE 


BEST PHOTO JOURNALISM-THE DAILY BREEZE 
California Newspapers Publishers Association 1989 Better Newspapers Contest 
Daily Newspapers with circulation over 75,000 


FIRST PLACE 


BEST CLASSIFIED SECTION-THE DAILY BREEZE 
California Newspapers Publishers Association 1989 Better Newspapers Contest 
Daily newspapers with circulation over 75,000 


FIRST PLACE 


PROMOTION-THE DAILY BREEZE 
1989 James S. Copley Ring of Truth Awards 
Recognizing 13 daily newspapers in California and Illinois owned by The Copley Press | 


FIRST PLACE 


NEWS PHOTOGRAPHY-THE NEWS-PILOT 
1989 James S. Copley Ring of Truth Awards 
Recognizing 13 daily newspapers in California and Illinois owned by The Copley Press 


FIRST PLACE 


PORTRAIT PHOTOGRAPHY-THE NEWS-PILOT 
1989 James S. Copley Ring of Truth Awards i 
Recognizing 13 daily newspapers in California and Illinois owned by The Copley Press 


FIRST PLACE 


GENERAL EXCELLENCE-THE OUTLOOK 
California Newspapers Publishers Association 1989 Better Newspapers Contest 
Daily newspapers with circulation between 25,000 and 75,000 


ANGELES Nowepapors 
Daily Breeze News-Pilot The Outlook 


5215 Torrance Bivd., Torrance, CA 90509 (213)540-5511 
Represented Nationally by Sawyer/Ferguson/Walker 





KRTN 
SALUTES ITS 
1990 PULITZER PRIZE-WINNING 
CONTRIBUTORS 


Che Seattie Gimes 


* National Reporting 
Ross Anderson, Bill Dietrich, Mary Ann Gwinn, Eric Nalder 


Detroit Free Press 


* Feature Photography 
David C. Turnley 


The Philadelphia Inquirer 


¢ Public Service Journalism 


San Jose Mercury News 


* General News Reporting 


At KRTN, we're proud of our 1990 Pulitzer Prize winners. And we're 
no less proud of all our contributors who have won more than 30 Pulitzer 
Prizes in the past five years. We salute their achievements and their 
commitment to excellence. 

For more information on our award-winning news, photography and 
graphics services, call Walter Mahoney at 800/322-3068. 


KNIGHT-RIDDER / TRIBUNE NEWS 
INFORMATION SERVICES 


Represented worldwide by Tribune Media Services, Inc. 
Tribune Media Services + 64EastConcord Street - Orlando, Florida32801 + 407/839-5754 + 800/322-3068 








EDITOR & PUBLISHER CALENDAR OF EVENTS 





MAY 
SMTWTES 
12345 
67 8 9101112 
13 141516171819 
20 21 22 23 24 25 26 
27 28 29 3031 


JUNE 


SMTWTES 

8 2 
3456789 
10111213 141516 
17 18 192021 2223 
24 25 26 27 28 29 30 


JULY 
SMTWTES 
ae 4567 
8 91011121314 
15 161718192021 
22 23 24 25 26 27 28 
293031 











4 Ways to Increase 
Revenue in 1990 
Through Selling Against 
the Yellow Pages 


e Retailer/Merchant Workshops 


Allows our trainer to do the selling for you 
in a group workshop for business people. 


¢ Professional Service Workshops 


Pioneer business from categories that spend 
most of their budget on yellow pages. 


e Field Selling/Training 


Produces revenue immediately and sells 
your staff on how well the concept works. 


e Videotape Package 
The same technique-oriented training we 


provide on a live basis for a small fraction 
of the price. 


1-800-255-9784 


Outside USA call 
(206) 254-5600 


American 
Consulting 


A Division of Wasserood, Inc. 
11818 SE Mill Plain Blvd. Ste 410 Vancouver, WA 98684 








MAY 
20-23—international Newspaper Financial Executives, Spring Management 
Conference, Hilton Head, S.C. 
20-23—International Newspaper Marketing Association, 60th Annual Meet- 
ing, Fairmont Hotel, New Orleans. 
20-23—New Engiand Association of Circulation Executives, Sheraton Inn, 
Sturbridge, Mass. 
20-23—World Congress of Newspaper Publishers and International Federa- 
tion of Newspaper Publishers (FIEJ) Annual General Meeting, 
Copenhagen. 
29—ANPA Foundation NIE International Day Conference, Hilton Hotel 
and Towers at Rockefeller Center, New York City. 
30-6/1—Newspaper in Education Conference, New York Hilton. 
30-6/1—ANPA Foundation NIE Conference, Hilton Hotel and Towers at 
Rockefeller Center, New York City. 
30-6/2—Advertising Checking Bureau, National Cooperative Advertising 
Conference, Scottsdale Princess Resort Hotel, Scottsdale, Arizona. 


JUNE 
1-2—Freedom of Information Conference, Freedom of Information Found- 
ation, Dallas; Hyatt Regency at Reunion. 
6-8—Canadian Managing Editors Conference, Kingston, Ont. 
7-10—Investigative Reporter and Editors Inc., National Conference, 
Adam's Mark Hotel, Charlotte, N.C. 
8-10—Foundation for American Communications, Economics of the Illegal 
Drug Trade, Ramada Renaissance Techworld, Washington, D.C. 
8-10—Wisconsin Newspaper Association, Annual Convention, Telemark 
Lodge, Cable, Wis. 
11-12—Children’s Express News Service, Symposium, “Media and Chil- 
dren,” New York Hilton. 
10-13—Newspaper Personnel Relations Association, Annual Conference, 
Hotel El Dorado, Santa Fe. 
13-15—Suburban Newspapers Management Conference, San Antonio. 
13-16—Association of Free Community Newspapers, Annual Convention, 
Tropicana Resort & Casino, Las Vegas. 
13-17—National Federation of Press Women, Communications Conference, 
Mariott Hotel, Albuquerque. 
14-16—Florida Press Association, Annua! Convention, Fort Lauderdale. 
16-20—ANPA/TEC Conference, Las Vegas. 
17-21—ANCAM Conference, Skyline Hotel, Calgary, Alberta, Canada. 
21-23—-Tennesee Press Association, Anniversary Convention, Peabody 
Hotel, Memphis. 
24-27—iCMA Sales Conference, Hyatt Regency Embarcadero, San Fran- 
cisco. 
27-7/1—Associated Press Sports Editors, Convention, Westin Hotel, Boston. 


Seminars!/Workshops/Clinics 


JUNE 
3-6—SNPA Foundation Seminar, Telemarketing and Circulation, Okla- 
homa City. 
6—PNPA Foundation Seminar, Improving Sports Sections, Pennsylva- 
nia Press Institute, Harrisburg. 
6—NENA Newswriting Workshop, Westborough Marriott Hotel, West- 
borough, Mass. 
3-8—The Poynter Institute for Media Studies, Writing: Teaching Fellow- 
ship in Newswriting, St. Petersburg. 
8—PNPA Foundation, improving News Reporting for Daily & Weekly 
Newspapers, Pennsylvania Press Institute, Harrisburg. 
9—PNPA Foundation Seminar, Improving News Reporting for Daily & 
Weekly Newspapers, Pennsylvania Press Institute, Harrisburg. 
8-10—Mid America Press Institute Seminar, Better Newspaper Writing, 
Clarion Hotel, St. Louis. 
8-13--Stan Kalish Picture Editing Workshop, Administered by the National 
Press Photographers Foundation, Marquette University, Milwaukee. 
10-13—American Press Institute, Environmenta! Reporting Seminar, Wind- 
sor Locks, Conn. 
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Julie Vorman: ? 
Another reason to subscribe to Reuters. 


“My approach to covering news 1 , t : 
is basic—get it right the first time. 
Accuracy, speed, and quality are 
the most important things for 
reporters at Reuters.” 

Veteran correspondent Julie 
Vorman is the newly appointed 
Reuter Bureau Chief for Florida 
and the Caribbean. Her precision 
and drive bring a keen perspective 
to the reporting from this area. 

“Reuters recognizes the grow- 
ing importance of the Caribbean 
region to North America: there 
are drug trans-shipments and 
money laundering activities; elec- 
tions scheduled in the Dominican 
Republic and in Haiti; changing 
trade issues—its much more than 
tourism. 

“In Florida, besides the Noriega 
trial, many important news items 

; will be coming from Miami. The 
financial problems of major indus- 
tries, the Cuban exile community 
versus Castro, and more space 
shuttle launches will be some of the 
top stories.” 

Julie Vorman is an example of 
the Reuter standard of excellence in 
news reporting: the talent, depth, 
and responsibility that our sub- 
scribers in North America depend 
on. And when Julie writes a story, 
she knows her audience. 

“Whenever I’m writing a story, | 
write as if it were going to be read 
by my neighbors in Iowa, where I 
grew up. If they’re talking about 
my story when they get together at 
the local coffee shop, I’ve done my 
job.” 

For more information about 
Reuter news services, call (212) 
603-3576. And put all of the Reuter 
journalists to work for you. 


The First Name 


Editorial workshop 





By Roy H. Copperud 


Not my type No. 695 


Type designers now might give thought to some aspects 
of legibility affecting changes in the age distribution of 
readers. Sans serif typefaces have gained wide favor since 
their introduction in the last generation or so, especially by 
magazines and, to some extent, by newspapers, displacing 
the traditional roman. All the comments here apply to the 
composition of text, as distinguished from headings. 

For those who have forgotten: serifs are the fine lines 
finishing off the strokes of letters, as at the top and bottom 
of M or ending the cross-stroke of T. As the name indi- 
cates, sans serif typefaces have no serifs and thus present 
a cleaner, more open appearance, but roman faces are 
much older and more prevalant and thus more familiar to 
the reader. They are easier to read. 

Roman faces have serifs and their vertical lines are 
heavier than the horizontal ones. The widespread use of 
sans serifs for text is no service to the reading public, since 
that public is growing older and its vision is less acute. The 
objection centers on punctuation marks. Semicolons, 
commas, and colons can be hard to distinguish. This, it 
seems, could be easily overcome by thickening these 
marks and making them more conspicuous. Another diffi- 
culty: lower-case ells and capital eyes are indistinguish- 
able. How this could be overcome short of redesigning the 
letters is difficult to imagine. 

While we are on the subject of typography, it can do no 
harm to mention that when Old English (technically, black 
letter) type is used to fancy things up, especially in the 
holiday season, caps must be restricted to initial letters; 
whole words set in caps are all but impossible to read. 

The books by Edmund C. Arnold, the noted newspaper 
designer, contain much useful lore on typography, includ- 
ing formulas governing the relation of type sizes to line 
width. A common mistake is setting type too wide for its 
size. Although the news columns are of standard width, 
special layouts permit deviations from it, as do cutlines for 
wide pictures. When lines are too wide, readability is 
impaired and extra effort is needed to keep the eyes on the 
right line. As a rule of thumb, type should not be set wider 
than two columns. Cutlines for a three-column picture 
should be set no wider than one-and-a-half columns, since 
three columns is too wide for eight- to 10-point type. 


Wayward words 


“Affected cities are still toting up the damage from the 
storm.” Tot with up and tote (carry, bear, lug) are some- 
times confused, usually in the participle, as here (should 
have been fotting) or in the past tense (“He toted the 
firewood to the cabin”) (“The sums were incorrectly 
totted up”). These examples use the correct forms. 


* * * 


From the writing of an emiritus professor of journalism: 
“We should see to it that editors and publishers hue to 
some kind of line.” The word here should have been hew 
(chop, cut: “He will hew to the line of right, let the chips 
fly where they may” — Roscoe Conkling). Hues are col- 
ors. 
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The 4th Estate 


By Doug Borgstedt 





"IT HAPPENS EVERY YEAR-THE BOSS COMES BACK FROM 
THE ANPA CONVENTION ALL FIRED UP AND DECIDES 
TO MAKE A LOT OF PERSONNEL CHANGES - " jam 
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About Awards 


SIEA contest. The Auburn Citizen, the Collinsville Her- 
ald, the Edwardsville Intelligencer and the Southern Illi- 
noisan (Carbondale) claimed sweepstakes awards in the 
Southern Illinois Editorial Association’s 1989 Better 
Newspaper Contest. 

The four garnered the SIEA’s General Excellence cita- 
tions in their respective circulation divisions: the Intel- 
ligencer and IIlinoisan for small and large dailies, respec- 
tively; and the Citizen and Herald for small and large 
weeklies. 

A total of 41 other newspapers took home at least one 
laurel from the awards ceremony held during the SIEA’s 
94th spring meeting at the Giant City State Park Lodge. 

The Effingham Daily News led the pack in sheer num- 
bers of awards with nine wins, including a blue ribbon for 
advertising excellence. Three papers took home eight 
awards each: the Fairbury Blade, the Collinsville Herald 
and the Robinson Daily News. The Edwardsville Intel- 
ligencer, the Auburn Citizen, the Granite City Press-Rec- 
ord, the Charleston Times Courier and the County Star 
(Tolono) woi: seven apiece. 





Hall of famers. Two veteran journalists were inducted 
into Southern Illinois University-Carbondale’s Master 
Editors Hall of Fame. 

Samuel O. Hancock of Herrin, retired United Press 
International correspondent, and Clyde Wills, editor and 
publisher of the Metropolis Planet, received their “Golden 
em” awards at the spring meeting of the Southern Illinois 
Editorial Association. 


Cecil competition. Zedra Jurist Aranow of the Union- 
News in Springfield, Mass., has won the Arthritis Founda- 
tion’s Russell L. Cecil Award nationally for three stories 
dealing with arthritis. 

Regional newspaper winners included Gary C. Rumm- 
ler of the Milwaukee Journal, Vickie Waters of the 
Newton (Kan.) Kansan and Linda Roach Monroe of the 
Los Angeles Times. 
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Publishers on Parade 


**Parade’s Young Columbus and 
our NIE program are a perfect fit?’ 


“Today’s students are tomorrow’s readers. That’s why we are actively involved 
in NIE. Parade’s Young Columbus Contest, the annual — incentive trip 
to Europe, helps us promote our Newspaper i in 
Education program. 

“Both teachers and students respond enthusiastically | 
to the contest each year. And, Parade’s newspaper 
promotion staff makes the contest easy by providing 
promotional materials and suggested school projects. 

“Young Columbus and NIE are a perfect fit at the 
Macon Telegraph and News. The Young Columbus 
program and Parade Magazine are two examples of 
our commitment to excellence in customer service and 
community involvement.” 


Featured in over 300 newspapers 
every Sunday. 








We Covered A War. 


CRIME COSTS MONEY 


can't say exactly how much crime is motivated by drugs, but 
rs [peru ore oot Seek ae we Pee 
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And Came Back With A Medal. 


For four consecutive weeks last September, The We're pleased to announce that “Overdose: Cocaine 
Oregonian presented a special report that was one of the and Crime in Portland” has been awarded the Sigma 
biggest editorial undertakings in our newspaper’s 140- Delta Chi Award, presented annually by the Society of 
year history. The 12-part series detailed the Portland Professional Journalists to honor excellence and integri- 
area's growing epidemic of illegal drug use: The causes. ty in journalism. In the opinion of the judges, it was jour- 
The effects. And the many possible solutions. nalism above and beyond the call of duty. 


If It Matters To Oregonians, Its In The Oregonian. quiied@eaonian 


Represented nationally by Newhouse Newspapers 





Editor & Publisher 


THE FOURTH ESTATE 


Robert U. Brown, President James Wright Brown 
Ferdinand C. Teubner, Publisher 


Publisher, Chairman of the Board, 1912-1959 





Faith in the future 


The size of the ANPA/TEC exposition scheduled for Las Vegas in 
June, and its growth since the last exposition in New Orleans a year 
ago, shows that manufacturers and suppliers of newspaper equip- 
ment have faith in the future of the business they work for even while 
newspaper publishers and their editors are showing concern about 
their advertisers and their readers. 

The amount of exhibit space reserved for this year’s ANPA/TEC is 
30,000 square feet more than was used a year ago and 60,000 square 
feet more than was used in Las Vegas in 1987. 

Whereas our advance conference planning issue a year ago 
announced there would be “almost 300” exhibitors in New Orleans, 
this year we are told there will be “more than 330 vendors” in Las 
Vegas. 

The introductory comment for this week’s pull-out section notes 
that “show to show, one thing never changes: technology’s efforts to 
address newspapers’ costs, quality and efficiency. As these concerns 
change, the technology changes to meet new demands.” In this 
instance, “technology” means the men and women who plan, create 
and manufacture the equipment newspaper people will employ to 
produce better newspapers more efficiently. It takes a strong belief 
that newspapers are going to be around for a long time. 


Changes at the U.N. 


Just as the new secretary-general of UNESCO seems to have 
succeeded in changing the direction of that organization, it appears 
the Information Committee of the U.N. General Assembly has fol- 
lowed suit. 

The proposal for a New World Information and Communications 
Order has been dropped in both organizations. The press and govern- 
ments of the Western world believed the suggestion for NWICO was 
just a disguise for proposals to license the press, establish codes of 
conduct, guarantee access to news media as a “human right,” ete. 

Now the language has been changed in both organizations and we 
read of their commitment to press freedom, independence, etc. 
There are skeptics who doubt that this language means what it says 
but we believe it reflects a critical change that goes hand in hand with 
political changes we are witnessing in Eastern Europe. 

At the request of the World Press Freedom Committee this Febru- 
ary, UNESCO organized a meeting of Western press leaders with 
newly independent Eastern European media leaders to see what 
could be done to help the burgeoning free press in those countries. 
Representatives of the Western press pledged their support and are 
now doing so. It seems to us that the United States government could 
assist that movement greatly by working within UNESCO. 


$34 million is obscene 


How can a jury deliberate two hours after a 10-week trial and 
arrive at a libel judgment of $34 million, including $31.5 million in 
punitive damages? “Destructive” would be a better word than “puni- 
tive.” 


Charter Member 


The Audit Bureau 
ky Audit _ of Circulations ABP 
Bureau Member 


American Newspaper AN PA 


Publishers Association 
6 mo. avg. circulation Dec., 1988—27,785 








The Oldest Publishers and Advertisers 
Newspaper in America 

With which have been merged: The Journalist established 

March 22, 1884; Newspaperdom established March, 1892; 

the Fourth Estate, March 1, 1894; Editor & Publisher, June 

29, 1901; Advertising, Jona 22, 1925. 


itor 
Robert U. Brown 


Managing Editor 
John P. Consoli 


Associate Editors 
David Astor, George Garneau, 
James Rosenberg, Lenora Williamson 


Midwest Editor 
Mark Fitzgerald 


Washington Editor 
Debra Gersh 


West Coast Editor 
M. L. Stein 


Copy Editor 
George W. Anderson 


Advertising Manager 
Steven A. Townsley 


Sales Representatives 
Stephanie T. Cooper, Robert N. Glassman, 
Richard H. Henrichs, Robert J. Mathes 
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Microfilm copies of Editor & Publisher are available in 16mm 
microfilm, 35mm microfilm and 105mm microfiche from: 
University Microfilms International, 300 North Zeeb Road, 
Ann Arbor, Mi 48106. 
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Letters to the Editor 





Touts benefits of intern programs 


I was pleased to see the article in 
the March 31, issue of Editor & 
Publisher concerning the internship 
program in California, sponsored by 
Rowland Rebele. I am a student 
myself, and have benefited from the 
experience of an internship. 

Perhaps the greatest problem fac- 
ing today’s journalism students is that 
practical experience is hard to come 
by. Students are being taught journa- 
listic skills and ideals by faculty and 
professors who, in many cases, have 
no real journalistic experience them- 
selves. This textbook education is 
quite valuable but cannot compare 
with the value of real-world experi- 
ence. 

There is a surplus of journalism 
students who desire this type of 





NEWSPAPERDOM® 
50 years ago... 


U.S. press mobilized to cover the 
biggest war in history after Hitler’s 
blitzkrieg thrust through Holland and 
Belgium began on May 9. Special cor- 
respondents rushed to Europe by ship 
and Clipper plane. ).ewspaper sales 
in New York City up 25%. Cable 
costs up 70%. International News and 
United Press restore “war assess- 
ments” on customers. The Asso- 
ciated Press holds the line. 

* * * 

Nazis silence government radio 
stations in Prague, Warsaw and Oslo 
used by RCA. Situation of stations in 
Amsterdam and Brussels in question 
as commercial messages are discon- 


tinued. 
* * * 


Newspaper-owned delivery trucks 
operated as a part of interstate trans- 
portation have been placed under 
maximum hours regulation by the 
Interstate Commerce Commission 
and simultaneously exempted from 
the 42-hour work week prescribed by 
the Fair Labor Standards Act. After 
Aug. | operators may not drive them 
more than 60 hours in any workweek, 
or more than 10 hours a day. 


* * * 

E&P’s photo columnist, Jack 
Price, asks why the Pulitzer Prizes do 
not include awards for “photographic 
reporting” and recommends they be 
added in the future. 

From Editor & Publisher, 
May 18, 1940 
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experience. I urge all media employ- 
ers who do not yet employ college 
interns to consider the advantages. 

The benefits for a student are obvi- 
ous: They learn the painful truths of 
how the mass media work. They work 
in reali situations under real job pres- 
sures and deadlines. They learn the 
skills necessary for their specific 
responsibilities, and they learn from 
watching their mentors and associ- 
ates. Internships can be extremely 
valuable in building confidence. They 
also help students confirm their desire 
to work as journalists. An internship 
will allow the student to make con- 
tacts, and it will fill a résumé. These 
will lead to a real job in the future. 

What are more important, how- 
ever, are the benefits to the employer. 
Although they are green, interns are 
eager and ambitious. They work vig- 
orously and they can handle tasks that 
other employees have no time for. An 
intern can increase the efficiency of 
any staff. Many interns desire more 
responsibility and employers may be 
pleased by how an intern responds to 
a challenge. 

Interns work cheap. They need 
experience, not money. This makes it 
very profitable for employers to hire 
interns. Most important, interns are 
temporary. They generally work for 
four months, and are replaced with a 
new intern. If an intern is exceptional, 
the employer can eventually hire him 





or her, and be confident that he has 
made a good decision. 

Intern programs are profitable for 
all parties involved. Those employers 
who have not yet realized the advan- 
tages of using interns should consider 
making the investment. It is an invest- 
ment in the future of the industry. 


JOHN LESNIAK 
Madison, Wis. 


Offers different 
interpretation of 
First Amendment 


In the April 9 issue of Editor & 
Publisher, Leland Smith wrote an 
article headlined “Corrupting the 
meaning of the First Amendment.” 
For the most part I don’t want to 
argue with his statement, yet I think 
some of them tend to be misleading 
and I offer a somewhat different inter- 
pretation of the First Amendment. 

He talks of offenses by the press 
against the First Amendment. I sug- 
gest that the greatest offense is tied in 
with the generally commendable 
move toward professionalism in jour- 
nalism. While the press has laudably 
adopted higher standards, it has in the 
same movement denied access to 

(Continued on page 54) 





We Live in New York, 
Work in Ohio 


... at the Akron Beacon Journal, Alliance Review, Ashland Times-Gazette, 
Canton Repository, Celina Daily Standard, Cincinnati Enquirer, 
Dayton Daily News, Hamilton Journal News, 

Toledo Blade, Wooster Daily Record, Youngstown Vindicator, 

Piqua Daily Call, Cleveland Plain Dealer, Columbus Dispatch 
... and more than 600 papers of all sizes in the U.S. and abroad. 


We're AMERICA'S Newsroom 





The New York Cimes 
News Service 





Edited to Fit Your Needs 
For details, call John Brewer at 212-556-1927. 














A NEWSPAPER STRIKE 
CAN HAPPEN AT ANY TIME. 


MAKE SURE YOU'RE PROTECTED 
WITH STRIKE INSURANCE FROM MUTUAL. 
Newspaper employees can strike with no warning at 

all. Strikes can also occur when lengthy negotiations 
collapse at the eleventh hour. Either way, the threat of 
financial devastation is the strongest weapon that the 
strikers have against you. 

That's why more and more ANPA-member newspa- 
pers are turning to the Mutual Insurance Company of 
Hamilton, Bermuda, for the security that strike insurance 
provides. Strike insurance from Mutual minimizes the 
financial damage caused by strikes, and provides newspa- 
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pers with the economic backing needed to endure a 
strike while a settlement is being negotiated. 

A Mutual strike insurance policy covers net profits, 
fixed charges, and ordinary business expenses in the 
event of a full or partial strike. Mutual also provides for 
extra security to protect both personnel and physical 
plant. And as unionization and resistance to automation 
increase, the protection that Mutual strike insurance pro- 
vides is now more valuable than ever. 

Mutual offers strike insurance only once a year, with 
coverage effective from July 1st through June 30th, so 
contact Mutual immediately to qualify. 


The Mutual Insurance Company 
Of Hamilton, Bermuda 





PO. Box 1179, Hamilton 5, Bermuda = (809) 292-7633 = FAX (809) 295-7562 = Send all mail via OVERSEAS AIRMAIL 
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Optimism about pessimism 


Soft economy brightens status of newspaper purchasing managers; but 
many feel their expertise is being underutilized by management 


By Mark Fitzgerald 


As the economy continues to sour 
for many newspapers, industry orga- 
nizations are gathering for their 
annual meetings in an oppressive 
atmosphere of gloom. 

Paradoxically, for one industry 
group the bad news may be aiding 
their long struggle for respect. 

At the recent Newspapers Pur- 
chasing Managers Association annual 
conference in Orlando, many pur- 
chasing executives were optimistic 
about the effects of the industry’s pes- 
simism. 

“This is an opportunity to come 
more to the forefront [of 
newspapers],” said Dennis Duggan, 
administrative services manager of 
the Washington (D.C.) Times. 

“The bad economy does provide 
some opportunities for purchasing 
managers,” added Mark Grunland, 
purchasing manager for Journal/Sen- 
tinel Inc. in Milwaukee. “After all, 
any savings we make fall right to the 
bottom line.” 

Corporate respect is a perennial 
problem for newspaper purchasing 
executives. 

Though they have the negotiating 
and buying expertise, purchasing 
managers complain that their efforts 
are too often undercut by other news- 
paper departments. 

At the NPMA conference, manag- 
ers in lobbies and seminars repeated a 
familiar litany of complaints: 

@ There are, for instance, news- 
room editors who jealously assert 
their right to order even pencils and 
notepads — let alone the latest pagi- 
nation equipment. 

@ There are executives who insist 
on rigorous standards for travel 
costs — then take more expensive 
flight routes to build up their frequent 
flier mileage. 

“We've been trying for years to 
come more into prominence,” Sam 





Mizra, the purchasing manager for 
the Chicago Tribune, said. “Several 
big newspapers still don’t even have 
purchasing departments.” 

“Newspapers are far behind in 
terms of how they use their purchas- 
ing managers,” the Washington 
Times’ Duggan said. “We still don’t 
have the prestige [we have in] any 
other industry.” 

In some ways that is changing. Pur- 
chasing executives at a number of 
bigger papers — such as the Chicago 
Tribune, Los Angeles Times, St. 
Louis Post-Dispatch and the Star Tri- 
bune of Minneapolis/St. Paul — 
emphasized that their departments 
are supported strongly by top man- 
agement. 





NPMA Newsletter. 

“If the newspaper industry con- 
tinues to ignore purchasing as a 
resource and relies only on circula- 
tion and advertising to impact its bot- 
tom line, then our role will continue to 
be reactive rather than pro-active,” 
she wrote. 

Roger Martinell, purcahsing and 
financial services manger for Phoenix 
Newspapers, was even more pessi- 
mistic in the same issue. 

“Purchasing should play a lead role 
in the 90s,” he wrote, “but my feel- 
ing is that will not happen in the news- 
paper industry.” 

The Phoenix papers also illustrate 
how a sinking economy can cut pur- 
chasing managers, ioo. They were 





“We’ve been trying for years to come more into 
prominence,” Sam Mizra, the purchasing manager for 
the Chicago Tribune, said. “Several big newspapers 
still don’t even have purchasing departments.” 





And purchasing managers gener- 
ally are finding themselves more 
involved with all newspaper depart- 
ments as a result of the push toward 
recycling. 

The slumping economy is one more 
nudge in the direction of respectabil- 
ity, managers said. 

“At least they’re opening their eyes 
a little more about purchasing,” said 
Fred Ledbetter, purchasing head for 
the Virginian-Pilot and Ledger-Star 
newspapers in Norfolk. 

At the Norfolk papers, for instance, 
Ledbetter’s department has recently 
been directed to shrink inventory in 
an effort to cut costs. 

Newspapers must realize that pur- 
chasing departments can reduce costs 
and increase profitability, Chicago 
Sun-Times director of purchasing 
Brenda Mounts argued in a recent 





among five or six newspapers which 
at the last minute canceled plans to 
send purchasing executives to the 
Orlando conference. 

That is one reason a production 
executive who asked not to be men- 
tioned by name said he was at once 
hopeful and skeptical that the slump- 
ing economy will help purchasers. - 

“According to... economics, 
when retail sales go down, ads should 
go up to increase sales, right? But it 
ain’t happening. So who knows,” he 
said. 


Wash. Post board 
authorizes buyback 


The board of directors of the 
Washington Post Co. has voted to buy 
back up to 10% of the company’s 

(Continued on page 55) 
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By Mark Fitzgerald 


The rapid growth in recycling pro- 
grams at newspapers has generated 
an equal increase in responsibility for 
many purchasing managers. 

Numerous executives attending the 
recent Newspaper Purchasing Man- 
agers Association conference in 
Orlando said new recycling programs 
at their papers have significantly 
expanded their roles. 

At some newspapers, purchasing 
managers essentially run their news- 
paperwide programs. 





riot-News Co. in Harrisburg, Pa., has 
been able to eliminate one trash 
pickup a week. The savings amounts 
to $5,700 annually, not including 
revenue from recycled paper, pur- 
chasing manager Gerry Wiest said. 

For the Times building, trash alone 
amounts to 7,000 pounds of waste 
every day, purchasing manager Dana 
Barton said. 

In total, the Times recycles 17 dif- 
ferent items, said Barton, who 
recently compiled a list for manage- 
ment. 

“Once I got into it, I couldn’t 





for disposal coffee cups. 


The purchasing department also distributed to 
employees some 2,000 ceramic mugs as replacements 





Since April 1, for instance, Jour- 
nal/Sentinel Inc. purchasing manager 
Mark Grunland has had the responsi- 
bility for the recycling effort at the 
Milwaukee Journal and Milwaukee 
Sentinel. 

“We recycle glass, office waste, 
newsprint — anything that can be 
recycled is,” he said. 

At the Star Tribune of Minneapo- 
lis/St. Paul, general services manager 
Richard P. Greene’s department has 
also taken a lead role. 

The Star Tribune program began 
with the recycling of aluminum cans, 
and has grown rapidly over the past 
year. 

For instance, nearly all polystyrene 
foam products in the cafeteria have 
been replaced by paper. 

The purchasing department also 
distributed to employees some 2,000 
ceramic mugs as replacements for dis- 
posal coffee cups. 

Cafeteria costs have risen about 
$10,000 annually as a result of the 
environmental changes, Greene said. 

The Hartford (Conn.) Courant has 
done the same thing, purchasing man- 
ager John Banks said. 

“We’ve converted everything back 
to paper — the old-fashioned way,” 
he said. 

At several papers — including the 
Rocky Mountain News, Los Angeles 
Times and Harrisburg (Pa.) Patriot- 
News — all building trash is 
recycled. 

By recycling its own trash, the Pat- 








believe how much we were recy- 
cling.” he said. 

At many newspapers, it is the pur- 
chasing department which is spurring 
the individual recycling efforts. 

Atlanta Newspapers Inc. purchas- 
ing director Ramsey Altman, for 
example, reported that the Journal 
and Constitution newspapers are 
using recycled leather-palm gloves 
that cost about a third less than equiv- 
alent new gloves. 

At the St. Louis Post-Dispatch, the 
purchasing department has been 
responsible for buying newspaper 
recycling racks that are used in the 
offices and offered at cost to subscrib- 
ers, manager Nylin Bathke said. 

Not every suggestion works, how- 
ever. 

Like every other newspaper, the 
New York Times is always looking for 
environmentally acceptable alterna- 
tives to plastic delivery bags — espe- 
cially now that the so-called “biode- 
gradable” or “photodegradable” 
plastic has been discredited. 

William Spina, director of pur- 
chasing for the Times, was excited 
when he discovered that a Georgia 
company was still manufacturing cel- 
lophane, which is an organically 
derived product. 

“I got excited and asked if they 
could develop a newspaper 
bag . . . and they sent up a few pro- 
totypes,” he told the NPMA confer- 
ence. 

The bags would have done the job, 





Recycling means expanded work roles 
Newspaper purchasing managers inherit more responsibility 


except for one thing, Spina said. 

They cost $65 per 1,000 — about 
four times the cost of poly bags. 

Of course, the idea may simply 
have been ahead of its time, Jim Mif- 
flin, purchasing director of the 
Orlando Sentinel said. 

“In the next few years we’re going 
to find out how serious people are 
about the environment,” he said. 

“We laugh at $65 a thousand now,” 
Mifflin added, “but it could come to 
that someday.” 


Governor to editor: 
Don’t berate 
the Garden State 


New Jersey Gov. Jim Florio is sen- 
sitive to slights against the Garden 
State from as far away as Oregon. 

Ellen Emry Heltzel, an editor at the 
Portland, Ore., Oregonian, com- 
plained in its March 4 Sunday maga- 
zine that homogenization in the state 
could “leave us indistinguishable 
from, heaven forbid, New Jersey.” 

A New Jersey resident visiting Ore- 
gon saw the article and sent a copy to 
Florio, who fired off to Heltzel a 
three-page letter debunking unflat- 
tering myths about New Jersey and 
touting its attractions, from its moun- 
tains to its seas. 

He!tze! said the barb was aimed in 
fun at Oregonian publisher Fred 
Stickel, a native of Weehawken, N.J. 

— AP 


Parade increases 
circulation, rates 


Circulation at Parade magazine 
will rise 1.4% to a record 35 million 
when six papers are added in July, 
publisher Carlo Vittorini said. 

Ad rates will rise commensurately, 
to $421,400 a page. 

New circulation stemmed from 
normal growth; newspaper mergers in | 
York, Pa., and in Pomona and 
Ontario, Calif.; and the addition of the 
Butte (Mont.) Standard, Las Vegas 
Sun, The Leader in Corning, N.Y., 
Missoula (Mont.) Missoulian, Sparks 
(Nev.) Tribune Sunday and Mt. Cle- 
mens, Mich., Suburban Sunday. 
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The Edge 


Blacks Attack Vietnan 
rean Store B 


By George Garneau 


New York Mayor David Dinkins 
has called on the media to “work 
together” with him in defusing the 
city’s rising racial tensions. 

However, a panel of reporters, 
admitting that the press did not cover 
racial issues well and in fact added to 
racial tensions, strongly refuted the 
suggestion the press should abandon 
its role as neutral observer, or adver- 
sary, to join a politician’s efforts, no 
matter how noble. 

At the panel, “Governing and Cov- 
ering a Tense New York City,” spon- 
sored May 14 by the Journalism 
Advisory Board of Queens College, 
Dinkins, the city’s first black mayor, 
urged the media to join him to “work 
together to lower the volume and 
reduce tensions.” 

Dinkins did not blame the media for 
“the existence” of racial and ethnic 
tensions or say they should ignore 
racial incidents. But he implied they 
have sensationalized inflammatory 
statements, and he suggested they 
seek out moderate voices who repre- 
sent minority communities rather 
than trumpeting the inflammatory 
words of self-proclaimed leaders who 
represent few. 

The dialogue, Dinkins said, is too 
often “dominated by those who can 
shout the loudest and spew the most 
venom” and who actually do not rep- 
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WINFIELD TRADED - BUT SAYS HE'S NO ANGEL! | 


resent many people. 

It was understood he referred to the 
Rev. Al Sharpton Jr. and others who 
have inflamed racial tensions during a 
number of incidents in recent years. 

“They’re good copy, no doubt. 
They’re quotable, of course, but 
quoting them often sheds more heat 
than light, and objectivity and accu- 
racy cannot be found by balancing the 
views of one extreme against the 
views of the other extreme and calling 
it a complete picture,” Dinkins said. 

There have been over 200 racial 
incidents in New York City this year. 
Whites are on trial for killing a black 
youth in Brooklyn. Blacks are boy- 
cotting a Korean grocery where a 
black woman was allegedly assaulted. 
Newsday columnist Jimmy Breslin 
was suspended for a racial and sexual 
tirade against a Korean colleague. 
College professors espouse theories 
of racial superiority, and the newspa- 
pers, especially the competitive 
tabloids, have covered the tensions 
aggressively. 

Page One headlines in the Daily 
News scream “Tension” and “Race 
Speech Stirs Rage.” The front page of 
the Post shouts, “Words of Hate” 
and “New Race Attack.” A front- 
page headline in Newsday proclaims 
“City on the Edge.” 

Especially controversial have been 
statements, reported almost dai- 
ly, of the media-savvy Sharpton, 
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Mayor Dinkins ashe for 
gets — city’s atsention inst aight. 
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A call for cooperation 


New York City mayor asks the media to work with 
him in defusing the city’s rising racial tensions 


who warned that if the jury in the 
Bensonhurst, Brooklyn, murder trial 
returns less than a murder conviction, 
“You are lighting a match to the end 
of a powder keg and telling us to burn 
the town down.” 

“[I]t’s incumbent upon those in 
the media to seek out and cover those 
whose views may be less 
confrontational — even if we’re not 
as loud, even if we don’t speak in 
perfect sound bites, and even if our 
words create less controversy,” 
Dinkins told the conference. 

“As we attempt to reverse the 
cycle of confrontation and vio- 
lence — the eye-for-an-eye, quote- 
for-a-quote competition that often 
dominates discourse in this town — 
the media must not allow itself [sic] 
to be deafened by the volume of those 
who have no interest in conciliation 
and healing,” Dinkins said. 

Journalists in attendance gave the 
media less than good marks for cov- 
ering racial affairs but were mixed 
about taking responsibility for 
exacerbating tensions. They gener- 
ally refused to join Dinkins’ concilia- 
tion, but agreed they should cover 
minorities more thoroughly than 
accepting the words of one activist as 
representative. 

“I think there’s been too much 
attention focused on the media,” 
Daily News columnist and moderator 

(Continued on page 56) 
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By M.L. Stein 


Despite continuing criticism, the 
California Newspaper Publishers 
Association’s board of directors 
voted 22-8 at its spring meeting to 
retain CNPA’s controversial contri- 
butions to politicians. 

The action was taken May 11, the 
day after the board’s governmental 
affairs committee, with one excep- 
tion, voted to recommend to the 
board that it keep the $10,000 political 
relations fund. 

Administered by CNPA general 
manager and general counsel Michael 
B. Dorais, the money is distributed 
primarily to political fund-raising 
affairs. 

Seven former CNPA presidents 
and three other publishers have 
strongly opposed the fund in letters to 
CNPA president Dick Blankenburg 
or in board meetings. 

As was the case at its session during 
the February CNPA convention in 
Coronado, the board’s recent meeting 
in Sacramento was open only to board 
members and CNPA publishers. 

One member told E&P, however, 
that the political fund issue provoked 
“heated debate.” 

It was learned that the eight who 
voted against the fund included Larry 
Jinks, San Jose Mercury News 
(Knight-Ridder); Joseph Tarrer, 
Santa Barbara News-Press (New 
York Times Co.); Janet C. Sanford- 
Amandes, Visalia Times-Delta (Gan- 
nett); Darell Phillips, chief executive 
officer of Morris Newspaper Corp. 
papers in California; Emmett Jones, 
Chico Enterprise-Record (Donrey); 
Bill Johnson, Palo Alto Weekly (inde- 
pendent); Craig Harrington, /nter- 
mountain News, Burney (indepen- 
dent); and Mort Levine, County 
Almanac, Menlo Park (independent). 

Interviewed after the meeting, 
Jinks termed the fund “an embarrass- 
ment to CNPA.” 

Jinks said bluntly, “Publishers 
should not be making contributions to 
politicians.” 

Phillips, who voted for the fund at 
the February meeting, commented: 
“I had mixed emotions the first time 
but I went along with Mike Dorais’ 








Larry Jinks: “Publishers should not 
be making contributions to politi- 
cians.” 


statement that he needed the fund for 
ammunition with politicians, but | 
thought about it and my feeling now is 
that, ethically, we have no business 
doing it. 

“Besides, in the Sacramento 
scheme of things, $10,000 is not a lot 
of money and Mike, because of the 
weight of this organization, has an 
advantage over a lot of lobbyists.” 

But Dick Wallace, general manager 
of the Orange County Register, who 
voted with the majority, contended 
the fund is useful to CNPA. 

“It’s a matter of access,” he said. 
“We have to be able to reach those 
people in Sacramento and this is how 
it’s done.” 

Another newspaper executive on 
the board, who voted for the fund but 
declined to be identified, said of the 
donations, “It’s such an insignificant 
amount that it’s not going to buy influ- 
ence. If it did, I wouldn’t vote for it, 
but a case can be made that it provides 
access to politicians.” 

Blankenburg, publisher of the Five 
Cities Times-Press-Recorder in 
Arroyo Grande, reiterated his previ- 
ous stand that the fund was neces- 
sary, adding, “We have proof that it 
works. Mike [Dorais] is able to main- 





Political fund stays 


California publishers’ group votes behind closed doors, 22-8, to 
continue its controversial policy to contribute to politicians 


tain access in Sacramento. 

However, Dorais, a CNPA lobbyist 
for 25 years, confirmed a report to 
E&P that he told board members dur- 
ing the meeting that he could live 
without the fund if it were withdrawn, 
terming it as “just another tool” in his 
lobbying efforts. 

“I said that I don’t give a damn one 
way or the other,” he stated. “I said 
that however they decided it, it was 
fine with me. I also told them they 
should never do anything controver- 
sial unless there is a clear-cut consen- 
sus for it.” 

Two CNPA members, who have 
been close to the fund issue for sev- 
eral months, considered Dorais’ 
statement a surprising departure from 
his previous position on the fund. 

This was denied by Dorais, who 
said he had made his feelings on the 
fund clear to the board all along. 

Levine, the lone holdout in the gov- 
ernmental affairs committee against 
the fund, said he was motivated by 
practical rather than ethical reasons. 

“I think we should rely to a greater 
extent on individual efforts of 
publishers to reach legislators,” he 
remarked. 

Bruce B. Brugmann, who first 
raised the issue of the fund, blamed 
the California press, along with 
Dorais, for the fund being kept alive. 

“The only reason Mike can get 
away with the fund is because the 
press doesn’t cover it,” declared 
Brugmann, editor and publisher of the 
San Francisco Bay Guardian. 

“Why aren’t all these Pulitzer 
Prize-winning papers like the (San 
Francisco) Chronicle, (Los Angeles) 
Times, (Sacramento) Bee and the 
(San Jose) Mercury News question- 
ing the legality of this slush fund and 
asking why CNPA members are not 
getting reports about it?” 

Brugmann vowed that the Bay 
Guardian will begin regular coverage 
of CNPA’s political relations fund 
“like every other sleazy special inter- 
est in Sacramento, and if Mike 
doesn’t dump the fund, we’re going to 
dump him.” 

Dorais called his remarks “another 
Brugmann barrage.” 
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“I normally get one barrage a week 
from him and two when we get close 
to board meetings,” Dorais added. 

The Sacramento board meeting 
coincided with the publication of 
CNPA’s May issue of California 
Publisher (Cal Pub), which carried a 
front-page story of its recent na- 
tionwide survey of lobbying acti- 
vities among other press associa- 
tions. 

The story by Cal Pub editor Ronald 
Owens Jr. says that of the 40 press 
associations that responded to the 
survey, nine reported that they 
“directly contribute to political 
events as part of their lobbying pro- 
grams.” 

Owens lists them as the Colorado 
Press Association (CPA), New Mex- 
ico Press Association (NMPA), New 
York Press Association (NYPA), 
Oklahoma Press Association (OPA), 
North Dakota Press Association 
(NDPA), South Dakota Press Associ- 
ation (SDPA), Pacific Northwest 
Newspaper Association (PNNA), 
Alabama Press Association (APA), 
and CNPA. 

However, according to the Cal Pub 
piece, the nine make contributions in 
different ways. 

Ben Blackstock, executive director 
of OPA, told Owen he gives money 
from his pocket — sums ranging from 
$50 to $1,000 to “friendly legisla- 
tors.” 

“What I am critical of is newspaper 
people who don’t do it at all,” Black- 
stock was quoted as saying. 

Sue Dennis, executive director of 
NYPA, is quoted as saying her associ- 
ation does not pay to attend political 
fund raisers, but pays a fee to an out- 
side law firm to gain access to legisla- 
tors. 

“Whether they make contribu- 
tions, I don’t know, and that’s their 
personal business practice. I have 
no control over that,” she told Cal 
Pub. 

Owens quotes a member of 


John Peck, press secretary to Flor- 
ida Gov. Bob Martinez, publicly apo- 
logized for a “joking” remark he 
made to Miami Herald reporter Ellen 
McGarrahan. 

In a recent column about the prob- 
lems women have had with the male- 
dominated Florida Legislature, 
McGarrahan quoted the press secre- 
tary as asking her, “Who’d you sleep 
with to get your job?” 

Peck said he was joking about 
McGarrahan’s recent promotion from 
the paper’s West Palm Beach bureau 











NYPA’s law firm as saying that the 
firm contributes to political cam- 
paigns but not on behalf of NYPA. 

NDPA’s executive vice president 
Jill Denning is quoted as saying the 
association reimburses her and its 
attorney an average of $200 a year for 
their attendance at fund-raising 
events. 

Rowland Thompson, assistant 
executive director for PNNA, states 
in the story that the association con- 
tributes to both Republican and 
Democratic caucuses in Washington 
on an equal basis. 





Senate debate or even to be present 
on the floor when the Legislature is in 
session.” 

The Texas Press Association never 
makes political contributions “and 
they [the lawmakers] know it,” its 
executive vice president, Lyndell 
Williams, is reported as saying. 

Reg Ivory, executive director of the 
Southern Newspaper Publishers 
Association, observes in the story, “I 
think that lobbying is better left to the 
states and the national newspaper 
organizations” such as the American 
Newspaper Publishers Association 





“It’s a matter of access,” he said. “We have to be 
able to reach those people in Sacramento and this is 


how it’s done.” 





Observes Thompson, “Access to 
legislators is the only vehicle by 
which you can represent your associ- 
ation’s interests ... Relation- 
ships are built on face-to-face 
contact...” 

Mark Thomas, executive director 
of the Colorado association, 
describes press associations that do 
not make political contributions 
as “a factory with no electrical 
power.” 

He added that CPA has a political 
agenda “and we have to pay for 
expenses to get the political agenda 
accomplished.” 

Dorais is also quoted as stressing 
personal access to lawmakers. 
Viewpoints expressed in public for- 
ums such as commitee hearings are 
less effective, he contends. 

“That’s a great theory, but the fact 
is that frequently people testifying on 
important bills are speaking to less 
than a quorum or only a bare majority 
of a committee,” Dorais said, “and 
no lobbyist is legally permitted to 
speak out during an Assembly or 


Florida gov’s press secretary hit for sexist quip 


to the Statehouse press corps. 

After McGarrahan’s column, Peck 
wrote a letter apologizing for the quip. 

“It’s no fun being on the receiving 
end of unfavorable attention,” he 
wrote, “and it’s even worse when the 
attention was brought on by my own 
stupidity. 

“I know that nothing I say here or 
elsewhere will dispel the image that 
may be formed based on my com- 
ment, but I want you to know that I 
regret both the comment and any 
harm that has come of it,” Peck 








and the American Society of Newspa- 
per Editors. 

Owen writes that ANPA did not 
respond to the survey. 

He adds that he solicited assistance 
in reaching ANPA from Lynn Mat- 
thews, publisher of the Santa Rosa 
Press Democrat, and Tim Hays, edi- 
tor and chairman of the Riverside 
Press-Enterprise, “who have been 
quoted in E&P as disagreeing with 
CNPA funds being used to attend 
political fund-raising events. Both 
newspapers belong to CNPA and 
ANPA.” 

Matthews and Hays wrote letters to 
Blankenburg, protesting CNPA’s 
political relations fund (E&P, March 
3 and March 24). 

Another letter to Blankenburg was 
sent by George W. Hoyt, president of 
Lesher Communications, Inc., who 
complained that the board’s handling 
of the public relations fund had 
“created a crisis of confidence” 
among CNPA members. He called for 
“full disclosure” of expenditures for 
political activities. 


wrote. 

“I think it probably was a joke,” 
reporter McGarrahan said for her 
part. “I just didn’t think it was 
funny.” 


Globe gives grants 


The Boston Globe Foundation 
awarded 41 grants worth $282,200 to 
non-profit agencies in the Boston area 
in April, bringing the foundation’s 
year-to-date distribution to $650,000. 
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By Mark Fitzgerald 


Behind the Society of Professional 
Journalists’ decision to move to the 
small campus town of Greencastle, 
Ind., is a membership that has 
staunchly refused to pay higher dues. 

Faced in recent years with budget 
deficits and a membership that also 
has only recently stopped falling in 


rent and salaries of their current 
Chicago headquarters had to be cut. 

“We could either raise dues, 
reduce services or reduce overhead,” 
SPJ president Carolyn S. Carlson 
said. 

Raising dues was the “least attrac- 
tive” alternative, she said, given the 
high resistance to past increases. 

“We were afraid — and I firmly 
believe — if we did raise the dues, we 
wouldn’t get an increase in revenue,” 
she said. 

SPJ was also loath to cut services. 

“Frankly, we’ve cut as far as we 
can,” said Carlson, an Associated 
Press reporter based in Atlanta, “and 
the only thing left was lowering 
overhead . . . and the only way to do 
that was to move out of Chicago.” 

An extensive membership survey 
by mail — which garnered an extra- 
ordinary return of 25% — showed 
strong opposition to increased dues, 
SPJ officials say. 


numbers, SPJ leaders say the high: 





SPJ executive director Vivian Vahl- 
berg will leave the organization rather 
than move to Greencastle. SPJ mem- 
bers had resisted her proposals to raise 
dues to cover operating costs. 


time goes on, it will be less than half,” 
said Dubin, president of Chicago- 
based Manufacturers’ News Inc. 

Staff salaries will also be one-fourth 
to one-third lower in Greencastle, 
Dubin said. 





“1 don’t think your average member cares how 
much of his dues goes to rent. He just doesn’t want 
his dues to go up,” Perry added. 





Interestingly, an open-ended com- 
ment space drew a suggestion from “a 
significant number” of members that 
the headquarters be moved to a 
lower-cost site, Carlson said. 

Moving to Greencastle, a town of 
8,400 that is home to DePauw Univer- 
sity, will cut organization costs by 
$200,000 annually, said Howard 
Dubin, the SPJ secretary/treasurer, 
who did much of the research on the 
move. 

“Our rent will cost us about half of 
what we’re paying in Chicago and, as 








Executive director Vivian Vahl- 
berg is leaving rather than move to the 
Indiana town, and virtually all the rest 
of the Chicago staff is also expected to 
quit. 

Grass-roots SPJ leaders inter- 
viewed by E&P indicated strong sup- 
port for lowering overhead to stanch 
the organization’s budget problems. 

“Long term, I think it’s going to be 
the best decision we’ve made in 
years,” SPJ Region 8 president Ira 
Perry said. 

“I don’t think your average m >™- 





Start of a new era? 


It is hoped that the Society of Professional Journalists’ move 
to small campus town will turn around its financial picture 


ber cares how much of his dues goes 
to rent. He just doesn’t want his dues 
to go up,” Perry added. 

The decision was also praised by 
Janet Rae-Dupree, the past president 
of the Los Angeles chapter. Los 
Angeles has been perhaps the most 
vigorous opponent to dues increases, 
charging frequently that SPJ has 
“mismanaged” its budget process. 

“They're talking about saving 
$200,000. I think that’s probably opti- 
mistic, but it sounds like they’ve 
made a rational decision,” Rae- 
Dupree, a Los Angeles Times 
reporter, said. 

“They’re going to lower salaries at 


| headquarters — great. They’re going 


to lower overhead — great. They’re 
going to move ‘o a cheaper city — 
great,” she said. 

Rae-Dupree added that SPJ is “not 
arich society. It’s a poor society, and 
it’s about time we started acting like 
that.” 

That argument has frequently car- 
ried the day at SPJ conventions, 
where delegates maintained that jour- 
nalism is a relatively low-paid profes- 
sion that simply cannot justify high 
professional dues. 

It is an argument, too, that always 
won the day over those SPJ staff and 
board members who were trying to 
push the society’s dues up to $100. 
The highest professional rate is now 
$55 a year. 

As executive director, Vahlberg 
instituted major budget changes. The 
Chicago headquarters took back 
financial and administrative manage- 
ment from a professional associations 
firm. 

SPJ instituted an “institutional” 
membership which Vahlberg said last 
year raised $115,000. 

The “Jobs for Journalists” job- 
matching service will make $25,000 
this fiscal year, but in recent months 
has been earning at a rate of $40,000 
annually, Vahlberg said. 

Probably most importantly, Vahl- 
berg engineered a change in how 
members pay their dues. 

Previously, everyone paid dues at 
the same time late in the year. The 
result was that SPJ experienced cash 
crunches during the year and had to 
hope renewals came in on time. 
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A renewal now comes due on a 
member’s anniversary of joining, 
spreading revenue throughout the 
year. 

However, Vahlberg was never able 
to convince SPJ to push dues up to 
what she says is a more realistic 
level. 

She vigorously rejects the idea that 
journalists are paid too poorly to sup- 
port higher dues. 

“They all call me ‘Miss AMA,’ ” 
she said with a laugh, referring to the 
American Medical Association, “but, 
if you started an organization from 
scratch called Society for Profes- 
sional Journalists, everybody would 
say, fine, charge $100.” 

She notes that associations for 
other professions with similar 
pay rates charge $100 to $200 annu- 
ally. 

Indeed, the basic dues for the 
National Association of Social Work- 
ers is $125, association director Jim 





Evans said in a telephone interview. 
Social workers have a median annual 
income of “probably $33,000 to 
$34,000,” generally get $18,000 to 
$20,000 in their first jobs, and “pla- 
teau out in the mid- to high- 
$40,000s,” Evans said. 

Still, several top SPJ officials say 
the move to Greencastle makes sense 
for numerous reasons. 

“An awful lot of what we do can be 
done anywhere there’s a post office,” 
said SPJ past president Paul Davis, 
news director of WGN-TV in Chi- 
cago. 

“Today you operate in an office 
with a telephone, fax and mail,” sec- 
retary/treasurer Dubin said. 

Dubin also said he thought the 
return to Greencastle — where 10 
men started SPJ as the Sigma Delta 
Chi fraternity on the DePauw 
campus — has generated new enthu- 
siasm at the society. 

“It gives us a new staff . . . asense 





of a fresh start . . . for members,” he 
said. 

Since admitting women in 1969, 
SPJ has gradually dropped its frater- 
nity trappings, finally dropping the 
Greek letters in 1988. 

SPJ officials say the return to the 
college town does not indicate any 
backward move. 

“It was a business decision. I don’t 
think it suggests anything beyond 
that,” said Frank Gibson, president- 
elect and metro editor of the Tennes- 
sean of Nashville. 

Gibson said the overhead savings 
could strengthen SPJ’s Freedom of 
Information work. 

Similarly, SPJ board member Paul 
Davis said the organization will 
remain a professional society. 

“Certainly there’s no interest in 
changing that,” Davis said, 
“although I’m sure there are still 
members who want to change this 
into an alumni group.” 


Advice on selling used fleet 


Purchasing law expert warns newspapers: 
Don't sell used cars to employees 


By Mark Fitzgerald 


Newspapers that sell their used 
cars or trucks to employees may 
unknowingly be taking on big war- 
ranty responsibilities, a purchasing 
law expert warns. 


“You shouldn’t sell [used vehicles] 
to your employees — there is no way 
to protect yourself,” said Robert A. 
Holmes, director of the Purchasing 
Law Institute and a law professor at 
Bowling Green State University. 


Holmes told the annual conference 
of the Newspaper Purchasing Manag- 
ers Association in Orlando, Fla., that 
newspapers which sell used vehicles 
are in effect providing four-year war- 
ranties with the sales. As “‘seller-mer- 
chants” under the Uniform Commer- 
cial Code, newspapers are automati- 
cally responsible for the warranties, 
Holmes said. 

“You say, ‘But I’m selling the cars 
as is,’ Holmes said. 

“That doesn’t matter,” he con- 
tinued, “because you are the mer- 
chant-seller. They are consumers and 
whatever terms you put in a contract 
may not hold up. . . because a con- 
sumer will go to a judge and say, ‘I’m 
empty-headed. I didn’t know what as 
is meant.’ And a judge will agree with 
him because we have a deep-pocket 
product liability legal system.” 

Holmes said fully explaining what 





as is will mean to an employee buyer 
almost surely kills a sale. 

“Well, if you can explain to a con- 
sumer that he is going to give up four 
years’ worth of UCC warranties and 
four types of damage clauses — for 
nothing — because that’s what you 
nave to do. It’s called full disclo- 
sure,” Holmes said. 

Holmes said a better solution might 
be to arrange to sell the used vehicles 





to a local car dealer and arrange dis- 
count sales to employees several days 
later. 

“Business-wise, if you want to [sell 
vehicles] as a nice gesture to your 
employees, that’s fine. Just be aware 
you’re taking a risk,” Holmes said. 

By a show of hands, about two- 
thirds of the newspapers represented 
at the NPMA conference had a vehi- 
cle resale program for employees. 


Stone Container to turn 
newspapers into grocery bags 


Stone Container Corp., the Chica- 
go-based pulp and paper firm, said it 
will begin recycling newspapers into 
brown paper grocery bags. 

These “Good News” bags will con- 
tain 20% recycled newspapers and 
80% virgin fiber, Stone announced. 

Stone said its mill in Jacksonville, 
Fla., will handle 60 million pounds of 
newsprint to be recycled into the 
bags. 

“Good News” bags will be distrib- 
uted first in the Southeast and will be 
available to supermarket chains 
nationwide in several weeks, Stone 
said. 

Already, Big Bear Supermarkets in 
San Diego and the Hy-Vee supermar- 
ket chain in Des Moines have commit- 





ted to carry the bags, said William J. 
Sweeney, vice president and general 
manager of retail packaging for Stone. 

“Stone Container already has con- 
siderable knowledge about recycling 
newspapers, since we are one of the 
world’s largest suppliers of recycled 
newspprint. Our newsprint mills 
around the world use old newspapers 
in about 44% of the paper we make,“ 
senior vice president Ira N. Stone 
said. — Mark Fitzgerald 


Price hike 


The Hartford (Conn.) Courant has 
hiked its weekday newsstand price to 
50¢, from 30¢. The home delivery 
price remains 30¢ a copy. 
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PROMOTION 








Some 105 newspapers from seven 
countries were award winners in the 
55th annual International Newspaper 
Marketing Association/Editor & 
Publisher newspaper promotion 
awards. 

Among the big winners were the 
Star Tribune: Newspaper of the Twin 
Cities of Minneapolis-St. Paul, with 
eight first-place awards and certifi- 
cates of merit; The Oregonian of 
Portland, which was close behind 
with seven; and the Lansing (Mich.) 
State Journal, which won six prizes in 
its circulation category. 

Winners of five prizes were the 
Nottingham Evening Post from 
England, and two Florida newspa- 
pers, the St. Petersburg Times and 
the Palm Beach Post. 

More than 2,200 entries, a new rec- 
ord, were received from 277 newspa- 
pers from 12 countries. 

Three additional awards — best of 
show, excellence in copywriting and 
excellence in graphic design — will 
be announced during the annual 
INMA conference May 20-23 in New 
Orleans, and those winners will 
appear in next week’s E&P. 

For a complete list of first-place 
and certificate-of-merit winners, see 
the charts accompanying this article. 

Judges for the competition 











Certificate of Merit — Oakland 
(Calif.) Tribune — Multi Media Prom- 
otions, 100,000 to 200,000. 











S.. .«n neler 
shurteced Dy her questions. Thiskong beck, £ sbmulda'r bewe yelled. 
Seenecanes, ste seid, dhe doen't endenand ane: 


fr de won be wil. 2 ating Saree 














First place — Lansing (Mich.) State 
Journal — In Paper/Editorial, 50,000 
to 100,000. 


included: Susan Langholtz, section 
designer for special reports, U.S. 
News & World Report; Allan Flem- 
ing, promotion and research director, 














First place — Buffalo News — 
Public Relations Events, over 200,000. 





55th annual promotion contest draws entries from 277 newspapers 


Minneapolis, Portland, Lansing papers win big 


the Washington (D.C.) Times; and 
Katy Costa, promotions director, the 
Frederick (Md.) News-Post. Eric 
Zanot, professor of advertising, Uni- 
versity of Maryland; Suzanne Bush, 
marketing services director, Gannett 
Co. Inc.; and Kathy Soulia, consumer 
promotion manager, the Washington 
Post. 

Also, Jerry Holloman, editor and 
publisher, Mobility Magazine; Steve 
Ackley, director of corporate com- 
munications, Times-Journal Co., 
Springfield, Va.; and Susan Zellers, 
promotion manager, the Capital, 
Annapolis, Md. James Regan, sales 
promotion/public affairs director, the 
Boston Globe; Murphy Street, adver- 
tising director, the Fredericksburg 
(Va.) Free-Lance Star; and Robert 
Holland, executive art director, Wil- 
liam J. Kircher & Associates, 
Washington, D.C.; Allyson Burke, 
circulation manager, the Washingto- 
nian Magazine, Washington, D.C.; 
Mary Harris Rowley, circulation 
director, Homestead Publishing, Bel 
Air, Md.; and Raeanne Hytone, 
senior art director, KSK Communica- 
tions Ltd., Tysons Corner, Va. David 
Teague, marketing director, T. Bailey 
Forman Ltd., Nottingham, Notts, 
England; Charlene Gridley, art direc- 
tor, presstime magazine; and Pandora 
Browne, director of promotion, 
National Geographic, Washington, 
D.C. Paula Markiewicz, former 
executive director, INMA; Dean 
Craft, promotions administrator,, 
WKYS-FM, Washington, D.C.; and 





Fig UNSHAKEABLE 











First place — Newcastle Herald — 
Outside Publications, 50,000 to 
100,000. 
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Andy Hunt, promotion director, 
WMAR-TV, Baltimore, Md. 

' Darlene Ansley, manager of adver- 
| tising, PBS, Alexandria, Va.; Barbara 
van Pelt, marketing director, Dallas 


Judges: (left to right) David 
Teague, Charlene Gridley and 
Pandora Browne. 


Judges: (left to right) Laura Bor- 
man, Marsha White, JoEllen 


Morning News; and Kim Fitzgerald, 
multimedia manager, Chicago Tri- 
bune. Laura Forman, public relations 
manager, WAMU-FM, American 
University, Washington, D.C.; 


Judges: (left to right) Kath 
Costa, Susan Langholtz and Allan 
Fleming. 


First place — Rockford (lll.) 
Register Star — In Paper/Circula- 


Kitchen. 


CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 


50,000-100,000 
First Place 


Certificate 


100,000-200,000 
First Place 








tion, 50,000 to 100,000. 


Marsha White, advertising manager, 
Afro-American newspapers, Balti- 
more, Md.; and JoEllen Kitchen, 
public relations director, Los Angeles 
Times. 


~ % is APR 

Judges: (left to right) Allyson 
Burke, Raeanne Hytone and Mary 
Harns Rowley. 


Judges: (left to right) Kathy 
Soulia and Dr. Eric Zanot. 


E&P/INMA PROMOTION CONTEST WINNERS 


Category 1: IN-PAPER/CIRCULATION 


NEWSPAPER CIRCULATION 


Marin Independent Certificate 


Journal of Merit 
San Rafael, Calif. 


Dominion Post 
Morgantown, W.V. 


Over 200,000 
First Place 


Certificate 
Rockford (Il!.) of Merit 


Register Star 


Green Bay (Wis.) 
Press-Gazette 


Palm Beach 
Post, West Palm 
Beach, Fla. 


NEWSPAPER 


Wichita (Kan.) 
Eagle 


Journal 
Providence, R.I. 


Commercial 
Appeal, Memphis 
Tenn. 


Star Tribune, 
Minneapolis/St. Paul 





CIRCULATION 


Under 50,000 
First Place 





Category 2: IN-PAPER/ADVERTISING 


NEWSPAPER CIRCULATION 


100,000-200,000 
Poughkeepsie (N.Y.) First Place 
Journal 


(Continued on page 38) 


NEWSPAPER 


Clarion-Ledger 
Jackson, Miss. 
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By Debra Gersh 


A former Knoxville, Tenn., police 
captain charged with killing her hus- 
band, a former managing editor of the 
Knoxville Journal, and her mentally 
handicapped son, recently was found 
dead, an apparent suicide, the day 
before she was scheduled to be in 
court for a preliminary hearing. 

Dorothea “Dottie” Sweeten, 66, 
was scheduled to be in court May 11 
for a preliminary hearing on two 
counts of murder stemming from the 
shooting death of her husband 
Charles “Tom” Sweeten, 55, and her 
39-year-old mentally handicapped 
son Charles “Chucky” Forrester Jr. 
from a previous marriage. 

Sweeten, who surrendered to 
police after a standoff with a gun to 
her own head (E&P, Feb. 17, P. 22), 
charged that her husband was abusive 
and that she shot him to end the physi- 
cal and mental abuse he inflicted upon 
her. She said she killed her son as well 
because there would be no one to look 
after him. 

As investigators probed the case, 
however, Sweeten’s charges of abuse 
became less credible, as no evidences 
of abuse were found. Allegations also 
arose that Sweeten was an abusive 
mother and a woman so insanely jeal- 





Fired conservative 
points to politics 


A conservative columnist who was 
fired from the lowa State University 
student newspaper disputes the offi- 
cial explanation of “sloppy journal- 
ism” and blames the paper’s “left- 
leaning” managers. 

David G. Young, a junior in com- 
puter engineering, said he was fired as 
columnist after months of disagree- 
ment with “left-leaning members of 
the editorial board . . . It got to the 
point were they wanted me off the 
paper,” according to an account in 
the Des Moines Register. 

Young, who had earlier been 
removed from the editorial board for a 
column critical of the school’s 
women, in his last column referred to 
a student who used the American flag 
in a display about AIDS as a “flag- 
burning homosexual activist” and 
misattributed a remark. 

“I’ve stood behind his opinion 
before,” said Jowa State Daily editor 
Reed Lanberg, who fired Young, “‘but 
when it comes to sloppy journalism, 
I can’t stand behind him.” 








ous she threatened her husband’s co- 
workers at the Tennessee Valley 
Authority, where he had worked 
since leaving the Journal in 1986 
(E&P, March 17, P. 18). 

Sweeten’s trial had been delayed 
pending the termination of another 
case her attorney, Herbert S. Mon- 
cier, was involved with in Memphis. 
She had been free on $40,000 bail after 
a short stay in a mental health facility 
following the murders. 

Sweeten was found dead May 10 
sitting on the arm of a couch in her 
house. She was reportedly slumped 
over a table and was still holding the 
telephone receiver. 

Authorities determined that the last 
time she spoke on the phone was 8 
p.m. Wednesday, May 9, and, 
according to published reports, it is 
believed she died that night. 

Her attorney Moncier had tried to 
contact her Thursday, May 10, and 
became concerned when he could not 
reach her. He reportedly called a 
friend to check on Sweeten and the 
friend found the body. 

A blender with a white, powdery 
substance in it was found in the 
house, and it is believed it contained 
some lethal concoction, originally a 
liquid, which lead to Sweeten’s death. 





Woman charged with killing ex-editor husband kills herself 


Toxicology tests were slated to be 
performed on the substance, and an 
autopsy was expected. 

Among the several suicide notes 
from Sweeten found in the house was 
one instructing Moncier to hold a 
press conference to read a statement 
from her saying that on two occasions 
she had found her husband in bed 
having sexual relations with another 
man, and that on the night of the mur- 
ders she had found him in bed with 
Chucky attempting to have sex with 
him. 

Dottie Sweeten said she “did not 
shoot Chuck in the back. I did not kill 
Tom Sweeten.” Moncier declined 
comment on his client’s statement. 

Sherry Lee, Dottie Sweeten’s 
daughter from a previous marriage 
and Chucky’s sister, told the Journal 
that the morning after the double kill- 
ing she called the coroner’s office to 
ask if her brother had been checked 
for any signs of sexual abuse. The 
coroner reportedly told her there had 
been no indication of such abuse. 

“I knew I'd have to go through all 
this again when I buried Chucky,” 
Lee was quoted as saying, “but it’s 
probably best that it all happened this 
way. None of it [the killings] should 
have ever happened.” 


Layoffs blamed on falling advertising 


The Berkshire Eagle in Pittsfield, 
Mass., planned to lay off 10 employ- 
ees as aresult of declining ad revenue. 

Cuts were to take effect in mid- 
May, said Michael G. Miller, presi- 
dent of the Eagle Publishing Co. and 
its 286 full-time employees. 

The newsroom was to lose five 
staffers, the rest to come from sales, 
marketing and business departments. 
Two more editing jobs will be cut 
when its entertainment supplement 





reverts to seasonal publication after 
the summer. 

“We used to be gangbusters but 
now everything is slowing down,” 
Miller said, disclosing that ad revenue 
dropped 3% last year and was off 10% 
so far this year. 

Miller said the cuts had nothing to 
do with the company’s development 
of an office complex — a move the 
editorial department’s union alleged 
had drained company finances. 


Daily paper starts in upstate N.Y. 


Cobleskill, N.Y., residents got a 
new daily paper in April. 

The Daily Editor started life April 
23 with 25,000 papers given out for 
free. 

Its normal price is 35¢. 

“The news content will emphasize 
local happenings and the tone will be 
positive,” said Frederick W. Lee, 
president of Lee Publications Inc. and 
acting publisher. 

The paper, edited by Robert 
Balme, is Lee’s only daily and joins 
weeklies, trade papers and shoppers 





in the area of rural New York state 
southwest of Albany. — AP 


Professor wins 
fiction fellowship 


Michael Bugeja, a 37-year-old for- 
mer United Press International 
reporter and current Ohio University 
associate journalism professor, has 
won a $20,000 fellowship from the 
National Endowment for the Arts for 
creative writing. 
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How some 


900d 


advice and 


a couple of laughs 
can improve your 


circulation. 


It could actually pump new life into 
your sales. 
Because when you put Universal 


m™ Belo’s newspaper circulation 


campaign to work for you, 
: you'll have three of our 
(4m hottest properties telling 
readers why they should pick up your 
paper more often - Dear Abby, Cathy 
and Ziggy. 
And you can use them to 
talk to your market in a number 
of ways. There’s :30 television 
that combines animation and 
live action. :45 radio with a :15 ) 
tag which allows you to tailor 
the message to your market. 
And print ads and outdoor 
boards as well. All executed 


Universal Belo Productions is a joint venture of Universal Press Syndicate and A.H. Belo Corporation. 
© 1990 Universal Belo Productions 


with high production values. 

We've even tested the 
advertising. And the re- 
sults show that the cam- 
paign appeals to occasional readers across 
the country. 

For more information about the 
Universal Belo newspaper circulation 
campaign, contact Bob Duffy at 
1-800-255-6734 or Fax (816) 931-7954. 
You can also find out more by stopping by 
the Universal Belo Productions booth (#17) 
at the INMA Convention, May 20-23 in 
New Orleans. 

We'll show you how Dear 
Abby, Cathy and Ziggy can make 
an impact on your circulation. 

At a cost that won’t raise your 
blood pressure. 








Trying to define “value added,” a 
recent marketing buzzword, finds as 
many different definitions among 
newspaper researchers as there are 
people asked, noted Ann Gallant, 
vice president/marketing.at the Balti- 
more Sun. 

“On the surface — and perhaps at 
its essence — value added is a mar- 
keting buzzword for the late ’80s and 
early 90s; a phrase that may initiate 
short-lived, ill-conceived programs to 
respond to a marketing reality,” Gal- 





Anti-drug ads work, 
say; partnership 


Anti-drug advertising is working, 
according to the Media-Advertising 
Partnership for a Drug-Free America, 
which is trying to “unsell” drugs 
through advertising. 

In what it said was one of the largest 
ad tracking surveys ever, involving 
more than 6,000 interviews, the group 
said public attitudes against drugs 
grew most in areas subjected to the 
most anti-drug ads between 1987 and 
1989. 

The finding held true in all markets 
examined, it said, with people in areas 
receiving the heaviest anti-drug ads 
expressing anti-drug sentiments 5% 
to 6% more often than people in areas 
experiencing less advertising. 

“Much of this change is directly 
attributable to the volume of the 
advertising that has been seen in the 
markets where the respondents live,” 
the group’s report said. 

Using other studies of drug use, it 
linked changes in attitude to declines 
in the consumption of drugs. 

“The pattern has held true for two 
years in succession. Where the ads 
run most, the attitudinal and usage 
improvements are greatest,” the 
report said. 

The Partnership, begun in 1985 by 
the American Association of Adver- 
tising Agencies, also found in the ad 
tracking study “a positive report on 
the value of advertising itself,” 
AAAA president John O’Toole said. 

The group figured anti-drug ads val- 
ued at $310 million have appeared for 
free in the media as a public service. 
Ads were tracked by Gordon S. Black 
Corp. of Rochester, N.Y. 








lant said, addressing the recent spring 
conference of the Newspaper 
Research Council in Ft. Lauderdale, 
Fla., “that reality that customers — 
advertisers and, perhaps, readers — 
are not getting value for their adver- 
tising or reading investment. 

“Ad rates have grown faster than 
circulation and inflation, yielding less 
value for advertising dollars. Prolifer- 
ation of competitors has yielded more 
flexible, more targeted, and less 
expensive alternatives for our cus- 
tomers’ advertising investment,” she 
said. 

Gallant added that “At its worst. 
value added is a dangerous, sales- 
oriented concept which implies that 
the real and central marketing trans- 
action lacks value in and of itself. It 
can be viewed as a marketing remedy 
to a poorly executed sales program.” 


Trying to define ‘value added’ 
Newspaper research managers discuss the latest marketing buzzword 


per promotion resources, such as 
rack cards and other point of pur- 
chase media, or co-op advertising 
projects. 

“Yes, even access to editorial 
resources, such as meetings with 
reporters, identified use of local 
retailers for photo shoots, advance 
knowledge of editorial topics such as 
a published schedule of travel, food or 
other featured topics.” 

Gallant offered the NRC audience a 
number of ideas for partnerships with 
newspapers’ external customers, 
including: 

@ Make your customer part of the 
research process. 

@ Expand your research product 
beyond media selection, buyer 
behavior and demographics; get to 
know your customer on Main Street 





before you get to know him ona com- 





“Excellent newspaper research teams don’t need to 
add value — in most cases, you already deliver it.” 





She agreed with a recent E&P 
“Shop Talk at Thirty” column by 
Sawyer Ferguson Walker’s John 
Mennenga, which called for discard- 
ing the valued added label for a more 
clearly understood term, such as 
shared partnership. 

In her keynoted address, however, 
Gallant noted her focus was to be on 
the concept behind the buzzword 
rather than on the word itself. 

“To the advertiser or reader, the 
concept means the application of all 
the resources of the newspaper to 
develop mutually beneficial products, 
programs and promotions,” she 
explained. 

“It means help in designing better 
advertising; access to research 
resources through common partner- 
ship studies; access to non-newspa- 


Ads promoting 


North Carolina Press Services Inc. 
has launched a statewide marketing 
campaign to promote newspapers. 

The group, the for-profit arm of the 
North Carolina Press Association, 
asked newspapers to run a series of 


puter printout. 

e@ Encourage interactive newspa- 
per techniques. 

@ Diversify your customer base; 
reach out to serve other departments. 

@ Acknowledge the complex and 
analyze it. 

@ Design research for action. 
Require your internal clients to do 
so. 
“Never before has research been 
so able to play a strong role in the 
newspaper marketing mix,” she con- 
cluded. “Be confident in the value 
you deliver — ask for more peo- 
ple, more money, more studies, and 
urge your customers to do the same. 

“Excellent newspaper research 
teams don’t need to add value — in 
most cases, you already deliver it.” 

— Debra Gersh 





N.C. newspapers 


| six full-page ads and to distribute bro- 
chures to readers and advertisers. 
The ads use statistics from a reader- 
ship survey to affirm that newspapers 
are the leading medium for news and 
advertising. 
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By Maury M. Breecher 


Felix Gutierrez, vice president of 
the Gannett Foundation, warned edi- 
tors and journalism/mass communi- 
cation educators not to become com- 
placent about their success in training 
and hiring increasing numbers of 
minority students including “women 
and people of color.” 

Speaking in Tuscaloosa, Ala., at 
the “Mass Media Ethics in the Infor- 
mation Age” conference, a joint 
endeavor of the Society of Profes- 
sional Journalists and the University 
of Alabama’s Mass Communication 
and Society and Advertising divi- 
sions, Gutierrez said: “The goal of 
work-force integration as a solution 
for correcting the wrongs of past dis- 
crimination has three problems as a 
long-term solution to creating a true 
pluralistic working society.” 

The three problems: 

1. Numbers alone, as a measure of 
integration employment, is only one 
measure of progress. 

“The fact you have changed num- 
bers [of minorities] in the newsroom 
does not necessarily mean that cover- 
age and portrayal has improved. 
Employment has become a goal in 
itself, we have not paid enough atten- 
tion to the qualitative measures of 
what has been reported.” 

Women, pointed out Gutierrez, 
“make up 66% of all journalism 
school enrollments and are about 40% 
of newsroom hires, yet women con- 
tinue to suffer unfair treatment in the 
newsroom .. . Their issues are still 
not covered in the complete manner 
they should be.” 

2. The “Melting Pot Myth” that 
“we will somehow blend, melt, or 
integrate into a nation with a collec- 
tive identity that masks our differ- 
ences never really serves many mem- 
bers of our society,” continued 
Gutierrez. 

“Many of us don’t want to melt and 
don’t need to. All of us in the news 
should recognize that students or 
employees who can maintain a differ- 
ent language, identify with a broader 
culture, and make their way in society 
without losing who they are and what 
got them there in the first place, are 





(Breecher operates Feature Enter- 
prises, Birmingham, Ala.) 








EDITOR & PUBLISHER for May 19, 1990 


going to bring more abilities and are 
going to broaden that newsroom’s 
opportunities to cover things. We 
shouldn’t forget who we are in order 
to become who we want to be. 
Assimilation should never be a price 
for participation. Women should 
never be made to feel that they need 
to emulate men, nor should blacks 
feel they have to model themselves 





Ideas about minority hiring 


Gannett Foundation exec warns editors not to become complacent 
about their success in hiring minority journalists 


“Society is moving along demassi- 
fied lines, with people proclaiming 
tiieir differences and the numbers 
pvinting to more pluralism as the 
numbers of former outsiders grow 
stronger and more vocal. Our oppor- 
tunity for journalism and journalistic 
endeavors is not the opportunity of 
integration but the opportunity of 
inclusiveness. 





“Our opportunity for journalism and journalistic 
endeavors is not the opportunity of integration but 
the opportunity of inclusiveness.” 





after whites in order to be effective as 
journalists. All of us lose something if 
they do.” 

3. This is no longer an issue of 
minority rights in a majority society as it 
was in the 1930s, asserted Gutierrez. 


“Inclusiveness means include me 
as I am; include me with the skills, 
with all of my strengths and my weak- 
nesses. Don’t make my ability to 
mimic you, or look like someone I am 

(Continued on page 54) 
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They’re contentious and contagious. They’re 
the McLaughlin Group. (clockwise from left) Jack 
Germond, Eleanor Clift, John McLaughlin, Fred Barnes, 
Morton Kondracke, and Pat Buchanan. 

Made possible by a grant from GE. 
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Check your local listing for station and time. 


We bring good things to life. 














By Debra Gersh 


Think of Edgar Allen Poe writing a 
movie column for Variety. 

With a style somewhere between 
Variety’s trade jargon and Al Neu- 
harth’s excessive alliteration, The 
Phantom of the Movies each week 
reviews B movies and home videos 
for the New York Daily News. 

The Phantom — who keeps his 
true identity secret from nearly every- 
one but The Phantomess (his wife), 
his editors and a couple of guys in the 
video store — began reviewing B 
movies for the Daily News in 1984. 
He expanded the concept to home 
video two years later with another 
weekly column, “Mondo Video.” 

It’s difficult to describe exactly the 
type of movies he focuses on — you 
know them when you see them — but 
their titles help. 

For example, among the more than 
4,000 titles reviewed in his book, The 
Phantom’s Ultimate Video Guide, 
are “Carnival of Souls,” “Kung-Fu 
Zombie,” “Satan’s Sadists,” “Sor- 
ority Babes in the Slimeball Bowl-O- 
Rama,” “The Brain From Planet 





Phantom of the Movies 


He came to the New York Daily News with a monster magazine 
background; now, incognito, he reviews B movies and home videos 


genre films began when he was a kid 
growing up in Jamaica, Queens, N.Y. 

“IT was a big movie freak, and for 
some reason I was always attracted to 
black and white instead of color, 
movies that nobody had ever heard 
of,” he said. “I would drag — well, 
up to a point —I would drag my 
friends all over the neighborhood to 
see stuff that they really didn’t want 
to see. So eventually I had to start 
going by myself. 

“There was a great triple-feature 
theater in Jamaica that changed 
shows about three times a week. It 
would show anything. I don’t know 
where they got this stuff. I spent a lot 
of my adolescent years there and, 





Among his more interesting mail were the two 
“Mark of the Devil” vomit bags he received from two 
different readers in one week. 





Arous,” “Hell Comes to Frogtown,” 
“Revenge of the Virgins,” and 
“Three Nuts in Search of a Bolt.” 

The Phantom came to the Daily 
News from a monster movie maga- 
zine. His Phantom persona was cho- 
sen because it “just seemed to have 
more of a mystique.” 

“We kicked around a couple of 
[names]. They had a couple and I had 
a couple, and I liked that one best,” 
he said, noting another possibility 
was “Trash Man,” but that was “a 
little more limiting.” 

With the name Phantom of the 
Movies, “you just get this mystery 
figure that could be anywhere and 
watching anything and be in video as 
well.” 

The Phantom’s passion for these 














really, that gave me the background. 

“A few years later, I was working 
for the monster movie magazine, and 
it kicked in really right there. Since 
then, I’ve been pretty much hooked 
on the whole genre.” 

While The Phantom knew there 
were enough people with similar 
interests out there to read the column, 
he never expected it to catch on at the 
level it did. 

“I knew that thev were out there 
from past experience,” he said. 
“Some of them are great, but some 
people get in on the level of just out- 
knowing everybody else in their circle 
and really lose sight of what the 
movies are about. 

“I thought I might even get a hostile 
response from people like that 





because I was popularizing instead of 
one-upping, but I knew there were 
fans out there of this genre who didn’t 
take it so seriously.” 

He never knew, however, how 
many there were, “especially through 
an outlet like the Daily News, which 
is fairly mainstream. At first it was 
just Daily News readers, but they 
were there.” 

The Phantom gets about 100 letters 
a week, many asking where to find 
classic and obscure films on video. 
Letters that are accompanied by a 
self-addressed, stamped envelope 
usually receive a personal reply, but 
the majority are answered through his 
columns, sometimes as letters with 
replies and sometimes simply as list- 
ings of where to get what. 

Next to seeing and writing about 
the movies, The Phantom said the 
most gratifying thing is the reader 
feedback. 

Among his more interesting mail 
were the two “Mark of the Devil” 
vomit bags he received from two dif- 
ferent readers in one week. 

“There was this movie that came 
out in 1970 or ’71 called ‘Mark of the 
Devil’ and one of the promo gimmicks 
the theaters gave out was these vomit 
bags. I mean, the movie really didn’t 
live up to that, but two different peo- 
ple found these — one found it in his 
attic or something — and both of 
them decided to send it to me. I’m not 
sure what that meant, exactly. 

“But most people [who write] tend 
to focus on what they’re into, which 
really covers the whole range,” he 
continued. “You’d be really sur- 
prised what people are into and, even 
if they’re not into the same stuff I do, 
they tend not to get on me for my 
interests. They’re pretty tolerant as a 
group, I think. 

“I don’t get that much hate mail. I 
did from a family that liked [actor] 
Corey Haim. I said something bad 
about him and they said they’d never 
look at . . . the column again. 

“Sometimes a letter will say, ‘I 
don’t like your column. I do read it 
but only because sometimes it’s 
funny, but I basically don’t like it, and 
I especially don’t like what you said 
about this.” But mostly they’re very 
tolerant; they’re tolerant of other peo- 
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ple’s film views. 

“Basically, I think the link is that 
these are people who are just into 
movies, and I think they respect other 
people who are into movies, even if 
they are not the same movies.” 

Although he does get some peculiar 
letters, The Phantom said he actually 
expected more. 

“I think a lot of us get our craziness 
out through the movies — them and 
me. So it makes them fairly sane as 
actual walking-around people.” 

What was really surprising to The 
Phantom is the amount of mail he 
receives from older readers looking 
for classic movie titles. 

“People who wanted titles felt very 
frustrated because they couldn’t get 
not only B titles but mainstream titles 
from the ‘30s and ’40s and *50s. And 
not only weren’t [the videos] out, but 
they were getting a hard time at the 
video store, when people would think 
they’re older, making it up, they’re 
senile. 

“So they’ve been writing to me,” 
he said, “and they’re not at all inter- 
ested in the horror stuff, but they 
don’t mind it either.” One reader sug- 
gested he “concentrate less on slime 
movies and give more space to finding 
the classics.” 

There is certainly no shortage of 
material for The Phantom’s columns, 
he said. 

“Sometimes I don’t know what I’m 
going to do until right before, because 
things [can] sneak out on a Friday. 
Two came out this week. In fact, I 
scrapped what I was going to do. 

“But there’s so much that I'll do a 
flashback column if there’s nothing 
new coming out, or just something 
that excites me, or something new on 
video — there’s an endless amount of 
stuff. 

“Or even, I was in Florida so | dida 
little movie tour of Miami Beach; 
where they filmed ‘Blood Feast,’ I 
visited the site, and where they filmed 
‘Scarface,’ stuff like that. They’re 
pretty open at the News to having 
variety in it. 

“But I’ve never really been stuck. 
In fact, if anything, I’ve got a backlog 
of stuff I’d like to do,” he said. “It’s 
partly because of the field. It’s so big, 
and I don’t just cover horror but 
action, or just exploitation, just about 
anything that’s offbeat.” 

One of the reasons for the growth of 
interest in this genre is video, accord- 
ing to The Phantom, who sees both 
his Mondo Video and regular movie 
columns moving more and more 
toward video coverage. 

“Even though they’re still putting 
out so many on theatrical, more and 
more are token releases, though. For 
some reason, Portsmith, Ark., is a big 








place to open movies that won’t play 
anywhere else.” 

The reasons for this, he said, are 
that it makes it easy and inexpensive 
to release the movie and then the 
video box can say its direct from 
theatrical release. 

“But | think more people are pick- 
ing up on that. That’s meaningless. 
The movie’s going to get its main cov- 





in the way of her food... 

“I want to see everything, that’s 
the truth. I have to control myself 
sometimes because I have to do other 
things — a lot of the movies you can 
control yourself pretty easily after 
five minutes. But I try to monitor 
everything in hopes of getting wind of 
the one I might have missed that 
somebody liked.” 





“For some reason, Portsmith, Ark., is a big place to 
open movies that won't play anywhere else.” 





erage now on video, a movie like 
that.” 

About a third of The Phantom’s 
movie column is about video, and 
some weeks it is all video “just 
because nothing opens in the theater 
and some great stuff comes out on 
video that no one knows about. 

“My priority is still movies. If it 
does open in the theater, that'll get the 
priority.” 

In addition, with the trend in Holly- 
wood toward blockbuster movies, the 
funding for many genre movies prob- 
ably would not be there if it were all 
theatrical. 

He noted that “video has changed 
the nature of criticism in some ways, 
in that it’s really got to be more of a 
consumer angle now. 

“At one time, the critics were the 
keepers of this knowledge, especially 
ina book, where you literally couldn’t 
see some of the movies they might 
write about. 

“But there’s more out on video 
than anyone could ever see, so you 
really have to kind of specialize and 
get the consumer angle because they 
can see it, they'll have it on video. So 
I can’t pretend I’m the only one who 
knows about this.” 

The Phantom gets most of his infor- 
mation by just tracking everything, 
“starting with Variety. I save every- 
thing out of there. Sometimes they'll 
review a movie that opens in Detroit. 
| just wait for that, I keep tracking it to 
see if it’s going to come to New York. 
I subscribe to just about every video 
magazine, newsletter and everything. 
Basically, I’m able to keep track that 
way.” 

If he gets a movie, The Phantom 
said he “will at least try to look at it 
[for] a few minutes, and usually, 
something that’s really awful, you can 
tell. Unless, it’s so awful, like ‘Crazy 
Fat Ethel,’ that’s one I like. . . . It’s 
for the 1% who would want to watch 
this, but I gave it a good review witha 
warning. It’s about a woman who 
overeats and who kills people who get 


He rarely, however, goes to 
screenings. 

“I don’t go to too many screen- 
ings,” he said. “I do go in theaters, 
even for a movie that has screenings, 
like an ‘Alien’ or something. 

“LT really like it better. I just feel like 
I’m getting more of an honest reac- 
tion, especially with a big film.” 

Probably because of the type of 
movies he sees and because he often 
sees them during the day, The Phan- 
tom has found an interesting group of 
moviegoers. 

“With everything that’s out, all the 

(Continued on page 31) 
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BY TOO MANY RESUMES? 
Need help hiring? 


Call: 
JOBS FOR JOURNALISTS 





@ Nationwide recruitment 


SPJ — Jobs for Journalists 
53 West Jackson Blvd. #731 
Chicago, Illinois 60604 


(312) 922-7424 
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Society of Professional Journalists 

















By M.L. Stein 


U.S. journalists in Latin America 
are targets for murder because certain 
factions want to make them part of the 
story, a reporter said at a recent San 
Francisco panel on the dangers of 
covering the region. 

Moreover, “brutal violence” 
against foreign journalists is seldom 
investigated and rarely is anyone 
punished for such crimes, said Ber- 
nadette Pardo, a reporter for Univi- 
sion, who was seriously injured when 
terrorists in Colombia blew up a 
restaurant where she and other jour- 
nalists were dining. 

Pardo spoke at a panel entitled 
“Ignored Dangers: Covering the 
News in Latin America” at the eighth 
annual conference of the National 
Association of Hispanic Journalists. 





Her view was supported by another 
veteran of Latin American reporting, 
Alejandro Benes, manager of NBC 
Nightly News in New York. 

“We know the risks we’re taking 
and know what roads not to go 
down,” explained Benes, who has 
worked in Nicaragua and other Latin 
American countries. 

He suggested that correspondents 
take some risks because of pressure 
by their editors back home for “bang- 
bang” stories. 

“Going after these stories some- 
times leads to mistakes,” he warned, 
adding that still and television photog- 
raphers usually run the biggest risks. 

Being an American reporter of His- 
panic descent in Latin America can be 
both a help and a hazard, according to 
Raul Ramirez, assistant metro editor 
of the San Francisco Examiner. 





take precautions always. 


Pardo advised any reporter assigned to Latin 
America to “weigh the risks against the story” and to 





At the start of the session, Sonia 
Goldenberg, executive director of the 
Committee to Protect Journalists, 
noted that of the 53 journalists killed 
worldwide in the line of duty last year, 
35 died in Latin America, victims of 
deain squads, security forces, guer- 
rillas and drug mercenaries. 

“We’re not supposed to be a part of 
the story but they want to make you a 
part of it,” Pardo stated. “They don’t 
want to regard you as a journalist but 
often see you as a spy for the CIA or 
as having some other reason for being 
down there. There is danger in simply 
doing our jobs. In Latin America, 
there is a perceived power of our pro- 
fession, a power that some seek to 
silence with extreme prejudice.” 

The restaurant bombing was not a 
random attack, Pardo recalled. She 
said that she and four other foreign 
journalists were followed from their 
hotel to the restaurant, where the 
bomb was placed in a restroom by 
another diner, who left before the 
explosion. 

Pardo advised any reporter 
assigned to Latin America to “weigh 
the risks against the story” and to 
take precautions always. 








In addition to knowing Spanish, a 
Latino “can open some doors and 
bring a “cultural understanding and 
sensitivity to the story,” said 
Ramirez who has reported from Nica- 
ragua and El Salvador. 

However, there were times when 
his Spanish surname subjected him to 
border searches and harassment not 
meted out to his non-Hispanic col- 
leagues, he remembered. 

“|. . The fact that I was born in 
Cuba made me even more suspect 
down there in some situations,” he 
added, “but, when the bullets are fly- 
ing, it matters little whether you’re 
Latino or not,” Ramirez observed. 

However, the “real danger” for a 
reporter in Latin American is “losing 
himself” by imitating the coverage of 
other correspondents, he com- 
mented. 

“Move away from the pack,” he 
advised. “See beyond the superficial. 
Use your background and culture to 
search out the truth. Latino reporters 
have the opportunity to tell a unique 
story.” 

Panelist Lawrence G. O’Donnell, 
associate editor of the Wall Street 
Journal and its representative to the 





Journalists as part of the story 
In Latin America, this is a way of life 


Inter American Press Association 
(IAPA), urged delegates also to be 
sensitive to the violence inflicted on 
journalists of other countries. 

“When the press is restricted else- 
where, our marvelous freedoms are 
weakened ever so much,” he said. 
“When we ignore the pain of our col- 
leagues, we become less sensitive to 
assaults on the press — more willing 
to take our own constitutional guaran- 
tees for granted.” 

O’Donnell said American journal- 
ists can add their voices to the pro- 
tests against the murder and jailing of 
foreign colleagues made by IAPA, 
CPJ and the International Press Insti- 
tute. 


Anne Royall, first 
woman to cover 
Congress, honored 


A plaque on Capito! Hill will honor 
the first woman to cover Congress: 
Anne N. Royall. 

The Society of Professional Jour- 
nalists planned to dedicate the plaque 
marking a historic site in journalism at 
aceremony May 22 inthe Hart Senate 
Office Building in Washington, D.C. 

Royall edited and published two 
pre-Civil War papers in Washington 
and was the only person ever con- 
victed in federal court of being a com- 
mon scold. The fine was paid by male 
colleagues. 


Paid weekly 
converts to free 


NUVO, the Indianapolis, Ind., 
weekly newspaper, is converting to 
free circulation after unsatisfactory | 
performance as a paid paper. 

“We tested the paid approach and 
found that the market was not 
responding as well as our research 
had indicated,” said NUVO chair- 
man Kevin McKinney. He called 
start-up operations “well funded” 
but said the paper “wanted to reach a 
greater range of people faster.” 

McKinney said the move would 
increase circulation and thus “should 
have a positive effect on advertis- 
ers. 

It is also cutting national and inter- 
national news. 
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Book reviews 








Probing the role 
of the press 
as a watchdog 


The Watchdog Concept: The Press 
and the Courts in Nineteenth Century 
America. Timothy W. Gleason. 
(Ames, Iowa: Iowa State University 
Press, 160 pages.) 


The media like to think of them- 
selves as “watchdogs” guarding the 
rights of the public, but the concept 
does not have much legal basis in the 
United States, according to Timothy 
Gleason, a University of Oregon jour- 
nalism professor. 

He does not find the concept in the 
First Amendment — the only amend- 
ment, he says, which is curiously 
aimed at a commercial industry, the 
various media. Gleason looks for the 
concept in litigation of the nineteenth 
century, and finds the concept of the 
public at large upheld as a watchdog, 
but not the media designated as 
watchdogs. 

The media should function as 
watchdogs, even without a special 
calling to do so, he concedes, because 
“the public has no choice but to rely 
on the institutional press for informa- 
tion about matters of public con- 
cern.” 

However, he adds, “the watchdog 
function of the institutiona! press 
does not create special rights for the 
institutional press. Claims that the 
press serves a special function, and 
therefore requires rights distinct from 
and greater than the rights granted to 
individual citizens, open the door to 
legally defined standards of conduct 
and reponsibility, not stronger 
rights.” 

Much of the book shows how, 
through litigation, the media as insti- 
tution began to be linked by the courts 
with the general public watchdog 
role. Yet Gleason believes the con- 
cept has not been adequately exam- 
ined in the twentieth century and 
urges a concentrated study of trial 
records to “shed light” on the news- 
paper industry’s use and “adoption of 
the watchdog concept as an industry 
convention.” 

* * * 

The Media in America: A History. 
William David Sloan, James G. Sto- 
vall, editors; James D. Startt, associ- 
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ate editor. (Worthington, Ohio: Pub- 
lishing Horizons, 436 pages.) 


Eighteen journalism historians and 
general historians have split the terri- 
tory of media history and each contri- 
butes a chapter. Despite the usual 
flaws of a symposia treatment — 
overlap, gaps, lack of voice or narra- 
tive thread — the book, using the 
expertise of each scholar, is better 
researched than some recent offer- 
ings. 

This book aims to be different by 
being less superficial, including cut- 
ting back on trivia, providing broader 
topical treatment; yet trivia and 
unnecessary names abound in this 
volume also. 


Organization follows traditional 
divisions. There are the chapters on 
the Colonial press, party press, penny 
press and an obligatory chapter on 
freedom of the press. A strong chap- 
ter on early forms of communications 





since 1945 concludes it. 

With its charts, the book is strong 
graphically. Yet the contents are still 
fairly standard fare. It would have 
been better if it had caught fire with 
some of the excitement of media his- 
tory through narrative style and other 
techniques and developed intellectu- 
ally some of the more subtle nuances 
and ideas. 

Sloan and Stovall are at the Univer- 
sity of Alabama, Startt at Valparaiso 
(Ind.) University. 

— Hiley Ward 








starts the book; a chapter on the press 


Belo gives for Fol 


A.H. Belo Corp., publisher of the 
Dallas Morning News, has contrib- 
uted $40,000 to the Freedom of Infor- 
mation Foundation of Texas, a non- 
profit group dedicated to protecting 
public access to government that is 
supported by hundreds of newspa- 
pers, businesses, associations and 
individuals. 











The Meridian Star 
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NEWSPEOPLE IN THE NEWS 








WILLIAM L. KILLEN Jr. has been pro- 
moted to vice president of planning 
and analysis for Cox Enterprises Inc., 
Atlanta. He continues to report to John 
R. Dillon, senior vice president and 


chief financial officer. 


Killen joined Cox in 1980 as admin- 
istrator of financial analysis and plan- 
ning. Previously, he worked for NBC 
Sports as a production unit manager 
and administrator of profit planning 
and prior to that was with the parent 
compay, RCA Corporation. 


He has an A.B.M. from the Wharton 
Graduate School of Business, Univer- 
sity of Pennsylvania and a bachelor’s 
degree in electrical engineering from 


Union College, Schenectady, N.Y. 








PAUL J. RIZZO, dean of the School 
of Business Administration at the 
University of North Carolina at 
Chapel Hill, has been elected a direc- 
tor of Cox Enterprises. 

Before Chapel Hill, Rizzo spent 30 
years with the IBM Corporation and 
at his 1987 retirement was IBM vice 
chairman of the board of directors, as 
well as a member of the corporate 
management board and management 
committee. As vice chairman he was 
responsible for the corporation’s mar- 
keting and service program world- 
wide. 


* * * 

DON PORTERFIELD, formerly gen- 
eral manager of special publications 
for Landmark of Maryland, has been 
named sales development and train- 
ing manager for the Roanoke Times & 
World-News. 

* * * 

ERNEST TOLLERSON is the newly 
named editorial page editor for New 
York Newsday, succeeding THOMAS 
PLATE, who moved to editorial page 
editor of the Los Angeles Times. 

In addition, PATRICIA COHEN, for- 
merly an editorial writer, was named 
deputy metro editor for pclitics and 
government. 

Tollerson, both an op-ed editor and 
deputy editor of the editorial pages 
since joining Newsdsy in 1986, previ- 
ously was state bureau chief for the 
Philadelphia Inquirer in Trenton, 
N.J., and also worked for the New 
York Daily News and the Wall Street 
Journal. 

Tollerson, a graduate of Princeton 
University and Columbia University 





Graduate School of Journalism, is 
married to KATRINKA WALLER LEEF- 
MANS, an editor at the Wall Street 
Journal. 

Cohen also joined New York 
Newsday in 1986 and previously had 
worked for UPI in New Delhi and 
free-lanced in Washington, D.C. She 
is a cum laude graduate from Cornell 
University and the Woodrow Wilson 
School for Public Policy and Interna- 
tional Affairs at Princeton. 

* * * 

RICK SPRATLING, Wisconsin 
bureau chief for the Associated Press 
the past five years, is now bureau 
chief in San Francisco. 

A graduate of the University of 
Utah, he worked for the Salt Lake 
Tribune and KUTV-TV in the city 
before joining AP there in 1968 and 
becoming news editor. 

* * * 


STEVE ECKEN has been promoted to 
director of circulation sales at the 
Courier-Journal, Louisville, replac- 
ing LARRY GRAY, who was named 
circulation director of the Jackson 
(Miss.) Clarion-Ledger. 


* * * 


RICK BEATY, previously circulation 
director for South Florida Newspa- 
pers Inc., publisher of the Hollywood 
Sun and two weeklies, is now with the 
Fort Pierce Tribune as circulation 
director. 


— NEWSPEOPLE EDITOR 
LENORA WILLIAMSON 


PIETER VANBENNEKOM, a 21-year 
veteran with United Press Interna- 
tional who most recently served as 
Washington, D.C.-based senior vice 
president for international opera- 
tions, is now executive vice presi- 
dent-editorial operations. 

Prior to his new assignment, Van- 
Bennekom held Washington assign- 
ments and served as an editor in the 
New York City bureau and in San 
Juan as division manager. 

UPI vice chairman JOSEPH K. TAUS- 
SIG, announced the appointment. 
Taussig also said that executive vice 
president-news JAMES L. WHYTE, 
who joined UPI in February, will 
spearhead efforts to build alliances 
for electronic news exchanges among 
U.S. newspapers. 

VanBennekom, who is fluent in 
five languages, was a Fulbright 
Scholar and through that exchange 
program studied journalism at the 
University of Colorado in Boulder, 
following a stint as reporter with Hol- 
land’s Provinciale Zeeuwse Courant. 

* * * 

Among changes recently 
announced in the Chicago Tribune’s 
editorial department, HOWARD 
TYNER, assistant managing editor for 
national/foreign, becomes deputy 
managing editor and JIM O’SHEA, 
Washington news editor, becomes 
associate managing editor for 
national/foreign. 

Also, OWEN YOUNGMAN, associate 
features editor, becomes deputy 
financial editor and BoB CONDOR, 
associate Tempo editor, becomes 
associate sports editor. 

JOHN TWOHEY, sports editor, 
moves to Tempo editor. 

a 


At the Seattle Times, JAN EVEN has 
been named arts and entertainment 
editor and MARLA J. WILLIAMS joined 
the staff as general assignment 
reporter. 

Even first joined the staff in 1980 as 
a feature writer, left for a three-year 
stint with the Tacoma (Wash.) News 
Tribune and then rejoined the Times 
as an editorial copy editor. She since 
has held several editorial posts. 

Williams most recently was a 
stringer for the Boston Globe and San 
Francisco Chronicle and prior to that 
a Fort Lauderdaie New/Sentinel fea- 
ture writer. She was co-owner of 
Alaska News Service in Juneau and 
worked in television broadcasting in 
Anchorage, Juneau, and Seattle. 

Williams replaces DON DUNCAN, a 
24-year veteran reporter and colum- 
nist with the Times, who will retire at 
the end of this year. 
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W. Lawrence Walker Jr., right, is 
the newly appointed associate pub- 
lisher of the San Antonio Express-News. 


Charles O. Kilpatrick, editor 
and publisher of the Express-News, is 
beginning to turn management over to 
Walker, his successor as publisher. 

Walker leaves his present position 
as executive vice president and busi- 
ness manager for the San Francisco 
Newspaper Agency. 

Beginning his newspaper career in 
1972 with Knight-Ridder Newspapers, 
Walker’s posts have included chief 
financial officer and vice president of 
the Macon (Ga.) Telegraph and News, 
publisher of the Milledgeville (Ga.) 
Union Recorder and general manager 
and executive vice president of the 
Gary Post Tribune. 











DAVID RUBIN, professor of journal- 
ism at New York University, will 
become the dean of the S.I. New- 
house School of Public Communica- 
tions at Syracuse University, effec- 
tive July 1. 

Rubin will succeed LAWRENCE 
Myers Jr., chairman of the television- 
radio/film department, who has been 
interim dean since last July. Myers 
returns to the Newhouse faculty. 

Rubin has served as chairman of 
NYU’s journalism and mass commu- 
nications department and taught a 
number of courses, including “Media 
in America” and “Media Ethics.” 

Holding a bachelor’s degree in his- 
tory from Columbia University, and 
master’s and doctoral degrees in com- 
munications from Stanford Univer- 
sity, he serves as chairman of the 
American Civil Liberties Union’s 
Communications Media Committee 
and the Committee to Protect Jour- 
nalists. 


* * * 


JOHN HASKINS joined the New York 
Times as a national desk copy editor. 
A graduate of the University of Miss- 
ouri-Columbia, he formerly was an 
assistant news editor for graphics at 
Newsday, L.1. , a copy editor at New 
York Newsday and at the Minneapolis 
Star Tribune. 


* * * 


LINDA HANDLEY, former sales man- 
ager of the Los Angeles Daily News, 
has assumed leadership of the retail 
advertising department of the Santa 
Monica Outlook, one of three Copley 
newspapers in Los Angeles. 

Handley reports to STEVE ELKINS, 
Copley Los Angeles Newspapers dis- 
play advertising manager. 


JuDY DIEBOLT has been promoted 
to suburban editor of the Detroit 
News and will oversee daily cover- 
age. 

A graduate of the University of Kan- 
sas, she worked as a reporter at the 
Detroit Free Press prior to joining the 
News, where she was a reporter in 
1986 and later an assistant city editor. 

ALAN Fisk has been named projects 
editor and oversees the investigative 
and projects reporting. He joined the 
staff in October 1988 from the New 
York Times where he worked as an 
editor six years. Fisk is a graduate of 
Wayne State University. 


* * & 


Lou ALEXANDER is the new display 
advertising director of the San Jose 
Mercury News, succeeding BoB WIL- 
LIAMSON, who has retired. 

Before joining the Mercury News 
in 1983 as sales development manager 
for display advertising, Alexander 
was advertising director of the 
Yakima (Wash.) Herald Republic and 
prior to that, advertising director of 
the Ypsilanti (Mich.) Press. 


* * * 


Roy SCHAEFER, with the Seattle 
Times Company since 1963, has been 
named national advertising manager. 

Under a joint operating agreement, 
Schaefer manages national ad sales 
for the Times and the Seattle Post- 
Intelligencer. 

Also, CHUCK NAU, who joined the 
Times in 1988 as metro retail sales 
manager, has been named local dis- 
play advertising manager of the com- 
pany. Earlier in his career, Nau was 
Midwest retail manager for Knight- 
Ridder Newspapers Sales in Chicago. 
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GARY SPURGEON, publisher of the 
Bloomfield Democrat, is the newly 
elected president of the lowa News- 
paper Association. He succeeds Bos 
PARROTT, publisher of the DeWitt 
Observer. 

DARWIN SHERMAN, publisher of the 
Washington Evening Journal, is the 
new vice president; and DAN FEUL- 
ING, publisher of the New Hampton 
Tribune, is secretary-treasurer. 

* * * 


KELVIN CHILDS, a desk editor since 
joining the Orlando Sentinel in 
November 1988, has been promoted 
to letters editor, succeeding BILL 
SUMMERS, who retired recently after 
35 years with the newspaper. Childs 
also serves on the Sentinel’s editorial 
board. 

In 1986-1988, Childs held reporting 
and editing positions with Syracuse 
(N.Y.) Newspapers and for two years 
prior handled layout and pasteups for 
the Baltimore and Washington, D.C.., 
City Paper. 

Currently secretary of the Central 
Florida Association of Black Jour- 
nalists and Broadcasters, he holds an 
A.A. degree in applied arts and design 
from Cantonsville (Md.) Community 
College and a bachelor’s in mass com- 
munication from Towson (Md.) State 
University. 


WE'LL GET 
YOUR SPOT 
FILLED FIRST 


GORDON WAHLS 


As the premier publishing 
executive search firm in the 
area, Gordon Wahls knows 
your industry. We under- 
stand the qualifications and 
experience levels that can- 
didates must have to be 
strong performers. Compa- 
nies nationwide entrust us 
with over 400 searches 
annually. Let our success be 
your success. Call us today. 


(215) 565-0800 
(800) 523-7112 


610 East Baltimore Pike 
Media, PA 19063 
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THOMAS L. BOARDMAN, 70, former 
editor of two Scripps Howard news- 
papers, died of leukemia May 4 at his 
home in Cleveland. 


He was editor of the Cleveland 
Press from 1966 until he retired in 
1979 and had been editor of the India- 
napolis Times in 1962-66. 


A graduate of Oberlin College at the 
age of 19, Boardman had been editor 
of the Oberlin College Review and a 
stringer for the Press — and joined 
that paper full time after college. 


In the Navy from 1942-46, he grad- 
uated at the top of his officers’ mid- 
shipmen school in Chicago and did 
demolition work during the war with 
his last duty cleaning mines out of 
Tokyo harbor after V-J day. 


Boardman returned to the Press ina 
variety of jobs and was chief editorial 
writer when he was made editor of the 
Indianapolis paper in 1962. Scripps 
Howard moved him in 1966 to editor 
of the Press where he served until his 
retirement in 1979. 

Boardman continued in the U.S. 
Naval Reserve and retired as full cap- 
tain. Burial was at Arlington National 
Cemetery. 
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NICHOLAS CHRISS, 62, a Los 
Angeles Times national staff reporter 
based in Houston from 1968 to 1980, 
died April 21. 

Chriss had been covering the U.S. 
and Soviet space programs for the 
Houston Chronicle the past 10 years. 
He worked for United Press Interna- 
tional 12 years based in London, 
Frankfurt and Atlanta. 

Chriss began with the Northeast 
Mississippi Daily Journal in Tupelo 
after graduating from the University 
of Missouri. 

* * * 

JAMES W. DANAHER, 71, who was in 
advertising sales for the Hartford 
Courant and the now-defunct Hart- 
ford Times during a 35-year career, 
died May 6 in Farmington, Conn. 

* * * 


GEORGE HAVILAND GARRETT Jr., 
80, former sports editor for the late 
Seattle Star, died May 2. 

He started with the Star in 1933 and 
moved to a copy editor for the Seattle 
Times after the Star folded. Garrett 
spent 27 years in the Seattle Post- 
Intelligencer’s sports department 
before retiring in 1976. 

* * * 

JOHN M. HARMON, 77, owner and 
publisher of the weekly Litchfield 
(Minn.) Independent Review for 42 
years, died April 24 in McAllen, 
Texas, near his winter home. 

The newspaper was founded by his 
grandfather as the Litchfield Indepen- 
dent and Harmon became sole owner 
in the ’SQs. In 1978, he sold the paper 
to longtime employees, Stan Roeser 
and Vern Madson, and retired. 

* * 


NINA HYDE, 57, the Washington 
Post’s fashion editor and a pacesetter 
in style and fashion news, died May 4 
at Georgetown University Hospital in 
Washington after a long battle with 
breast cancer. 

She had worked to call attention to 
the toll the disease is taking and raised 
nearly $2 million for Georgetown Uni- 
versity Medical Center, where the 
Nina Hyde Center for Breast Cancer 
Research was established last year. 

This March, she organized a benefit 
at the Willard Hotel in Washington, 
raising more than $50,000 for the cen- 
ter and an equal amount for Look 
Good . . . Feel Better, a counseling 
program to help women after che- 
motherapy and radiation treatments. 

A graduate of Smith College who 
was accepted for New York Universi- 
ty’s Law School, Hyde instead went 
to work for an advertising agency and 
later joined Women’s Wear Daily. 


After her marriage to Lloyd Hyde, 
she moved to Washington and wrote a 
column for the Washington Daily 
News and then joined the Post in 
1972. 

Hyde was heralded for her out- 
standing fashion reporting by the 
Council of Fashion Designers of 
America in 1988 and was made a Che- 
valier des Artes et Lettres last 
October in Paris. 

* * * 

JOSEPH R. JACKSON, 79, longtime 
Nevada journalist, died April 23. 

His father, Joseph P., was co- 
owner of the Sparks Tribune and the 
younger Jackson was editor of the 
University of Nevada campus news- 
paper, Sagebrush. Two years later he 
became the first sports editor of the 
Reno Evening Gazette and in 1948 
was named managing editor. Jackson 
retired in 1973. 

* * * 

ALBERT S. JENKINS, 84, retired 
publisher of the Baxley (Ga.) News- 
Banner and a former president of the 
Georgia Press Association, died May 
1 of heart disease. 

He bought the newspaper in 1942 
and served as editor and publisher 
until he sold it and retired in 1977. 


* * * 

Bos LEvy, 48, a San Jose Mercury 
News reporter, died April 27 of inju- 
ries suffered in an auto accident two 
days earlier. 

He had been with the Mercury 
News 15 years and recently left the 
Santa Cruz bureau to work in the San 
Jose office as an assistant metropoli- 
tan editor. The accident occurred as 
Levy headed home to Soquel from 


work. 
* * * 


FRANCIS J. LENNY Jr., 52, a Phila- 
delphia newspaperman for more than 
30 years, died May 2 at Cooper Medi- 
cal Center, Camden, N.J. He had suf- 
fered with a heart condition since 
1970. 

Lenny worked for the late Philadel- 
phia Bulletin 25 years, starting as a 
copy boy and finishing as a city editor 
when the paper folded in 1982. He 
also worked part time for the Phila- 
delphia Daily News in 1985-89. 


* *e 

JOSEPH A. TUMELTY, 85, a sports 
journalist who served 40 years as an 
assistant sports editor at the Philadel- 
phia Inquirer prior to his retirement in 
1971, died May 7 at Fair Acres Geri- 
atric Center, Delaware County, Pa. 
He was a resident of Lansdowne. 

Tumelty began with the former 
Philadelphia Public Ledger in the 
°20s and later was on the sports staff 
of the Philadelphia Record. 
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Phantom 
(Continued from page 25) 





new movies that open, these people, 
two or three, generally senior citi- 
zens, I guess on discounts, they must 
have seen everything already because 
they’re out for the matinee show of, 
the first screening of ‘Think Big’ or 
‘Transylvania Twist.’ So they’ve 
seen everything else, that means, 
because they’re not really into these 
movies first. 

“And I’ve heard them [talk about 
the movies] — acoupie of times they- 
*ve even come up to me because I was 
the only other person there and they 
just felt like hearing an opinion. One 
of the little old ladies said, ‘I thought 
this one was a little too slimy,’ and I 
couldn’t believe she could even sit 
through this thing with some slime 
monster movie. 

“So there are these real strange 
film people out there.” 

While a few people do know who 
The Phantom really is, and he does 
have some projects under way using 
his real name, he said he likes having 
an alter ego. 

“IT guess enough people know that I 
get my ego fix that way,” he noted, 
“but the other way, it’s kind of weird. 
I mean, once in a while at a press 
conference where I hear people talk- 
ing about me and don’t know I’m 
there, or at a horror movie conven- 
tion. 

“I kind of dig it. It’s kind of a 
strange vouyerism. 

“But I just like the character, too. 
It really gives me more freedom than, 
I think, just having a name with [the 
column]... This way I turn up in 
Florida, I turn up in a ’burb in Jer- 
sey, The Phantomess is with me, my 
wife, she’s a character, we have 
a Phantom-mobile, we have a base- 
ment hq somewhere in downtown 
Manhattan. 

“And people like that. And I like it. 
It’s fun to play with. I find it’s freed up 
my writing much more than being 
stuck with a person. It’s just fun to 
have a character to play with that 
really is yourself, or one aspect of 
yourself. 

“If I do get heat for something I do, 
I think I feel less personally insulted. 
It’s a lot of fun, and that’s the main 
thing. 

“See, the News is good, too,” he 
continued. “They never said The 
Phantom can’t, you can’t, tell any- 
thing: about yourself. I can say I 
grew up in Queens, I am from New 
York. I have a lot in common with 
people... 
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“You can be as weird or as honest 
or as straightforward” as you like. 

Some of The Phantom’s favorite 
movies — including “Carnival of 
Souls,” “Night of the Living Dead,” 
and “Brain Damage” — are those for 
which he was not prepared, those that 
make “you really rethink what can be 
done with movies.” 

So in his reviews, The Phantom 
tries not to give away too much of the 
unexpected to his readers. 

“Since I have to keep it short, since 
I’m doing more than one movie a 
week, that helps,” he said. “When I 
have to fill more space, I try to maybe 
just give the premise and then concen- 
trate on if there’s interesting casting, 
like famous B actors that you don’t 
see too much, or the special effects, 
or just try to do it in ways like in that 
one, ‘Henry: Portrait of a Serial 
Killer,’ where I just said that, ‘There 
are scenes The Phantom’s never seen 
before,’ or ‘You’ve got to check this 
scene’ — but I don’t say what hap- 
pens — ‘It just piles up the atrocities 
in a new way for Henry.’ By doing it 
that way, I think I don’t take away 
from the shock.” 

With a kind of symbiotic relation- 
ship with the various home video 
magazines, The Phantom said the 





only one he knows of who is really 
doing similar work is Joe Bob Briggs 
of Creators Syndicate. 

The Phantom’s Mondo Video 
column is self-syndicated to 
the Washington (D.C.) Times, 
and he said Tribune Media Ser- 
vices is considering picking up his 
work. 


“A lot of these people [who read 
the column] have had, and I have too, 
the experience of being the only one 
in the room who wanted to talk about 
ne Meyer at a party,” The Phantom 
Said. 


“It’s always a thrill when you meet 
somebody else, even if they’re not 
into exactly the same stuff, but if 
they’re just as obsessed about some- 
thing that’s not what everybody saw 
at the local place... 


“The attitude is very positive and 
people do feel part of a network, I 
think,” he added. “I do answer let- 
ters if they send in an SASE. 
It’s great. It’s on a very personal 
level. 

““One thing they know, I’m not 
going to think they’re weird what- 
ever they do. They’ll say any- 
thing, and some of the obsessions are 
pretty strange, but I have them too.”’ 


of Williamsport, Pennsylvania, have agreed to sell 
The Williamsport Sun-Gazette 


(Daily Circulation 35,000) 
To Ogden Newspapers 


We are proud to have served as 
the broker for the sellers in this transaction. 


Lee Dirks & Associates 
313-646-4230 











NINE Ways TO WIN WHILE AT 


AP Leaf Picture Desk. At ANPA/TEC, 
it’s a sure bet you can gain a better picture of 
what AP’s new electronic darkroom photo 
receiver will do for your paper. We'll have AP 
Leaf Picture Desks set up at our booth to 
show you how they will work in your photo 
department. You'll also find AP Leaf Picture 
Desks installed at other booths to show how 
they can work with pre-press and pagination 
systems. And on Saturday morning, we'll 
hold an in-depth seminar on how 
PhotoStream and electronic picture 
systems will work at your newspaper. 


PhotoStream. We'll show you how AP’s 
new picture-a-minute digital photo network 
will give you more timely, more colorful 
pictures and better photo __ 


reproduction 
quality. 


AP VAX Picture Desk. Already put your 
money on Digital VAX equipment at your 
paper? Then you may be interested in 
checking out the AP VAX Picture Desks set 
up at our booth. 














AP900 Audiotex. AP’s new 
voice information services can be 
ajackpot for you and your readers 
—by giving your readers access to 
the latest stock quotes and 
business headlines by phone, 
while giving your paper a 
new profit center. 


AP News Categorization. The odds are good 
you'll be able to develop specialized news sections 
that can attract new readers and advertisers 

to your paper with this new computer program 
we'll be previewing. 


ir z 


we 





ANPA/TEC IN LAS VEGAS: 


Hubble Deployment Sequence AP Nokia News Terminal. With an 
On the second day of the mission, astronaut Steven Hawley will . . . 

aniain Eee easier-to-see monitor and ergonomic 
McCandless |! and Kathryn Sullivan will don spacesuits, leave # 


tho statis can and repab the vase opens, : design, our new editing terminal can 
; be a big winner in your newsroom. 








AP GraphicsNet. 
The interesting, informational 
graphics from AP’s 
satellite-delivered 

graphics service 

can enhance your 

news coverage and 

the look of your paper. 




















AP SelectStocks. AP’s new financial markets services 


offer you a winning combination—the ability to customize 
stock tables to better meet the needs of your readers while 
saving precious news hole. 























In a town where the odds are 
against you, there’s one place where you 
can be sure everyone is dedicated to 
helping you win. 

Booth 468. 

The Associated Press booth. 

At ANPA/TEC in Las Vegas, it’s your 


AP Leafax 35, AP Leafspooler, AP Leaf best bet for the technology you need. 
compander, AP Leafscanner 45. You can 

count on AP’s range of photo transmission 

equipment to give your paper a digital photo 


system that’s just right for your needs. Ap Associated Press 











LEGAL BRIEFS 








Oregon daily 
wins legal battle 


The Salem (Ore.) Statesman Jour- 
nal won a legal battle to prevent its 
reporter from testifying before a 
grand jury about notes of his inter- 
views with a suspect in the murder of 
a state official. 

Steven P. Jackson, who has cov- 
ered the murder case for more than a 
year, was subpoenaed, along with 
reporters from other state media, to 
apppear before the grand jury. 

Jackson has had several interviews 
with Frank E. Gable, suspect in the 
stabbing death of Oregon Corrections 
Director Michael Francke. 

Francke, 42, was murdered outside 
the Corrections Department head- 
quarters on Jan. 17, 1989. 

Statesman Journal attorney 
Michael McClinton fought the sub- 
poena on the grounds of the Constitu- 
tion and the Oregon shield law. 

In an out-of-court settlement of the 
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---LEGAL NOTICE--- 


Ferag, a world leader in convey- 
ing and processing systems for 
the publishing industry, with a 
U.S. subsidiary in Bristol, PA, 
has brought actions against two 
of its competitors, Quipp and 
WAMAC, for infringement of 
Ferag patents. The suit against 
Quipp was filed in the U.S. Dis- 
trict Court in Miami for infringe- 
ment of Ferag's U.S. Patent No. 
4,381,056 by the manufacture 
and sale of single gripper con- 
veyors. The suit against 
WAMAC was filed in the Stock- 
holm District Court in Sweden for 
infringement cf FERAG's 
Swedish patent on the same 
invention. The actions seek 
injunctions and damages. 











issue, Marion County District Attor- 
ney Dale Penn agreed to have the 
grand jury receive clips of the stories 
written by Jackson concerning his 
interviews with Gable. 

“And he [Penn] was charged $11.20 
for copying and our librarian’s time,” 
Jackson said. 

Columnist Phil Stanford and 
reporter Phil Manzano, both of The 
Oregonian in Portland, also were sub- 
poenaed. They said they would testify 
only to their printed material in the 
Francke murder. 

KOIN-TV in Salem agreed only to 
hand over a tape of Gable interviews 
already aired. 


South Korean 
newspaper sues 
Michael Jackson 


A South Korean newspaper has 
filed a $7-million lawsuit against 
singer Michael Jackson and members 
of his family, charging that they broke 
an agreement to perform concerts in 
Seoul while gaining expensive cars, 
jewelry and cash from the deal. 

The Segye Times, a leading Seoul 
daily, which was sponsoring the con- 
certs, claims that it agreed to pay up 
to $5.5 million as an advance on a $7- 
million fee for four Michael Jackson 
concerts, none of which was staged. 

Named as defendants in the suit are 
Michael Jackson, his parents, Joseph 
and Katherine Jackson, and his 
brother, Jermaine. 

According to the action, Joseph 
traveled twice to Seoul last year to 
arrange the performances. 

But Christopher Kerosky, a San 
Francisco attorney representing the 
newspaper, said the father misrepre- 
sented his authority to negotiate for 
Michael. 

Kerosky added that money that 
should have gone into escrow was 
deposited in a phony escrow account 
in Southern California and then dis- 
tributed among various Jackson fam- 
ily members and Michael’s business 
handlers. 

Kerosky said the account was con- 
trolled by Jerome Howard, president 
of business affairs for Jackson Rec- 
ords, and two agents of the Jackson 
family, Kenneth Kyu-sun Choi and 
Mi Rae Choi of Contra Costa County, 
where the suit was filed. 

Kerosky said the Segye Times 
recovered $3.5 million from the 
advance it paid but $2 million was 
spent. 





The suit alleged that Michael Jack- 
son received a Rolls-Royce and 
$60,000 in cash; his parents, a Rolls 
and about $230,000; and Jermaine, a 
Rolls and a Land Rover. 

Bob Jones, vice president for com- 
munications at MMJ Productions in 
Los Angeles, Michael Jackson’s com- 
pany, declined to comment “on any- 
thing that is in litigation.” 


Hearing opened 
following 
media objections 


A closed preliminary hearing in a 
high-profile murder case was opened 
after strong legal arguments by Sac- 
ramento newspaper and broadcast 
attorneys. 

The hearing involving Dorothea 
Montalvo Puente, who is charged 
with nine counts of murder of her 
boardinghouse tenants, was held 
behind locked doors for two days at 
the request of defense lawyers. 

Sacramento Municipal Judge Gail 
D. Ohanesian ordered the proceeding 
open to the public after lawyers for 
the Sacramento Bee and broadcasters 
filed arguments opposing the closure. 

Charity Kenyon, who represents 
the Bee, KXTV, Channel 10, and 
KOVR-TV, Channel 13, declared that 
Ohanesian’s ruling violated state stat- 
ute. 

“All non-confidential and non-priv- 
ileged evidence, including expert 
analysis of pretrial publicity, must be 
presented in the presence of the 
objectors, who must be permitted a 
meaningful opportunity to rebut the 
defendant’s showing,” she wrote. 

Stephen H. Johnson, an attorney 
for Kelly Broadcasting Co., which 
operates Channel 3, argued that Puen- 
te’s lawyers had not demonstrated the 
closure was necessary. 

“In fact, virtually all of the evi- 
dence sought to be introduced at the 
closure hearing is in the public 
domain or constitutes expert opinion 
based on matters which are public,” 
he added. 

While opening the court to the pub- 
lic and press, Judge Ohanesian con- 
tinued to bar cameras and micro- 
phones and said she will limit public 
access to evidence of Puente’s prior 
criminal record. 

The hearing was to determine if 
Puente will stand trial for the alleged 
murders. If convicted, she could be 
sentenced to death. 
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Thiele Matrix Making Press brought from Hamburg April. 1925. Erected for demonstration in the New York Herald Tribune office. 
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his Quipp-Gripp™ Single 

Gripper Conveyor System 
in operation at the all new 
Huntsville Times, facility, a 
‘Newhouse newspaper, is the 
most advanced system design 
available. 

Capable of conveying a full 
range of newspapers from 2 
page broadsheets to 128 pages 
at operational speeds, this sys- 
tem links the press to inserters 





or stackers as required and 
delivers to any number of pre- 
programmed locations. 
Completely versatile, reliable 
and cost-effective, the Quipp- 
Gripp™ System can be cus- 
tomized to meet any mailroom 
distribution specifications. 
Raymond Johnson summed 
up The Times’ feelings about 
Quipp— 
with the results.” 


“We're really happy — 


“Quipp did an 
excellent job in 
supplying us the 
right products 
and the expertise 
in customizing 


Our mailroom dis- 
tribution system? 


Raymond Johnson 
Operations Director 
The Huntsville Times 
(Alabama) 


Also shown: 

Maurice Bievens 

m— Pressroom 
(left) 


Carlos Kirkpatrick 
Circulation Manager 
(middie) 


You will too—for more details 
please contact: 


Quipp | 
Systems 
Inc. 

4800 NW. 157h 


Miami, Florida 33014 : 











Planning for ANPA’s 
1990 Technical Exposition 
and Conference 
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TEC playing in Vegas in 1990-91 


Suppliers of newspaper equipment and services head west this 
year as the American Newspaper Publishers Association sets up its 
first technical show of the 1990s. The 62nd annual ANPA/TEC 
ushers in summer this year in Las Vegas. And for good measure, the 
show will return to the same city in 1991. 

What’s newer, bigger, better and faster for newspapers will be on 
the floor of the huge Las Vegas Convention Center June 16 through 
20. The annual ANPA/TEC is the largest, single-site, industrywide 
opportunity for vendors to show their stuff and for newspaper people 
to share their experiences — a supermarket of goods and services, 
ideas and information. 

Those not carried away by the glitz of the nearby Strip or ex- 
hausted by its wining and dining, gambling and entertainment will 
not only be able to hear about industry issues and promising pro- 
ducts, but can talk to those directly involved and see and try out 
products. 

Besides general sessions and workshops, pre-conference seminars 
will address various aspects of telecommunications for newspapers 
and issues of labor relations and technology. Also, the Inter Amer- 
ican Press Association’s Technical Center will hold its annual semi- 
nars at the conference’s Hilton headquarters, and ANPA will con- 
duct a production symposium for college students. 

As the show grows every year, machines that print and package 
newspapers compete for attention with speedy platemakers and 
dramatic color and WYSIWYG displays. Just about everything ex- 
ploits the power of microprocessors. 

Exhibits feature solutions for almost every area of newspapering, 
from the front office to the back shop. More than 330 exhibitors will 
be on hand, including some first-timers and industry newcomers. 

Products and capabilities continue to expand. Equipment new at 
last year’s show may be operating somewhere now. On the show 
floor, visitors can test drive systems they’ve read about, meet new 
vendors and consider the results of recent acquisitions and alliances. 

Of perennial interest are pagination approaches, photo manage- 
ment, color reproduction, output speed and quality, interfacing and 
integration, offset and flexo progress and post-press automation. 
Anything not addressed in the course of the conferences is sure to be 
covered by someone, somewhere, at the exhibition. 

Booths and conference rooms provide attendees with the chance to 
quiz developers, pick colleagues’ brains and offer suggestions. 

Show to show, one thing never changes: technology’s efforts to 
address newspapers’ costs, quality and efficiency. As those concerns 
change, the technology changes to meet new demands. 

Since last year, new production plants have begun operating, more 
new offset and flexo presses have been installed or come on line, 
depressed ink prices have stabilized somewhat after slumping de- 
mand that paralleled that for newsprint, standard computing plat- 
forms have become more powerful, electronic darkrooms seem likely 
to very soon become the standard for receiving and managing news 
photos, and environmental issues have gained considerable atten- 
tion. 
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Agenda for ANPA/TEC 90 


More than 300 vendors occupy 20° more space than last Las Vegas show 


By Jim Rosenberg 


For five days next month, Las 
Vegas will host the biggest exposition 
of products and services for the news- 
paper industry, as well as a concur- 
rent schedule of wide-ranging confer- 
ences. Topics range from telecommu- 
nications and training to production 
and packaging. 

The size of the annual trade show 
and conference seems to grow every 
year. 

The number of exhibitors at the 
American Newspaper Publishers 
Association’s 1990 ANPA/TEC will 
probably exceed last year’s count, 
with space reserved and/or shared by 
more than 330 vendors. The Las 
Vegas Convention Center now offers 
almost 60,000 more square feet of net 
space than when the show was last 
held there, in 1987. That means the 
show’s size will also surpass by 
30,000 square feet the one held last 
year at two locations in New Orleans. 

Beginning Saturday, June 16, the 
latest equipment, supplies and ser- 
vices for all newspaper departments 
will be showing or running at ANPA/ 
TEC’s exposition. A special pre- 
show conference (June 15-16) at the 
Las Vegas Hilton, “Connections V: 
Creating the Intelligent Newspaper,” 
will explore elements and applica- 
tions of telecommunications. (Its 
separate registration and fee includes 
the regular ANPA/TEC meetings and 
exhibits.) During the same two days, 
the ANPA’s annual Labor Relations 
and Technology Seminar will con- 
vene at the convention center. 

Sunday morning, June 17, between 
nine and noon, the Inter American 
Press Association will hold its annual 
ANPA/TEC seminars in Conference 
Room No. 2 in the Convention Cen- 
ter. Organized by IAPA’s Technical 
Center. the seminars, in English with 
Spanish translation, bring together 
speakers provided by ANPA and 
others invited to [APA who offer sug- 
gestions from a Latin American point 
of view. 

Also on Sunday, a special newspa- 
per production symposium for college 
students will be conducted by ANPA 
in the Convention Center’s Gold 
Room Complex from 11:30 a.m. to 
1:30 p.m. Those interested should call 
(703) 648-1209. 


For $75 ($100 at the door) attendees 
will be able to spend four-and-a-half 
days sitting in on conferences, talking 
to vendors and, all in one place, get- 
ting a look (and maybe a try) at the 
latest newspaper technology from 
almost every vendor to the industry. 
Registrants can compare notes with 
colleagues and quiz other newspaper 
people who have firsthand experience 
in various areas or with particular 
systems; they can also consult ven- 
dors about solutions for everything 
from making to selling newspapers. 

Networked PCs are hooking into 
mainframes and minicomputers; ever- 
more-powerful workstations serve 
individuals at deskside and networks 
as fileservers. Graphics and photo- 
handling options in all price ranges 
and on various platforms continue to 
expand and improve. 





adjacent to the Convention Center at 
the Las Vegas Hilton, ANPA/TEC 90 
headquarters. 

Complimentary bus service will be 
available between the nine other con- 
ference hotels and the Convention 
Center. Buses will also run to confer- 
ences at the Hilton 8-11 a.m. Monday- 
Wednesday. 


Following welcoming addresses by 
Las Vegas Sun president Brian L. 
Greenspun and Las Vegas Review- 
Journal general manager David 
Osborn, Norman P. Dusseault, vice 
president and assistant general man- 
ager of Times Publishing Co., St. 
Petersburg, Fla., will chair the ses- 
sion, in which Lee Enterprises Inc. 
chairman and CEO Lloyd G. Scher- 
mer, ANPA’s new chairman, will 
present “Challenges Facing Our 
Business.” 





That means the show’s size will also surpass by 
30,000 square feet the one held last year at two 


locations in New Orleans. 








For image capture, the numbers 
and kinds of devices have increased. 
Output devices deliver a variety of 
sizes on plain-paper or photo media at 
a broad range of resolutions and 
speeds. 

Mailroom technology continues to 
address preprint storage and han- 
dling, inserting and collating, zoning, 
packaging, addressing and distribu- 
tion. 

There will be soybean oil-based 
inks, low-rub and no-rub offset inks, 
new letterpress inks and new flexo 
inks. 

The conference’s theme, “Key 
Issues, Strategies and Systems,” 
describes the topics addressed in each 
day’s sessions and panel discussions. 

Exhibition hours are 11 a.m. to 5:30 
p.m., Saturday and Sunday, noon to 
5:30 p.m., Monday and Tuesday, and 
10 a.m. to 4 p.m. on Wednesday. 

Each day, Monday through Wed- 
nesday, begins with a general session 
(9-10:45 a.m., Monday-Wednesday), 
followed by three concurrent work- 
shops (Monday and Tuesday only). 
Sessions and workshops will be held 





Other topics include “Return on 
Investments — the People Quo- 
tient,” by Gannett Co. senior vice 
president/personnel Madelyn Jen- 
nings, “ROI on Training” by Quad/ 
Tech president Tom Quadracci, 
“Newspaper Recycling Challenge” 
by Knight-Ridder Co. supply vice 
president Homer Taylor Jr. and 
“Desktop Newspaper Publishing Sta- 
tus Report” by Gannett production 
systems director Eric Wolferman. 

Concurrent workshops that follow 
will cover: 

Training, under moderator James 
Hopson, publisher of The Press of 
Atlantic City, N.J., with Newstar 
Communications president Phillip 
Russell discussing a Satellite Training 
Network, representatives from R.R. 
Donnelley & Sons on using interac- 
tive videodisc systems for training, 
Knight-Ridder director of training 
Robert Reed presenting “How to 
Identify and Select People with Man- 
agement Potential” and South Bend, 
Ind. Tribune human resources man- 
ager Ed Henry on production cross- 

(Continued on page 87E) 








2E 


EDITOR & PUBLISHER for May 19, 1990 








New 5-impression flexographic 
printing unit enables users for the 
first time to add no-rub brilliant full 
color to existing presslines—with no 
loss of page capacity and without 
disruption of press configuration. 


A number of recent sales of our new 
dedicated 5-impression C.1.C. (Common 
Impression Cylinder) flexo printing unit 
marks the beginning of a new era in news- 
paper publishing. Now, for the first time, 
you can get process color from your exist- 
ing presslines without costly disruption of 
the superstructure or having to raise the 
angle bars to accommodate conventional 
color units. Our C.1.C. features a unique 
low-profile design that can be easily 
“slipped” into your presslines. It occupies 
the same envelope as an existing printing 
unit but provides process color without 


Only Motter Corporation makes it 
this easy to insert brilliant process ¢ ao 
into your existing pressline. 


color printing zone. That's why we say 
C.LC. also stands for Colors in Control™. 
The design also requires fewer cylinders 
and associated components, thus lowering 
unit cost and maintenance requirements 
versus competitive units. 


Finally, you get all of the benefits of print- 
ing process color with flexo. Brilliant, 
repeatable colors. ..no ink rub-off. . less 
waste. ..faster cleanup...and you get it 


from Motter Corporation, a world leader 
in flexo printing technology. 

And the recent combination of Motter 
Printing Press Co. with Publishers 
Equipment Co. into Motter Corporation, a 
subsidiary of Publishers Equipment Corp., 
brings new size, strength, and capabilities 
to the industry. Together with our 
partners Windmoeller and Hoelscher and 
Koenig and Bauer, no one’s sold more 
flexo units worldwide. 


Motter Corporation. We're helping 
the newspaper industry look good 
On paper. 


See us at 
ANPA/TEC Booth #2322 














Motter Corporation 


A subsidiary of Publishers Equipment Corporation 


3660 Publishers Dr. - Rockford, IL 61109 - 815-874-8877 
P.O. Box 1562 - York, PA 17405 + 717-755-1071 
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EXHIBITOR BOOTH NO. 
IN ond cist canesaduisanabacccdsndsaceccseneuecceseacceuess 2236 
a nd seman vacivebecbuncsabaausbaniesnsaeuee 864 
AD/SAT 


Advance Machine Technology .. 
Advanced Technical Solutions.. 


30" 1 
Allen Bradley Nos Silk ncn angie canenecakegemcnmedasonebaaenceie 3122 
re a 2 sce ncteacaneenceausooueedouien 455 
American Dental Association 
oasis can candacscaniecacseubanseceuned 2766 
American Newspaper Publishers Association 
American Printer 
NID ooh scacccacunnsnsdeskecsaesnasesscusentan 1818 
Americhem Products 
AM Sheridan (Mailroom Systems) 


h 
Anitec Image Corp. 
NUD, a cccncseindcnensnccsecncasvacsenesssenheosdenssued 479 
ARC Group, The 
Arco Engineering Inc 
Associated Press, The 
AT&T 
Atex Publishing Systems, EPPS 
Atlas Specialty Lighting 
Austin Company, The 
Auto-Grafica Export Corp. 
ET ca cccvcssccsecccstsiecseses 


Baldor Electric Co 

Baldwin Technology Corp 
nic <c <i naccciscscasioandacacabeseucenkonneubeaseee 3156 
Bellatrix Systems Inc 

Bell Camp Inc 

Belt Corp. of America 

Beta Screen Corp 

I ENUIE SEN GOOEY. osiscissicccccccsccvescsaccccscccsecescsecccs 1910 
Birmy Graphics 

Blower Application Co. Inc 

RIIWEIEES BIRC.. ...sccccncccesececces 

Brite Voice Systems Inc. 

BT Systems 

BT Tymnet, A British Telecom C 

I Seo ic cindch occa vnipneveesondnesinsccaebacseecaacoceiend 477 
oe oo sn epunsiendvesiaowanaucbauauasesceseee 1329 


NII ans orca accivnsdcasobsaddadcccccsssessssesccesecwadencesacess 
Canadian Web Consultants 

NS odo sau scsacegenesedanensesennecseee 
Cannon Equipment 

NI disco ccnciccscdunnsnsacnndcngisanucccwoosenaenedeanee 

CE Engineering 

Cerutti 

Charles W. Pickens Co 

Chas. i 

Chemetron Fire Systems 

Cheshire/A Videojet Co. . 

Chesley F. Carlson Co 

Coddbarrett Associates Inc. 

Cole Manufacturing 

Collier-Jackson Inc 

RN rec b sia cupacdsnabcveseseseoncvancseaseasssen 2150 
Compatible Systems Engineering Inc 

CIID HOTU WETS TIC. .0.5..cccccccccccescescessssccssocosasaceess 279 
Computer Peripheral Sciences Inc. ..............ccsccsscseceeceeees 3272 
CompuText Inc 

Concept Publishing Systems 

Consolidated International Corp. .............sccscsecscsscsececesees 2179 
Cookson Graphics Group 

Crabtree Vickers Inc 

Craig Cold Type Supply 

INE NINE os 5c chcsdoveninnsenesseseosonssecssecmeascaeeet 2680 
RE MEMO IINES SINC So. 0.0 sccccesccncesccsescenesescssssensacsasiee’ 432 
an 5 cas aun scan avtunncsndncessensvdoncucccdccsdevenvosecasst 490 
Cybergraphic Systems 

Dar-Mar Inc 

I NS ogo seis dcaian nico csvncnncnunsdasdenassedlansnseaseaees 618 





Exhibitor Booth Directory 
Production Management Conference 


EXHIBITOR BOOTH NO. 


I I oi css basccac cia cccsscccasessineceesesceqcnacsecsoaaaus 748 
Datawindow Software 
Denex Systems Technology 
DEV Industries Inc 
Dewar Information Systems Corp. 
Diadem Inc./RZ Color Systems 
Diamond Roller Corp. ..............sssseseesees 
Digi-colour Technologies 
Pe NR ND, ons cncincascccescnccsseccssccscsssedeccdcopicecta 748 
Digital Technology International 
Drazan & Associates 
DS America 
Duarte Register Systems 
Du Pont Company 
Durbin Associates 
NNN cose chd soucch ina Lel ekssciesenceubbecasecivackeetaneneuceasas 1718 
DEGREES TRE FI OC OIIIEY CO. vivcnaccsnsscscccccascssescéscocesesecees 1280 
Industries 
I occa cic ccksseccdeccastsivctacesaccossssasciesessccer 668 
Easy News Software 
Eclectic Co. Inc 
RM 


EC 

Ne EECA oss ccs ccesscassccssacsscncsecsccccecscscercouseos 658 
Egenolf Contracting & Rigging Inc. ...............ccsececeeereeeees 3018 
I soo cao ocy cacccsiueakedcatsedesecsedaceeckcetaseacouceus’ 554 
Electra Products Inc 

Encyclopaedia Brittanica 

Enkel Corp 

Ewert ‘aaron Electronics Ltd. 


INS ood cccacccecccccsscesssseccecasctosecsscuonseseee 2222 
Flexo Equipment Engineering 

Flint Ink. Corp 

FMC Corp 

Fuji Photo NOS coco ciccanhcSaccacces sacusentscsetudsbaccwaccded 2580 
RN OD a on scsaccecsescciescstuscdccscacsedesaseciencesed 1918 
G B Techniques Ltd 

Gems of Cambridge Ltd 

General Printing Ink (Sun Chemical) 

George R. Hall Contracting 

NNN EE II oso .ccsa vdasacatscnscussacssscesddctsssesvacooncotecs 
Graphic Enterprises of Ohio Inc 

Ne NOTIN, svccs cus vacsccscassscsscesscnsenscacsssescasecs 2223 
Graphic Machines Sales Inc 

Graphic Management Associates Inc 

Graphics LX Corp 

Graphics Microsystems Inc 

Graph-X Inc 

GTI Graphic Technology Inc. 

Gulf Coast System Design Co... 

Hall Processing Systems 

Hamilton Circulation Supplies Co. ..............sscsscscseseseeceeees 361 
IIo sooo ns seks cncscdsevesccsctsncescedsesteeticccaveets 1750 
Harris Corp 

Harris Graphics Corp 

III sors cca diccosecenccncaccscccccescsndeenccccedesedsdedescsodennee 424 
Hoechst Celanese Corp 

Howson-Algraphy Inc 

RNIN vcgat conshciesenscesddecssecesscsdeceusedscassenessscacstevecneuss 704 
Hyphen Inc 648 
ae American Press Assn. ..............000¢ near registration desk 


IEC System Solutions 

Imaje Ink Jet Printing 

INC (Industrial Noise Control Inc.) 

Independent Network Systems 

Industrial Acoustics Company 

Information & Publishing Geeks Div. (Hell Graphic —— 


Information Engineering Associates Inc. 
Information International Inc 
Infoshare Communications.. 

Ingenuity Inc. ............eceeeeee 

Ink Company, The 
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EXHIBITOR BOOTH NO. 
Inland Newspaper Machinery Corp. .............scecsssesssesseseees 2336 
Integrated Newspaper Systems Scheunibenal 

International Metal Finishing Service 

International Press Service 

IPEC I 

NM OM oo os ss eceindcadsssanecesss 

Jardis Insustries Inc. .. 

Just Nermlicht Inc 

K & F Manufacturing Corp. 

Kansa Corp. 

King Press Co. .. 

MRM I cia cde saccdsnccdvndbaascudesdsdadiaasecaebmaaseddise 3118 
K-Jack Engineering Co. Inc 

I A I Fo 6 Scns cic csscnscaccscesnccdacnsackcanandaneacascae’ 2322 
Konica Imaging USA Inc 


it 
eI BENNO OG osu icascdcccecacscdscicckesccsstnatecsccsaccdand 1756 
RII OGIO BING a ociaicicecsecoccesacescsssssqsdnmvadscceadectenn 307 
Lennane Advanced Devices 
Re II COS 5 ides cKinccdcecccsaccccccccectdgepancdatecnsuacas 463 
I OO once ccacaicscansastiancgsanessccnccsacensaserssdbenecsdencsaddated 358 
Lockwood Greene Engineers INc. .............ccscsecesceecscsceeceecs 942 
NOS i ccce csccacéscassstvectdciacsscccsscedeacsiexeciannaaania 582 
Lumax Lighting Systems 
Machine Design Service Inc 
MII NNN oo cs ccsceaabedciacavicaccvaarcsaaseceucensddecsvacucnze 2218 
EE MURIMRME RIMS. iciids canaesdediontoassccgecestogesanuncuccndaguaatesine 1922 
TN I NE icc tsccneacccicssccucccessucaetmsnssdaanucsccnis 604 
Wiesitiee Teiberiationial UNC. ..2......sccccceccsscessessccsccsscccasenee 2126 
McCain Manufacturing Corp. ..........ccccoccccccsccscscsscesesececes 3260 
ITN 2 inside dcecacas staid ndscacecdeucssascascaesedweta sue 
Meadows Co 
Media Marketing Materials In 
M.E.G. (U.S.) Ine............ 
MGI International Inc. .... 
MIEN, WIOE ceccccecescsdsdescecasssadsncasaccudssacucdsecssassadondedeade 290 
TI MINES osc cic cidsin sis cdccdsudisdnconscadecesead ipediacdseanaccladeves 309 
PONG isn scpancancssn sicsdacscccacocacdecccsecsscsacsedasacosassees TC9 
Micro Systems Specialists Inc. ........ccccccosesosscscsesecsscceesceses 390 
Beleweet Publishers Sapely Co. .....cccscccccseccecescesesscsscaseeece 2066 
MIE CIN IN ods cedacasisscasadenuscsnccdcsaadsensssgoucsceqess 1712 
Miracle Industries Inc 
Mitsubishi Heavy Industries Ltd. ...............ccsccecsececeeceecees 2554 
PI I ooo ocx 2a cdcas bp ibcabdepeaddg ca dda dheccasacsasnesdsdssadeiaiae 2472 
—" Communications & Electronics..................00e00« 3068 
I UNIT OUI occ ce udcudandaadcciascicanatvacsscddsuncsdesacaesees 2502 
Multi-Ad Services Inc 
Mycro-Tek 
NAPP Systems Inc 
National Digital Corp 
RN III OI ods cn acandcssiccesccsacaecdacssssnsstsninedcedtonts 761 
National Newspaper Association 
National Utility Service 
NB Finishing Inc 
Neasi-Weber International 
New England Newspaper Supply Co. 


Newspapers & Technology 

Newstech Company 

IIE cca ncucexaasinceccscvatdstecassacesunssusccsdsedsnicicuiiodelee 2860 
UN I oii dccddideu i caadsGiiesnkcacscunscasdapeaectnosuacsdecvecaseacteaien 340 
Nolan Products Inc 

PRONG CR WINE ccscacasscccsaneussctsaccsccdacccscecsstacdadenseweseacesquace 2366 
Na-Graphties Equipment Inc. .....0.ccccccsccscsesssescsascsesseecssese 1540 
IPTC isc cocexcacecacdacsddaccecessodekacddccuwssacnsddccastuessatadddanee 2215 


Octel Communications Corp. .. “Intelligent Newspaper,” -_—" 
Ne INO WIN 6 hciss ca vecccatecnacdisnsaseccccauunaesuscadecdedes 818 
ONE Corp 

Gawew fi Newspapers 

CIN sca c ca cas escecaxccccccccasccscstesseccedessecsnasatens 1756 
Overgaard Industries 

Oxy-Dry Corp 

Pacific Press Services Inc 

Pako Graphic Products Inc 

MUTI cc ccccockncecccesctuccessiccaccedsedadecsdvncaananteccccisaataal 2310 
PP CINE es ccsccscesscases.. P 

Pellegren Corp., The.... 

Perception Technology. 

Perma Plate Corp 

Perretta Graphics Corp. .. 

Photo Club Inc 

P-Ink Software Engineering GmbH 

ROE WEIGH. 65. cc0 ccasaceiscecscacaicesasibsadatacsouscssdenan 2214 
Piper Casepro. 


Portec Inc., Flomaster Div. 

Power Strap Ine. ............. 

Presslink Inc 
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“No task, 
rightly done 
IS 
truly private. 
It is part 
of the world's 
work. 


WOODROW WILSON 


See Us at ANPA/TEC Booth #3204 


That has been our philosophy, too, for over 
60 years. 

Working with our customers, the 
newspapers of America, developing new 
technologies to produce better color, greater 
productivity and lower costs. 

This teamwork has made the automated 
plateroom possible. Western Lithotech 
automated plate punching, exposing, 
developing and bending. Complete 
integrated systems of equipment, plates 
and chemistry. 

We'd like to thank our customers for 
joining us in contributing to the technology 
that’s making headlines all around the world. 


WP 


WESTERN 
LITHOTECH ® 


Je A Mitsubishi Kasei Company 


3433 Tree Court Industrial Blvd. St. Louis, MO 63122 
(314) 225-5031 or 1-800-325-3310 Fax (314) 825-4681 
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WHO’S SHOWING WHAT WHERE... 


Booth: 2236 
AARO ROLLER CORP. 


Information not available. 


Booth: 864 
ACCU-WEATHER INC. 


Staffed by: Dr. Joel N. Myers, pres- 
ident; Sheldon Levine, sales director; 
James Burke, Josie Franzetta, region- 
al sales managers. 

Introducing: FeatureFone, a com- 
plete turnkey phone system (for sale 
of lease) allowing newspapers to 
generate revenue while providing a 
public service. Callers get toll-free ac- 
cess to exclusive Accu-Weather fore- 
casts and an array of other features, 
including sports, news, financials, 
horoscopes, soap opera summaries, 
lottery results. Also, polling capabili- 
ties. 

Exhibiting: Dial-up, Then Paste-Up 
weather pages, which allow newspap- 
ers to receive a camera-ready, black- 
and-white or color-separated weather 
page, give “customized layouts, style 
and information to their exact speci- 
fication newspapers.” More than 50 
products are available, including 
national, regional and local maps, loc- 
al forecasts, five-day forecast 
graphics, local almanacs and statis- 
tics, tide tables, pollution, worldwide 
travelers’ forecasts and ski and re- 
creational forecasts. 


Booth: 603 
AD/SAT 


Staffed by: N.S. Hayden, president; 
Lisa Love, ADSPACE marketing 
director; David Farren, marketing 
director, Chris Wood, systems direc- 
tor; Diana Moore, account executive; 
Joseph Schweitzer, customer ser- 
vice. 

Introducing: ADSPACE computer- 
based space reservation system uses 
standardized formats and two-way 
communication to speed the ordering 
of preprinted inserts and ROP adver- 
tising, for directly linking advertisers 
and newspapers nationwide while re- 


10E 


ducing administrative costs of the 
space reservation process. 


Booth: 279 
ADVANCED TECHNICAL 


SOLUTIONS INC. 


Staffed by: Ray Toothaker, pres- 
ident; Ray Miller, engineering; D.M. 
Labier, administration. 

Introducing: ATS Prodigy interface 
connects LANs directly into the Atex 
MPB/CMP, allowing PC users to be 
added to an Atex configuration with- 
out adding PDP 11 processors. It also 
provides a gateway to expand net- 
works by adding °386-based filerser- 
vers and PC workstations in lieu of 
PDP 11s and Atex terminals. The 
fileserver appears to the MPB/CMP 
as another system on the network. 


ATS Workstation III (WSIID, a 
cost-effective interactive PC-based 
workstation, connects through a 
small peripheral controller slot direct- 
ly to the DEC unibus, allowing the 
addition of PCs to a system with com- 
plete local/remote (editorial, advertis- 
ing, production) functionality of the 
host system without coaxial cable or 
software and hardware upgrades. 
Exhibiting: ATS Workstation II 
(WSID, with full functionality of an 
Atex ADT or SDT with the power ofa 
PC; Sender Plus Wordmover, a joint 
ATS-ComputerEase project offering 
two new levels of the ATS Sender 
working with the ATS Workstation II 
and ComputerEase Editor Wordmov- 
er. First version provides header field 
transfers from the PC to Atex, select- 
able queue and group for each file and 
directory sends, all in background 
mode. Second version adds header 
field validations on the PC. System 
Wire Input Multiplexer (SWIM) can 
bring up to seven wires into a PC and 
have only one port directed to the 
front-end system. Each port can be 
configured for input or output and 
each can handle from 20 baud to 19.2 
KB. SWIM is a solution for wire back- 
up and wire loss problems during utili- 
ties, upgrades and PM’s and can save 


the expense of adding wire ports toa 
host system. 


Booth: 482 

AFP (Agence France-Presse) 
Staffed by: Jacques Thomet, market- 
ing manager for the Americas; Philip- 
pe Silvy, sales manager, technical 
products. 

Introducing: New digital wirephoto 
network operating in several Euro- 
pean capitals and to be extended to 
the rest of the world in 1991 transmits 
pictures digitally via satellite at more 
than twice the speed of today’s net- 
work and will be compatible with 
standard equipment. 

Exhibiting: International text wires in 
English and Spanish. 


Booth: 568 

AGFA CORP. 

Staffed by: Peter Broderick, market- 
ing communications director. 
Introducing: Elecam monochrome 
electronic camera for halftone pro- 
duction; Agfastar system, a film and 
chemical system for all graphic arts 
applications; R660 photographic pro- 
cessor for paging, scanner film, half- 
tones and PTS processing; Ecomix 
ecological chemical dispensing sys- 
tem for silver recovery and fixer re- 
juvenation. 

Exhibiting: Rapiline processors 
(R660, R43) and Litex lith films. 


Booth: 3071 

AIR-LOC PRODUCTS, Div. of 
Clark-Cutler-McDermott Co. 
Staffed by: Benny Sgaggero, general 
manager; James Aimone, executive 
vice president. : 
Introducing: 10VR and 11VR mounts 
designed for all types and makes of 
printing presses with specially de- 
signed elements for levelling and for 
vibration control. 
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WHEN @he Chronicle 
Publishing Company 
NEEDED THE LATEST TECHNOLOGY 


“We chose the GMA SLS-1000! Why? Because of GMA’s 
to engineering and technical innovation for the newspaper apr 


e The High Speed SLS-1000® and SLS-40® Inserters - from two to forty hoppers and speeds from 25,000 to 40,000 cph 


© GMA Package Monitoring System™ (PMS) and Missed Insert Repair System™ (MIRS)—provides 1000 zone capability, 100% product repair 
and is the most advanced and proven Management and Production Control Reporting System available to the newspaper industry. 


¢ NEWS-GRIP™ Single Gripper Conveyor—Single copy control from press 
folder to the SLS 1000® or SLS 40® and Counter Stacker, at speeds up to 
80,000 copies per hour. 


© Press-to-Pocket™ (PTP) On-Line System—Main jackets up to 160 
pages delivered from the press to the pocket of the High speed 
SLS-1000® or SLS-40® at press speeds. 


¢ GMA Line Storage System-—Interfaces directly with the 
SLS-1000® or SLS-40® and provides insert storage and retrieval 
and automatic buffering and overflow capability. 





Cee... 
Quality... 
Speed... 
Innovation... 





som owtek 


The total color prepress solution for those 
customers needing high throughput at low cost. 


Colorscan offers a wide array of input devices, 
complete color editing and correction, page layout 
software, design software and high speed output. 


Input 


¢« Scanmaster D2000 drum scanner — 2000 LPI 
* Scanmaster 3 CCD flatbed scanner — 400 DPI 


¢ Scanmaster 35 — 35mm positive/negative input scanner 
* TIFF files 


* Wire service photos 

¢ PostScript 

* OPI — Open Prepress Interface to Macintosh networks 
Software Features 

* Image assembly 


¢ Special effects 

* Color fill a 
* Color separation i cust nents NE 

¢ Page makeup 

¢ PostScript interpreter 
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See us at ANPA.... Booth #704 


Howtek 


21 Park Avenue 


Hudson, New Hampshire 
(603) 882-5200 
(603) 880-3843 FAX 





Booth: 455 
AMDOCS INC. 


Information not available. 


Booth: 3169 
AMERICAN DENTAL 
ASSOCIATION 


Staffed by: Steven C. Brink, purchas- 
er information specialist; Ellyn Mas- 
tako, research associate. 
Introducing: Assistance in making in- 
formed decisions regarding dental be- 
nefits plan with information on direct 
reimbursement, a simplified method 
of structuring a self-funded dental be- 
nefits plan, as well as pertinent ques- 
tions to ask when purchasing cover- 
age under a conventional design. 
Direct reimbursement is a method of 
self-funding dental plans whereby be- 
nefits are based on a percentage of 
dollar expenditures up to a maximum 
dollar amount per year rather than on 
services incurred. It is supported by 
the ADA as a preferred model be- 
cause good dental plan design differs 
from that of a medical plan. 
Exhibiting: Review of employee dent- 
al plans for benefit language as well as 
scope and level of coverage. 


Booth:2766 

AMERICAN LITHO INC. 

Staffed by: Bob Wydeck, vice presi- 
dent, general manager; Lynne Chaf- 
fee, sales manager; Tom Dominique, 
technical service manager; Barbara 
McBride, Dawn Byl, Ron Under- 
wood, sales representatives. 
Exhibiting: Additive offset printing 
plates and chemistry. Discussions of 
products and specific prepress equip- 
ment applications. 


Booth: 1734 
AMERICAN NEWSPAPER 


PUBLISHERS ASSOCIATION 
Information not available. 


Booth: 1321 
AMERICAN PRINTER 


Staffed by: Keith A. Willis, publisher; 
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Leonard Kastell, associate publisher. 
Exhibiting: Magazines. 


Booth: 1818 
AMERICAN SOYBEAN 
ASSOCIATION 


Staffed by: Stu Ellis, state services 
manager. 

Exhibiting: Promoting use of soybean 
oil ink and the SoySeai trademark, 
which is available to users of soybean 
oil-based news inks. The SoySeal 
quickly informs readers about the use 
of soy ink, allowing publishers to cap- 
ture additional marketing advantages 
by appealing to environmental, agri- 
cultural and domestic production in- 
terests. 


Booth: 1046 
AM SHERIDAN 


(Mailroom Systems) 
Information not available. 


Booth: 1266 
ANITEC IMAGE 


Staffed by: Mark Callaghan, market- 
ing director; Robert D. Bush, West- 
ern zone general sales manager; 
James C. Wrede, Eastern zone gener- 
al sales manager; D. Richard Keckler, 
Southern regional manager; Raynold 
R. Umholtz, Central regional man- 
ager; James M. Barry, Northeastern 
regional manager; Fran J. Rudy, Mid- 
Atlantic regional manager. 
Introducing: Topaz camera and scan- 
ner films processed in Reprodot che- 
mistry to achieve the highest quality 
results using a simple hybrid chemis- 
try system. Both products are hand- 
led under yellow safe lights for sub- 
stantially increased darkroom visa- 
bility. 

Exhibiting: CRT, He-Ne and infrared 
phototypesetting films and papers; 
camera line and halftone films for pro- 
cessing in lith, RAP and Reprodot 
chemistry; diffusion transfer pro- 
ducts; high-visibility handling contact 
and duplicating films; direct positive 
paper. 


Booth:479 
APPLIED LEARNING 


Staffed by: James J. Barrett, pres- 
ident; Wendy Moore, sr. technician; 
Gisela Barrett, treasurer; others. 

Introducing: Magic Health For Pro- 
fessionals Who Use Keyboards, a 
holistic response to the outbreak of 
repetitive strain injury, is a first line of 
defense against carpal tunnel syn- 
drome and similar injuries, which 
afflict many editors, reporters and 
others. Magic Health addresses occu- 
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The Newest 
Superhero. 
To Work for 
a Newspaper 
Since re 
i Ano. Who. 
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MEDIAMZ 





aster edition changes with non- 
stagger plate lockups. 


More powerful with three-arm 50” reels, 
and 160 page 3:2 folders, and advanced 
automation with manual back-up. 


Able to print four over four in a single 
pass... 


Look—from MAN Roland-—it’s MEDIA- 
MAN! The latest generation of the fastest 
selling, most versatile double-width off- 
set newspaper press in the world. 


MEDIAMAN is an evolutionary step into 
the larger metropolitan pressrooms from 
the proven Uniman concept which can 
be found in over 250 presses operating 
worldwide. Just purchased by Gannett’s 
Poughkeepsie Journal, the MEDIAMAN 
offers the most unit configurations for the 
ultimate color flexibility of any press in 
its class, and a price/performance ratio 
that has never been seen in a double- 
width offset press. 


And you'll get unparalleled simplicity 
and print quality with consistent inking 
density using MEDIAMAN’s open ink 
fountains and unique turbo water-down- 
first dampening system. 


See what a superhero can do for your 
newspaper. 


MEDIAMAN. Made of steel. And making 
dlines around the world. 


MAIN 
ROLAND 


Every Dimension in Print.” 


NEWSPAPER PRESS DIVISION 


333 Cedar Avenue Middlesex, NJ 08846 
201 469-6600 


On edition, printing over 600,000 copies daily 
at Le Figaro, Paris France 





pational and nonoccupational factors 
that in combination can lead to ten- 
don, muscle and nerve injuries. Ex- 
planations and demonstratons of 
ways employers can help to protect 
themselves and their keyboard-using 
employees from financial and physic- 
al pain. 

Also ergonomically designed seat- 
ing fitted with patented elbow sup- 
ports. 


Booth: 2136 
ARC GROUP, THE 


Staffed by: Michael K. Waddell, 
group sales manager; M. Steven 
Woodard, sales vice president; 
Michael E. Foran, president. 
Introducing: HiRes N.P. laser cera- 
mic anilox roll designed exclusively 
to meet the demands of newspaper 
flexography, offering the best formed 
and structured ink-carrying cell witha 
surface pattern and finish equal to or 
better than that of engraved chrome. 
Precise roll offers all the extended 
wear characteristics associated with 
conventional laser ceramic rolls. 
Low-friction surface allows easy 
start-up and cleaning. 

Exhibiting: Ultrasonic ceramic anilox 
roll cleaning literature. 


Booth: 1919 
ARCO ENGINEERING INC. 


Staffed by: Steve Watson, president. 
Introducing: Improved volume boos- 
ter for pit; anti-noise suppression kit 
for premature paster firings; surface- 
sensing fault detector with automatic 
back-up cycle; RTP components; 
new slip ring assembly and adapter to 
replace the one-piece slip ring com- 
mutator board with a three-piece slip 
ring commutator board (eliminates 
the removal of shaft, gear box, etc.); 
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Goss upgraded automatic digital pas- 
ter panel with a PLC replacing the 
circuit boards, relays and power 
supply. 


Booth: 468 
ASSOCIATED PRESS, THE 


Staffed by: Wendell Wood Collins, 
John Reid, Hal Buell, Dave Tomlin, 
Vin Alabiso, Brian Horton, Jim 
Lagier, John Monahan, Claudia 
DiMartino, Sergio Aragon, Mike 
Bauer, Elaine Hooker, Kaz Abiko, 
Steve Graham, Grant Lamos, Mar- 
shall Manhoff, Dave Rutherford, Di- 
ane Wright, Andy Lippman, Otto 
Doelling, Chris Pederson. 
Introducing: AP LeafPicture Desk, 
AP’s new basic photo receiver; AP 
Audiotex 900 service, voice informa- 
tion services that expand AP news- 
paper members’ information fran- 
chise; AP Leaf compander. 
Exhibiting: AP VAX Picture Desk, a 
DEC VAX-based electronic picture 


system; Photostream picture-a- 
minute digital photo network; AP 
SelectStocks financial markets ser- 
vice that allows customizations of 
stock tables for local readers; AP 
GraphicsNet satellite-delivered 
graphics service; AP Audiotex; AP 
Nokia news editing terminal; AP 


Leafax 35, AP Leafspooler, Leafs- ' 


canner 45 and AP photo receivers and 
transmitters. 


Booth: 668 
ATEX PUBLISHING SYSTEMS 
DIV., EPPS Inc. 


Staffed by: Alec Hollingworth, North 
American field operations vice pres- 
ident; Max Coebergh, international 
field operations vice president; Agnes 
Imregh, marketing and business de- 
velopment vice president; Ben Smy- 
lie, product marketing vice president. 
Exhibiting: Integrated and point pro- 
duct prepress systems, including 
editorial and advertising front ends; 
news layout and classified advertising 
pagination software; publication de- 
sign and ad placement software; color 
systems. Systems demonstrations on 
standard hardware from IBM, Sun 
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System Heatnseniy Inc. (SI) 


The most cost-effective way of 
managing the page production pro- 
pio palma renga 
| and functions feeding into the final 
product share a common database. 


agement system 
family of products. After check-in at 
our exhibit reception area, we'll give 
you an overview of the PageStream 
. You can then explore any 


_of our demo stations. This year we 


have them arranged functionally to 
follow the page flow of a newspaper, 
from ad space reservations through 
full-page output. The first functional 
area contains our new Newspaper 
Marketing Products. ; 

New this year — 

@ Macintosh/Tandem integration — 
extends the power of the Macintosh by 
using the Tandem database. We call it 
Mac/55. 

® DOS Coyote — extends the pow- 
er of any DOS computer by adding tra- 
ditional Coyote editor functions. 

®@ Data Communications Consulting 
Group — our new networking capa- 
bility. 

Plus — we're giving away a laptop 
computer with our new DOS 
Coyote software! Make sure you reg- - 
ister for the drawing to be held at 
11:00 on Wednesday June 20. 

To find our exhibit in Meeting . 
Room 18, use the main entrance and 
go down Aisle 600. Look for our 80- 
foot lighted sign high above the floor 
on the right. Digital Technology In- 
ternational and our other Macintosh 
integration partners will be there with 
us. We hope you will be, too. 
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“Our new “Hold ona ge 
 displayad  minute!-We |” 
\. software’s  wantaserious | ° 

‘got torunon system. With 

the Mac. It’s color graphics / 

got to be and database 

fast and integration!” 

easy to use!” 


SII Announces Color Ad Speed. It’s Everything 
Your Next Display Ad System Should Be. 


Now there’s SII AdSpeed: a Mac-based system offering a 
. growth path to Tandem® database integration. With high- 
» speed productivity and fast Postscript® output. All for a 
se ® fraction of the cost of proprietary systems. 
SI's new eres . For a free brochure, call 800/445-4744 or write 


Color AdSpeed : . << 
running on a on . \ us today. 


Macintosh II CX. 


[S] System Integrators, Inc. 


P.O. Box 13626, Sacramento, CA 95853 


Real Issues. Solid Answers. ” 


AdSpeed is a registered trademark of DTI. Macintosh is a registered trademark of Apple Computer Inc. PostScript is a registered trademark of Adobe Systems Incorporated. © 1989 System Integrators, Inc. 





Microsystems and Digital Equipment 
Corp. 


Booth:2976 
ATLAS SPECIALTY LIGHTING 


Staffed by: Ralph Felton Jr., Alan 
Gordich, Stephen Gordich. 
Introducing: Replacement lamps for 
the graphic arts industry such as those 
used in platemakers, presses and 
cameras, from manufacturers such as 
nuArc, Theimer, Berkey, Western 
Litho and Du Font. Lamps vary from 
xenon, mercury and mercury-xenon 
for ultraviolet to halogen and xenon 
for infrared. 


Booth: 623 
AT&T 


Staffed by: Sales executives experi- 
enced in newspapers’ telecom- 
munications applications. 
Introducing: Interactive voice de- 
monstrations for newspapers using 
the AT&T network and AT&T pre- 
mises-based solutions: AT&T In- 
foworx, AT&T Multiquest, AT&T’s 
automated conversational tele- 
marketing system and the AT&T 6386 
computer line with the AT&T voice 
power board for interactive circula- 
tion management. 

AT&T’s enhanced fax service: a 
fully automated and featured global 
store-and-forward fax network for 
text and image messaging such as fax 
editions of newspapers. 

Telemarketing applications for cir- 
culation management, advertising 
and customer assistance: The Tele- 
Tech marketing system, a complete 
solution for in-bound and out-bound 
telemarketing. AT&T's outbound call 
management, an automated tele- 
marketing and telecollection system 
and AT&T Brock Activity Manager 
software. 

Definity 75/85 communications 
system (PBX) with ISDN interfaces, 
Audix voice processing system for 
voice messaging and 3B call manage- 
ment system for incoming calls. 


Booth: 1318 
AUSTIN COMPANY, THE 


Staffed by: Leonard E. Elliott, news- 
paper facilities planning director; Bill 
V. Brister, Curtis D. Miller, Duane 
M. Lofdahl, Steven S. Barber, Jack J. 
Nettis, associate planning directors. 
Exhibiting: Consulting, design, en- 
gineering and construction services 
for the newspaper industry, with in- 
house capabilities extending from ini- 
tial project conception through all 
phases of planning and implementa- 
tion, including installation of produc- 
tion equipment. Photographic dis- 
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plays show current and recently com- 
pleted projects for newspapers with 
circulations from 10,000 to more than 
1,000,000. 


Booth: 2342 
AUTO-GRAFICA EXPORT CORP. 


Information not available. 


Booth: 1566 
AUTOLOGIC INC. 


Staffed by: John Lally, Eastern re- 
gional sales manager; Al Brunner, 
Western regional sales manager; Den- 
nis Nierman, sales vice president. 

Exhibiting: APS-6 laser imaging 
systems; Graphics Integrators for 
merging halftones, line art and text; 
color laser imagers; page proofers. 


Booth: 3066 
BALDOR ELECTRIC CO. 


Staffed by: John Malinowski, DC pro- 
duct specialist; Jerry Richards, Bal- 
dor district sales manager; Chris 
Richards, Joe Smith, sales repre- 
sentatives. 

Introducing: Integral HP woundfield 
DC motors, 1-500 HP; fractional HP 
DC motor drives; solid-state soft- 
start AC motor controls; DC and 
digital tachometers. 

Exhibiting: Line of AC and DC 
motors, generators, high-frequency 
AC motors, AC brakemotors. 
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Les Kraft 
Vice President & 


General Manager 
Goss Newspaper Products 


| extend a personal invitation to 
everyone attending ANPA/TEC ’90 to 
visit the Rockweil Graphic Systems 
exhibit. The broad range of double- 
width, single-width and commercial 
presses on ) display will provide a 
wealth of information for anyone _ 
planning b new pressroom or con- 
sidering additional equipment. 

The double-width presses you will 
see in our exhibit incorporate leading 
edge technology for what we believe 
is the most important issue in news- 
paper production today — quality 
color Printing at high production 
rates. 7 
We will be showing the Goss Col- 
orliner, the most successful new pro- 
duct in our company’s history, as 
well as the Goss Headliner Offset 
and Flexoliner presses. 

These three Goss presses, their 
control systems, and the Sovereign . 
160-page folder will give ANPA/TEC 
visitors a firsthand look at state-of- 
ris newspaper production sys- 


"Ca single-width equipment on 
display will include a new keyless in- 
king stacked er and a 
C500 insert press unit 

We will also demonstrate the kind 
of full-service support a Goss custom- 
er receives. Our new interactive 
video disk training system and our » 
Parts-Link computerized on-line order 
entry system will be in operation in 
our exhibit. 

Visit us at booth 2522 and let us 
show you the presses that can help 
you meet the needs of your readers, 
advertisers and potential advertisers 


with a colorful, high-quality product. 
See you in Las Vegas! 
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Bring anewspaper to life. 


It's acolorful world. And now there's no reason 
to show it in black and white. 

Because the Goss Colorliner press prints high- 
quality process and spot color anywhere and 
everywhere, without sacrificing pages. 

Give your newspaper page after page of color- 
ful possibilities, for editorial and advertising, 
with the Goss Colorliner press. For a demonstra- 
tion or more information, write or call Goss 
Newspaper Products, Rockwell Graphic Systems, 
Rockwell International, 700 Oakmont Lane, 
Westmont, Illinois 60559. Phone: 708/850-5600. 


¥ Rockwell 
international 


... where science gets down to business 





Booth: 2704 
BALDWIN TECHNOLOGY CORP. 


Staffed by: Robert Soderlund, pres- 
ident; Peter Anselmo, Ken Tasch, 
John Jellovitz, John St. John, division 
presidents. 

Introducing: Automatic blanket 
cleaning systems for newspaper 
presses. 

Exhibiting: Microset 500, a new con- 
cept in fineline high-speed intermit- 
tent gluing; Automatic Press Washer 
for remote, push-button cleanup of 
the ink roller train; Accu Spray Dam- 
pener; Accu Cool; central circulators; 
water treatment systems; Press Pro- 
tection System providing an auto- 
arming electronic package for detec- 
tors, severers and trolleys; Model 
110HB Count-O-Veyor, a rugged, 
compact counter stacker with accu- 
rate bundle count. 


Booth: 3156 
BASF CORP. 


Staffed by: R. Hofmann, sales and 
marketing director; H. Bloom, sales 
manager; Stan Pict, training coordi- 
nator and sr. technical applications 
specialist; Barbara Lyons, public re- 
lations coordinator. 

Introducing: WDN photopolymer 
printing plate for newspapers. 
Exhibiting: WR60 — WR120 proces- 
sing equipment; BASF Soft Wash 
System. 


Booth: 339 
BELLATRIX SYSTEMS INC. 


Staffed by: Bill Hemingway, pres- 
ident; Steve Morris, executive vice 
president; Tom Budd, East Coast re- 
gional sales manager. 

Introducing: Single-Trak complete 
data acquisition and management sys- 
tem for single copy newspaper sales 
provides circulation management 
with the ability to increase single copy 
sales, reduce returns and schedule 
more efficient delivery to newsracks 
and stores. Uses proven totalizer coin 
mechanism. System provides time- 
of-service and time-of-sale informa- 
tion and cash audit ability for news- 
rack sales. 

Autodraw automatic draw projec- 
tion software package calculates pro- 
jected draw for single copy sales by 
utilizing Single-Trak’s detailed sales 
and service data. Bellatrix also de- 
veloped a credit-card accepter for 
newsracks for use in conjunction with 
Single-Trak to allow customers to buy 
newspapers using any magnetic 
striped card. Bellatrix also coordin- 
ates billing interface with major cre- 
dit/charge card companies. 
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Booth: 2462 
BELL CAMP INC. 


Information not available. 


Booth: 389 
BETA SCREEN CORP. 


Information not available. 


Booth: 1910 

BIDCO MANUFACTURING CORP. 
Staffed by: Harvey Bidner, president; 
Richard Dannenberg, sales and 
marketing director; other Bidco staff. 
Introducing: Front page FP80C and 
FP100C roll-fed color laser photo im- 
aging systems will be demonstrated, 
the FP80C driven by an advanced 
Camex system and the FP100C by a 
Howtek ColorScan system. The two 
systems produce four-color separa- 
tion films with a resolution of 1000 dpi 
(approx. one million dots per square 
inch) at recording speeds ranging 
from 17”-18"/minute, depending on 
page dimensions. Text, line art, half- 
tones and color separations are inte- 
grated into a single set of films. 


Booth: 382 
BIRMY GRAPHICS CORP. 


Information not available. 


Booth: 1226 
BLOWER APPLICATION CO. INC. 


Staffed by: Jerry Goggins, sales man- 
ager; Norm Provan Sr., Provan 
Marketing Inc. 

Introducing: Scrap handling equip- 
ment, including shredders, material 
handling fans, and all components 
necessary for a complete newsprint 
handling system. Also shredders for 
pallets and crates of all sizes, which, 
in conjunction with 2 compactor, can 
achieve densification improvements 
of greater than 75%, resulting in fewer 
container loads and reduced landfill 
costs. 


Booth: 461 
BRAINWORKS INC. 


Staffed by: Fred Turner, president; 
Les Nugent, Marvin Koch, vice pres- 
idents. 

Introducing: Newspaper computer 
systems software, including once- 
only order-entry flowing to layout and 
advertising, with flexible pricing for 
contracts, earned rate, open rate, 
volume discount. Also complete 
graphic dummying of display ads for 
daily, weekly and combination edi- 
tions; classified transient system in- 
terfaces; pagination system inter- 
faces. 


Bory Political Report 
_ Canadian Wire with Standard 
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seph K. Taus 
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at ANPA-TEC in 
BOOTH 2402 


We would like to meet you in 
our booth for a demonstration 
or discussion of our products. 


CustomStocks/2000 
UPI Sports 
UP! Remote 
News Topics 
El Informe Semanal de UPI 
Environmental Report 


NewsChoice 
AND MUCH MORE. 


‘uP ponpon orward to 
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Booth: 2065 
BRITE VOICE SYSTEMS INC. 


Staffed by: R.D. Calvert, Cityline 
national director; Dan Weatherford, 
product manager; Keith Kulhanek, 
regional sales manager. 
Introducing: Cityline audiotex sys- 
tem used as a customer service tool by 
newspapers to position themselves as 
leaders in providing round-the-clock 
information. Works with sales, edito- 
rial and promotion to increase ad re- 
venues, build loyalty, provide in- 
teractive polling, establish a stronger 
local identity, maintain a leadership 
image and serve as a vehicle for prom- 
oting newspapers to both readers and 
nonreaders. 


Booth: 3104 
BT SYSTEMS INC. 
Staffed by: Howard Hammer, Ian 
McDonald. 
Introducing: Sideload AGV forklift 
for paper roll handling. 

Exhibiting: Backload AGV forklift 
for paper roll handling. 


Booth: 327 
BT TYMNET, A British Telecom 
Co. 


Staffed by: Edward Hauck, messag- 
ing sales director; Kevin Donoghue, 
vertical market manager. 
Introducing: An array of communica- 
tions services for news media allow 
correspondents to file stories directly 
to composing systems, access news- 
wires and other databases, send and 
receive electronic messages and ex- 
change information with editors from 
virtually any telephone worldwide. 


Booth: 477 
BURKEL INC. 


Information not available. 


Booth: 1329 
BUSCH INC. 


Staffed by: Dave Brittain, Gary Poliz- ; 


ziani, Don Lee. 
Introducing: Samos Regenerative 
Blower with pressure to 5 psig or 


vacuum to 8.2” Hg, from 19.4 CFM to 
570 CFM; RS Series quiet, smooth- 
running, oil-sealed vacuum pumps 
from 3 CFM to 1,030 CFM and 
vacuum to 29.3” Hg; Miniseco com- 
pact 100% oil-less pumps in 3.0- and 
4.2-CFM sizes, vacuum to 26” Hg and 
pressure to 15 psig; Seco Print Pump 
with pressure to 9 psig and vacuum to 
18” Hg simultaneously from the same 
pump with cool, 100% oil-less air, in 
sizes from 19 to 51.5 CFM; Seco 100% 
oil-less vacuum pumps with integral 
filters, 7-28 CFM, with vacuum to 27” 
Hg and pressure to 9 psig; R5 Central 
Systems — simplex, duplex and tri- 
plex central vacuum systems to over 
3,000 CFM and 23.9” Hg (easily field 
expandable). 


Booth: 1944 
CAMEX 


See Du Pont 


Booth: 3266 
CANADIAN WEB CONSULTANTS 
LTD. 


Staffed by: Stephen Tweddle, pres- 
ident; Michele Belanger, vice pres- 
ident; Linda Clark, administration 
officer. 

Exhibiting: S & M Web Consultants 
offer in-house, hands-on training, em- 
ployee enrichment programs, training 
and maintenance programs, person- 
nel and equipment evaluations, press 
installations and repairs, waste con- 
trol, managerial counseling, plant lay- 
out and planning, seminars and con- 
tract negotiations. 


Booth: 2230 
CANNON-CROSS INC. 


Staffed by: Charles Knudson, presi- 
dent, Jerry Critchfield, vice pres- 
ident; Karl Christopher, project 
director. 

Introducing: Design, implementation 
and training of computer controlled 
plate tracking systems for production 
control and monitoring. Tracking sys- 
tems are custom made to provide the 
specific production control informa- 
tion desired by a publishing facility. 
Exhibiting: Custom design and in- 
stallation of computerized preventive 
and routine maintenance systems; 
newsprint and waste management 
systems; design and implementation 
of computer-monitored plate tracking 
systems for production control; work 
measurement and operating control 
installations for all publishing func- 
tions; historical database to forecast 
maintenance cost for all production 
equipment; manpower crewing and 
scheduling for all operating depart- 
ments. 
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C-21 Keyless/Anilox Offset 
Presses Set to Roll at 
The Newark Star-Ledger 


PISCATAWAY, NJ — A highly 
successful 16-hour endurance 
test has cleared the way for the 
installation of two C-21 
Keyless/Anilox offset presses at 
The Newark Star-Ledger. 


Conducted in Japan and 
witnessed by Andrew Harteveld, 
director/operations at The 
Newark Star-Ledger, the C-21 
Keyless/Anilox offset press 
printed 500,000 salable papers 
from 8 AM to 12 PM on 
February 27, 1990. TKS believes 
this long run to be the first trial 
of its kind. 


“There were no visible prob- 
lems with the inking system,” 
said Harteveld. “We don’t 
expect any more than the normal 
debugging you have with a new 
press.” 


Installation of one of the nine- 
unit presses at Piscataway iS 
nearly complete and will be run- 
ning by June 1, 1990. The in- 
stallation increases the total 
number of TKS C-21 Keyless/ 
Anilox offset printing units in- 
stalled or to be installed to 126. 


TKSIUSA, 


Ledger is nearly complete. 


INC. 
MOVES TO TEXAS! 
1201 Commerce Drive 


Richardson, TX 75081 
214-437-4466 


FSET PRESS 
DURANCE TEST 


Installation of the first two TKS C-21 Keyless/Anilox Offset Presses at The Newark Star- 


Comar Exhibits Production 
Totalizer System and 
Printing Inspector System 
in Las Vegas 


LAS VEGAS — A Newspaper 
Production Totalizer System and 
Automatic Newspaper Printing 
Inspection and Control System 
will highlight the TKS exhibit at 
ANPA/TEC 90. 


COMAR's Totalizer System pro- 
vides automatic press shutdown 
to control over production, quan- 
tizes waste and produces com 
plete production reports. And the 
company’s Printing Inspector 
System monitors and controls ink 
density, tinting, scumming, cut- 
off compensators, etc. Make it a 
point to see both at Booth #2150! 




















Booth: 611 

CANNON EQUIPMENT CO. 
Staffed by: Eli Churchwell, sales vice 
president. 

Introducing: Automatic cart loaders 
to piace newspaper bundles on carts; 
models to load carts with three sides 
or two (palletized container). 
Exhibiting: Newspaper distribution 
carts. 


Booth: 2210 
CAPITAL TRACK CO. 


Staffed by: Rick Vrenna, Joe Harper. 
Exhibiting: Newspaper roll handling 
equipment, including conventional 
cast iron track system and the low- 
profile below-the-floor system. 


Booth: 278 
CE ENGINEERING 


Information not available. 


Booth: 3112 

CERUTTI 

Staffed by: Paul Cappa, executive 
vice president; Bob Mrak, vice presi- 
dent. 

Exhibiting: Flexo press equipment 
for newspaper, directory and com- 
mercial printing. Full line of equip- 
ment includes reels, printing units, 
angle bars and folders, which can be 
highly specialized to customer re- 
quirements. 


Booth: 1222 
CHARLES W. PICKENS CO. 


Staffed by: C.R. Pickens, president; 
Jim Pickens, vice president. 

Introducing: New models of Palcon 
wheeled carts, including Model PC 
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3H mailroom units. Palcon pallets are 
collapsible and stackable. Palcon 
wheeled pallets are designed to move 
bulk newspaper product from the 
plant to distribution points. Bundles 
can be palletized in the mailroom or in 
the truck. Pallets require no stretch 
wrap, strapping, pallet movers or 
other material or equipment. Carts 
are used in conjunction with patented 
tracks installed in truck bodies. 


Booth: 1234 

CHAS. T. MAIN INC. 

Staffed by: G.F. Grogan, vice presi- 
dent, R.S. Rowse, printing process 
manager; R. Cunningham, printing 
process engineer. 

Exhibiting: Specialization in design 
and construction of newspaper and 
commercial printing plants. Drawings 
and photos of representative projects, 
featuring a computerized program on 
video tape depicting steps taken by an 
architect-engineer in designing an 
actual project, as well as photos and 
drawings of the New York Times Edi- 
son, N.J., plant. 


Booth: 286 
CHEMETRON FIRE SYSTEMS 


Staffed by: N.W. Makowka, product 
manager; B.G. Bischoff, new busi- 
ness development. 

Introducing: Press fire protection, 
emphasizing techniques used to pro- 
tect Colorliner units at the Los 
Angeles Times Olympic plant, folder 
protection utilizing lessons learned in 
recent fires and revised schemes us- 
ing environmentally safe methods to 
protect computer facilities. 


Booth: 2672 
CHESHIRE/A Videojet Co. 


Information not available. 


Booth: 2436 
CHESLEY F. CARLSON CO. 


Staffed by: Dick Anderson, OEM 
sales manager; Charley Kaper, West 
Div. territory manager. 

Introducing: Series 600 Automated 
Single End Plate Bender is a low-cost 
bender for black-and-white and spot 
color web printing applications. Pin 
register control and pneumatic actua- 
tion guarantee exactly the same form- 
ing with every plate for improved reg- 
ister on press. Uses non-contacting 
forming principle with controlled 
rotation of the bending member 
around the anvil for virtual elimina- 
tion of plate cracking. 

Exhibiting: Register control system 
for web presses creates cortinuity 
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HERE’S A COMPLETELY DIFFERENT 
AND BETTER WAY 
TO STUFF A NEWSPAPER 


CINeCAIN 660 


The McCain 660 Newspaper Stuffer was designed 
to eliminate the inherent problems of multiple 
insertion of advertising stuffs. It collects all the 
Stuffs into a single, neat pile, then inserts the pile 
into the jacket in one insertion. This one-insertion 
concept has many advantages. To start with 
there's far less chance of a misfeed or jam. Every 
job runs smooth and trouble free...continuously. 
And because few stuffs ever hit the floor, and 
there's almost never a double or triple feed. Waste 
and the resulting short counts are also eliminated. 
Slick or lightweight single sheets, postcards and 
other hard-to-handle stuffs can be buried in the 
pile, where they cease to be a problem. There's 
no need to slow down and cause a “bottleneck” 
And, since the stuffs are collected one on top of 
another, you'll never have to explain to an unhappy 
customer why his advertisement was hidden in 
another's stuff. 








But probably the main advantage is that the 660 
is a McCain. A company with over 81 years 
experience in handling paper, a company that 
has a worldwide reputation for dependability, 
one that stands behind its products and will work 
with you to assure you of a highly productive, 
profitable operation! 


Write or call for our 660 catalog. It describes the 
different systems and options available to you. 


\MICCAIN 


“ McCAIN MANUFACTURING CORP. 
opm OC US AT THE ANPA 6200 W. 60th St., Chicago, IL 60638 


312) 586-6200 « Telex 25-3772 
BOOTH #3260 FAX. (312) 586-6210 ' 











from the preparatory department to 
the cylinder of the press. The system, 
featuring trailing edge register con- 
trol, has four main components: illu- 
minated film punch, plate punch, reg- 
ister control board and plate bender. 


Booth: 349 
CODDBARRETT ASSOCIATES 
INC. 


Staffed by: Mary Codd, CEO; Victor 
Barrett, president; Tom Ireland, pre- 
press systems sales manager; Paul 
Rivers, sales manager. 

Introducing: The TintPrep line art 
tinting and separation system used for 
tint and mechanical four-color work 
for inserts, comic books, circulars 
and other printed materials now 
offers user-definable color palettes 
and the ability to store and retrieve 
color clip art. Users can color a fre- 
quently used item and store it on disk 
complete with all trapping data for la- 
ter use in various ad circulars without 
repeating the coloring process. In the 
same way, often-used colors can be 
stored and retrieved repeatedly. Tint- 
Prep also now offers page stripping — 
the ability to strip multiple pages onto 
a single flat — and the ability to add 
halftones. 


Booth: 748 

COLLIER-JACKSON INC., A 
CompuServe Company 

Staffed by: Gary Vigneau, sales direc- 
tor; Jim Douglas, marketing director; 
Dick Kitzmiller, national accounts 
manager. 

Introducing: Major enhancements to 
circulation and advertising software 
and a new version of the Bad Debt 
Tracking system that fully supports 
Digital Equipment Corp.’s Relational 
Database. This VAX/VMS version of 
the system, designed to help news- 
papers manage and reduce bad debt 
accounts, represents the company’s 
focus on emerging software stan- 
dards — such as Structured Query 
language (SQL), the industry stan- 
dard language for relational database 
application development. 

Exhibiting: World Class Series News- 
paper Management software for 
DEC’s VAX and Hewlett-Packard’s 
HP3000 series of minicomputers in- 
cludes circulation, advertising, classi- 
fied, ad tracking, layout, newsprint, 
bad debt tracking, programmable 
voice response, general ledger, 
accounts payable, purchasing, fixed 
assets, payroll, personnel, position 
control and employee fund adminis- 
tration systems, as well as PC-to-host 
communications and spreadsheet 
links. 
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Booth: 2150 
COMAR INC. 


See TKS/U.S.A. 


Booth: 1980 
COMPATIBLE SYSTEMS 


ENGINEERING INC. 


Information not available. 


Booth: 279 
COMPUTEREASE SOFTWARE 


Staffed by: Carl E. Berg, president; 
Carol Berg, vice president. 
Exhibiting: Word Mover compact, 
fast word processing/communi- 
cations program for IBM compat- 
ibles and laptops includes spell 
checker, Microlytics thesaurus, 
h&j, H-P and PostScript output and 
built-in function programming lan- 
guage and terminal emulation for easy 
interfacing to publishing systems; 
MAC Send/Fetch is a new Macintosh 
version of the communications prog- 
ram for interfacing to Atex systems; 
Word Mover network integrates 
Word Mover editing workstations 
with Computerease SFANET net- 
work communications software for 
Atex systems and new high-speed in- 
terfaces to ATS direct connect pro- 
ducts. 


Booth: 3272 
COMPUTER PERIPHERAL 
SCIENCES INC. 


Staffed by: John Attas Jr., co- 
chairman; Thomas Spooner III, co- 
chairman; Ed Reilly, development 
vice president; Tom Imperato, 
national sales manager; Walter Ter- 
tan, marketing manager. 
Introducing: Astrotek 2000 pub- 
lishing system with nonstop editorial, 
classified, pagination and report gen- 
eraiion, with PostScript and conven- 
tional typesetter output; Astrotek 
3000 Applications Micro-Server pub- 
lishing system with PostScript, DOS, 
editorial, classified, etc.; Chelgraph 
imaging devices (IBX 2000-dpi imager 
running 15”/min., A3 11”x17” 400-dpi 
proofer, PostScript output and 
graphic implementation); Archetype 
Designer display ad product and 
pagination. Archetype is integrated to 
Astrotek systems, now with ex- 
panded directory and indexing fea- 
tures based on network workstations 
and service by Astrotek servers. 
Also, Astrocolor integrated color 
separation system with typesetter 
output, and 1000-dpi, 18”’x24” plain- 
paper output device driven by CPS 
systems and Chelgraph RIPs. 
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James Young 
Printing. Industry Product Manager 
Fincor Electronics Division 


To everyone attending ANPA/TEC: 


We'd like to talk to you if you are 
eg Se ee 
if you have a new press purchase — 

planned in a few years. 


We'l ve vous pana! 
stration of the Fincor oe 
ere aoe eee 
the Interrogator, as we call it, work 
together to give you peak perform- 
ance from your presses. 


With the Fincor Interrogator System 


So tome see us oh Bacth #2923. 

We'll not only give you a compre- 
ive demonstration, we'll also tel! 

vou SOA sicko ur sited oo alk 

you can get totally objective view- 
points from them. Feeee eon oe 


pei 4 
em lui ot how en a be 
wih he conan: a eer 


We lnc onal ae ee + 
Sincerely, ce el 
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FINCOR.. 


When your old press drives 
~ arent fit to print: 
-all the news that is, 


This is why repowering with 
today’s digital technology for maximum 
reliability makes economic sense— 
the Fincor Digitrol drives and Fincor 
Interrogator Information System. 


Replace Fincor with Fincor 


Fincor has more drives at work 
in the printing industry today than all 


other manufacturers combined. And 
they've done a great job. So when you 
replace Fincor with Fincor you get 
drives designed to quickly and 
effectively interface with your presses. 


out the newspaper. 
Need new drives in your life? 


If you are planning to repower 
or rebuild, call Jim Young, our printing 
industry product manager, and find out 
how easily Fincor can get your presses 
rolling. 1-717-751-4249. 


Imo Industries Inc. 

Fincor Electronics Division 
3750 East Market Street 

York, Pa. 17402 

FAX: 717-751-4372 

TLX: 840432 


SEE US AT ANPA, BOOTH #2222 





Booth: 308 
COMPUTEXT INC. 


Staffed by: Jana Allen, secretary; 
Steve Clarner, software engineer; Jim 
Connell, president; Suzette Connell, 
vice president; John Dees, training 
specialist; Ted Dejan, documentation 
manager; Glenn Jones, software en- 
gineer; Linda Milutin, office man- 
ager; Sohail Parekh, systems man- 
ager; Curtis Spencer, Jerry Stretch, 
sales. 
Introducing: Computext Editorial 
System based on the “client/server 
model” where a Unix-based multius- 
er/multitasking fileserver provides all 
database and storage capabilities to 
PC-based workstations, which pre- 
sent a multiwindow, multiaccess 
graphical user interface. Definable 
multiwindow interface provides 
simultaneous access to multiple stor- 
ies, enhanced editor and, transparent- 
ly, to other CompuText subsystems. 
The system supports off-the-shelf 
word processors and utilizes Com- 
puText’s Text Processor for styling 
and typesetting commands. 
CompuText Wire System, also a 
Unix-based multiuser/multitasking 
system, allows simultaneous collec- 
tions of multiple wire services at up to 
9600 baud, with incoming stories filed 
automatically and assigned to direc- 
tories by category and subcategory. 
System provides full text search using 
keywords, combinations of keywords 
or story header data. Sort capabilities 
include sorting directories by indi- 
vidual or combination of fields in the 
story header. Users define total copy 
accumulation and automatic purging. 
Exhibiting: CompuClass system 
featuring multiserver architecture; 
Macintosh-based CAT display ad lay- 
out system for high-volume publica- 
tions. 


Booth: 348 
CONCEPT PUBLISHING 
SYSTEMS 


Staffed by: Jim Conley, president; 
Kendra Archbold, general manager. 
Introducing: AdNet, a comprehen- 
sive sales order entry and ad manage- 
ment system, organizes and auto- 
mates the display ad department, 
accepting the sales order then manag- 
ing the ad scheduling, tracking and 
billing functions for any number of 
multiple publications or versions. It 
tracks pages and position requests, 
tearsheet and proofing information, 
approval requirements, customers’ 
credit history, preprinted inserts, spe- 
cial sections, customer labels, sales 
call reports and customer preference 
information. 

Page Dummy Option is an ad layout 
desitn toc! that quickly creates de- 
tailed and accurate page layouts for an 
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edition. It is fully integrated with 
AdNet and can be interfaced with ex- 
isting front-end systems. It can also 
export page parameters, text blocks 
and ad shells to Concept Publisher, 
where any ads created in AdWorks 
automatically position themselves on 
a page. 

Concept Publisher is a multiple 

page make-up system that handles all 
aspects of final page design and com- 
position with a full array of page 
make-up tools. System includes Page 
Dummy Option and QuickScribe text 
editor with directory and copy track- 
ing facilities for networks, providing a 
view of the first 256 characters for 
copy testing. 
Exhibiting: ClassWorks classified ad 
database program; AdWorks ad com- 
position and free-form layout/ 
production system. 


Booth: 2179 
CONSOLIDATED 


INTERNATIONAL CORP. 


Staffed by: C.J. Meyers, Benjamin 
Sugarman, Robert Mikulec, Bill Win- 
dle, Dick Ethington, Dag Nilsen. 
Introducing: Ruby-red darkroom 
door that saves space and permits 
viewing in and out; Consolidated 
Mini-darkroom; 2024C compact auto- 
focus vertical camera. 

Also the Hi Speed Jetstream 525 
Saddle Stitcher, featuring newly de- 
signed feeders and cover feeder. Will 
display stitcher with five feeders, fol- 
der-feeder, three-knife trimmer and 
new Model 206 stacker ideal for thick, 
heavy magazines. Stitcher produces 
at speeds up to 13,000 per hour. 
Machine will have signature scanner, 
wire monitor, oblique monitor and 
more. 


Booth: 2566 
CRABTREE VICKERS INC. 


Information not available. 


Booth: 3234 
COOKSON GRAPHICS GROUP 
Staffed by: Dan Waclawsky, sales 


Exhibitor’s 
Personal 
MEMO 
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new team: Mitsubishi/The tecord 


The Mitsubishi newspaper press that will soon 
be operational at The Record’ north Jersey 
plant, in Rockaway was built to the customers 
specifications. The newspaper is now published 
in Hackensack, N.J., in Bergen County. So, after 
the completed press underwent Mitsubishi 
testing, the Record employees put the press 
through its paces. For three weeks, the Records 
press crew ran the press. They became familiar 
with the press. They were able to produce the 
print quality desired, to define color location 
versatility, and to analyze production 
capabilities. 


The result is best expressed in the Records own 


words: “Our crew put the Mitsubishi press 
through the most stringent operational tests 
that we could devise, based upon our design 
specifications. The Mitsubishi engineers and 
manufacturing people, working with our 
production and mainte- 
nance people formed a 
team, that had a common 
purpose: quality of print- 
ing, ease of operation, 
knowledge of the press, 
and a fast make-ready.” 


Mr. Clint Rierson 
V.P Production/The Record 


MITSUBISHI 


HEAVY INDUSTRIES, LTD. 


Tokyo, Japan 
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and marketing vice president; 
Richard H. Johnson, marketing direc- 
tor; Burley Moss, Anchor executive 
vice president; Steve Waddell, Amer- 
ichem Products general manager; 
Terry Harrington, Quality Control 
Litho Products general manager. 
Introducing: Newsworthy 225 
aqueous subtractive newspaper 
plates for high-quality reproduction 
of 225,000-plus impressions; environ- 
mentally friendly plate and pressroom 
chemicals, including blanket and rol- 
ler wash and neutral and alkaline 
fountain solutions. 

Exhibiting: Automatic negative sub- 
tractive plate processors featuring 
aqueous chemistry. 


Booth: 2118 

CRAIG COLD TYPE SUPPLY 
Staffed by: Harold Craig, president; 
John and Joe Craig, vice presidents. 
Exhibiting: Prepress supplies and 
equipment such as border tapes, wax 
and waxers, screens, clear polyester, 
amber and ruby, orange and red vinyl, 
Scotch tapes, light tables and trim- 
mers. 


Booth: 2680 
CROSFIELD EBWAY INC. 


Information not available. 


Booth: 432 
CROSFIELD-DU PONT IMAGING 
SYSTEMS INC. 


Staffed by: Gary Dolgins, marketing 
vice president; Leonard Bacharach, 
marketing services manager; Fran- 
cine Yannarelli, sr. marketing ser- 
vices coordinator. 

Introducing: Complete line of news 
publishing equipment includes a new 
PC-based front-end system, News- 
line wire transmission system using 
Macintosh terminals, AdWizard and 
NewsWizard with contone line art 
and graphics support. Also introduc- 
ing the 2700 black-and-white graphics 
subsystems, 2300 Systems supporting 
PC-based editorial terminals, 920 Col- 
or Pagination System with enhanced 
retouching functions and a new scan- 
ner color correction feature, 9500 
Graphics Workstation with high- 
speed stripping functions, StudioLink 
desktop-to-high-end prepress link. 
Exhibiting: Complete line of Magnas- 
can digital scanners. 


Booth: 490 

CTEXT INC. 

Staffed by: Not available. 
Introducing: AdVision OS/2, Pre- 
sentation Manager-based classified 
advertising system; Dateline OS/2, 
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Presentation Manager-based editorial 
front-end system. 

Exhibiting: Standard File Manage- 
ment (SFM) and Advanced File Man- 
agement (AFM) editorial software; 
Standard Classified Advertising 
System; ADept display ad software; 
editorial pagination software. 


Booth: 724 
CYBERGRAPHIC SYSTEMS INC. 


Staffed by: Les Thomas, president; 
Kathy Schaefer, sales manager; 
Kimberly Devlin, marketing coordi- 
nator, Jack Crush, Marty Mohl, sales; 
Scott Davis, documentation coordi- 
nator, sales 
Introducing: Integrated PC- 
networked systems for editorial, clas- 
sified, display ad, news and classified 
pagination, ad dummying and 
graphics integration. Pagination solu- 
tion allows editorial viewing of copy 
at any point. Simple progression from 
ad layout through page decision, 
headline and photo placement, inclu- 
sion of graphics and copyfitting to fin- 
al page output is free of bottlenecks 
and uncomplicated by a need for spe- 
cial workstations or cumbersome 
programs. Classified page make-up 
begins automatically as soon as the 
last ad is taken, with all ads and logos 
placed in predetermined classifica- 
tions onto specified pages. Full in- 
tegration with Layout 8000 is pro- 
vided for display ad requirements. 
DEC VAX-based publishing sys- 
tem uses standard mainframe hard- 
ware, custom-built intelligent work- 
stations and Macintosh hardware. 
Full-function PCs can be attached to 
VAX fileservers and larger VAX 
mainframes, providing large-system 
performance at PC prices. Hardware 
on the way includes high-resolution 
cgs 150s, DECstation 3100s and Sun 
fileservers. Aldus Freehand is now 
totally integrated with the Cyber- 
graphic system. New page tracking 
allows complete electronic control of 
pages. Also, electronic integration of 
color systems, optical disks for 
graphics storage and support for a 
wide range of 286/386 PCs, Unix on 
VAX, 'BM 9370 and 386s, together 
with Ethernet and Token Ring. 


Booth: 2311 
DAR-MAR INC. 


Staffed by: George Eady, president; 
Betty Eady, vice president. 

Introducing: Free-standing, all- 
electric Safeway Core Stripper re- 
moves excess newsprint and coated 
stock from roll cores for recycling. 
Rugged and simple stripper allows 
simultaneous multiple stripping of va- 
rious size cores, eliminating noise, 


dust and, according to Dar-Mar, safe- 
ty problems. Speed and easy opera- 
tion cut time to less than half that of 
manual stripping. Maintenance con- 
sists only of twice-yearly bearings 
lubrication. 


Booth: 618 

DATA SCIENCES INC. 

Staffed by: Mark J. Ganslaw, pres- 
ident; David H. Lipsey, national sales 
manager; Larry McGill, Midwest 
sales manager. 

Exhibiting: PaperTrak family of busi- 
ness systems designed specifically for 
the newspaper industry. DSI installs, 
provides training with and supports 
the line of software products, which 
includes circulation management, tot- 
al market coverage, display ad receiv- 
ables, accounts payable, payroll, 
cash register, classified transient 
management and fully integrated 
general ledger. Available on several 
Unix platforms. 


Booth: 748 
DATATIMES CORP. 


Staffed by: Ed Roach, marketing 
manager, Allen Paschal, president; 
Tim Bradbury, newspaper marketing. 
Introducing: PC version of FLASH 
in-house library retrieval system de- 
signed to operate as a stand-alone or 
networked application; enhanced 
version of VAX/VMS-based FLASH 
using BASISplus retrieval software. 
Exhibiting: Demonstrations of Data- 
Times Service Bureau Library and 
on-line demonstrations of Data- 
Times’ network of more than 600 
sources, including a gateway to Dow 
Jones News/Retrieval. 


Booth: 354 
DATAWINDOW SOFTWARE 


Staffed by: Rick Vurst, president; 
Kim Vurst, vice president. 
Introducing: CAMS II WYSIWYG 
classified ad management software is 
a solution for classified ad depart- 
ments, offering ad entry, customer 
credit checking, automatic pricing, ad 
production and reports. Multiuser 
and multipublication system allows 
entry of multicolumn ads, alteration 
of fonts, sizes, styles, leading and 
alignment, accurate pricing by work, 
line or inch and printing of bills and 
statements. Uses Quark XPress 
Xtension technology to create a com- 
plete classified section. 


Booth: 926 
DENEX, Div. of GME Systems Inc. 


Staffed by: Bjorn Karlstrom, pres- 
ident; Christer Olsson, Denex manag- 
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ing director; Gary Carroll, national 
sales manager. 

Introducing: CopyTrack Production 
Monitoring System totalizes printed 
products from press to loading dock. 
PC-based system keeps track of 
downtime and waste and alerts oper- 
ators to shut down presses when the 
exact number of good copies is pro- 
duced. The system provides automa- 
tic standard and customized reports. 
ReelTrack bar code-based Roll Moni- 
toring System tracks paper rolls from 
the loading dock to press units. The 
ProdNet system networks Copy- 
Track, ReelTrack and PageTrack for 
totally integrated production control. 
Also two new Denex Laser Copy 
Counters, models LCC30 and 
LCC60, using solid-state lasers. 


Booth: 3218 
DEV INDUSTRIES INC. 


Staffed by: Tosh Yamagata, pres- 
ident; Doyle Sutherland, vice presi- 
dent field service; Dan Kosrow, en- 
gineering manager; Randy Coakley, 
vice president domestic sales; Mike 
Schwartz, vice president internation- 
al sales; Mike Reid, Western regional 
sales manager; Jim Feldhacker, Mid- 
west regional sales manager; Rick Bo- 
até, Eastern regional sales manager; 
John Hayes, director of international 
sales. 

Introducing: H-50 jaw folder designed 
to run with once-around or semicylin- 
drical presses at up to 50,000 iph, with 
options of running collect, crosshead 
perforator, double parallel or quarter- 
fold; 2400 four-high semicylindrical 
printing machine for single-width 
printers; TS 500 inker, a laser-cut, 
segmented ink fountain blade that 
DEV will offer as an option for all its 
press designs, can be motorized and 
controlled from a console; DEV-1 jaw 
folder designed to run with the 1400 
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once-around 30,000-iph machine, 
takes the place of the H-30. 
Exhibiting: 1400 four-high; 1400 floor 
unit; 2400 floor unit; 2400 stacked un- 
it; Ternes plate bender. 


Booth: 404 
DEWAR INFORMATION 


SYSTEMS CORP. 


Staffed by: Steuart Dewar, president; 
Ed Houcek, sales and marketing vice 
president; Steve Samer, sales direc- 
tor; Richard Secrest, operations vice 
president. 

Introducing: PC-based editorial and 
classified ad networks, as well as the 
latest versions of DISC’s integrated 
PC systems for ad dummying, news 
and classified ad pagination, display 
ad make-up and graphics. 


Booth: 1102 
DIADEM INC./RZ 


COLOR SYSTEMS 


Staffed by: Jean Luc Scalabre, pres- 
ident; J.C. Crabtree, sales director; 
Bill Ryan, technical operations. 
introducing: Carat 500 color prepress 
system; Carat-Link high-resolution 
image processing for desktop pub- 
lishing; Diadem 220S LED scanner; 
Diadem 420R large-format LED film 
recorder. 


Booth: 3268 
DIAMOND ROLLER CORP. 


Staffed by: Charles Stavola, vice 
president; Max Gysin, president; 
Jean Gysin, vice president; Michael 
Lach, sales manager. 

Introducing: Diamond Roller News- 
tech roller, made specifically for 
double-width newspaper presses, fea- 
tures dimensional stability and re- 
duced thermal expansion, and is car- 
bon loaded. 

Exhibiting: “Regi-Max” for single- 
width presses. 


Booth: 922 
DIGI-COLOUR TECHNOLOGIES 


Staffed by: Peter Moeritz, president; 
Gyorgyi Moeritz, vice president. 
Introducing: System DC-5000 color 
separation computer automates any 
horizontal or vertical camera, pro- 
ducing fully color corrected separa- 
tions in 25 minutes from single or mul- 
tiple color prints pasted in position 
using rapid access chemistry and 
scanner film. 


Booth: 748 
DIGITAL EQUIPMENT CORP. 
Staffed by: Bob Farquhar, media in- 


dustry marketing; Jim Bovay, news- 
paper marketing manager. 
Introducing: Hardware, software and 
networking products supporting a 
broad range of integrated solutions 
for newspapers. Feature will be a 
working model of a newsroom pro- 
duction system similar io a system 
being piloted at the New York Daily 
News and other Tribune Co. news- 
papers, which integrates Apple 
Macintoshe’s, Digital personal com- 
puters and third-party PCs, VAX 
workstations, Unix workstations and 
a VAXserver, all working together on 
a single Ethernet network to produce 
newspaper pages with text, ads, 
graphics and images. 

Exhibiting: DataTimes electronic 
newspaper library; Collier-Jackson 
Inc.’s full range of finance and busi- 
ness systems for circulation manage- 
ment, advertising management and 
newsprint inventory; the Associated 
Press VAX-based electronic picture 
system and Select Stocks system; 
Perception Technologies Inc.’s voice 
information products for newspapers. 


Booth: rooms 18,19 
DIGITAL TECHNOLOGY 
INTERNATIONAL 


Staffed by: Not available. 
Introducing: AdSpeed display ad 
makeup system for color and 
monochrome monitors. Monochrome 
handles double-truck ads with center 
gutter allowance; color version is cap- 
able of process color stripping, ink 
trapping with chokes and spreads, 
masking, overlay cutting, screen 
tints, editable color copy even when 
text is rotated and can tilt pictures 
within frames and quickly rotate pro- 
cess 24-bit color images in one-degree 
increments. Features also include full 
graphics handling capabilities, for- 
matting, manually or pair-table kern- 
ing, selection of up to 100 fonts (1-720 
points), text flow-around. 
PageSpeed offers high-speed in- 
teractive pagination from code-free 
text, which can be edited and flowed 
into columns and jumped to other 
pages with computer-assisted copy- 
fitting, fully supports text, graphics, 
halftones and process color, and can 
import SpeedPlanner templates and 
export made-up stories complete with ' 
all elements (headline, photo, cap- 
tions, etc.). Full pages with process 
color can be output. It can also import 
and place ads from AdSpeed (or other 
programs that produce EPS files). 
Same color and graphics features as 
AdSpeed. 
Exhibiting: NewsSpeed code-free 
Macintosh editorial input stations, 
designed to allow journalists to focus 
only on writing, include up to 20 open 
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text windows, on-line spelling dic- 
tionary with context-sensitive the- 
saurus and user-definable keys for 
accelerating editing tasks. Class- 
Speed classified ad management sys- 
tem brings together accounting and 
production systems — one entry cre- 
ates an ad for both production and 
billing. It keeps complete information 
on customers, tracks prospective cus- 
tomers, assists telemarketers. Full 
credit data are tracked, full accounts 
receivable aging and revenue reports 
provided and both statement and 
postcard billing are supported. Also, 
information on AccountSpeed and 
General Ledger/Accounts Payable 
business management systems for 
publishers. 


Booth: 1919 

DRAZAN AND ASSOCIATES 
Staffed by: Frank Drazan, president. 
Exhibiting: Books on pressmen’s 
training (English and Spanish edi- 
tions), pressroom management, 
sheetfed pressroom manager’s guide, 
waste reduction (English and Span- 
ish) and pressmen’s training textbook 
(teacher’s edition and companion 
book). Also, new guaranteed method 
to reduce pressroom waste by 1%. 


Booth: 2002 
DS AMERICA 


Information not available. 


Booth: 822 
DUARTE REGISTER SYSTEMS 


Information not available. 


Booth: 1944 
DU PONT IMAGING SYSTEMS 
Staffed by: Not available 
Introducing: Demonstration of how 
the latest Camex software and hard- 
ware releases work together to pro- 
duce complete classified and ROP 
pages. New Camex products include 
PC-based Editor Controlled Pagina- 
tion, which works with a newspaper’s 
installed editorial front end to pro- 
duce fully paginated ROP pages, and 
Ad Stylist, the Macintosh-based dis- 
play ad design and/or production sys- 
tem for stand-alone operation with 
PostScript output or integration into a 
total Camex pagination system. 
Crosfield 920 Color Pagination Sys- 
tem with enhanced retouching func- 
tions and a new scanner color correc- 
tion feature; 9500 Graphics Worksta- 
tion with high-speed stripping func- 
tions; Colorspace fast and intuitive 
image retouching system operating in 
3D color space; StudioLink, connect- 
ing desktop publishing to high-end 
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prepress; Magnascan 676 with auto- 
matic expose unit and high scanning 
resolution. 

Exhibiting: Complete line of products 
and services for the news publishing 
industry, including its Camex, Cros- 
field and Imperial brand offerings. Du 
Pont Camera Contact Scanner; 
phototypesetting/imagesetting film 
and paper; Cromacheck color overlay 
proofing system; silver recovery 
system; Easy-Stat diffusion transfer 
system; family of monochrome sys- 
tems, including the HighLight scan- 
ner/recorder with 18” output; Lino- 
type RIP 4 raster image processor; 
HighLight 1850 scanner; Du Pont/ 
Howson Auto news System; Nega- 
tive AQ plates and hardware; Impe- 
rial plates, including the new Mis- 
omex Newspaper System, an in-line 
system that exposes, processes, 
bends and punches plates. 


Booth: 464 
DURBIN ASSOCIATES 


Staffed by: Harold C. Durbin, pres- 
ident; Frances Durbin. 

Introducing: ComSult personal com- 
puter program for use with the Com- 
parison Chart books to assist in the 
selection of equipment and the 
answering of “what-if” questions. 
ComSult works with 11 new Compari- 
son Chart books from Durbin. The 
newest concerns graphic image scan- 
ner selection. Others cover color 
scanners, phototypesetters, cameras, 
film and paper processors, mul- 
titerminal publishing systems, ad and 
page layout systems, small offset 
presses, graphic imaging devices, 
desktop publishing systems and facsi- 
mile systems. Each contains detailed 
charts, prices, vendor addresses and 
a tutorial. 

Exhibiting: Durbin Data Sheets in 
five volumes (5,000 pages) supply 
complete details on all types of equip- 
ment (updated monthly). Equipment 
selection consulting services also 
available. 


Booth: 1718 
DYNALITH 


Staffed by: Lila V. Simmons, sales 


manager; Connie Coughenour, sales 
representative. 

Introducing: Subtractive plates, Ter- 
minator environmental plate proces- 
sor — waste-water effluent disposal, 
Dynamatic plate processor, V-44 ex- 
posure unit. 





Exhibiting: Additive wipe-on and pre- 
sensitized plates, plate chemistry, 
Iconomatic plate processor. 


Booth: 1280 
DYNARIC INC./DYC SUPPLY CO. 


Staffed by: Len Brown, Bob Frey, 
power equipment managers; Mike 
Moses, sales vice president 
Introducing: NP-2 second-generation 
newspaper strapping system, with 
displays of NP-2 crosstie system uti- 
lizing the PNP-i turntable and a sepa- 
rate NP-2 crosstie system featuring 
the “bump-turn.” Also the VA3605 
plastic wrapper and several off-line 
and manual strapping systems, in- 
cluding the AM-83FF, AM-83A and 
SM-65. NP-2 features a PLC for di- 
agnosis and control, self feed system, 
side squeezers, bundle stops and a 
soft compression clamp. 

Exhibiting: Complete line of offset 
printing blankets for the newspaper 
industry, including the SX-10, 8300 
NO PAC, S5000-X1 and S7400 
blankets. 


Booth: 1412 
EAM INDUSTRIES 


Staffed by: Bob Leighton, president 
and sales manager; Don Wolkowitz, 
Jim Gum, regional sales managers; 
Dierk Wessel, vice president. 
Introducing: RO-TRX newspaper 
bundle cross-strapping system close- 
couples with the stacker, applying 
three-sided underwrap and then two 
straps simultaneously to a bundle. 
Bundle is completely controlled from 
the stacker, allowing the RO-TRX 
system to handle heavily inserted 
bundles. Also a new high-speed, fully 
automatic newspaper strapping 
machine and off-line strappers. 


Booth: 668 
EASTMAN KODAK CO. 


Staffed by: Debbie R. Hogan, direc- 
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THE OPERATIONS 
BOTTLENECK 


In our opinion, newspapers that zone will run headlong 
into an operations bottleneck. Before publishers decide to 
zone or to add more zones, they must answer a key question: 
Do current operations provide the means and the produc- 
tion capacity necessary to seize the competitive advantage of 
zoning? This is the operations challenge. 

In any newspaper operation, there is a pool of man- 
hours available to perform the necessary work. This pool rep- 
resents the capacity of a newspaper's operations. It limits the 
volume of products, pages, advertisements, and news that 
newspapers can produce. 

As a newspaper begins producing zoned products with its 
current operations, it will reach its first operational challenge: 
Its pool of available man-hours will be rapidly consumed. 

According to a Special Report in presstime, the journal 
of the American Newspaper Publishers Association (March 
1990), more and more newspapers are zoning. In fact, "the 
practice of zoning became pervasive, at least among large 
and medium-size papers, in the 1980s.” Furthermore, the 
report goes on to say that many newspapers "are looking to 
expand their zoning.” 

One newspaper cited in the presstime report, The Tampa 
Tribune, produces 79 zoned products a week covering 169 
communities. The St. Petersburg Times meets its rival’s com- 
petition by producing 14 zoned products each week. These 
newspapers produce a large number of pages each week — 
and the numbers are growing. 

Add another factor to the equation: Zoning results in a 
disproportionate explosion in the volume of publication-pro- 
duced, or pub-set, display ads. This occurs because zoning is 
targeted at smaller, part-run retail advertisers that rely primar- 
ily on the newspapers to create their advertising material. 

According to the presstime report, 40 percent of the ad- 
vertising linage in the Los Angeles Times is part-run. The 
Times currently produces four regionally zoned editions 
each day, in addition to five zoned sections that run less fre- 
quently each week. 

Because of the rapid increase in the number of pages 
and pub-set ads produced each week, the pool of available 
man-hours quickly disappears; newspaper operations become 
hard-pressed to provide the additional capacity required to 
meet these increased volumes. 

And, what happens when executive man- 
agement sees that zoning is succeeding? They 
will ask for more. 


© Eastman Kodak Company, 1990 
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PUBLISHING SYSTEMS 


For example, The Patriot Ledger of Quincy, Mass., a 
zoning pioneer, typically produces four zones six days a 
week, or approximately 192 zoned pages per week. 

What happens if management decides to add just two 
more zones? The resulting zoned products would now total 
288 pages per week. The result? Page production volume in- 
creases by 96 pages per week. Production volume of pub-set 
ads will increase significantly as well. 

In this example, the volume of work may now overtake 
the operational capacity required to produce the increased 
number of pages. 

How is a production manager going to cope with this 
page count explosion? Some are increasing efficiency by cross- 
training personnel and by preparing or printing sections in ad- 
vance. Some are boosting capacity through use of overtime. 

Once these alternatives have been exhausted, however, 
newspaper production reaches the upper limit of capacity. 
Production efficiency and the use of overtime have already 
been maximized. 

e How do these operations proceed to the next level? 

e How do they add even more zoned products? 

e What alternatives are available to operations? 

There are only two alternatives: Hire more people . . . or 
employ electronic pagination. 

We believe that hiring more workers is not the long- 
term solution. One reason that newspapers originally pur- 
chased front-end systems was to reduce their expensive 
labor forces. Hiring more people to support zoning, there- 
fore, is a step backward. 

Additionally, the physical operation itself — a composing 
room the size of a city block, as cited in the presstime report 
— becomes the bottleneck. Throwing more bodies at the 
problem will only make matters worse. 

Finally, the more newspapers zone, the more complex 
their operations will become. The complexity of managing 
and tracking news and advertising copy and layouts across 
multiple zones and editions, while taking color and other 
production considerations into account, becomes the pro- 
verbial straw that breaks the camel’s back. This issue is so 
important that we will devote our next installment of "In Our 
Opinion” exclusively to the nightmare of complexity in 
zoning. 

In our opinion, there is only one long-term 
solution to the operations challenge: cost- 
effective electronic pagination systems. 


Se 

















tor, strategy and development, news- 
paper and bulk printers. 
Introducing: Personal tabletop con- 
tact printer, designed to help maxi- 
mize sensitized goods performance, 
has an easy-operating keypad and 
LCD screen enabling operators to 
select preprogrammed selections for 
various films. Compatible with world- 
wide electrical interface standards. 
Also, Kodak Contact 2000 Daylight 
Image Assembly System, Kodak HN 
Imagelite scanner film and electronic 
transmitting/receiving system for 
photographers. 

Exhibiting: Kodak Double Check 
position proofing paper. 


Booth: 356 
EASY NEWS SOFTWARE 


Information not available. 


Booth: 1966 
ECLECTIC CO. INC. 


Staffed by: Ronald M. Wantz, pres- 
ident; Judd McCreary, sales en- 
gineer; Douglas D. Wantz, project 
manager. 

Introducing: Eclectic Waste Ink Re- 
claimer to recycle color and black 
cold web offset, heatset and letter- 
press inks. Available for two gallons 
(15 Ibs.) up to 55 gallons (450 Ibs.) of 
waste ink per batch. Operates un- 
attended on compressed air. Also 
new Enviro-Saver recovery unit that 
reclaims solvents for return to origin- 
al operation, reducing volume of col- 
lected hazardous waste by 95%. Dis- 
tiller features a 1200W explosion- 
proof heating pad, water-cooled heat 
exchanger, solid-state one- to nine- 
hour digital timer, removable boiling 
pot and six-gallon capacity. 
Exhibiting: Pressroom Dust Control 
and Noise Abatement systems fea- 
ture Eclectic Unimaster Dust Collec- 
tor for the folder and slitter groups. 


Booth: 548 
ECRM INC. 


Staffed by: Paul Markham, sales vice 
president; William Givens, president; 
Vince Cooper, OEM director/dealer 
sales; David Boxall, sales manager. 

Introducing: Demonstrations of the 
latest Autokon laser scanner/recorder 
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technology. Autokon 1000 shown as 
stand-alone unit and in various on- 
line configurations, including com- 
plete electronic page make-up. 


Booth: 658 
EDITOR & PUBLISHER CO. 


Staffed by: Steven Townsley, adver- 
tising manager; Robert Mathes, 
Robert Glassman, Richard Henrichs, 
Stephanie Cooper, Janell Teubner, 
advertising representatives. 
Exhibiting: Current week’s issue of 
Editor & Publisher weekly news- 
magazine of and for the newspaper 
industry. Editor & Publisher Co. also 
publishes the annual Jnternational 
Year Book, the annual Market Guide 
and the bi-annual Media History 
Digest. Booth and personnel avail- 
able for consultations. 


Bootn: 3018 
EGENOLF CONTRACTING & 
RIGGING INC. 


Staffed by: Tom Egenolf, president; 
Mike Egenolf, vice president; Jim 
Egenolf, Joe Egenolf, directors. 
Exhibiting: Installation equipment. 


Booth: 5 
EGS AMERICAS iNC. 


Staffed by: Jeff Rex, president; Jose 
Martinez, sr. vice president; Willy 
Voss, international sales director; 
Denny Pearson, domestic sales vice 
president. 

Exhibiting: Remanufactured Harris 
N800 and V25 printing units, Harris 
RBC2 folder. 


Booth: 624 

ELECTRA PRODUCTS INC. 
Staffed by: Edward C. Barton, pres- 
ident; John Harrison, marketing vice 
president; Carlean Moser, marketing 
manager; Kevin Mahoney, national 
sales manager; David King, research 
and development director; Ed Bar- 
ton, national service technician; 
Steve Rothman, applications man- 
ager; Maurice Kelechian, national 
service manager. 

Introducing: Chelgraph imagesetter 
with PostScript RIP capable of run- 
ning both 2000 x 2000 dpi 15”/minute 
IBX 2000 or the 108-pica 1000 x1000 
dpi 24”/minute IBX 1000W; PPT 600 
plain-paper image printer with true 
600 x 600 dpi resolution that images a 
true A3(11" x 17”) page; Graphics Sys- 
tem and various professional desktop 
interfaces, as well as information ab- 
out extensive library of more than 
3,000 fonts, among them type from 
URW and Compugraphic in various 


digital formats, including PostScript 
type 3 and Cambray. 


Booth: 
ENCYCLOPAEDIA BRITANNICA 
USA 


Staffed by: Rey Martinez, Tom Mas- 
singale, Bill Russell, Lenny Faulkner, 
Larry Carr, sales representatives. 
Introducing: The New Encyclopaedia 
Britannica, Great Books of the West- 
ern World, the Webster International 
Dictionary, Britannica Atlas, medical 
and health encyclopedias, auto and 
home repair encyclopedias, Annals of 
America, young children’s encyc- 
lopedias and a family educational 
program. 


Booth: 2704 
ENKEL CORP. 


Staffed by: Ray Cornell, vice pres- 
ident; Jeffrey Wagner, marketing 
manager; Charles Kaiser, newspaper 
market manager. 

Introducing: Flying paster specially 
designed for double-width newspaper 
reel rooms. BT Slip-In, designed to fit 
between existing “Y” columns in sub- 
structure reel room, eliminates linting 
created by tension belts and improves 
the quality of finished papers through 
a highly responsive tension control 
system. Also showing new zero- 
speed automatic splicer designed for 
single-width newspaper applications 
and a three-high stack of Autowebs, 
2,000-fpm flying pasters designed for 
single-width newspaper applications. 


Booth: 2018 
EWERT AMERICA 
ELECTRONICS LTD. 


Staffed by: Richard Ewert, president; 
Thea Ewert, vice president; Chris 
Eikhoff, service manager; Heiko 
Schroder, chief engineer; Kathy Di 
Fazio, secretary. 

Introducing: Monitor control stand 
for continuous control of a newspaper 
printing plant, developed with high- 
performance EAE microcomputer 
systems, features a new style monitor 
control system using the latest equip- 
ment. 


Booth: 1177 

FELINS INC. 

Staffed by: Tim Wainscott, sales and 
marketing director; Jim Chisolm, 
president; Mark Meyer, sales repre- 
sentative. 

Introducing: Three tying machines: 
Model F-6 for bundling large single- 
issue newspapers or stacks of small 
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Recycling is a start. 


One solution to today’s environmental concerns 
can be found in yesterday’s papers. 


Kruger is investing in a major recycling 
project to curb waste and conserve forests. 
Our efforts will produce a recycled product 


of the same quality and runability as primary 
fibre newsprint. 


No more space to waste on this planet means 
plenty of room for improvements. 


qe Kruger 


We’re making news in news in newsprint technology. 





papers; Model F-12 for bundling lar- 
ger stacks of full-size newspapers and 
equipped with a “breakaway needle,” 
a new Safety feature designed to stop 
on contact with the package (which it 
will not penetrate); Felins’ exclusive- 
ly designed conveyorized, custom- 
built, in-line Automatic Tying Station 
(ATS). 


Booth: 1550 
FERAG INC. 


Staffed by: Herman Hazen, senior 
vice president — marketing; Barry 
Evans, project manager. 
Introducing: Fully compatible with all 
Ferag equipment, the Hopper 144 is 
designed to handle newspapers of up 
to 144 broadsheet pages. Besides 
handling larger page counts, the Hop- 
per 144 can feed stiffer products than 
the Ferag 4” hopper and can be used in 
practically all applications in which a 
4” hopper is used, including off-line 
inserting with heavy main jackets and 
winding left-over product onto Rota- 
disc cassettes or Variodisc cores at 
the end of the production run for sub- 
sequent high-speed inserting. 

The Insert Zoning System will 
allow newspapers to control auto- 
matically a series of zoned production 
runs for a single inserting drum, in- 
cluding both ROP and insert zoning. 
As many as 1,000 zones can be de- 
fined for each production run, with 
each zone definition consisting of 
which feed devices and Stacker In- 
feed Assemblies are to be used for the 
particular zone, along with specific 
zone quantity, and selection of up to 
16 feeder devices, as well as eight 
Stacker Infeed Assemblies. In addi- 
tion, up to 64 zoned production runs 
can be defined prior to the actual run 
via easy-to-use graphic displays on an 
operator’s control console consisting 
of keyboard and VDT. Graphic dis- 
plays during production run show 
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current equipment status and current 
zone information for the feeder de- 
vices and the Stacker Infeed Assemb- 
lies. Detailed reports can be gener- 
ated at the end of the run. 
Exhibiting: Exclusive Single Copy 
Conveyor feeding a Variodisc Stor- 
age System and Multi-Cell Stacking 
System; Variodisc feeding a main 
jacket and preprinted advance section 
into high-seed inserting drum and 
Multi-Cell stackers. 


Booth: 2222 
FINCOR ELECTRONICS DIV., 


Imo Industries Inc. 
Information not available. 


Booth: 2211 
FLEXO EQUIPMENT 


ENGINEERING 


Staffed by: Richard Farr, president. 
Introducing: Flexographic Ink Man- 
ifold allows push-button selection of 
previously plumbed ink colors, elimi- 
nating handling of hoses to change 
standard colors and designed so that 
the wash cycle flushes any remaining 
ink to avoid contamination between 
colors. Multiple positions available 
(up to five colors per impression, in- 
cluding black and portable tanks). 
Corresponding drain manifolds route 
ink return to correct supply tank(s). 
Exhibiting: Ink-handling equipment 
for flexographic printing installations. 


Booth: 1440 
FLINT INK CORP. 


Staffed by: D.B. Flint, exec. vice 
president; D.R. Phillips, corp. news 
ink manager; R.J. Miller, vice presi- 
dent and Oil Ink Div. general man- 
ager; D.D. Chan, R.T. Beagle, L.A. 
Walle, regional managers. 
Exhibiting: Information on low-rub 
web offset and letterpress black news 
inks and four-color printing displays 
of offset, letterpress, flexo and soy- 
bean inks. Displays will also include 
information on evaluating print, a 
commitment to quality and promotion 
of the Flint Ink Research Center in 
Ann Arbor, Mich. 


Booth: 1212 
FMC CORP. 


Staffed by: Henry Strawn, John Har- 
per, industry managers. 

Introducing: Roll management con- 
trol software displayed as an integral 
feature of FMC’s Roll Delivery 
Systems; system simulation package 
to illustrate and provide analysis for a 
typical roll-handling system. 


Booth: 2580 
FUJI PHOTO FILM U.S.A. INC. 


Staffed by: Craig Hellman, national 
sales manager — Scanart; Larry 
Warter, national sales manager — 
film. 

Introducing: Fuji Color-Art Proofing 
System using CN-5 colors, a nega- 
tive-acting single-sheet proofing sys- 
tem that provides four-color proofs 
that closely match to SNAP specifica- 
tions is suitable for color ads, fashion 
pages and other color off-press proof 
applications. Also, the Scanart 30II 
flatbed monochrome scanner with the 
latest updates, including applications 
in the desktop market. 

Exhibiting: AP-5000 Colorcopier, a 
true photographic color copier pro- 
ducing copies on glossy, matte or 
overhead transparency material from 
reflection or transparent originals. 
Color negatives or slides can be used 
as originals to produce color prints. 


Booth: 1918 
GAEMMERLER (US) CORP. 


Staffed by: Hagen Gaemmerler, 
chairman; Gunter Gaemmerler, pres- 
ident; Ken Kujawa, national sales 
manager. 

Introducing: User-friendly, self- 
teaching palletizing system moves 
product fro stacker to pallet; mod- 
ularly constructed flat and overhead 
belt conveyors with programmable 
control to exactly follow press speed 
(transport belt is only moving part); 
Rotary Three-Knife Trimmer trims 
one to four signature sides inline at 
press speeds with segmented hard- 
metal knives trimming shingled pro- 
ducts from four to 200 pages (single- 
product maximum 500 pages); top- 
loading shingle-stream stacker Model 
PZ 530 processes formats from 4.13” x 
5.5” to 13.7” x 20.87" at maximum 
70,000 cph speed and maximum 12” 
stack height (optional laser counter). 


Booth: 1440 
GB TECHNIQUES LTD. 


Information not available. 


Booth: 3080 
GEMS 


Staffed by: Alan Gibson, president; 
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Come see the 
newest “stars” 
in Roll Handling 


JERVIS B. WEBB PLAYS A MAJOR 
ROLE IN NEWSPAPER PUBLISHING 


We manufacture and install the most efficient roll 
handling systems ever to deliver to the presses: 


Automatic Guided Vehicles 
Automatic Electrified Monorails 


Automated Storage and 
Retrieval Systems 


See them in action in an all-new, big screen 
video presentation at: 


ANPA - TEC ’90 


Las Vegas 
June 16 - 20, 1990 


Booth #2572 


See how all three of these unique 
roll delivery systems get the paper to 
the presses quicker, cleaner, quieter, 

more efficiently—and with far less 

waste—than any other conveying 
methods. And, how each system 
monitors and manages your news- 
print roll inventory from dock to 
reelroom. 
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George Baker, business development 
manager; Huw Pickard, sales man- 
ager. 

Introducing: The Color Solution elec- 
tronic studio system for high-volume 
picture editing will feature its Picture 
Imposition Suite, a package augment- 
ing standard color editing and re- 
touching capabilities by enabling an 
operator to plan multiple pictures into 
a page. The Color Solution has been 
ported to a large number of platforms, 
including all Sun workstations. Also, 
Gemsys 36, a process accelerator de- 
livering over 500 MIPS to speed pro- 
cessing of high-resolution imagery in 
high-throughput environments. 


Booth: 1418 
GEORGE R. HALL 


CONTRACTING 


Staffed by: Richard A. Taylor, vice 
president and general manager; Pat 
Jarrell, Donald Bish, instaliations 
managers. 

Exhibiting: Representations of press 
and mailroom installations, press re- 
furbishing and web-width reductions. 


Booth: 462 
GRAPHIC ARTS MONTHLY 


Staffed by: Ron Andriani, publisher. 
Exhibiting: Magazines. 


Booth: 564 
GRAPHIC ENTERPRISES OF 
OHIO INC. 


Staffed by: Sam LaBarba Sr., adver- 
tising manager; Tom Frank, pres- 
ident; Don Frank, marketing vice 
president; Les Beyeler, national sales 
manager; John Johannsen, Randy 
Breit, Elmer Ebersole, regional man- 
agers. 

Introducing: Graphic PageScan3 18” x 
24” laser printer featuring up to 1000 x 
1000 dpi. For some systems in news- 
paper environments PageScan3 can 
serve as a full-page proofer or in some 
cases could be the typeset output. 
Exhibiting: Full line of 18” x 24” plain- 
paper copiers. 
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Booth: 2223 

GRAPHIC INSTRUMENTS INC. 
Staffed by: James Anzelmo, pres- 
ident; Dennis Gear, chairman; Philip 
Anzelmo, sales engineer. 
Introducing: Brushmist and Keymist 
spiral brush dampening systems for 
newspaper, commercial non-heatset 
and heatset press applications; One- 
Way automatic fountain levelling 
systems; Full Page motorized com- 
pensators for Community presses. 
Exhibiting: Full Page motorized com- 
pensators and OSHA safety guards 
and platforms for Urbanite presses; 
electronic press counters; telescopic 
tram kits; paper waste reduction pro- 
ducts. 


Booth: 2223 
GRAPHIC MACHINES SALES 
INC. 


Staffed by: James Anzelmo, pres- 
ident; Dennis Gear, vice president; 
Victor Nelson, Chris Lunt. 
Introducing: Flexographic presses for 
single-width and commercial applica- 
tions; new 40,000-iph jaw folders. 
Exhibiting: Dauphin Graphic 
Machines Inc. remanufactured Urba- 
nite, Community and Suburban 
presses and auxiliary equipment. 


Booth: 1322 
GRAPHIC MANAGEMENT 


ASSOCIATES INC. (GMA) 


Staffed by: John F. Connors Jr., pres- 
ident; Randy R. Seidel, vice president 
and general manager; Richard Con- 
nor, sales and marketing vice pres- 
ident; Walter Hatt, executive vice 
president/R&D. 

Introducing: Integrated Inserting 
System, including two high-speed 
SLS-1000 Inserters with 32 hoppers, 
feed newspapers directly from the 
Press-to-Pocket (PTP) utilizing 
GMA’s Line Storage System inter- 
faced directly to the SLS-1000; 
GMA’s Hopper Loader used to feed 
inserts to two SLS-1000s. Emphasis 
on totally integrated system using all 
GMA products. 

Exhibiting: Simulator depicting sim- 
ple and versatile Package Monitoring 
System (PMS) for zone control and 
the operation of the Missed Insert Re- 
pair System (MIRS). 


Booth: 1722 

GRAPHICS LX CORP. 

Staffed by: Lloyd Tompkins, sales 
manager; Charles Margetta, presi- 
dent. 

Introducing: Technology that pro- 
duces an exposed printing plate 
directly from a paste-up in a minute 


(additional plates at a rate of three per 
minute) does the work of the camera, 
film developer and plate exposure in 
one piece of equipment without toxic 
chemicals and occupies less than 100 
square feet. 


Booth: 3252 
GRAPHICS MICROSYSTEMS 
INC. 


Staffed by: Cyndy Terry, merchan- 
dising manager. 

Exhibiting: Microcolor computer- 
driven remote automated ink key con- 
trol system. From push-button con- 
sole, pressmen can preset ink set- 
tings, calibrate final adjustments and 
store settings in memory for future 
press runs. Ink-zone settings display- 
ed from 0 to 99%. Uses 3%" floppy 
disks. 


GRAPHIC SYSTEMS DIVISION 
See Rockweil International. 


Booth: 2082 
GRAPH-X INC. 


Staffed by: Douglas Turner, pres- 
ident; James Pfeiffer, software sys- 
tems director. 

Introducing: Software solutions for 
newspapers, featuring Adtaker classi- 
fied ad system, Display display ad 
system and Newsmaker text manage- 
ment and composition software — all 
PC-platformed and designed for sing- 
le users and networks. 


Booth: 337 
GTI GRAPHIC TECHNOLOGY 
INC. 


Staffed by: Fred McCurdy, president; 
Charles Saleski, vice president; 
Robert McCurdy, sales manager; 
Brian McGuire, sales engineer. 
Introducing: Graphiclite line of stan- 
dard color viewing products, featur- 
ing the CVS-1 color viewing station 
and LiteGuard viewing system moni- 
tor. Viewing stations tell the operator 
when to replace the D5000 lamps and 
whether the lamps are warmed up and 
providing correct output. Also, the 
Show-Off portable color viewing sta- 
tion, with both reflection copy and 
transparency viewing facilities. 
Exhibiting: Three exposure systems 
for use with film and specific proofing 
materials: Compacta 120V metal 
halide system and 1000-watt and 
2000-watt multilevel quartz light 
source. All exposure systems are con- 
trolled by the precise Expo 19 digital 
light integrator for exposure con- 
sistency. 
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These are unpredictable times in the newspaper industry. These are difficult days 


INTRODUCI NG for newspaper executives working to keep their operations profitable. 


Newspapers cannot afford to be fragmented any longer Separate departments 
CONTROL IN 


with separate systems add up to an inefficient operation. Integrated Newspaper 

A TIME OF Systems Intemational offers the control necessary to survive the changes in this 
volatile industry. 

UNCE RTAINTY. We are the newspaper systems integrators. It's our only business. We've been at 
it successfully for 11 years. From us, you can have one solution that controls every 
department in your newspaper From editonal to circulation—and everything in 
between. And that makes good business sense. In fact, in these uncertain times, 
it makes crucial business sense. So call us at 913-451-4618. Our team will help 
you define your hardware, software and people needs. And then we'll supply you 
with a totally integrated system that will give you the control you need in these 


times of change. 
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INTEGRATED NEWSPAPER SYSTEMS 
Total Systems. Total Control. 
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Classified Advertising Systems * 24-Hour Support 
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Booth: 682 
GULF COAST SYSTEM DESIGN 
co. 


Information not available. 


Booth: 1502 

HALL PROCESSING SYSTEMS 
Staffed by: Graham Hall, president; 
Mike Potempa, vice president and 
general manager. 

Introducing: Onserter II collating and 
packaging system, which can onsert 
up to 40 different inserts on a paper 
and individually plastic wrap the en- 
tire package at speeds up to 20,000 
pph. Also, AccuGrip single copy con- 
veying system and Monarch 3/4 auto- 
mated bottom wrap with ink jet print- 
ing on kraft paper. 

Exhibiting: Complete line of counter 
stackers, belt and wire lapped stream 
conveyors, roller top conveyors, bot- 
tom wraps, bundle distribution equip- 
ment and truckloaders. 


Booth: 361 
HAMILTON CIRCULATION 


SUPPLIES CO. 


Staffed by: Michael V. Hamilton, 
sales representative. 


Introducing: Collapsible pallet/ 
container, ideal for transportation of 
product to off-site locations. 
Accommodates vertical stacking in 
trucks and collapses for easy storage. 


Exhibiting: Jogger tables and stands; 
kraft paper in jumbo rolls for insert 
jackets or bottom wrap; kraft sheets 
with color-coded stripes for bundle 
zoning; plastic pallets, Quadra Carts 
for newspaper and insert handling; 
polyethylene film in rolls for automa- 
tic bundle wrapping equipment; Pillo- 
mat anti-fatigue floor matting; Wing 
mailers, regular and new for pressure- 
sensitive labels; fan-folded labels for 
Wing mailers; glue and paste for mail- 
ing machines; twine; plastic bundle 
covers; aprons, crayons; mail bag 
racks; bundle bands. 
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Booth: 1750 

HARLAND SIMON 

Staffed by: Ed Sumpter, president, 
Harland Simon Automation Systems 
Inc.; Tony White, director, group 
marketing. 

Introducing: Modular Press Manage- 
ment System (PRIMA) based on IBM 
hardware and the OS/2 operating sys- 
tem with Presentation Manager; 
Press Control Desk designed for easy 
operation; Pageman newspaper pro- 
duct running tool to plan impositions 
quickly and flexibly; Parascan line of 
plate and film scanners to provide pre- 
setting data for newspaper offset 
presses; Micro Powered Press Drive 
microprocessor-based DC drive; 
Newsprint Inventory Management 
System; simulation of newsprint 
handling systems. 


Booth: 1778 
HARRIS CORP. 


Staffed by: J.A. Hansen, sales and 
support manager; A.P. Peri, sales and 
marketing vice president. 
Introducing: Classified pagination 
operating on existing PC-based PLS 
hardware, available in monochrome 
or color; picture desk utilizing Unix, 
relational database and X-windows 
workstations; Macintosh input 
(TIFF/PICT or PostScript); Post- 
Script output driver; process, spot 
color separations; 80386 memory 
optimization for controllers and 
workstations; new version of the Har- 
ris PEN system incorporating Novell 
Netware 386 with wire capability and 
PLS composition compatibility. 
Also, demonstrations of latest 8300 
family product enhancements, in- 
cluding new features for display ad 
and news pagination (release 6w); col- 
or workstations; new graphic en- 
hancements; release 3 for CASH PC 
classified ad system. 


Booth: 2840 
HARRIS GRAPHICS CORP. 


Staffed by: Technical and field sales 
personnel. 

Introducing: N-1600Y double-width, 
16-page offset newspaper press, 
featuring bearer-to-bearer printing, 
two- or three-color printing units, 
maximum 66” web width, 22.05” or 
22.776" cutoff and top speed of 1,900 
fpm (60,000 iph); N-400B color insert 
press offering heatset and coldset 
printing with in-line cylinder stack, 
commercial-quality 13-roll ink train, 
maximum 36” web width, 21” or 22.75” 
cutoff, top speed of 1,200 fpm (40,000 
iph) and choice of 4D single chopper 
combination folder or RBC-21 rotary 
tucker blade folder. 


Exhibiting: V-1SD newspaper press, 
featuring pneumatic control of print- 
ing functions, bearer-to-bearer print- 
ing, S-Wrap for color flexibility, max- 
imum 36” web width, JF-25B com- 
bination folder and an optional V-15H 
heatset package for commercial print- 
ing applications. 


Booth: 424 
HERCULES INC. 


Staffed by: Chris Johnson, worldwide 
director; Pat Janssen, business man- 
ager; Joe Rach, newspaper team man- 
ager; Elmer Graff, accounts manager; 
Bill Kee, account supervisor; Steve 
Stark, product specialist; Rich 
Schroeder, equipment systems super- 
visor. 

Introducing: Merigraph SRY-II 
platemaking exposure unit, produc- 
ing either letterpress or flexographic 
photopolymer printing plates, is the 
first stage in a three-stage system con- 
sisting of exposure, reclaimer and de- 
veloper units. Also, samples of news- 
papers produced with this system and 
the SR-100 and SRA systems; work- 
ing models of lock-ups. 


Booth: 1722 
HOECHST CELANESE CORP. 


Staffed by: R. Burke Burns, national 
Newsplate manager; Jim Epperson, 
Mike Haber, Dick Livingston, Jim 
Orcutt, Jim Wigley, newspaper 
account executives. 

Exhibiting: Aqueous family of sub- 
tractive offset plates: Newsplate AN, 
Newsplate AH and Newstime; ZL- 
240 and ZL-150 Newsplate exposing/ 
processing lines; Elfasol filmless 
platemaking line and LS electrostatic 
offset plate; NAPS and Pressmatch 
color proofing systems. 


Booth: 1944 
HOWSON ALGRAPHY INC. 


See Du Pont 


Booth: 704 

HOWTEK INC. 

Staffed by: Frank Flanagan, vice 
president; Jim Benish, Bryan Moss, 
David Lewis, Milt Bradley, sales. 
Introducing: D2000 drum scanner; 
486 Personal Computer Color Work- 
station; Scanmaster 3 400-dpi flatbed 
scanner; high-speed read/write optic- 
al disk subsystem storing 924MB on 
one removable platter; interface to 
Crosfield drum scanner. 

Exhibiting: Open Prepress Interface 
(OPI) communicating to Aldus Page- 
Maker, Quark XPress, Bedford Com- 
puter and Dewar Information Sys- 
tems display ad workstation. 
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‘NO-TIME-LA PSE” 
PHOTOGRAPHY. 


ikon Still Video 
Camera and Lenses, 


Video 
Floppy Disc 


Photo 
Transmitter 


Now Editors Can Be Using Photos 
Seconds After They're Shot. 


The Nikon Still Video Camera System is not only 
news, but it will change the way you gather news. 


Imagine you're covering an event. You set the camera’s 


exposure, shutter speed up to 1/2000th of a second, 
equivalent film speeds of 400, 800 or 1600 ISO and focus 
through the specially designed 10-40mm f/1.4 or 
11-120mm f/2 Nikkor lens. You fire off a mini-floppy 

(not roll) of as many as 50 shots. At up to 20 images 

per second, this can be accomplished before you 

can say ‘Say Cheese.’ 

Now you pop the disc out of the camera and into 
the portable transmitter. The modular plug of any phone 
or car phone links the transmitter to any standard 
wire photo receiver. For pay phones there’s an acoustic 
coupler. So, within seconds, your editor on the 
other side of the world is choosing from 
out-of-this world pictures. 

The fully-programmable camera (QV-1000C) 
features built-in metering, adjustable eyepoint, LCD 
display through the viewfinder, accessory hot-shoe 
and tripod socket. There’s an adapter that lets it 
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take most Nikon F series lenses. The monochrome 
high-resolution wideband transmitter (QV-1010T) 
has a built-in monitor for field editing and 
simultaneously transmits month/date/year/hour/ 
minute, an 18 character caption of your choice and 
much more. And the whole system fits into a 
compact, easy-to-carry case. 

If you want high quality photography with no 
time lapse, don’t let any time lapse. Because the 
Nikon Still Video Camera System moves fast. 

For additional information, write or phone: 
Nikon Electronic Imaging, Dept. F1, 

101 Cleveland Ave., Bayshore, NY 11706, 
(516) 222-0200 Ext. 324. 


Nikon 


ELECTRONIC IMAGING 


Come See Us At: ANPA/TEC ’90 Booth #340 





Booth: 648 
HYPHEN INC. 


Staffed by: Malcolm McGrory, pres- 
ident; Bill Hayes, national sales man- 
ager; Craig Kevghas, marketing com- 
munications manager. 

Introducing: Photone Prepress Color 
Correction Software designed by pro- 
fessionals for the newspaper market 
for the Macintosh. Remote printing 
software allows users to print (local or 
remote) simultaneously to various 
sites around the world; PC RIP, asoft- 
ware RIP from the PC to high- 
resolution output devices; SparcRIP 
connects the Sun SparcStation to 
the Pelbox 108S broadsheet output 
device. 

Exhibiting: Hyphen’s fast hardware 
RIP; Mac RIP for the Apple Macin- 
tosh. 


Booth: 295 
IBM 


Staffed by: John Altson, program 
manager. 

Introducing: Several business part- 
ners with publishing applications run- 
ning on IBM’s high-performance 
RISC POWERstations and POWER- 
savers, emphasizing new and stron- 
ger relationships with business part- 
ners showing editorial, classified, cir- 
culation and financial applications. 
Demonstrations of developments on 
stategic IBM platforms: RS/6000 AIX 
(Unix) system; PS/2 Presentation 
Manager; LAN Server. 


Booth: 1022 
IDAB INC. 


Staffed by: Pat Lynch, sales and 
marketing vice president; Fred Wolf, 
marketing manager; Pete Medina, 
sales manager; Tim Anthony, John 
Deming, Rich Esposito, Mark Legac, 
Scott Renkes, regional sales man- 
agers; Terry Bradford, Pacific area 
manager; technicians. 

Introducing: Model 2700 Automatic 
Bundle Palletizer accepts up to 30 
bundles per minute, palletizes them in 
alternating layers for stability to a 
height of approximately six feet and 
optionally able to stretch wrap indi- 
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vidual vertical layers for interim sta- 
bility or the entire resulting pallet 
load; 9100 Series forklift AGV de- 
monstrated as an automatic storage 
and retrieval system of palletized 
loads from the palletizer as well as 
received preprint pallets; 9200 Series 
Press Delivery AGV is a new “flat 
top” newsprint roll handling AGV de- 
monstrating the withdrawal of pre- 
pared rolls from storage and automa- 
tic chucking in a reelstand; Gobble 
and Chop machine chops very resi- 
lient newsprint roll wrapper material, 
otherwise impossible to bale without 
considerable waste of volume, reduc- 
ing the material into 6’- to 8”-wide, 
easily handled and baled strips; Mod- 
el 6113 heavy duty bottom wrap, 30” 
long, has continuously variable belt 
speed, wide access hatch, patented 
three-sided wrap capability, sidewall 
support of unstable bundle add-on 
and labelling procedure; Copy Picker 
extracts one or two copies of the just- 
printed newspaper at the point of exit 
from the press, delivering to suitable 
point for examination. 

Exhibiting: Two 2000 and two 
Marathon stackers; line of PC-based 
controls (programming, totalizing and 
Integrated Mailroom Systems capabi- 
lity); A section of Idab Beltoveyer 
lapped stream conveyor; added floor- 
mounted peripheral equipment. 


Booth: 1256 
IDEAL EQUIPMENT OF AMERICA 
INC. 


Staffed by: Alan Pollack, sales vice 
president; Eli Schloss, sales; Mack 
Archer, service. 

Introducing: Model 505-40N-SS 
newspaper bundle wrapping system 
utilizes polyethylene film, producing 
up to 30 completely enclosed, 100% 
waterproof bundles (odd count or 
bulk system), eliminating kraft bot- 
tom wrap; Model 505-40-I inserted 
bundle wrapper uses polyethylene 
film, close-coupled stacker to pro- 
duce up to 25 fully enclosed bundles 
per minute, eliminating or reducing 
manpower needed to handle difficult 
inserted bundles, the need for straps 
and use of kraft bottom wrap. 
Exhibiting: Model 505-30N 
polyethylene wrapping system for up 
to 30 bundles of newspapers per mi- 
nute, protecting papers from rain and 
snow (odd count or bulk systems). 


Booth: 1448 
IEC SYSTEM SOLUTIONS 


Information not available. 


Booth: 3365 
IMAJE INK JET PRINTING 


Staffed by: Fred Noll, president; Rob 


McMurry, marketing specialist. 

Introducing: Imaje Ink Jet Addres- 
sing System used for in-line addres- 
sing, off press equipment, capable of 
printing individual newspapers and 
controlliing Zip code separation and 
batch reorder depending on postal 
network departures. Equipment will 
be presented on a mailing table. 


Booth: 2313 
INC (INDUSTRIAL NOISE 
CONTROL INC.) 


Staffed by: Mark A. Rubino, vice 
president; Mark R. Simnick, regional 
sales manager; Kathleen F. Bauer, 
marketing director. 

Introducing: Full line of noise control 
products and systems, with emphasis 
on newspaper quiet rooms and press 
treatments. Will feature INC/Goss 
Soundwall and the INC integrated 
quiet room recently installed at the 
Los Angeles Times Olympic produc- 
tion facility. Also, OEM Sound Con- 
trol package for equipment manufac- 
turers and complete design, fabrica- 
tion and turnkey services for state-of- 
the-art pressroom and mailroom 
noise control. 


Booth: 6 
INDEPENDENT NETWORK 


SYSTEMS INC. 


Staffed by: Dave Fisher, Jim Jenkins, 
Linda Fischler, Maryanne Furey. 
Exhibiting: Value-added satellite 
communications services for distribu- 
tion of text and images for news ser- 
vices, syndicates, newspaper groups 
and retail advertisers. PhotoLink and 
ArtExpress products for reception of 
news photos, graphic arts and ROP 
ads into Macintosh-based desktop 
publishing systems. 


Booth: 1078 

INDUSTRIAL ACOUSTICS CO. 
Staffed by: Robert E. Schmitt, Gus 
Sauter, vice presidents; Zachary Jac- 
quett communications director. 
Introducing: Ceiling-suspended or 
wall-mounted (or installed in com- 
bination) panels that reduce reflected 
noise and provide acoustical con- 
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The N-1600° 
double width 
newspaper press 


See it at Booth #2840 or call our Marketing Services Group 
for more information: 603-749-6600. 


HARRIS®* 
GRAPHICS 


MEMBER OF TH 





ditioning for newspaper pressrooms 
resulting in an improved working en- 
vironment. 

Exhibiting: Custom-designed enclo- 
sures accommodating an environ- 
mental project’s unique on-site condi- 
tions of space, location, configuration 
and function to isolate pressroom per- 
sonnel and control systems from the 
adverse :ffects of excess noise, high 
heat amlyients, fluctuating humidity, 
atmospheric dust and dirt and vibra- 
tional stress. 


Booth: 381 

INFORMATION AND 
PUBLISHING SYSTEMS, Div. 

of Hell Graphic Systems 

Staffed by: James Klauber, vice pres- 
ident; Clive purchase, marketing 
director; Cathy Seldin, marketing ser- 
vices manager. 

Introducing: Bridglt high-speed, low- 
cost PostScript recorder configured 
for PC and Macintosh, with 400- to 
2,400-dpi resolutions and 35 fonts; 
AdOne Unix-based display ad com- 
position workstation/BridglIt front 
end system outputting complex dis- 
play ads in PostScript file format; 
ScriptMaster PostScript interpreter 
to pass images into high-resolution 
prepress systems; LS210/IP100 for 
connecting ChromaCom and Post- 
Script system for integrating text, 
graphics and color files at high- 
resolution; ChromaGraph 3010 scan- 
ner, a component of DC3000 modular 
scanning and recording system for 
fast, high-capacity color scanning, 
automatically incorporating data pas- 
sed from a job preparation worksta- 
tion via floppy disk (operates in PC 
windows environment); Chroma- 
Light P340 soft-proofing/preview 
workstation for DC3000 Series to per- 
form color corrections under monitor 
control and simulating results before 
scanning; ChromaCom 1000 PC- 
based color stripping workstation for 
linework processing includes display 
window for line images and a color 
table as a permanent window, can dis- 
play 12 of 255 available colors and 
includes automatic drawing and pixel 
copying retouching functions. 
Exhibiting: Pressfax newspaper facsi- 
mile system; desktop black-and- 
white and color scanners. 


Booth: 1778 

INFORMATION ENGINEERING 
ASSOCIATES INC. 

Staffed by: Michael McKenna, pres- 
ident; Bill Maslin, operations direc- 
tor; Donna Zielinski, customer ser- 
vice director; Todd Lamothe, Hean 
Young, Lauren Howell, Susan Gol- 


46E 


din, Amy Falen, newspaper applica- 
tions specialists. 

Introducing: News Layout Publica- 
tion Control expert editorial pagina- 
tion system for deadline news that 
tracks page elements and story 
budget within a windows en- 
vironment; News Layout Preview 
offers full-page preview of graphics 
and text in true fonts on a high- 
resolution monitor, laser printer or 
film recorder via a self-contained ras- 
ter image processor developed with 
Graphics Edge Inc.; Edition Control 
sophisticated page dummy program 
creates initial page dummies from an 
ad stack output by Page Control A/L, 
Layout 8000 and other ad dummy 
programs. 


Exhibiting: News Layout, open- 
architecture pagination system de- 
veloped by an editor, works with a 
newspaper’s existing front end to per- 
form page layout and production with 
fast page remakes, enabling editors to 
push back deadlines and providing a 
growth path for the future; FDP/2 
page composition program for the PC 
can work with other vendors’ systems 
and generates PostScript output or 
typesetter binaries for the APS-S, las- 
er printers and other typesetters; 
TBase customized XyWrite III + text 
processing offers user-definable mul- 
tiple-field headers that double as a 
window into an object-oriented data- 
base; Wirebase wire capture program 
for the PC can capture up to eight 
high-speed wires, strip the files of un- 
wanted formats and distribute them 
into appropriate story queues. 


Booth: 2172 
INFORMATION INTERNATIONAL 
INC. 


Staffed by: Steve A’ Hearn, vice pres- 
ident of sales; Dick Ritterush, news- 
paper sales manager. 

Introducing: For publications requir- 
ing high-quality remote printing, In- 
foFAX provides automated merging 
of text and graphics, with raster out- 
put for transmission to remote sites as 
well as facsimile scanning of camera- 
ready pages for direct transmission. 


System consists of Sun-based triple-I 
laser scanners and 3800 Series Laser 
Pagesetters, and interfaces to a Ricoh 
Telepress Network Control System. 
The 3800 also can be used as a high- 
quality remote site facsimile recor- 
der. Used to produce the first edition 
of Britain’s Independent on Sunday. 
Exhibiting: 3810 Laser Pagesetter; 
Image Network Processor for 
graphics database management; Gra- 
fix Editor for high-resolution pixel 
editing of black-and-white con- 
tinuous-tone images; Grafix Connec- 
tion universal graphics filter, which 
incorporates images from other ven- 
dors’ computers into triple-I’s pagina- 
tion environment; TECS/2 by Morris 
editorial and classified front-end 
system; Ad Makeup Station (AM/2) 
with color monitors; Sun-based table- 
top CCD InfoScanner; Ad Manager 
integrated ad production manage- 
ment system. 


Booth: 693 
INFOSHARE COMMUNICATIONS 


Information not available. 


Booth: 644 
INGENUITY INC. 


Staffed by: Dale Roush, CEO; Bennie 
Garcia, president; Beverley Mahan, 
executive coordinator; Curtis Hall, 
service manager; Jeff Brown, chief 
technical officer; Doug Seale, master 
technician; Larry Preddy. 
Introducing: Computer-controlled, 
reliable Film Miser quickly produces 
low-cost plates and recycles its own 
film inside the camera (includes ima- 
ger and fuser); easily installed Back- 
Pack allows users of 3M’s Deadliner/ 
Pyrofax platemaking system to up- 
grade imager film magazine to utilize 
Film Miser technology, including new 
electronics, computer control, film- 
plane light integrator and built-in re- 
cycling unit; Wipeout! transmat 
cleaner for Deadliner/Pyrofax and 
Film Miser platemaking systems; 
Dad-Gummit high-quality plate gum; 
Fountain Magic fountain solution 
works well in virtually any situation, 
regardless of water problems. 
Exhibiting: Service and a complete 
line of replacement parts for the 3M 
Deadliner/Pyrofax platemaking sys- 
tem, including many redesigned and 
improved by Ingenuity. 


Booth: 2102 

INK COMPANY, THE 

Staffed by: Not available. 
Introducing: Advances in water- 
based flexo ink, soybean news ink 
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(Agritech) and low-rub ink tech- 
nology. 

Exhibiting: Tours of MRS mobile re- 
clamation system for waste ink man- 
agement. Flexsys Engineering presi- 
dent John McKelvey will address fle- 
xographic ink management issues. 
Also presentations on flexo spot- 
color blending, bulk ink handling and 
fixed-site waste ink reclamation sys- 
tems. 


Booth: 2336 
INLAND NEWSPAPER 


MACHINERY CORP. 


Staffed by: Beau Campbell, pres- 
ident; Jim Allison, sales manager. 
Exhibiting: Services include purch- 
ase, sale, removal, transport, recon- 
ditioning, installation and training on 
pre-owned single- and double-width 
web offset presses. Up-to-date listing 
of available presslines, components 
and add-on units. 


Booth: 702 
INTEGRATED NEWSPAPER 
SYSTEMS INTERNATIONAL 








Staffed by: Doug Yardas, president; 
Steve Dienna, sales and marketing 
vice president. 

Introducing: Integrated set of system 
solutions linking the functional de- 
partments of a newspaper into a sing- 
le, cohesive system features the new 
editorial and classified order entry 
modules, which operate on the IBM 
PS/2 family of workstations. The 
editorial and classified modules are 
tightly integrated with the “business” 
applications, providing newspaper 
managers an unprecedented level of 
control over operations. 

Exhibiting: Integrated system, in- 
cluding circulation management, 
advertising management, financial 
management, payroll and accounts 
payable. 


Booth: 2230 

INTERNATIONAL METAL 
FINISHING SERVICE 

Staffed by: D. Houy, A. Titterton. 
48E 


Introducing: Information about on- 
site repair of damaged flexo and offset 
cylinders without removal; on-site 
anilox roller cleaning and repair with- 
out removal; adhesive remover to 
clean glue off cylinders; any addition- 
al field service and machining needed. 


Booth: 2236 
INTERNATIONAL PRESS SER- 
VICE 


Information not available. 


Booth: 3150 
IPEC INC. 


Staffed by: Leonard Kosoglad. 
Exhibiting: Buying and selling of 
newspaper presses, with facilities 
available for complete rebuilding and 
service on all types of presses. 


Booth: 782 
ISOMET CORP. 


Staffed by: William Buser, sales 
director. 

Introducing: Isomet 455 digital color 
scanner, based on Intel 286 hardware, 
combines proven scanner technology 
with latest color computer control 
techniques and features pull-down 
menus and Multiscan program allow- 
ing set up of several jobs to be run 
without operator intervention. Other 
features include Auto Refocus, Auto 
Aperture, Hue Detection and com- 
plete job storage to help reduce job 
set-up steps. Reproduction range is 
15.5%-3,199% in 0.1% increments. 
The 455M HRO plotter, designed as 
an output film recorder for Scitex and 
other color page make-up systems, 
can scan at 4000-lpi resolution for text 
and line work output and offers a 
selection of round, elliptical and 
square dot shapes and optional gra- 
vure and random (to reduce moire) 
dot shapes. Like the 455 scanner, the 
plotter can scan a set of 20” x 24” color 
separations in as little as 15 minutes. 
Screen rulings available in 60-120 Ipi. 
Color View 400 is an on-line color 
monitor for use in helping set up color 
separations for the 455 scanner. After 
a quick scan, the image is shown ona 
512 x 512 color monitor and is interac- 
tive with the scanner keyboard — 
changes made on the scanner are seen 
on the monitor. Job set-up can be 
saved to an on-line 20MB hard drive 
or off-line to a 3%” floppy disk. 


Booth: 2 

SARDIS | INDUSTRIES INC. 

Staffed by: Alan Jardis, president; 
Mike Anderson, sales; Mike Szczes- 


niak, service; Bob LaBarre, engineer. 
Introducing: FP4540 fully automatic, 
stackable flying paster for single- 
width newspaper presses, providing 
constant web tension and paste at 
press speeds exceeding 70,000 iph. 
Exhibiting: Linear motorized com- 
pensators, pneumatic RTF nip trol- 
leys and slitters. 


Booth: 3079 
JUST NORMLICHT INC. 


Information not available. 


Booth: 2704 
KANSA CORP. 


Staffed by: Jerry Waddell, president; 
John Mast, Ron Swint, vice pres- 
idents; Steve Spencer, sales manager; 
Tom Penny, John Pickert, marketing 
representatives; Ron Boettcher, 
marketing coordinator. 
Introducing: Kansa 760 inserting 
machine, featuring improved produc- 
tion speed, automatic lubrication, im- 
proved delivery and other features; 
Kansa compensating stacker and con- 
veying system, featuring up to 60 
batches per minute. 

Exhibiting: Kansa 480 and 320 in- 
serters; Kansa 650 and 500 Feeder 
Bases, pressure-sensitive and cut- 
and-glue labeling; Kansa Quarter 
Folder. 


Booth: 1354 
K & F PRINTING SYSTEMS 
INTERNATIONAL 


Staffed by: J. Bellas, marketing vice 
president; T. Kelly, international 
marketing director; A. Kocsis, presi- 
dent. 

Introducing: Plate Express fully auto- 
mated exposure unit for single- and 
double-page plates and up to 250 
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plates per hour with accuracy to 
0.0005; TL-200 semi-automatic expo- 
sure unit for single- and double-page 
plates; Tri-X single-wide semi- 
automatic exposure unit; PS-38 sub- 
tractive offset plate processor; AB- 
6000 single- and double-page in-line 
automatic plate bender; AP-1000 
automatic plate punch with deleafer- 
cart unload-400 plates per hour. 
Exhibiting: Manual, semi-automatic 
plate, negative punches, plate ben- 
ders, lock-up register conversions for 
offset, flexo, shims, saddles for letter- 
press, optical plate inspection equip- 
ment. 


Booth: 2322 

KING PRESS CO. 

Staffed by: Charles Bridges, en- 
gineering manager; Anthony Coletta, 
national product manager; Frank 
Fleming, Jack Kennedy, Wes Phil- 
lips, Geoff Symanek, Jim Vansco, re- 
gional sales representatives; Amy 
Goddard, advertising administrator; 
Don Koppel, international sales man- 
ager; John Peck, Western region vice 
president; Bob Roberts, international 
product manager; Julius Rosewicz, 
customer service manager; Bill Solo- 
mon, general manager; Ron 
Stephens, R&D manager; Ron Wel- 
born, engineering vice president. 
Introducing: Media King arch-style, 
single-width, single-circumference 
printing unit capable of being stacked 
four high is equipped with solid stain- 
less steel plate and blanket cylinders, 
both with bearers, an eight-roll ink 
train complete with two ink vibrator 
rolls and two ink form rolls and a 
brush dampening system with press- 
speed follower circuit. Media King is 
rated at 38,000 cph and is suitable for 
black-and-white and four-color news- 
paper production, as well as free- 
. Standing inserts. Static four-high un- 
its displayed complete with plat- 
forming. 


Booth: 3118 

KIRK-RUDY INC. 

Staffed by: Not available. 
Introducing: KR512 newspaper in- 
serter; KR215 labeling system. 


Booth: 3267 

K-JACK ENGINEERING CO. INC. 
Staffed by: Jack S. Chalabian, pres- 
ident; Allan Del Re, vice president 
and national sales manager. 
Introducing: Electronic newsstand 
system consisting of Comp-U-Tech 
newsstand electronics, Comp-U- 
Reader hand-held reader and Repor- 
ter information management software 
package. Accepts all U.S. and Cana- 
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dian coins (versions to be available for 
other countries) and reader can 
accept or reject slugs. Jam-resistant 
mechanism automatically clears by 
pulling door handle. Up to four possi- 
ble edition prices are programmable 
in 1¢ increments and are selectable by 
the reader or newsstand key switch. 
Comp-U-Mech features include times 
of sales, accumulated cash total, 
number of sales per edition, news- 
stand location, battery health and ac- 
cess security. Information is gathered 
by Comp-U-Reader computer, with 
300-600 transactions data capacity, 
downloadable to host via phone or 
direct link. Comp-U-Reader has full 
capability to select Comp-U-Mech 
functions. Software tracks all stand 
information, including location, 
route/driver assignments and mainte- 
nance history. Automatic draw helps 
control returns. Also, automatic sell- 
out, loss and cash tracking provided 
by Reporter, which generates exten- 
sive reports of mixed text and 
graphics. 


Booth: 2322 

KOENIG & BAUER A.G. 

Staffed by: Dr. Bolza Schunemann, 
president; Heinz Schmidt, sales vice 
president. 


Booth: 2772 
KONICA IMAGING U.S.A. INC. 


Staffed by: H. Iwama, president; S. 
Schuster, sr. vice president; R.H. 
Feldberg, marketing director. 
Introducing: IR imagesetter film, pap- 
er and chemistry; hybrid paging film 
for newspaper applications; additions 
to ECRM product line; improved col- 
or proofing product. 

Exhibiting: News Scan facsimile 
system; Autokon electronic camera 
with SCSI buffer to Macintosh com- 
puter; on-line film processors. 


Booth: 1902 
KREONITE INC. 


Staffed by: Bob Irving, Kreolab Div. 
director; Dale Ubelhoer, product 
manager. 

Introducing: Proof Plus Exposure 
System for position proofs consists of 
Kreonite Exposure Light Souce with 
on-line densitometer, combination 
workstation and 30” x 40” vacuum 
frame using conventional pin register 
and Kreonite Color Proof Processor. 
Computerized light source creates se- 
quential exposure that reproduces the 
desired color of the proof. 
Exhibiting: ProMate PT17PM table- 
top phototypesetting processor fea- 
tures daylight feed compartment for 
materials up to 17” wide. Replenish- 
ment system consists of metering 
pumps and tanks stored beneath the 
processor. Deep-tank design gives 
thorough processing and faster trans- 
port. Greater chemistry volume-to- 
surface ratio minimizes oxidation; 
precise chemical temperatures are 
easily maintained. 


Booth: 1756 
LAMB-GRAYS HARBOR CO. 


Staffed by: George Herigstad, vice 
president; Derrell Daniels, AGV sys- 
tems sales manager. 

Introducing: Automatic guided vehi- 
cles to move newsprint rolls in ex- 
isting plant and mill warehousing en- 
vironments, featuring forward, back- 
ward and sideways travel, with turn- 
ing at full speed on a two-foot radius. 
Side-Vac vacuum handling system, 
which adapts to any lift truck applica- 
tion, was designed for operation in 
confined spaces such as rail cars, 
trucks and publishing warehouses as 
a solution to costly roll damage. 


Booth: 307 
LENDRUM ASSOCIATES INC. 


Staffed by: Peter A. Lendrum, pres- 
ident; Michael A. Jackson, vice pres- 
ident; Bruce D. McMickle, Joseph W. 
Peace, sr. vice presidents; Howard 
Cohen, sr. associate. 

Introducing: Specializing in newspap- 
er facilities design, firm’s display will 
feature its Evansville Courier project, 
a recently completed total newspaper 
facility that included a Motter flexo 
press installation. 
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In today's highly competitive publishing ind bs, can you « 


really afford to let someone else pull the stfings that control 
your operations? Of course not. Today, Staying competitive 
means controlling costs... and that meafis you need a power- 
ful publishing system to control every phase of production. 


Cybergraphic Systems offers you just that. From editorial to 
display & classified advertising through accounting and bill- 
ing, our system gives publishers comprehensive control over 
every phase of production. Our sophisticated pagination sys- 
tem then merges all phases of production into a streamlined 


CYBERGRAPHIC SYSTEMS, INC. 
47 Constitution Drive, Bedford, NH 03102 USA 
Tel: (603) 472-2523 Fax: (603) 472-2957 Telex: 503228 


Best of of al whether you need 50 ‘china or'more than 500, 
Cybergraphics is designed for growth. Our software runs on 
hardware that is a worldwide industry standard... protecting 
your investment into the future. 


With all these features, Cybergraphics Systems is the’ most 
advanced publishing system available in the world today. 


Choosing Cybergraphic Systems means you'll never lose 
control of your publishing system again. 


Qrepint 


CYBERGRAPHIC SYSTEMS, PTY.LTD 


67-69 Buckhurst St., 5. Melbourne, Victoria 3205 Australia 


Tel: (03) 690-1911 Fax: (03) 690-1731 Telex: 136201 


after June 1,1990 401 Edgewater Place, Suite 660, Wakefield, MA 01880 USA, Tel: (617) 245-0805 





Booth: 458 

LENNANE ADVANCED DEVICES 
Staffed by: Not available. 
Introducing: Nonproprietary Omni- 
Scriptor PostScript RIP system for 
newspapers, using Unix machines 
and Bauer PostScript interpreter from 
Microsoft Corp. Firm uses systems- 
level approach (preprocessing files, 
page priority, tying in multiple Post- 
Script sources) to improve PostScript 
speed beyond that provided by hard- 
ware upgrades. OmniScriptor/25 is 
°386-based with speed enhancements 
that outputs to 72- and 94-pica Ultre 
devices for small- to medium-sized 
newspapers; OmniScriptor/33 is ’486- 
based with some system-level de- 
velopment outputting to Ultres, 
ECRM 1088S, Pelbox ECRM 3000 for 
medium-sized to large newspapers; 
MetroScriptor/workstation runs on 
Sun 330 SPARCstation with systems- 
level development specific to metro 
newspapers and outputting to various 
devices. 


Booth: 463 
LEVIEN INSTRUMENT CO. 


Staffed by: Raphael Levien, Alex Le- 
vien, technical; J.R. Levien, sales; 
Angelika Levien. 

Introducing: BYSO Screen newspap- 
er photo editing system captures wire 
and phone line photos, scans 35mm 
slides and negatives, 4” x 5” trans- 
parencies and reflective copy, has a 
proprietary database and network, 
stores any number of photos, edits 
images using on-line densitometer, 
makes screened halftones and color 
separations, and outputs to the Auto- 
kon 1000, all Pelboxes, the UltreSet- 
ter and Linotronic 300 and 500. 
Exhibiting: Telephone image fax 
transmitter, continuous-tone printer 
and inexpensive color proofer. 


Booth: 358 
LINOTYPE CO. 


Staffed by: Betsy Laba, exhibits man- 
ager. 

Introducing: Series 1000 Publishing 
Systems, including: Scanned Color 
(three workstations for scanning col- 
or photos, setting type and producing 
entire pages as film separations); 
Halftone system (three workstations 
for creating halftone scans, text and 
complete pages for high-quality out- 
put); Synthetic Color (three worksta- 
tions for production of text, page lay- 
outs and color-separated illiustra- 
tions); Line Art (two workstations for 
setting type, creating line art and pro- 
ducing entire camera-ready pages); 
Text Setting (two workstations for 
setting type and outputting galleys 
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and documents to a Linotronic im- 
agesetter). Also includes NextDay 
and OnSite programs for next-day de- 
livery of loaner equipment during re- 
pair and on-site repair; LinoCare re- 
mote diagnostics and problem sol- 
ving; QuickStart on-site training. 


Booth: 942 
LOCKWOOD GREENE 


ENGINEERS INC. 


Staffed by: Owen Olson, business de- 
velopment director; Firooz Israel, 
vice president; Mike Luciano, sr., 
project manager. 

Exhibiting: Planning, design and con- 
struction management of newspaper 
facilities, featuring photos and slides 
of solutions to facility automation, re- 
novation of existing or converted pro- 
duction facilities, upgrades and adap- 
tive reuse. New projects featured in- 
clude both flexo and offset plants, 
mailroom automation and a collating 
plant. 


Booth: 582 
LOGETRONICS INC. 


Staffed by: Ray Luca, president; 
Michal Buggé, marketing support 
manager. 

Introducing: LS-2600 and LS-2600R 
on-line processing systems connect- 
ing directly to the typesetter or im- 
agesetter, with imaged material auto- 
matically transported to the proces- 
sor; new series of LogEline rapid ac- 
cess film and paper processors avail- 
able in 21” and 28” widths. 
Exhibiting: Black-and-white scanner 
with output device. 


Booth: 662 
LUMAX LIGHTING SYSTEMS 


Information not available. 


Booth: 2266 
MACHINE DESIGN SERVICES 


INC. 


Staffed by: Peter Nemeth, president; 
Greg Greenan, marketing manager; 
Peter P. Nemeth, project engineer; 
Bob Simmons, chief engineer. 


Introducing: Tilt Tray Sorter System 
for delivery of products to the loading 
dock; vertical conveyor to raise and 
lower bundles to and from various 
elevations and reduce chance for 
damage through elimination of mov- 
ing surfaces under bundles. 

Exhibiting: Telescoping Belt Con- 
veyor and truckloaders manufactured 
to fit virtually any dock configuration. 


Booth: 2218 
MAJOR CONTROLS INC. 


Staffed by: Glenn Wright, president; 
Larry Hill, vice president and general 
manager; William Humppi, sales vice 
president. 

Introducing: Liquid level indicator/ 
transmitter/controller Model 685E for 
both remote and on-site indication 
and high/low level control and/or 
alarm is designed for atmospheric ink 
tank monitoring on 3’ to 60’-high ves- 
sels and ground-level mounting using 
simple 2” NPT flanged or grooved 
pipe connection. Acting against the 
unit’s diaphragm, hydrostatic press- 
ure of the contained liquid moves an 
on-site level indicator arm which, 
through electro-mechanical linkage, 
simultaneously transmits a pro- 
portional 4-20 MADC signal for re- 
mote read-out. On-site indication is 
unaffected by power failure because 
tank is mechanically sensed. Besides 
dual indication, two optional high- 
amp microswitches can be added to 
provide high- and low-level control 
and/or alarm. Enclosure is weather 
and explosion proof. Parts are readily 
accessible without removing unit 
from tank. 

Exhibiting: Liquid level indication 
and control devices, ink tank moni- 
tor, hydrostatic level control with loc- 
al indication, electronic single-point 
control equipment and electric and 
pneumatic float control switches. 


Booth: 1922 
MAN-ROLAND INC. 


Staffed by: Not available. 
Introducing: Two new press designs: 
Flexoman “ALF” shown as static 
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five-color tower is part of Fresno Bee 
order and features new doctor blade 
inking and anilox wash-up technol- 
ogy; Mediaman statically displayed 
“Y-over-Y” configuration represents 
the company’s newest metropolitan 
double-width offset press design, 
which evolved from the Uniman 4/2 
press. 

Exhibiting: INFOflex Flexoman and 
MAVO Mediaman press control and 
presetting systems; HUR 50" RTP for 
Colorman, Mediaman and Flexoman 
press units; technical videos that in- 
clude the company’s latest develop- 
ments in keyless offset (and display 
with product samples run live at 
DRUPA on Colorman “A” keyless 
offset unit). 


Booth: 604 

MARTIN AUTOMATIC INC. 
Staffed by: David Wright, vice pres- 
ident; Steve Burris, Southwestern re- 
gional representative; Duane God- 
dard, Ken Metcalf, regional mana- 
gers. 

Introducing: EC Plus 2048 RAAL 
zero-speed splicer equipped with 
both pull roll and coreshaft accelera- 
tion, delivers constant production 
from automatic splicing at speeds up 
to 2,000 fpm. Like other EC Plus mod- 
els, the heavy-duty 2048 RAAL in- 
cludes a roll-over-roll unwind and 
hoist for direct roll loading of both the 
upper and lower positions. Designed 
for simple lap splice preparation, the 
unit makes a continuous strong join 
across the full width of the web. In- 
ertia-compensated storage system 
maintains essentially constant ten- 
sion in the web as it leaves the splicer 
for improved print quality. 
Accommodates web widths to 48” and 
roll diameters to 52”. Features include 
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heavy-duty motorized sidelay, 
adjustable running web tension and 
automatic roll coupling. Can be ap- 
plication engineered to fit each pro- 
cess. 


Booth: 2126 
MASTHEAD INTERNATIONAL 
INC. 


Staffed by: Harry L. Andersen, vice 
president; Harry Shawver, Electrical 
Div. manager; Frank Casillas, Drive/ 
Control Systems manager. 
Exhibiting: Fincor press drives and 
newspaper press installation informa- 
tion. 


Booth: 3260 
McCAIN MANUFACTURING 
CORP. 


Staffed by: Bill McCain, president; R. 
Mayle, national sales vice president; 
D. Benjamin, newspaper products 
manager; M. Burdett, D. Trotter, 
sales; L McCain, marketing coordi- 
nator. 

Introducing: McCain “2000 PB” tele- 
vision program listing saddle stitcher 
and trimmer will produce a finished 
publication into which will be inserted 
3” x 5” material with the 303 Feeder 
and two single-sheet brochures with 
standard McCain insert feeder using 
Advertiser model inserting machine. 
Exhibiting: Statically displayed Idab 
Stream Feeder for McCain Model 660 
inserting equipment. 


Booth: 1006 
McCLIER NEWSPAPER GROUP 


Staffed by: Alan Stromberg, pres- 
ident; Wade Herzig, vice president; 
Richard Karig, vice president and 
planning director; Ernest Caplinger, 
Richard Cooney, consultants; 
Marianne Smith, associate marketing 
director. 

Introducing: Full range of specialized 
project-planning and implementation 
services ranging from management 
planning, program definition and 
program control to implementation, 
including design and construction- 
related services. Planners and consul- 
tants available to discuss strategic 
and project planning requirements. 


Booth: 611 
MEADOWS CO. 


Staffed by: Ralph C. Meadows, Jr. 
Exhibiting: Recycled paper for bot- 
tom wrap and insert jackets; 40 to 70 
basis weights recycled top wrap in 
numerous colors; high-quality Poly- 
News bags domestically made from 
recycled plastic. 


Booth: 292 
MEDIA MARKETING MATERIALS 
INC. 


Staffed by: James Theall, president; 
Chris Browne, marketing vice pres- 
ident; Donald Henick, sr. prog- 
rammer. 

Introducing: The Ad Director Macin- 
tosh-based market-customized sales 
presentation software creates pages, 
manages presentations and produces 
proposals with complete built-in 
graphics package. Expert motor man- 
ages and automatically prints pages in 
an order that matches prospects’ 
needs. Optional ROP Proposal 
Generator, Annual Budget Planner, 
Map and circulation management 
provide a “close” for presentations. 
Firm will also convert market re- 
search into sales pages to help posi- 
tion newspapers against competitors, 
teach use of the program and how to 
make sales presentations. 
Exhibiting: The Beat interactive Mac- 
based tutorial helps reporters quickly 
organize activities, ask the right ques- 
tions and get complete answers with- 
out making second calls, write stories 
immediately after collecting facts, 
apply tips and shortcuts, develop uni- 
que angles on 30 beats and “leverage 
1990 as a benchmark for forecasts and 
retrospectives.” Only licensed to in- 
dividual reporters. 


Booth: 3140 
M.E.G. (U.S.) INC. 


Information not available. 


Booth: 3134 
MGI INTERNATIONAL INC. 


Staffed by: Arthur Hamlin, president; 
John Gramates, sales service opera- 
tions manager. 

Introducing: A-PAR Mark IV air 
washer for control of paper dust and 
folder noise assists in keeping fugitive 
paper dust out of ink for better prin- 
ting; A-PAR Mark I air washer for ink 
mist control; E-VAC air-operated 
vacuums without moving parts or 
electrical power have 4” suction hose 
able to handle a half sheet of paper 
without clogging; assistance with alli 
pressroom environmental issues, in- 
cluding noise rooms for press control 
areas. 


Booth: 290 

MICROCRAFTS INC. 

Staffed by: Not available. 
Introducing: Translator III will be 
shown connected to a newspaper 
front-end system. Coupled to any 
PostScript laser printer, it allows the 
disconnection of phototypesetters 
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Look brilliant on paper 


PowerPrint 11/17: the brightest choice 
for Adobe PostScript language output 


There's only one way to light up.a dull page with 
crisp typography and stunning graphics. .Birmys 
PowerPrint 11/17, Teamed with Adobe's 
PostScript language, the Power Print 11/17 gives 
you glowing 960 dpi images on plain paper 
tabloid pages. Plus much more. 
For example, the competition cant 
hold a candle to its lightning. speed. 
Seybold’ benchmark tests show our 
output is not only fastest, but also 
shines with the highest resolution 
. No performance compromises 
here, either. A full 12MB of RAM, 
two 40MB hard disc drives, free 
spooling software, and multiple 
network support makes lesser 
systems pale in comparison. 
And speaking of less, the 
PowerPrint 11/17 will have you 
looking brilliant on yet another 
piece of paper. The balance 
sheet. It's about half the price 
of our nearest, not-so-bright 
competitor. 

Power, price, performance. 
PowerPrint 11/17 Give us a call 
and well rush you an output 

sample. We think you'll quickly 
see the light. 


Call toll-free 800-752-5306 
Setting the standard for imaging © 
2244 NW 21st Terrace 
Miami, Florida 33142 
Telephone 305*633*3321 
FAX 305*635*2030 








BOOTH # 382 


from existing front ends and immedi- 
ate ouput on plain paper without a 
need to learn a new front-end system. 
Can be used with numerous front ends 
and emulates almost every function of 
almost all Compugraphic phototype- 
setters. Even when linked to a very 
old front end, Translator III can auto- 
matically drop graphics such as clip 
art and scanned logos into an ad. Us- 
ers can continue to use existing auto- 
mated billing processes. 


Booth: 309 
MICROFAX INC. 


Staffed by: Jill Nagrodsky, president; 
George Nagrodsky, vice president; 
Marie Nagrodsky, assistant. 
Exhibiting: Spare parts, toner kits, 
paper and remanufactured Unifax II 
(UPI) receivers and 16S transmitters; 
Teletype equipment and supplies. 


Booth: TC9 
MICROLOG CORP. 


Staffed by: Richard Slaughter, major 
account executive; Lou Biondi, 
account executive; Kathy Mitchell, 
marketing manager; Jack Chamber- 
lain, sales director. 

Introducing: Centrex and AT&T Sys- 
tem 75 integrations for voice mail; 
3270 upgrade. 

Exhibiting: Voice processing technol- 
ogy for newspapers, including au- 
diotex, automated attendant, voice 
mail, interactive voice response, 
transaction processing and outbound 
dialing software modules running on 
VCS3500T personal computer. 


Booth: 390 
MICRO SYSTEMS SPECIALISTS 
INC. (MSSI) 


Staffed by: Dawn M. Roeller, vice 
president. 

Introducing: The Newsprint Manager 
system tracks newsprint inventory 
from mill shipment to final use, in- 
cluding waste. Information enters the 
system through electronically trans- 
mitted mill shipment manifests, bar- 
code scanning of individual rolls, 
keyboard data entry or any combina- 
tion of such methods. It is designed to 
provide current information on news- 
print availability and location, as well 
as periodic inventory valuation, 
purchase, usage and waste reports. 
Exhibiting: Newsprint Manager soft- 
ware product line: Display Ad Billing, 
Ad Production Manifest, Transient 
Classified Billing, Total Circulation 
Control, Accounts Payable, Payroll 
and General Ledger. 
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Booth: 2066 
MIDWEST PUBLISHERS SUPPLY 
co. 


Information not available. 


Booth: 1712 
MIRACHEM CORP. LTD. 


Staffed by: James Leveille, national 
sales manager; Garth Ryan, execu- 
tive vice president; Greg Schiefel- 
bein, Midwest Sales representative; 
Larry Dunkirk, Southwestern region- 
al sales manager; John Soppit, Ray 
Kazlas, Russ Robert, sales managers. 
Introducing: Water treatment pro- 
vides process water for stabilizing 
press chemistry by removing water 
variables; automatic ink leveler con- 
trols ink level and has fail-safe valve 
actuation and no-contact ultrasonic 
sensor; ink leveler alarm panel 
mounted on press console identifies 
and reports ink leveler malfunctions 
and improve ink level control, as well 
as automatically turning off all level- 
ers when press is off impression; auto- 
matic ink measurement system’s 
positive displacement flow meters 
accurately collect ink consumption 
measurements, provides hard-copy 
reports of per-fountain and total color 
consumption at control center, both 
at job end and on demand while job is 
in progress; P-100S proportioner pro- 
vides accurately mixed fountain solu- 
tion for one or more presses; recircu- 
lator 86 SPG is a 60-gallon recirculator 
equipped with dual '4-HP circulating 
pumps (including spare back-up) and 
built-in filtration, together with a 
power return system (for recircula- 
tors located long distances from the 
press). 


Booth: 2318 
MIRACLE INDUSTRIES INC. 


Staffed by: John Chabot, salesman; 
Phyllis Fennelly, office manager; 
Steve Kreger, plant manager; 
Spencer Joseph, sales representative. 
Exhibiting: Remanufacture, mod- 
ification and installation, of Harris, 
Goss and Hantscho web presses to 
factory specs. Complete cylinder and 
roller exchange program and same- 
day shipping. Full complement of 
Harris web press parts. Fully remanu- 
factured units available for exchange. 


Booth: 2554 
MITSUBISHI HEAVY 
INDUSTRIES 


Staffed by: Paul Dickinson, newspap- 
er press sales manager, Yutaka Sano, 
executive vice president; Mike Shaf- 
er, Sumitomo Corp. of America press 
sales; Shumpo Oishi, coordination 


supervisor-machinery. 

Introducing: New 3:2 folder, specifi- 
cally designed for North American 
market for 160-page broadsheet pages 
in collect mode, 96 broadsheet pages 
in straight mode. In addition to run- 
ning lap adjustment and running pin 
cam adjustment, folder offers running 
adjustment of the expansion bands, 
allowing for precise adjustment of the 
webs entering the folding couple, 
whether the product be few pages or 
many. Universal-joint-driven nipping 
rollers allow oil-tight housing and re- 
tain exact gear relationships regard- 
less of gap adjustment of the nipping 
rollers. 

Exhibiting: MHI 50” reel designed for 
North American market that operates 
in conjunction with the existing run- 
ning infeed; four-color satellite-style 
unit with injector inking. 


Booth: 2472 
MONOTYPE INC. 


Staffed by: Not available. 

Introducing: LaserBus provides high- 
speed data transfer between RIPs and 
image recorders over long distances, 
with up to 16 recorders per LaserBus 
link; with LaserPlex multiplexer, up 
to 128 different output devices can be 
driven by up to eight RIPs; RIP 4000, 
a fast PostScript RIP based on the 
Adobe Emerald RISC technology; 
ExpressMaster 1000 and 1200 news- 
paper imaging products, in 82- and 
108-pica widths and 1000- and 1200- 
dpi resolutions, are driven by the 
Series 3/3000 RIP or by one of the 
PostScript RIPs; ImageMaster 3000, 
targeted at the quality color separa- 
tion market when driven by the Series 
3/3000 RIP, is based on ECRM’s Pel- 
box 3000, Monotype’s first imageset- 
ter based on another company’s en- 
gine (can also be driven by the RIP 
4000 for PostScript); Prism Plus, 
available as Prism PS Plus or Prism 
Series 3 Plus, are 70-pica engines 
operating at 15"/minute (25"/min. in 
galley mode); Paper Master 600-dpi, 
A3-size, plain-paper printer combin- 
ing a Weitek PostScript RIP and 
Hitachi engine can emulate several 
other command languages; Sun/4- 
based Graphic System Series 2 man- 
ages images with Oracle database 
package and offers a range of five con- 
versions, including PostScript-to- 
Monotype graphic format (to be acen- 
tral component of a color system that 
integrates the GEMS Color Solution 
with the Monotype Graphic System). 


Booth: 3068 
MOTOROLA COMMUNICATIONS 
& ELECTRONICS 


Staffed by: Ron Drosdzal, national 
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How WRC-T'V Keeps 16,607 Armchair 


Athletes From Going Scoreless. 


When WRC-TV in Washington, D.C. 
found its sports hotline sidelined by a faulty 
phone system, the station added Microlog’s 
VCS 3500 to its game plan. 

Now, WRC is able to give up-to-the- 
minute information on everything from foot- 
ball to the French Open. The system even 

j polls viewers to get their opinions 

on major events and issues. 

Hotlines are just one way the 

VCS 3500 helps improve perfor- 

mance. Newspapers can use it to pro- 
vide stock quotes, weather, sports scores, 
horoscopes and soap opera updates. Radio 
stations can promote contests and provide 
information on local entertainment, sports 


and traffic. And all forms of media can attract 
new advertisers and generate revenue with 
special programs using 800 and 900 numbers. 

Whether your medium is TV, radio, or 
print, Microlog helps you reach a larger 
audience, faster and more cost efficiently 
than ever before. 

We'll prove it with a FREE ANALYSIS of 
your present phone system. And we’ll send 
you a free brochure explaining how Microlog 
works for media. Just call Stacey Sands today. 

1-800-562-2822 In MD (301) 428-3227. 


MICROLOG 


CORPORATION 
THE VOICE OF EFFICIENCY 





media martket specialist; Robert 
Anderson; Joanne Cohen, account 


executive; Rick Edison, regional: 


manager; Lisa Schroll, marketing 
manager. 

Introducing: Motorola alpha-numeric 
display personal message receiver 
with a vehicular fax machine trans- 
mits subscriber addresses and con- 
cerns from the subscriber services de- 
partment to circulation managers in 
their territories. Private two-way 
radios offer company-wide and indi- 
vidual department voice communica- 
tions. 


Booth: 2322 
MOTTER CORP. 


Staffed by: James C. Leatham, Bruce 
Richardson, Warren Weaver. 
Exhibiting: MotterFlex FX-4 two- 
color flexo newspaper unit; graphic 
displays on anilox cylinder, plate 
lock-up; ink management systems 
and associated technologies for the 
newspaper industry. 


Booth: 2502 
MULLER MARTINI CORP. 


Staffed by: Robert L. Knott, news- 
paper equipment and commercial sys- 
tems division manager; Stan R. 
Raphoon, newspaper equipment pro- 


duct manager; Charlie Bollenbach, 
newspaper equipment and mailroom 
systems product manager. 

Exhibiting: PrintRoll System demon- 
stration includes high-speed, 16- 
station Model 375 inserting machine 
with PrintStack stacker and FE45 film 
wrapper. Inserter will be shown with 
stream feeders for logs and stacks of 
preprinted sections and commercial 
inserts. The Model 375 can be used for 
on-line inserting or pre-inserting in 
dual- or single-delivery mode and has 
two main jacket feeders on each side. 
All insert feeders can be operated in 
regular, alternate-feed or repair 
mode. PrintRoll enables independent 
press and mailrooom operation by 
winding the press-speed shingle 
stream into compact rolls as a buffer 
between press and inserter. Advance 
sections can be stored on rolls and fed 
to the inserter by overhead Daverio 
converyor. Demonstrations simulate 
part of this operation. PrintStack 
compensating counter stacker can be 
connected to a press conveyor or in- 
serter’s delivery. Infeed section’s rot- 
ary aligning device, side joggers in the 
upper stacker bin and double-squeeze 
rollers are adjustable during produc- 
tion. Stacks are then conveyed to the 
wrapper with side sealer, where they 
are completely enclosed and weath- 
erproofed. Also, Minuteman-TV 
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program stitcher, shown with a fol- 
der-feeder and three-knife trimmer. 
The heavy-duty automatic saddle 
stitcher folds, stitches, trims and de- 
livers 8,000 insert-ready booklets per 
hour and can be used for comic books, 
recipe, real estate, diet or other spe- 
cial-interest booklets, as well as tour- 
ist and shopping guides. 


Booth: 720 
MULTI-AD SERVICES INC. 


Staffed by: Roy Endres, executive 
vice president; George Messer, media 
services sales and marketing vice 
president; Denny Mullen, media sales 
marketing manager; Rob Jennings, 
software development manager; Per- 
ry Rice, Western Div. sales manager; 
Fred Prager, Multi-Ad Creator direc- 
tor; Kathleen Seligmann, media art 
director. 

Exhibiting: Multi-Ad Creator prog- 
ram combines the power and text- 
handling of page layout software with 
the graphics-handling of object- 
oriented programs, plus its own in- 
teractive abilities, 32-bit color separa- 
tion, ad-suggest, style sheets and CD- 
ROM; Ad-Builder Electronic month- 
ly syndicated retail art service on 
compact disk; Selective Classified 
Advertising for Newspapers (SCAN) 
art service now on CD is similar to 
Ad-Builder, with themes pertinent to 
real estate, automotive and employ- 
ment markets; Pro Art collection of 
more than 300 images on CDs or flop- 
py disks for corporate communica- 
tions and ad agencies; ReCAS coop- 
erative advertising division co-op 
database uses Macintoshes and spe- 
cial software to access co-op informa- 
tion on more than 25,000 products. 


Booth: 868 

MYCRO-TEK 

Staffed by: Not available. 
Exhibiting: Mycro-Comp PAGE 
pagination solutions, ranging from 
full-featured editorial, sophisticated 
classified and interactive display-ad 
makeup to completely integrated 
electronic planning and pagination 
systems. Integration of standard plat- 
forms with most older Mycro-Tek 
systems. Mycro-Comp System Ser- 
vers support 8-64 devices, including 
PCs, IBM PS/2s, Macintoshes, 
NewsTouch terminals and wire, mod- 
em and imagesetter interfaces. 


Booth: 1366 

NAPP SYSTEMS INC. 

Staffed by: Fred Barnes, marketing 
and sales vice president; Gary Ben- 


shoof, technical services marketing 
director; Vince Lapinski, marketing 
manager; Howie Helmbrecht, new 
business manager. 

Introducing: NAPPflex II improved 
flexographic newspaper printing 
plate; fast new NAPPlate VI photo- 
polymer letterpress printing plate; 
FX-IV exposure unit and FP-II pro- 
cessor for reliable flexo plate proces- 
sing. 

Exhibiting: NAPP’s Best in the World 
print quality contest: display of en- 
tries in black and white and process 
color letterpress and flexographic 
printing from around the world. 


Booth: 2982 
NATIONAL DIGITAL CORP. 


Staffed by: Frank J. Roche Jr., presi- 
dent and CEO; Frank A. Ripa, nation- 
al sales manager. 

Introducing: Mac/Compress allows 
transmission over normal phone lines 
of full color images at resolutions up 
to 3000 x 2000 pixels in compressed 
form to any photo user having a Mac 
II or higher system, where the image 
can be decompressed and converted 
to a TIFF file format for desktop pub- 
lishing use; Mac/Compress+ also 
gives compression for storage at up to 
20:1 without apparent loss (for users 
of Adobe Photoshop, Mac/Compress 
products work as plug-in modules 
that integrate photo reception with 
Photoshop); latest version of the port- 
able Photo Management Workstation 
(compact enough for carry-on trans- 
port) consists of an 80386-based lap- 
top PC, Nikon LS3500 scanner, 5” 
LCD video color monitor and 19.2 
telebit modem. 


Exhibiting: Full line of photo manage- 
ment software that scans, compress- 
es, stores and transmits preview- or 
production-resolution images on 
Macintosh or PC-based workstations. 
System also digitally receives and 
aligns wirephotos. 


Booth: 761 
NATIONAL MACHINE CO. 


Information not available. 
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“VERTICAL LAYDOWN” 


Rack up reel $avings using narrow-aisle 
sideload fork AGVs ... “that’s news” 


Laydown has always represented a 
high cost in real estate as well as a 
major source of concern for paper 
roll damage and inventory accuracy. 


With traditional laydown areas, paper 
rolls are exposed. They can be 
difficult to access when needed and 
may require multiple handling of 
inventories which is costly in time 
and increases the possibility for 
damage or misplacement of 

rolls. 


The driverless Sideload Fork 

AGV (Automated Guided 

Vehicle) with a rack system can 
provide for a significant reduction in 
floor space, a direct access to any roll 
at any time, current and accurate 
computerized inventory, and 
maximum protection from damage. 


Roll transport can also be improved. 
The Sideload Fork AGV can 
automatically select the roll needed 
from its rack position and go directly 
to the appropriate reel stand. This 
provides electronic inventory 


accuracy, transport backup, faster 
throughput, and eliminates the chain 
in the floor transport method, costly 
maintenance, and down time with no 
backup. Application of the Sideload 
Fork is also possible in the mail room 
and other operations. 


Achieve maximum protection of your 
paper roll inventories, provide first- 
in/first-out roll access with faster 


throughput, reduce floor space 
needs, maintain current inventory 
accuracy and avoid the costly pitfalls 
of traditional storage and transport 
methods. 


POTENTIAL BENEFITS 


@ Reduced floor space 

@ Reduced paper roll damage 

@ Current/accurate inventory 

@ FIFO paper roll access 

@ Faster throughput 

@ Mailroom/warehouse applications 


You can make “good news” 
headlines with the Sideload Fork 
AGV from BT. Contact us soon to 
discuss your paper handling needs. 


i BT Systems Inc. 


7000 Nineteen Mile Road 
Sterling Heights, Mi 48078 
TEL: 313/254-5200 

FAX: 313/254-5570 





Booth: 1820 

NATIONAL NEWSPAPER 
ASSOCIATION 

Staffed by: Not available. 
Exhibiting: Publishers’ Auxiliary 
biweekly; books designed to help 
start, operate and make money in the 
newspaper industry; books on writing 
and desktop publishing; Mac-based 
workstation supplied by AdVantage 
Computer Systems Inc. 


Booth: 335 
NB FINISHING INC. | 
Information not available. 


Booth: 1380 
NEASI-WEBER INTERNATIONAL 


Staffed by: Michael Brier, sales and 
marketing sr. vice president. 
Exhibiting: Admarc advertising man- 
agement and accounts receivable 
control system for handling classi- 
fied, display and other types of adver- 
tising with on-line operations, auto- 
matic ad pricing, contract fulfillment, 
agency processing, credit monitoring, 
report writing and revenue tracking 
capabilities; Discus total market cir- 
culation and distribution management 
system for newspapers, with subscri- 
ber and nonsubscriber services, cus- 
tomer move tracking, distributor bill- 
ing, carrier communications, single- 
copy sales management, demog- 
raphic data integration, on-line tele- 
marketing and ABC reporting; IDC 
insert distribution control system 
tracks newspaper preprints circula- 
tion by zone, zip and route, depending 
on order information and distribution 
method, and assists in pricing, inven- 
tory management, warehouse control 
and programming insertion equip- 
ment. 


Booth: 2142 
NENSCO 


Staffed by: Brad Beaton, president; 
Larry Erwin, executive vice pres- 
ident; Wayne Parker, vice president. 
Introducing: W.R. Grace adhesive- 
backed, compressible flexo plate 
cushion; NENSCO/Newsday adhe- 
sive-backed polyester strips for offset 
plate registration available in 0.005”, 
0.010”, 0.15” and 0.020” gauges to shim 
plates’ lead end for on-press circum- 
ferential registration adjustment. 
Exhibiting: W.R. Grace press blank- 
ets, letterpress and offset; NENSCO 
rollers; fountain solutions and blanket 
washes; press parts; web splicing sup- 
plies; Deadliner/Pyrofax system and 
supplies; pasteup supplies and 
equipment; Anitec products; Agfa 
Gevaert products. 
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Booth: 2110 

NEWSINC. 

Staffed by: Peter Romanoff, account 
executive; Jack Berkowitz, pub- 
lisher; Jeff Roberts, associate pub- 
lisher. 

Introducing: Newsinc. newspaper 
directory. 

Exhibiting: Business: magazine for the 
newspaper industry. 


Booth: 363 

NEWSPAPERS & TECHNOLOGY 
Staffed by: David J. Topus, pub- 
lisher; Tom Rees, editor; Mary L. 
Van Meter, Jim McSurely, Marshall 
Rubin, Bill Jennings, John Floyd, 
sales. 

Exhibiting: Monthly publication for 
department managers involved in ap- 
plying and integrating newspaper 
technology provides news and in- 
formation of technology and where 
and how it is used at newspapers. 


Booth: 2772 
NEWSTECH CO. 


Information not available. 


Booth: 2860 

NIKKA CORP. 

Staffed by: H. Hugh Takase, execu- 
tive vice president; Matsuo Harada, 
engineering director. 

Introducing: AGW automatic pipe 
roller cleaning system for newspaper 
printing presses; ABS automatic 
blanket washing system for various 
printing presses. 


Booth: 340 
NIKON ELECTRONIC IMAGING 


Staffed by: Bob Jones, national sales 
manager; John Harcourt, technical 
marketing manager; Victor Gold- 
sztejn, Karen Whatley, regional sales 
managers. 

Introducing: CP-3000 thermal sub- 
limation dye transfer printer for 24- 
bit, full-color, photo-quality prints 
from various sources for both Macin- 
tosh and PC platforms (Unix plat- 
forms under development); HQ- 
1500C high-definition single-tube still 


camera system for high-speed (0.3 
sec./frame) image acquisition with 
1020x1935-pixel resolution, 1125 
scanning lines and error-free registra- 
tion; T-1 high-resolution image pro- 
cessing, compression, transmission 
and retrieval through picture desk 
architecture. 

Exhibiting: LS-3500 film scanner for 
PCs, Macs and Unix platforms pro- 
vides resolutions up to 4096 x 6144 
pixels and control of up to 60 indi- 
vidual scanner commands for total 
image processing control and flexibi- 
lity; Colorflex software for scanner 
control and full color correction and 
separation capability. 


Booth: 2466 
NOLAN PRODUCTS INC. 


Staffed by: Mark S. Nolan, president; 
Harry L. Winberg, executive vice 
president; Robert S. Hershman, sr. 
vice president; Robert E. Desroches, 
regional sales manager; Michael L. 
Lopushinsky, CFO; Carlton Russell, 
design engineer. 

Introducing: Smart Cart roll-handling 
systems encompassing rail-guided 
powered roll handling cart that places 
newsprint rolls in preselected lanes 
using built-in kicker; Ultra-low Pro- 
file Track and Dolly System utilizes 
below-the-floor track; automatic 
guided vehicles by Modular Automa- 
tion Corp. for roll handling and mail- 
room applications; computerized in- 
ventory, tracking and control system 
for mailroom and bundle distribution; 
Rolflor Material Handling Systems 
for use in truck loading and unloading. 
Exhibiting: Simulated mailroom, in- 
cluding Channel Belt Lap Stream 
Conveyors, EZ-! Programmable 
Counter Stacker, Nolan Zero Press- 
ure Accumulating Roller Flight Con- 
veyor, Nolan JM3 Bottom Wrapper 
and Nolan Belt Coneyor; additional 
track and dolly systems for roll hand- 
ling; video presentations of operating 
equipment. 


Booth: 2366 
NUARC CO. INC. 


Staffed by: Don Cims, vice president 
and sales manager; Dennis Dobrans- 
ki, Western Div. manager. 

Introducing: NuVac Instant Vac- 
cuum System provides immediate, 
positive contact and perfect registra- 
tion for proofing systems, platemak- 
ing, contacting and multiple overlays. 
New vacuum frame design provides 
immediate overall contact and elimin- 
ates air pockets to increase platemak- 
ing and film room production volume. 
Available on NuArc tabletop and 
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floor model contact frames, Flip/Tops 
and Overhead Console Exposure Un- 
its; EZ1 Controller/Integrator auto- 
mates routine function for exact, re- 
peatable exposures, automatically 
selecting vacuum time, exposure 
times, filters and photo detectors to 
ensure accurate exposures and offer- 
ing 99 programmable memories, 
vacuum inspection mode, programm- 
able vacuum times (exposure delay), 
exposure sequencing and photometer 
for lamp evaluation; demonstrations 
of two new light sources for contact- 
ing and duplicating: Model PX-4 
Pulsed Neon Exposure System (for 
quartz room light films and papers) 
and Model Q-2K Quartz Exposure 
System with 2000-watt lamp with 
three intensity levels. 


Booth: 1540 
NU-GRAPHICS 
MANUFACTURING INC. 


Staffed by: Ed Barnett, president; 
Alex MacLennan, vice president. 
Introducing: “Tone Gone” 3000 
machine eliminates scumming, toning 
and tinting from Diazo residue on 
background of the plate and features 
variable speed and height adjust- 
ments to accommodate any system on 
the market and high-intensity black 
lights that serve to enhance the plate 
images. 

Exhibiting: In-line and semi- 
automatic plate benders, film and 
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Make Your 
Newspaper 


the Talk 
of the’Town. 


Your voice information service has your 
newspaper’s reputation to uphold. So you 
want information that’s as 
reliable and timely as your 
paper. Information that sells 
—— advertising. And keeps callers 
dialing backfor more. _ \oriaieaders 
You want the —— 
Dow Jones Voice would be reached... 
Information Network” :. 
providers of the most accu- 
rate, up-to-the-minute infor- 
mation you can buy. Where you 
can get financial, world and 
dor Chicago, SPOrts news, weather 


Wednesday will be * 
cunytovarlyclud. and entertainment 


High 62... 


..-at 10:30 a.m. the Dow Jones 
Industrials were up 
8.54 on fairly brisk volume... 


...the free-agent 


features. Via satellite,  suiticider signed anew 
allfrom one reliable source. “themes. 
When your newspaper 
is ready to talk, talk to 
Dow Jones. Call Marsha 
Stoltman at 609-520-4903 
and ask for our voice 
information report, The 
Power of a Talking News- 
paper. We'll make your news- 
paper talk as well as it reads. 


...this film is about 
five women whose 
friendship leads to 
hilarious problems... 

/ 


Copyright ©1990 Dow Jones & Company, Inc., Box 300, Princeton, 
NJ 08543-0300. All Rights Reserved. Dow Jones Voice Information 
Network™ is a registered service mark of Dow Jones & Company, Inc. 


DOW JONES 
VOICE INFORMATION NETWORK™ 





plate punches, video plate and nega- 
tive punch and verifying machines, 
various registration systems and 
press locks. 


Booth: 2215 
NUTEK INC. 


Information not available. 


Booth: 478 
NYNEX 


Information not available. 


Booth: “Intelligent Newspaper,” Hilton 
OCTEL COMMUNICATIONS 


CORP. 


Staffed by: Margaret Norton, market- 
ing director; Peggy Kiessling, market- 
ing support representative; Steve 
Conroy, national account manager; 
Alan Eagle, product manager; 
Michael McGuire, public relations. 
Exhibiting: Range of voice- 
processing and other audiotex ap- 
plications of its Aspen family of voice- 
processing systems. An Aspen sys- 
tem will be on line. 


Booth: 2818 
OFFSET TECHNOLOGY INC. 


Staffed by: Terry Turpin, Jack Thom- 
sen, sales. 

Introducing: Line of zero speed splic- 
ers. A tandem set of the Model 1000S 
splicer will be displayed. Other mod- 
els available include web widths up to 
40” and speeds to 1500 fpm. 
Exhibiting: Stack-Rite stacker Model 
5, Model 100 conductivity control 
fountain solution mixer and Circula- 
tor System. 


Booth: 3022 
ONE CORP. 


Staffed by: Durelle Boies, president; 
Van Morgan, vice president; Ai Ta- 
ber, sales and marketing vice pres- 


62E 


ident; Angela Culpepper, sales 
associate. 

Introducing: ONESO Automation 
Package designed to enhance ONE 
Corp.’s program of remanufacturing 
and modernization of used Rockwell 
Graphic Systems’ Goss Urbanite un- 
its. Standard features include motor- 
ization of the page-length linear com- 
pensator and the sidelay/ 
circumferential register devices, with 
digital controls that read out all moto- 
rized functions, plate cylinder regis- 
ter pins, four operator stations, sim- 
plified pneumatic system and options 
for remote-control operator console 
and motorized ink fountains. Package 
includes centralized grease manifold, 
low pressure oil warning system, 
drive-side viewing windows and new 
three-door operator side housing. 
Exhibiting: Used and remanufactured 
web presses and accessories; used 
and reconditioned mailroom 
equipment; new upper formers and 
SelectKey ink fountains; facilities 
planning/consulting services. 


Booth: 2581 
OTTAWAY NEWSPAPERS 


Information not available. 


Booth: 1756 
OVALSTRAPPING INC. 


Staffed by: Joe Scott, sales manager; 
Morgan Stout, sales and marketing 
manager. 

Introducing: Close-coupled “No- 
Miss” system utilizes two JP40NS 
strapping machines with Automatic 
Bundle Turner, realigner and No- 
Miss independent controls to create a 
No Miss Automatic Cross-Tying Sys- 
tem, available with optional automa- 
tic ¥%s wrap and ink jet printing; 415AN 
automatic newspaper strapping 
machine uses soft top compactor, 
bundle stop, one-inch spaced infeed 
and exit conveyors at 25 bundles per 
minute. 

Exhibiting: Close-coupled “No- 
Miss” ¥% wrap and ink jet printing; 
JP-40NS automatic strapping 
machine (also at Sitma, booth 848); 
JP-40NS trainer; standard bottom 
wrap; 415AN automatic strapping 
machine (also at Ideal, booth 1256); 
415 semi-automatic strapping 
machine; two close-coupled Flat- 
Wrap single-tie systems (AM 
Graphics booth 1046). 


Booth: 2136 

OVERGAARD INDUSTRIES 
Staffed by: Steffen L. Overgaard, 
president; Ole M. Overgaard, vice 
president; Martha E. Young, busi- 


ness manager. 

Introducing: Line of modular, pre- 
fabricated atrium-design quiet rooms 
for the Goss Colorliner press. Estheti- 
cally and practically designed system 
includes press’s sound-suppression 
wall. Modularity simplifies custo- 
mization for any pressroom con- 
figuration. Advanced dust-collection 
system for flexographic press installa- 
tions designed in conjunction with 
Environmental Dynamics Inc. 
Exhibiting: Design, manufacture and 
installation of an extensive line of 
quiet rooms, folder enclosures and 
reel room acoustical applications. 


Booth: 1248 
OXY-DRY CORP. 


Staffed by: Bill Schevers, Midwest 
region sales vice president; Bruce 
Niedzwiedz, Web Div. sales director; 
Rick Hausfeld, national accounts 
manager; Tom Ball, district sales 
manager; Steve James, Southern re- 
gional manager; Terri Dalke, market- 
ing coordinator. 

Introducing: Automatic Web Blanket 
Washer System for heatset and 
nonheatset presses applicable for 
presses with web widths from 20” to 
more than 9”, with cutoff sizes ranging 
from approximately 18” to over 118”. 
System eliminates the need for 
periodic press shutdowns, complete- 
ly cleaning a blanket in 15-30 seconds, 
reducing make-ready times. 
Exhibiting: Oxy-Dry Automatic Ink 
Leveler maintains desired ink level in 
the fountain, featuring contact over- 
flow protection and remote monitor 
control station; Oxy-Dry Web Break 
Detector non-contact device uses a 
dual focal point to detect web posi- 
tion, automatically shutting down 
presses when the web moves out of 
the focal point range, either too close 
to or too far from the bar (adjustable 
from web widths); Oxy-Dry Cutoff 
Control scanner electronically 
searches each repeat length for effec- 
tive, accurate register control, with. 
control console’s digital display 
monitoring web movement for con- 
tinuous accuracy. 
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Booth: 2230 
PACIFIC PRESS SERVICES INC. 


Information not available. 


Booth: 1972 
PAKO GRAPHIC PRODUCTS INC. 


Staffed by: John Markey, product 
manager; Peter D. Kozachok, sales 
and marketing vice president; Myron 
V. Hladun, marketing manager. 
Introducing: Pako OLS260 26” on-line 
system running live with Raystar im- 
agesetter; Pako/Uni-Tran System 26” 
on-line system running live with APS- 
6 108S imagesetter. 

Exhibiting: 26RA 26” rapid access 
processor; 26RT 26” tabletop rapid 
access processor. 


Booth: 2310 
PAMARCO INC. 


Staffed by: Joseph P. Trungale, 
national sales vice president; Brian 
Jacob, publication sales vice presi- 
dent. 

Introducing: Laser-engraved anilox 
rolls for flexo printing; keyless ink 
transfer rolls. 

Exhibiting: Chrome-plated anilox 
rolls. 


Booths: 295, 296 
PC GRAPHICS 


Staffed by: Robert Gilmore, Roger 
Jones. 

Introducing: PC Graphics Mentor 
front-end system, a PC-based modu- 
lar application running on IBM PCs in 
a network environment, offers solu- 
tions for editors, reporters, page plan- 
ning, wire service capture, display 
and classified advertising. Outputting 
to laser and phototypesetters. 


Booth: 1224 
PELLEGREN CORP., THE 


Staffed by: John Pellegren, president; 
Steve Pellegren, vice president; Fay 
Fuchser, consulting engineer. 
Exhibiting: Architectural/engineering 
services specifically for newspaper 
systems and facilities design. Scaled 
models and colored renderings of re- 
cently completed and proposed pub- 
lishing plants, including those for the 
Concord (N.H.) Monitor, The State, 
Columbia, S.C., and The Free Lance- 
Star, Fredericksburg, Va. 


Booth: 748 

PERCEPTION ELECTRONIC 
PUBLISHING 

Staffed by: Don Maitland, executive 
vice president. Doug Harrell, Dave 
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Robertson, Wendy Ziner, Rolf Ban- 
ning, Howard Johnson. 

Introducing: VoicePrint Series inte- 
grates capabilities for operating a full 
complement of audio information and 
advertising services in a production 
environment, incorporating turnkey 
modules for major applications that 
include talking ads, automated in- 
formation feeds and voice messaging, 
as well as providing an extensible 
platform for implementating en- 
hanced, optional functions, from talk- 
ing classified ads to automated fax. 
Four major functional components 
(voice delivery node, voice develop- 


ment, network facilities and database 
management) together form a com- 
plete, integrated environment for au- 
dio information development, pro- 
duction, distribution and delivery. 
Standard configurations range from 
modest stand-alone systems to large 
networked installations and are avail- 
able on industry-standard platforms, 
including DOS, Unix and VAX/VMS. 
Exhibiting: DSR-I hardware and soft- 
ware module permits users to record 
and digitize a high-quality vocabulary 
and load it into their Perception Tech- 
nology voice processor. It is com- 
posed of the company’s proprietary 
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circuit boards and companion soft- 
ware and comes with a color graphics 
monitor, microphone, tape and phone 
inputs. Its digital signal processing 
delivers high-fidelity audio. Supports 
user-selectable “quick recording” or 
extensive editing capabilities. 


Booth: 2972 
PERMA PLATE CORP. 


Staffed by: Paul Herbison, president; 
K.H. Herbison, administrator. 
Introducing: Cylinder rust, corrosion 
and dents repaired on press to original 
specifications and with virtually no 
down time. Specializing in double- 
width presses. Free evaluations. 


Booth: 2: 
PERRETTA GRAPHICS CORP. 


Information not available. 


Booth: 325 

PHOTO CLUB INC. 

Staffed by: Dror Tohar, national sales 
manager. 

Introducing: Kodak T-Max black- 
and-white film; Ilford HPS Pius black- 
and-white film; Fujichrome Velvia 50 
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ISO film; Kodak rapid access paper: 
Portra, Supra, Ultra; Poohny-Korea 
chemistry. 

Exhibiting: Complete photographic 
lines from Kodak, Fuji, Agfa, Polar- 
oid, Vivitar, Canon and Bogen. 


Booth: 2081 
P-INK SOFTWARE 
ENGINEERING GMBH 


Information not available. 


Booth: 221 
PIONEER EQUIPMENT co. 


Staffed by: Dick, Carolyn and Melis- 
sa Swaney; Dan and Crystal 
Godhardt; John Morris. 

Exhibiting: Photographs, brochures 
and references. 


Booth: 3166 
PIPER CASEPRO 


Staffed by: John Blok, sales manager; 
Kevin Yates, regional manager. 
Introducing: Newspaper carts used 
for shipping bundles of newspapers 
from printing plants to distribution 
centers can significantly reduce fleet 
costs and labor costs associated with 
the distribution of newspapers; plas- 
tic pallets for internal handling of in- 
serted material; plastic recycling con- 
tainers for recycling of newsprint. 
Exhibiting: Floor slats; miscel- 
laneous carts, dollies, etc. 


Booth: 1766 

PITMAN CO., THE 

Staffed by: John W. Dreyer, pres- 
ident; Dick Simonian, national news- 
paper manager; William J. Ford, 
national sales manager; Karen 
McQuoid, Kelley Downey, adminis- 
trative assistants. 

Introducing: 3M dry silver products, 
Trueproof, Pitman’s environmental 
program. 

Exhibiting: Equipment from most 
major manufacturers of sensitized 
goods for the newspaper industry, in- 
cluding Kodak, Du Pont, 3M, Agfa, 
Anitec, Hoechst Celanese. On-line 
processing from an APS phototype- 
setter; LogE processors on line; 
Teaneck Fast Draw exposure unit. 


Booth: 1323 
PLUMTREE CO. 


Staffed by: Tim Cooper, president; 
Lou Poole, sales. 

Introducing: QTMS Copy Counter II 
noncontact sensor used to count 
overlapped streams of folded news- 
papers or paper products. 
Exhibiting: RTE marking and count- 


ing equipment for use in conjunction 
with Copy Counter II. 


Booth: 2679 
PORTEC INC., Flomaster Div. 


Staffed by: John Ivey, marketing 
manager; Ed Pendleton, Dave Rod- 
dy, regional managers. 

Exhibiting: Quiet-running, low- 
maintenance Flomaster Belt Power 
Turns feature tapered end rolls to 
smoothly transport products around 
curves and are available in arcs from 
15° to 350° and belt widths up to 108”; 
Spiral Lift Conveyor continuous-belt 
system transports items of various 
sizes up or down without loading 
trays, operator supervision, special 
product orientation or pre-lift staging, 
and requires a fraction of the space 
needed by conventional conveyors to 
achieve similar elevation differen- 
tials. Belt power turns and spiral lifts 
create a continuous system from the 
press to the mailroom, then to the 
loading dock. 


Booth: 1012 
POWER STRAP INC. 


Staffed by: Alan Gerrard, president; 
Wes Greavu, national sales execu- 
tive; Larry Ryan, regional sales man- 
ager; Joe Lux, sales representative; 
Carl Hansen, service manager. 
Exhibiting: PSN range of high-speed 
strapping machines, cross-tie sys- 
tems, high-speed film-wrapping 
machines, underwrappers and over- 
wrappers with ink jet coding. Also, 
special-purpose newspaper equip- 
ment and plastic strapping. 


Booth: 457 

PRESSLINK INC. 

Staffed by: Roger Fidler, president; 
Rick Blair, vice president and general 
manager; Michael O’Bryon, man- 
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ager; Trev Flowers, customer sup- 
port. 

Introducing: Media mall; worldwide 
network publishing/electronic mail 
for newspapers. 


Booth: 2666 
PRESSTIME INTERNATIONAL 
INC. 


Staffed by: Norbert Sievers, pres- 
ident; Jeffrey Carey, service en- 
gineer; Michelle Souza, office man- 
ager. 

Introducing: N-845 Harris unit strip- 
ped down to show alignboring; port- 
able Alignbore used on site to repair 
worn sideframe bores to accept new, 
oversized sleeves or main cylinder 
bearings. Work with USA Today print 
sites on rebuild program. 


Booth: 2221 

PRINTERS HOT LINE 

Staffed by: Not available. 
Introducing: Weekly publication de- 
signed to stimulate business between 
buyers and sellers of new and used 
equipment, and providers and users 
of related services and supplies. 
Targeted to manufacturers, printers 
and service providers with the latest 
printing industry supply/demand and 
price information. 


Booth: 2868 
PRINTING IMPRESSIONS 


Staffed by: Jon Connor, president; 
Mark Michelson, editor; Ray Mona- 
co, publisher; Chris Lyons, associate 
publisher; Sigrid Schweitzer, sales 
manager. 

Exhibiting: Printing and graphic arts 
industry trade publication. 


Booth: 326 
PRINTING ‘MACHINERY SERVICE 
INC. 


Information not available. 


Booth: 312 
PRINTING. PRESS LTD. 


Information not available. 


Booth: 379 
PRINTWARE INC. 


Staffed by: Not available. 

Exhibiting: Demonstrations of 1440 
platesetter, a 1200-dpi computer-to- 
plate imager combining typesetting, 
keylining, camera stripping and 
platemaking functions into one effi- 
cient, compact system that images 
directly onto special laser plates at 40” 
per minute for crisp, first-generation 
results. The 720IQ Professional is a 


EDITOR & PUBLISHER for May 19, 1990 


1200x600-dpi plain-paper laser imager 
compatible with Macintoshes, PCs 
and Unix hosts that features a 20,000- 
page monthly duty cycle. 


Booth: 1226 
PROVAN MARKETING INC. 


Staffed by: Norm Provan, president; 
LaVerne Provan, vice president; Jer- 
ry Goggins, sales manager, Blower 
Application Co. Inc.; John Jacobs, re- 
gional manager, Ramsey Technology 
Inc. 

Introducing: Operating ICORE Mark 
III newspaper checkweigher that 
assures correct bundle count, reports 
total papers, total bundles, papers per 
bundle, total bundles off-count, pap- 
ers short and long and bundles short 
and long, and verifies count and 
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stacker and inserter performance. 
Blower Application Pallet Shredder 
information and miniature shredder 
demonstration showing efficient pal- 
let and trash disposal (reduces bulk of 
waste pallets by up to eight times). 
Quality Components Corp. will fea- 
ture a display of high-quality double- 
width press parts. 


Booth: 1140 
PSC FLOTURN INC. 


Siaffed by: Rod Chrysler, general 
manager Dan Otero, plant manager. 
Introducing: Powered belt curves and 
feeder sections; mailroom conveyor 
for diverting stream or bundles 
around corners. 

Exhibiting: Spiral belt curves for 
mailroom that lift products in a helix 
configuration in a third the space re- 
quired by conventional inclined con- 
veyors. 


Booth: 2322 
PUBLISHERS EQUIPMENT 
CORP. 


Staffed by: Evans Kostas, chairman 
and CEO; George Derby, vice presi- 
dent and general manager; Gary 
Owen, national marketing manager. 
Introducing: Colormax C.I.C. flexog- 
raphic printing unit for new or existing 
presslines available in cutoffs of 21%” 
to 23-9/16", featuring low-profile con- 
struction and superior color registra- 
tion using common impression cylin- 
der design; new flexographic printing 
unit for new or existing presslines is 
available in cutoffs of 21%” to 23-9/ 
16”; complete array of custom oper- 
ator consoles, RTPs, digital inker sys- 
tems and other custom products; 
Eagle offset printing unit with slip-in 
design for existing or new offset 
presslines. 


Booth: 681 

PUBLISHING BUSINESS 
SYSTEMS INC. 

Staffed by: Robert A. Larson, Jack B. 
Etters, Robert Bridges, Len 
Solimene, regional vice presidents; 
Stephen R. Smith, president and 
CEO; Mary Olson, client services 
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manager; Linda Sheldon, product 
marketing manager; William E. Beck, 
research and development vice presi- 
dent. 

Introducing: MediaPlus comprehen- 
sive business management software 
and hardware for advertising, circula- 
tion and accounting features unli- 
mited reporting of any information in 
any format, handling of any rate sche- 
dules and contracts for multi- 
publication and multi-company 
advertising and operation of small to 
large computer hardware from many 
vendors. 

MediaPlus Advertising Manage- 
ment for rating, tracking, analysis, re- 
porting, accounts receivable and con- 
tract management. Transient and 
non-transient classified billing and 
accounting supports multiple front- 
end vendors, enhancing their 
accounting and reporting capabilities. 
Manages multi-publication advertis- 
ing purchases and combination adver- 
tising in a centralized or decentralized 
operation. 


Booth: 578 

PUBLISHING TECHNOLOGIES 
INC., The Media Services Group 
Ltd. 


Staffed by: Leslie F. Bernard, pres- 
ident; Eli Rousso, vice president; Jef- 
frey Diamond, R&D director; Maria 
Lorentz, product services manager. 

Introducing: New display version of 
Ad-Star software system that now 
allows remote entry of advertising, 
for creation and transmission of clas- 
sified advertising, as well as space re- 
servations for display advertising. 
Ad-Star Display will allow for the 
transmission of display advertising 
along with its corresponding business 
information over dial-up phone lines. 


Booth: 277 

PULSE RESEARCH 

Staffed by: John W. Marling, pres- 
ident; Gretchen Marling, vice presi- 
dent. 

Introducing: The Ad Seller for im- 
mediately increasing ad revenue by 
one page per salesperson per month; 
seven-part ad sales program, includ- 
ing reader research, sales plan, prom- 
otional materials, sales training, 30- 
day sales follow-through, advertising 
seminar and strategic planning. 


Booth: 1640 

QUAD/TECH INTERNATIONAL 
Staffed by: Jim Hulman. 
Introducing: Register control pro- 
ducts that feature the latest advances 
in automatic color-to-color register 
control and automatic print-to- 
process cutoff control. 


Booth: 1226 
QUALITY COMPONENTS CORP. 


Staffed by: Wally Stoneham, pres- 
ident; Steve Guckien, national sales 
manager. 

Introducing: Nylon-covered ink vib- 
rator rollers. 

Exhibiting: Replacement newspaper 
press parts. 


Booth: 334 
QUARK INC. 


Staffed by: Kristin Barley, trade 
show manager; Mark Nieman, third- 
party marketing manager; Buff 
Brewster, product manager; Peter 
Warren, marketing communications 
manager; Bill K., Eric Magnusson, 
Joan Blakeman, Ted McSherry. 

Exhibiting: QuarkXPress 3.0 profes- 
sional electronic publishing system 
providing precision, power and ease 
of use to produce a broad range of 
newspaper formats. On-screen 
measurements palette allows changes 
in fonts, type size, kerning, tracking, 
leading and other attributes without 
consulting menus or dialog box. 
Librarian furnishes frequently used 
pictures, formats or stored text. Prog- 
ram accommodates type from two to 
720 points in 0.001-point increments, 
tracking and kerning to within 0.005 
em and full text and graphic rotation 
to 0.001°. Document composition fea- 
tures include pasteboard work sur- 
face and retroactive master pages. 
Also, complete color support, ability 
to import and manipulate all popular 
picture formats and word processing. 


Booth: 1066 
QUIPP SYSTEMS INC. 


Information not available. 


Booth: 1226 
RAMSEY TECHNOLOGY INC. 


Information not available. 


Booth: 1702 
REUTERS INFORMATION 


SERVICES INC. 


Staffed by: Arthur P. Bushness, vice 
president; James J. Hohman, sales 
manager. 

Introducing: Reuter News Graphics 
Service will generate for early dead- 
line three to five detailed daily 
graphics, color and black and white, 
for spot news, business, science and 
technology and sports stories. 
Graphics are accessed through a mail- 
box, which offers a menu of graphics, 
filing schedules and news advisories. 
Exhibiting: Reuter News Pictures 
Terminal with color display and inter- 


EDITOR & PUBLISHER for May 19, 1990 





face to a Macintosh II; Newsfile soft- 
ware that reads the wire; general and 
economic news wires; Washington 
reports; Reuter News Pictures Ser- 
vice. 


Booth: 1040 
RICOH CORP. 


Staffed by: Max Hagerman, vice 
president; Roger Pyle, sales director, 
Bill Daly, national sales. 
Introducing: Two data compression 
systems for remote electronic news- 
paper publishing, Telepress 25 and 
Telepress 45, which interface with va- 
rious page scanning and recording de- 
vices to provide total network control 
for multi-site printing from a single 
page makeup center. Line speed op- 
tions up to T1 (also European T1) can 
be selected, with page-per-minute 
transmission performance. 
Exhibiting: Demonstrations of econo- 
mical Telepress 15 on-line with sever- 
al different scanners and recorders. 


Booth: 1348 

ROCHESTER INSTITUTE OF 
TECHNOLOGY 

Staffed by: John M. Marciniak, tech- 
nical service coordinator; W. 
Frederick Craig, Dr. Robert G. Hack- 
er, professors; George Hamilton, 
Center for Newspaper Operations. 
Exhibiting: Educational programs, 
testing, custom and general seminars. 


Booth: 2522 
ROCKWELL INTERNATIONAL, 
Graphic Systems Div. 


CG 


Staffed by: Les Kraft, vice president 
and general manager, Goss Newspap- 
er Products; W.A. Boston, vice presi- 


EDITOR & PUBLISHER for May 19, 1990 


dent and general manager, Rockwell 
Commercial Products. 

Exhibiting: Goss Colorliner 75,000- 
cph, double-width newspaper press, 
with Advanced Press Control System 
(APCS), Production Information 
Control System (PICS) and Layout 
Assistant program for impositioning, 
provides paging and color flexibility 
with maximum run-of-press print 
quality. Goss Flexoliner 70,000-cph, 
double-width newspaper press with 
flexographic control system designed 
for demanding, high-speed produc- 
tion and incorporating modular de- 
sign and flexographic process for vib- 


rant color and consistent print quali- 
ty. Goss Headliner Offset 70,000-cph, 
double-width newspaper press, with 
Modular Press Control System 
(MPCS), is designed for high-quality 
color printing and incorporates mi- 
croprocessor controls for maximum 
productivity and a modular design 
allowing units to be used in new in- 
stallations or as replacements in ex- 
isting presslines. Goss 3:2, double- 
width, 160-page Sovereign folder, for 
high-speed, heavy-duty operation 
and maximum paging, accommodates 
up to 10 webs collect for production of 
160-page broadsheet newspapers or 


The Winning Side of AGV Technology 


Nolan Products has teamed up with Modular Automation Corp. (MAC) 
to provide you with state-of-the-art AGV Systems for roll handling and 
newspaper distribution. Our team now offers a line of automatic guided 
vehicles specifically designed for the newspaper industry that will in- 
crease your productivity while reducing your operating costs. 


Whether designing a new roll handling or newspaper distribution 
system or upgrading your existing facility, Nolan and MAC can provide 
you with a durable, cost-effective, customized system that satisfies your 


unique production needs. 


Call Nolan Products for more information. You're just a phone call away 


from joining the winning team. 


Team Up With Nolan 


A leader in roll handling and newspaper distribution since 1934 


ANPA/TEC ’90, Booth #2466. 





INO) Fat! 











NOLAN 
PRODUCTS INC. 


1333 E. Dominick Street, Rome, New York 13440 Phone: (315) 336-3100 Fax: (315) 336-3177 





12 webs straight for 96-page news- 
papers. 

Also, two-high, single-width key- 
less offset arrangement; C500 
medium-run insert press unit; new re- 
placement parts for Community sing- 
le-width presses; premiere ANPA/ 
TEC demonstration of new interac- 
tive video disk training system; de- 
monstrations of Goss Customer 
Parts’ “Parts-Link” computerized 
parts order system. 


Booth: 333 
ROUTING TECHNOLOGY 
SOFTWARE INC. 


Staffed by: David Houston, regional 
manager; Pava Cohen, marketing 
director. 

Introducing: Roadshow, version 5.0, 
adds several new capabilities to the 
PC-based routing and scheduling soft- 
ware system, enabling newspapers to 
reduce distribution costs and improve 
driver productivity for bulk routes. 
By developing better routes and sche- 
dules, Roadshow allows circulation 
departments to get papers to bulk 
drops and single-copy outlets faster. 


It is also a powerful and flexible man- 
agement planning tool for determin- 
ing plant location, which plant should 
print which zoned editions and where 
to locate bulk drops. 


Booth: 1919 
R.T.P. TECHNICAL SPECIALISTS 


Information not available. 


- Booth: 2450 


RYCO GRAPHIC 
MANUFACTURING INC. 


Staffed by: A.J. Magro, chairman; 
Ross Hart, sales and marketing ex- 
ecutive vice president; Paul W. 
Geralds, Frank J. Simonetti, regional 
sales managers. 

Introducing: Working model of the 
Ryco DBC Dry Brush Cleaning 
System; latest control designs for 
spray dampening; variable-width 
spray bars; single-width dampeners; 
complete line of conductivity control 
mixing and recirculating units for con- 
ventional dampening systems. 


Booth: 3034 
RYCOLINE/SUN GRAPHIC 


Staffed by: Norman Nichol, pres- 
ident; Donald Geralds, executive vice 
president; Jim Peifer, Dan McGuire, 
Ken Cesario, Gene LaChance, Dave 
Wilkinson, Carl Kaiser, district man- 
agers. 

Introducing: Redwood biodegrad- 
able plate developer; all-purpose, 
low-VOC plate cleaner with superior 
cleaning properties; new fountain 
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Our new 940-megabyte 
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solutions. Also, one-on-one discus- 
sions with technical representatives 
on regulatory issues, printing chemis- 
try, blankets and the printing process, 
and other issues of concern or in- 
terest. 

Exhibiting: Alkaline, neutral, acid 
fountain solutions; gum final etch for 
fast start-ups; complete line of Sun 
offset, letterpress and flexo blankets; 
other pressroom products. 


Booth: 2213 
SAFETY-KLEEN CORP. 


Staffed by: John Fitzgerald, trade 
show coordinator. 

Introducing: Hazardous waste recov- 
ery program that meets environmen- 
tal regulations, including manifesting, 
picks up drums filled by printers with 
ink wash-up and transports the waste 
to one of 13 recycling centers for re- 
clamation. Solvents are recycled and 
ink is blended into fuels for cement 
kilns. The company offers its own 
parts cleaner for use in place of clean- 
ing rags. When dirty, solvent is picked 
up for recycling, the parts cleaning 
machine is cleaned and fresh solvent 
is added. 


Booth: 324 
SAKATA INX USA CORP. 


Information not available. 


Booth: 2 
SANTA FE MACHINE 


WORKS INC. 


Information not available. 


Booth: 331 
SCHAEFER MACHINE CO. INC. 


Staffed by: Bob Gammons, president; 
John Ketcham, vice president. 
Introducing: C-14 adhesive waxer 
(14” coating width) has movable strip- 
pers that allow coating of pieces as 
small as '%". Calibrated, full-range 
thermostat and coating control eli- 
minate bleedthrough. Beltless motor 
and thermostat are located away from 
the high-capacity wax tank, which 
has a built-in drain for easy cleaning. 
The built-in removable catch pan con- 
tains spills and overflows. 
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Booth: 341 
SCITEX AMERICA CORP. 


Staffed by: Jack McPhee, national 
sales manager/publishing; Charles 
Noonan, sales vice president; Paul 
Thiel, corporate communications 
vice president. 

Introducing: V.I.P./2 hardware/ 
software PostScript translator; Dolev 
PS internal-drum compact imageset- 
ter for PostScript output; SmarTwo 
tabletop CCD input device; microAs- 
sembler page assembly workstation; 
Rayset remote large-format im- 
agesetter. 

Exhibiting: Visionary and Visionary 
Jr. page layout systems; Raystar 
large-format flatbed imagesetter; 
Assembler Plus page assembly work- 
station; Scitex Prisma color re- 
touching and page assembly worksta- 
tion; Smart Scanner CCD color input 
device; SciNet communications. 


Booth: 3172 
SEMLER INDUSTRIES INC. 


Staffed by: Loren Semler, president; 
Jeff Semler, vice president; William 
Schulz, sales director; Robert Rhine, 
marketing director; Larry Kadlec, re- 
gion manager; Paul Englram, Harold 
Snyder, product specialists; Geri 
Massoth, marketing analyst. 
Introducing: SemFlex Recovery Sys- 
tem automatically recycles flexog- 
raphic printing wash water into reus- 
able ink and water, producing no solid 
waste. Pressurized Dampener Feed 
System, available in several sizes, 
provides precise chemical metering 
for savings in dampener solution use. 
All major components have system 
redundancy. Thermostatically con- 
trolled chiller is available as an op- 
tion. Water Purification System, also 
available in various sizes, uses the 
latest membrane technology to re- 
duce bacteria and algae sliming, mini- 
mize hardness-plugging and reduce 
maintenance in spiral brush and spray 
bar dampening systems. It comes 
with hourly and daily auto-flush cy- 
cles, automatic bypass and high re- 
covery rates to minimize total water 
consumption. Electric Waste Ink 
Vacuum has dual, ultrahigh-vacuum 
blowers to draw thick wasteink from 
the press and vacuum headers, re- 
movable head for easy maintenance 
and casters for portability. Accessory 
Pump-Out Stations can pump waste 
ink to a storage tank for recycling or 
disposal. 


Booth: 826 

SEPARATION TECHNOLOGIES 
INC. 

Staffed by: Hank Leonard, president; 
Andrew LaBrada, vice president. 
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Introducing: Automated ink and sol- 
vent recycling equipment featuring 
nonreplacement media for recycling 
solvent and inks on one skid, requir- 
ing no manual filtration cleaning. In- 
cludes heating and cooling circuits 
and uses Allen-Bradley controls (with 
programmable control circuitry for 
easy operation and maintenance di- 
agnostics). 


Booth: 577 
SEYBOLD PUBLICATIONS 


Staffed by: Steve Edwards, Bill 
Solimeno, Andy Tribute, editorial; 


are attractively priced. 


installation and upkeep. 


Purchase FeatureFone's complete 
turnkey system starting at $9900, or 
lease FeatureFone with no capital 
outlay. The low cost and high perfor- 
mance of FeatureFone makes it easy to 
generate a profit right from the start. 


Complete service and support from 
Accu-Weather provides trouble-free 


Lillian Matthews, Martha Morrison, 
circulation. 

Exhibiting: Copies of the Seybold Re- 
port on Publishing Systems and the 
Seybold report on Desktop Pub- 
lishing; also such books as John W. 
Seybold’s The World of Digital Type- 
setting and Seybold and Fritz Dres- 
sler’s Publishing from the Desktop. 


Booth: 311 
SHUTTLEWORTH INC. 


Information not available. 


ACCU-WEATHER? presents the complete system 
for providing the public with voiced information via 
telephone dial-up to a local number. 


FEATUREFONE 


Generate a profit and provide 
a valuable public service. 
FeatureFone is a toll free service to the 
public. It will quickly become the local 
source for information, 24 hours a 
day. Sponsor ID and commercial 
messages are heard with every call. 


Leasing and purchase plans 


SERVICES 


¢ Accu-Weather Forecasts 

¢ Sports Scores/News 

¢ Soap Opera Summaries 

¢ Lottery Results 

¢ National News /Headlines 
¢ Business News /Headlines 
* Daily Horoscopes 

¢ Stocks/Metals/Interest Rates 
¢ Entertainment Update 

¢ Movie/Music/Video 

¢ Resort Weather 

¢ Ski Reports 

¢ And much more 


CAPABILITIES 


* Polling 

¢ Local News/Features 
* Talking Classifieds 

* TDD/TYY 





Call (814) 234-9601 for more information. 
Accu-Weather, Inc. 


619 W. College Avenue, State College, PA 16801 Call (814) 234-9601 








See FEATUREFONE at ANPA Booth #864 








Booth: 834 
SIGNODE PACKAGING 


SYSTEMS 


Staffed by: Chris Larsen, graphic arts 
industry manager; Bill Markowski, ad 
manager. 

Introducing: MAG 90 I semiautoma- 
tic plastic strapping system bundles 
newspapers off line to increase speed 
and production at small and medium- 
sized operations. Self-threading 
Graphic Arts strapping head delivers 
up to 46 single-tied bundles per mi- 
nute in low tension range and straps 
minimum size bundles without dam- 
age (3-65 Ibs. adjustable tension). 

MAG 90 II fully automatic, in-line, 
plastic cross-strapping system is used 
by newspapers as a secondary strap- 
ping system to increase speed, pro- 
ductivity. Self-threading Graphic 
Arts strapping head delivers up to 40 
single-tied bundles per minute in low 
tension range (3-50 lbs. adjustable 
tension). Automatically adjusts be- 
tween preset high and low tension 
levels based on bundle height. Two 
chute sizes available. 

SpiralGrip SAOS-4 semiautomatic 
overhead stretch-wrap system that 
wraps pallet loads of printed materials 
with prestretched film, protecting and 
unitizing them and keeping them 
clean during storage, is for loads that 
cannot be easily moved or rotated 
during wrapping (slippery, tall, heavy 
or unstable loads of newspapers or 
inserts). Mounted on a wall or vertical 
column, it needs no turntable, ramps 
or load stabilizer. 

Exhibiting: NEWS 90 high-speed 
plastic strapping system for newspap- 
ers insert and main sheet bundling 


straps up to 45 bundles per minute, 
from quarterfold to broadsheet, and 
features pneumatic side compression 
to efficiently strap rounded, unstable 
insert bundles, self-threading Graphic 
Arts strapping head, adjustable com- 
pression and strap tension, automatic 
bundle-height sensing and built-in di- 
agnostics. 


Booth: 2472 
SINCLAIR GROUP OF 
COMPANIES 


Staffed by: George Sinclair, pres- 
ident; Kevin Carter, Sinclair Imaging 
Systems Ltd. international sales 
director; Lou Westendorf, Sinclair 
Communications Inc. national sales 
manager; Iain Cameron, Sinclair Im- 
aging Systems Ltd. prepress technic- 
al director; John Novosedlik, Sinclair 
Communications Inc. engineering 
manager; Bibbs Sinclair, executive 
vice president. 
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® 
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SEE US AT BOOTH # 582, WHERE WE WILL 
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® NEW LogEline 21” & 28” Rapid Access Processors 


* OPERATING LIVE, new LS-2600 & LS-2600R On-line Processing 


® AN EXCITI NG new Black & White Scanner System shown for the first 
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Introducing: Demonstrations of 
K2000 electronic picture desk input- 
ting to video frame grabber, Sharp 
JX300, AP wire service, Macintosh 
IIx, ECRM Transcan/Autokon and 
Dixel 2001; outputting to K970 digital 
recorder, Kodak 7700 color printer, 
Macintosh II, Autokon, Monotype 
Graphics System Series II and Laser- 
comp imagesetter. Also the K2500 
Picture Box inputting to Nikon trans- 
mitter, Dixel 2001 and Reuters wire 
service; outputting to K970 recorder 
and Nikon proofer. 


Booth: 848 
SITMA U.S.A. Inc. 


Staffed by: Mario Boccher, Sitma 
U.S.A. technical director; John Boc- 
cher, Sitma U.S.A. sr. technical ser- 
vices; Donald Piontek, Sitma U.S.A. 
managing director; Aris Bellestrazzi, 
Sitma S.p.A. managing director; 
Paolo Mazzoni, Sitma.S.p.A. area 
manager; Lamberto Tassi, Sitma 
S.p.A. managing director; Giovanni 
Corni, Sitma S.p.A. sr. technical ser- 
vices. 

Introducing: C80/825 Newspaper 
Poly-wrapper collates a host paper 
and insert sections, quarter folds 
them (up to 248 pages) and polywraps 
them at speeds up to 12,000 complete 
newspapers per hour. Supplements or 
inserts can be onserted onto the host 
paper and folded with it or inserted 
into the folded newspaper. The C80/ 
825 also wraps single issues. 

Totai mail handling and distribution 
capability is available with the wrap- 
per. The C80/825 will have the ability 
to either label or ink jet the finished 
packages and bundle them for mail- 
ing. Finished bundles can be cross- 
strapped or overwrapped with the Sit- 
ma 740 LT overwrapper, which will 
shrink wrap bundles from a single 
copy to as high as 14” at speeds of up 
to 15 bundles per minute. The 740 LT 
can be incorporated into an existing 
newspaper delivery line to provide 
weather and handling protection of 
bundles. 


Booth: 1240 
SMITH RPM CORP. 


Staffed by: Victoria Smith, president; 
Jim Amer, service manager; Ron 
Fricks, plant manager; Jessica Brunk, 
assist. engineering manager. 

Introducing: PDS is an airless pulsat- 
ing spray dampener with modular 
digital electronics that follows the 
press speed and allows complete page 
control. Two spray nozzles are used 
per page for even water control. Sys- 
tem will also exhibit the new “Quick 
Change” nozzle. PDS II spray 
dampener is an updated version of the 
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original dampener that allows column 
control across the plate using 32-36 
air-atomized spray nozzles. Modular 
digital electronics control the solution 
output of the solenoid pumping sta- 
tion. 


Booth: 810 
SOFTWARE CONSULTING 
SERVICES 


Staffed by: Richard Cichelli, pres- 
ident; Martha Cichelli, vice pres- 
ident; Daniel D. Zito, vice president 
and general manager; Ed Slattery, 
sales and marketing director; Cullen 
Patton, national accounts manager; 
Robert Feldman, Thomas Kuiken, re- 
gional sales managers; Suzanne Rose- 
man, product manager; Janice Ealer, 
quality assurance manager; Mickey 
Kowitz, customer support specialist; 
Denise Werner, training manager; 
Scott Williams, Andrea Bowyer, in- 
structors; John Cornelius, advertising 
systems project manager; Lisa Pet- 
rine, project leader; Laura Schiff- 
hauer, Macintosh systems manager; 
Robert Cole, editorial project man- 
ager; Liz Smith, customer support 
specialist; Alan Impink, Greg Borek, 
programmers; Frank Warnke, system 
technician; William Bader, senior 
analyst. 

Introducing: Display ad management 
and accounting system with inte- 
grated order entry, “electronic rate 
card” pricing, copy entry, reserva- 
tions, ad tracking, display ad dum- 
mying and display ad makeup using 
Multi-Ad Services’ Multi-Ad 
Creator; production versions of the 
SCS/Pongrass Ltd. classified pagina- 
tion system; samples of publications 
fully paginated with SCS’s version of 
QuarkXPress. 

Exhibiting: Editorial, classified, lib- 
rary, display ad management, circula- 
tion, newsprint inventory and 
accounting applications running 
under Unix and display ad and pagina- 
tion on Macintoshes. Latest version 
of Layout-8000 page dummying soft- 
ware and complete network solution 
of all newspaper computing applica- 
tions. SCS’s equipment platform is a 
network of Unix/386 servers support- 
ing Unix, PC, Macintosh and X- 
Window workstations, along with 
low-cost ANSI terminals. 


Booth: 2822 
SOLNA WEB INC. 


Staffed by: Ulf Aggeryd, executive 
vice president; Paul Gordon, sales 
vice president; Rich Kerns, opera- 
tions vice president. 

Introducing: 2+1 version of the Cir- 
culator web press, which enables col- 
or to be placed 2+ 1, 1+1 or 3+0 by 
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one printing unit, is now available in 
three cutoffs (21%, 22-3/64”" and 
22%") with a new rated speed of 
26,000 iph. 

Exhibiting: Distributor 30, both 1+ 1 
and 2+1 printing units, and an F36 
folder. 


Booth: 568 

SONY CORP. OF AMERICA 
Staffed by: S. Tomita, project man- 
ager; T. Justice, national market de- 
velopment manager; B. Brouhle, 
marketing manager; S. Caleca, opera- 


tions and engineering manager; K. 
Halsch, publishing systems spe- 
cialist. 

Introducing: Demonstration of com- 
pletely electronic solution for news 
photography. Sony Electronic Pub- 
lishing System (SEPS) consists of: 
MVC-SO00SEPS Hi-band ProMavica 
still video camera recorder incorpo- 
rates two CCD sensors and a Hi-Band 
format for 500-line resolution; port- 
able AC/DC MVP-660 still video play- 
er; DIH-2000SEPS digital informa- 
tion handler for transmitting and re- 
ceiving color images (also text, data, 
voice) over standard phone lines; 








There Are 2 
Sides To 
Every Story. 


= Therearetwo sides to any business, personal interest or political 
story. 


And there are two sides to any profile of any corporate head, or 


local or national leader. 


DataTimes gives you both sides of the story. With DataTimes, 
you get national and international information from over 600 
sources, including The Wall Street Journal, The Washington Post, 


and USA TODAY. 


DataTimes enables you to examine every story even more 
closely with access to hard-hitting news on companies, trends 
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get information from local sources like The Dallas Morning News, 
San Francisco Chronicle, The Plain Dealer, The Denver Post, Hous- 
ton Chronicle and Chicago Tribune. 
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MVR-5600 still video recorder/player 
gives improved horizontal resolution 
with Hi-Band format arid remote con- 
nections allow communication with 
optior.al remote control units, RS- 
232C interface for external computer 
control, analog RGB input/output for 
computer graphics and other applica- 
tions; UP-5000 color video printer 
produces near-photographic-quality 
color prints (paper or transparency) 
from various video sources in multi- 
ple print modes; Unix-based News 
Workstation offers 5.3 MIPS proces- 
sing power and automatic, sequential 
and parallel image processing; SMO- 
S501 magneto optical disk drive, com- 
bining 600 MB storage capacity, data 
reliability and convenient full rewrita- 
bility. 


Booth: 902 
SPEGRAM INC. 


Staffed by: Jens Ljungberg, Erik 
Ljungberg, Maurice Blanchet, Joe 
Geer, Luis Pavageau. 

Exhibiting: Barstrom in-line addres- 
sing and sorting; Barstrom con- 
tinuous web labeling; precision auto- 


matic blanket washers; strapping and 
cross strapping equipment; Thorsted 
mailroom equipment; remanufac- 
tured press equipment; Crown stitch- 
ing wire; Barstrom bundle labeler. 


Booth: 1640 
STACKER MACHINE CO. 


Staffed by: Irv Neumann, engineering 
manager; Tim Goszka, Miheal Fin- 
nerty, engineering sales coordinators. 


Introducing: Rotary trimmer line with 
pressroom ability to trim directly 
from folder head, foot, open thumb 
edge of any standard size at press 
speed; brick stacker with LCSS laser 
counter, Model V-650, can brick 
stack four-page to 128-page signature 
with accuracy of +/-1. 


Booth: 1502 
STAR INTERNATIONAL CORP. 


Information not available. 


Booth: 690 

STAUFFER MEDIA SYSTEMS 
Staffed by: Rockford E. Smith, gener- 
al manager; Herbert B. Medlin, tech- 
nical services director; Kim Sexton, 
sales manager; Mike Forman, sales 
representative. 

Introducing: Stauffer Gold Library 
System using 940MB optical disks. 
Demonstrations given on Macintosh 
and MS-DOS computerized library 
systems and a scanner that converts 
clippings to text for filing. 
Exhibiting: Enhanced AT&T Unix- 
based Stauffer Gold business systems 
for newspaper advertising, circula- 





CAR-PAL TUN-NEL SYN-DROME 


Painful damage to the wrists which can afflict editors, reporters, classified 
telephone sales people, circulation personnel and others who enter infor- 


mation into computers through keyboards. 


Carpal Tunnel Syndrome - and other Repetitive Strain Injuries (RSI) which may 
affect fingers, hands, elbows, shoulders or other parts of the body - offen 


can be avoided, arrested or even reversed by: 
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For Professionals Who Use Keyboards 


MAGIC HEALTA/ is designed specifically to protect health while 


maintaining or even improving performance wherever keyboards are used 
in the workplace. 


To find out how to bring 20 years of research and practical experience to 
bear on behalf of the professionals in your organization, call, FAX or write: 


APPLIED LEARNING 


215-688-6866 


1-800-86-MAGIC 


Box 686 King of Prussia, PA 19406 





tion, classified and accounting. Up- 
dated software runs on AT&T 6386 
WGS computers. 


Booth: 1178 
STEPPER INC. 


Staffed by: Warren Hannon, general 
manager; Chuck Hannon, vice pres- 
ident; Ray Osborn, sales manager; 
Dave Hannon, engineer. 
Introducing: Stepper Solo System In- 
serter can assemble and insert pre- 
packaged sections automatically, 
with a maximum capacity of a nine- 
pound newspaper, for Sunday and 
daily completes. 


Booth: 2220 
STOESSER REGISTER 


SYSTEMS 


Staffed by: Bill J. Stoesser, vice pres- 
ident; Peter Dockree, systems en- 
gineer. 

Exhibiting: Demonstration of Stoes- 
ser-engineered register systems for 
the commercial and newspaper web 
markets, designed to fully integrate 
prepress and pressroom. Precision 
punches, stripping supplies and regis- 
ter-control boards to deliver reg- 
istered work to the pressroom, and a 
new, fully automatic plate bender to 
ensure every plate is bent in register 
for total image control on press. 


Booth: 3351 
STRAPEX CORP. 


Staffed by: Ed Minchew, vice presi- 
dent and general manager; Fred 
Frost, area manager; Patsy Ratch- 
ford, communications specialist; Wil- 
li Matzeit, technical service manager; 
Chris Blaser, marketing manager 
Strapex AG. 

Introducing: Rigomat RGTTZ is a ful- 
ly automatic system for strapping 
newspaper or magazine bundles with 
parallel or cross straps. Pull-around 
strap feeding allows use of light- 
weight, inexpensive polypropylene 
strap, with efficient heat-sealed joint. 
Can be used as a single machine or in 
tandem configuration. For lower 
volumes of bundles, the Rigmot can 
cross strap with a single machine. 
Exhibiting: The Cubic semiautomatic 
machine for low-volume strapping 
has an internal strap dispenser that 
keeps strapping clean and allows tab- 
letop mounting. The Tiger cordless, 
high-tension strapping tool with non- 
damaging friction seal is ideal for pal- 
letizing printed material. 


Booth: 2966 
SUN CHEMICAL CORP., General 
Printing Ink Div. 
Information not available. 
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Booth: 2554 
SUMITOMO CORP. OF AMERICA 
See Mitsubishi. 


Booth: 298: 
SUNSHINE ENTERPRISES 


Information not available. 


Booth: 1917 
SUPPORT PRODUCTS INC. 


Staffed by: Jim Calhoon, president; 
Todd Kingery, marketing manager. 
Introducing: Multi-Function Count 
Controller, a small industrial compu- 
ter, accepts four separate input 
counts, interfaces with the Q.T.M.S. 
Copycounter or Proximity Detectors, 
gives job totals, shift totals and run- 
ning speeds and is programmable for 
specific needs. 

Exhibiting: Backbone pasting and 
softening, automatic ink leveller, bus- 
tle wheels, Q.T.M.S. Copycounter II, 
packing gauge. 


Booth: 2072 
SYNAPTIC ELECTRONIC 
PUBLISHER 


Staffed by: Tom Davis, president; 
Patrick Morgan, vice president; Eric 
McErlain, national sales manager; 
Mike Garthwaite, Steve McMahan, 
product development; Steve Kuckuk, 
Bruce Kuechmann, Jim O’Neill, Pat 
Seehafer, regional sales managers; 
Dennis Sullivan, Jeff Schwetz, Debra 
Hyde, sales consultants. 

Introducing: Five modules that are 
part of an overall pagination solution: 
News Link looks into Synaptic’s Sun- 
Type Editorial software and reads 
copy specified inside the SunType 
management structure for placement 
in QuarkXPress. Formatting of text 
and headlines can be flowed over 
complete with styles intact or mod- 
ified, inside either Editorial or Quark- 
XPress pagination (Quark window 
shows editorial copy information). 
AdLink allows dispay ads designed 
with Synaptic’s The Art Board Pro to 
be placed inside QuarkXPress docu- 
ments. The user can call production 
information from SEP’s Ad Schedul- 
ing/Production Manifest software 
into The Art Board Pro so that display 
ad artists and designers can review 
production information. It also de- 
rives status information from The Art 
Board Pro and placement information 
from Ad Scheduling/Production Man- 
ifest, which produces sortable pub- 
lication and zone-specific manifests 
showing which ads are due to run on 
specific dates. ClassLink allows clas- 
sified ads written and billed inside 
SunType Classified Ad software to be 
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placed into QuarkXPress pagination 
documents. It works with AdLink 
and The Art Board Pro, which is in- 
teractive with Ad Scheduling/ 
Production Manifest. PhotoLink 
allows scanned pictures or wirepho- 
tos brought into Tecnavia’s Photo 
Wire Service equipment to be placed 
into QuarkXPress documents. 
Exhibiting: products for accounts re- 
ceivable, editorial, classified ads, 
page production groupware, circula- 
tion management, wire capture, sub- 
scription management, display ads, 
ad scheduling, wire photo capture, 
pagination and clip art. 


Booth: rooms 18, 19 
SYSTEM INTEGRATORS INC. 


Staffed by: Al Edwards, president; 
Bill Aaronson, sales vice president; 
Steve Nilan, marketing director; Ro- 
ger Peterson, marketing communica- 
tions manager; Laura Kurth, project 
manager; Tony Yung, imaging sys- 
tems director; Bob Strack, product 
development vice president; Stefan 
Mathews, Australian System Integra- 
tors managing director; Jack Pritch- 
ard, System Integrators president 
Europe; Glenn Reinemund, System 
Integrators vice president Europe; 
Carlo Valente, managing director 





A new system utilizing 
carts and loaders will 
reduce newspaper handling 
and distribution costs. 
Automatic loaders (electro- 
pneumatic) stack bundles 
on 3-sided carts. Carts are 
hauled on trucks and used 


to transport bundles to 
distribution centers for 
carrier pick up. 

Once a cart has been 
stacked with bundles 
(manually or mechanically) 
it is ready for transport. At 
distribution centers, entire 
cartloads are removed from 
trucks. This eliminates 





Carts & Automated Loaders Cut 
Newspaper Distribution Costs 


unnecessary 
handling 
and damage 
that occurs 
from 
conventional 
practices, 
e.g., building 
stacks inside 
trucks, 

then removing the bundles, 
and carrying them down 
the length of the truck 
where they're thrown off 
the back. 

Stacking newspapers on 
carts reduces the number 
of times and the distance 
over which individual 
bundles are handled. The 
complete system (cart & 
loader) will speed delivery, 
reduce labor and damage, 
and improve accountability. 

See us ANPA/TEC Booth 
611 and ICMA Booth 514. 


=cannon 


324 W. Washington EQUIPMENT 
Cannon Falls, MN 55009 
1-800-533-2071 
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System Integrators Italia; Roland 
Russegger, managing director System 
Integrators Deutschland; Jean-Marc 
Acquaviva, System Integrators 
France; Michael Faubert, customer 
service vice president; Jari Himberg, 
System Integrators Scandinavia. 
Introducing: PageStream pagination 
solution, a modular process whereby 
users add products to a common, 
fault-tolerant database management 
system in a controllable, budget- 
conscious approach that accommo- 
dates users of Macintosh-based imag- 
ing products, remote bureau PCs, SII 
Coyote editorial and advertising or 
Echo pagination workstations. 
Hands-on display of SII’s Data 
Communications Consulting Group, 
which helps customers at major 
dailies face changes in the increasing- 
ly complicated area of data com- 
munications networking. 
Demonstration of how integration 
of Digital Technology International’s 
Macintosh-based imaging products 
with the SII Tandem fault-tolerant 
database works and what it offers SII 
and other front-end vendors’ custom- 
ers. Macs running SII imaging pro- 
ducts can be networked into a com- 
mon database, extending the graphics 
management and storage power of the 
Mac, providing more control of Mac 
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workstations and enabling Mac users 
to call up familiar SII System/55 func- 
tions such as directories and mes- 
sages. 

Exhibiting: SpaceRez software for 
advance scheduling (preplacement) 
of ROP ads months, even years prior 
to publication, using SII’s Advertis- 
ing System/55; CreditLink allows 
classified sales reps on the SII Adver- 
tising System/55 to authorize credit 
cards for payment of private-party 
classified ads; CZAR (Complex Zon- 
ing And Rating) system for schedul- 
ing, rating and costing ads placed in 
multiple or zoned editions or pro- 
ducts. 


Booth: 1744 
TASOPE LTD. 


Staffed by: Charles Hillhouse, pres- 
ident; Harry Redmond, national sales 
manager; Kelly McMasters, en- 
gineering director; David Cross, ser- 
vice manager; Donna Hillhouse, 
secretary-treasurer; Renee Hill- 
house, marketing director. 
Introducing: Model AP784 double 
plate capacity Auto-Printer 2000 
automatic exposure unit is capable of 
producing up to 400 precisely reg- 
istered plates per hour, with plates 
loaded directly from the punch/ccater 
onto a cassette trolley that becomes 
the printing platen of the Auto- 
Printer, eliminating plate handling 
from punch/coater through the bend- 
ing cycle for fully automated 
platemaking. 

Exhibiting: Model AP468 Auto- 
Printer 1000 single plate capacity exp- 
osure unit; Participator IJ plate pro- 
cessor; Airform automatic plate 
bender; Instigator II punch/coater. 


Booth: 2442 
TECH-ENERGY CO. 


Information not available 


Booth: 2072 
TECNAVIA S.A. 


Staffed by: Bruno Rimoldi, director; 
Giancarlo Vanoni, technical director 
Donna Vanoni, product promotion. 
Introducing: Picture Store and For- 
ward Modular (PSF/Modular) easy- 
to-use electronic news picture hand- 
ling system can be interfaced to 
graphic art systems, pagination sys- 
tems and phototypesetters for full in- 
tegration in the production line. PSF/ 
Modular can receive and transmit on 
20 different lines concurrently while 
other workstations handle and edit 
the photos in store. A working color 
system with multiple workstations 
will transfer photos to a pagination 
system. 


Room: 3073 
TECNIGRAPH T.G.I. 
INTERNATIONAL INC. 


Staffed by: Michel Begin, president; 
Yves Mathieu, research vice presi- 
dent. 

Introducing: Color units adaptable to 
most offset presses and the same 
basic unit used to convert letterpress 
to offset. 


Booth: 289 
TELEDIRECT INTERNATIONAL 
INC. 


Staffed by: Kathleen Kelly, pres- 
ident; Joseph Skaff, sales director- 
media; Barry Whitaker, account ex- 
ecutive. 

Introducing: CAT Plus consumer out- 
bound calling system designed for the 
newspaper industry. Used in circula- 
tion sales, customer service and veri- 
fication. Features include: ability to 
make up to 300 calls per hour; auto- 
matically screened busy signals, un- 
answered calls, disconnects and 
answering machines; Preview Dial to 
review client information prior to 
making calls; records update every 
30-60 seconds; continuous TSR pro- 
ductivity statistics during a shift; gen- 
eration of list or campaign numbers 
and progress reports until all have 
been called. 


Booth: 2130 
TERNES REGISTER SYSTEM 


Staffed by: Dave Martin, sales man- 
ager; Jim Ternes, president; Eric 
Ternes, vice president; Sharon Stella, 
Cliff Hickman, Mike Manning, inside 
sales. 

Exhibiting: Plate benders, film pun- 
ches, plate punches and image control 
boards to increase web printers’ pro- 
ductivity, reduce makeready time and 
eliminate plate remakes caused by 
cracking. 
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Booth: 378 

TIC TOTAL IMAGE CORP, 
Staffed by: Philip To, president; 
Harold To, sr. engineer. 
Introducing: TIC Electronic Picture 
System tightly linked to the Macin- 
tosh is a multi-standard picture re- 
ceiving and transmission system that 
handles newspaper photos with speed 
and efficiency. PhotoScan high-speed 
digital Leafax-to-Macintosh interface 
scans pictures directly into a Mac in 
under a minute per photo. 


Booth: 301 
TINGUE, BROWN & CO. 


Staffed by: James R. Hopkins, sales 
manager. 

Exhibiting: Press packings for letter- 
press, dilitho and offset; synthetic 
cutting bars; conveyor belting; Poly- 
Trux; canvas; baskets; PolycellNP; 
Polystick; Polydraw; Ball-Koat. 


Booth: 2150 
TKS/U.S.A. 


Staffed by: Y. Okamura, president; 
John E. Hall, sr. vice president and 
COO; Jesse Strong, national sales 
manager; Susan Eppler, national 
sales manager/monitoring control 
system. 

Introducing: Model C-21 four-over- 
four tower keyless anilox offset press 
printing an eight-page back-to-back 
process color product hourly. 
Exhibiting: Comar Inc. (TKS subsidi- 
ary) Newspaper Production Totalizer 
System, for total accountability from 
the press to the truck, provides auto- 
matic press shutdown to reduce over- 
production, identifies and quantifies 
waste and generates complete pro- 
duction reports for a single press or a 
multipress/multiplant operation. 
Printing Quality Control System 
monitors and controls ink density, 
tinting, scumming, cutoff compensa- 
tors, etc. On-press electronic scan- 
ning bar opto-electronically analyzes 
the entire web width continuously to 
reduce waste through fast correction 
of printing problems. 


Booth: 3168 
TRANSPORTATION 


CONSULTANTS INC. 


Staffed by: Paul Gold, president; Pe- 
ter Albin, vice president. 

Exhibiting: Evaluation and assistance 
for management in selection of the 
most effective delivery mode. Repre- 
sents clients in the development and 
implementation process for in-house 
vehicle maintenance, carrier selec- 
tion and/or lease program. 
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Booth: 678 
TRIBUNE MEDIA SERVICES 


Staffed by: Tim Brennan, electronic 
products vice president; John Mat- 
thews, TMS vice president; Brett 
West TMS Stocks national represen- 
tative; Walter Mahoney, KRTN sales 
vice president; Scott Bosley, KRTN 
editor; George Rorick, Charles Borst; 
Thomas J. Beatty, TMS Listings vice 
president; David Blackwood, TV list- 
ings national representative; John 
Kelleher, TV listings general man- 
ager; Wade Lapan, programmer; 
Gary Carter, technical systems man- 
ager. 

Introducing: F.E.D.S. (Features 
Electronic Delivery System) for de- 


livery of editorial cartoons to sub- 
scribing newspapers on the day they 
are created; portfolio of 900-number 
audiotex services based on TMS 
syndicated features or programs that 
complement newspaper information 
products; real-time satellite-delivered 
stock service using PC Quote and 
Bridge Data services for newsroom 
resource and daily production of 
stock pages in totally customized list- 
ing of all publicly held companies in 
North America (over 50 data fields on 
each company accessible); Demon- 
stration of TV Paginator automated 
television grid and QuarkXTensions 
log software, a complete service in 
paginating daily listings and a weekly 
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An INC System working with a press crew at The Press Democrat (Santa Rosa, CA) 


Reduce press crew noise exposure to below OSHA 
limits and allow control over temperature, lighting, dust 
and other workplace environmental conditions. 


INC offers complete design, manufacture & turnkey 


Mark Rubino, our specialist in newspaper applications, 
is available to answer any questions you might have 
regarding INC products and services. Case history and 
product information, including a detailed description of our 
installation at the Los Angeles Times, is available upon 
request. Call us at (708) 620-1998. 


See us at ANPA/TEC Booth #2313. 


lists in noise control products and services 


industrial noise control, inc. 


1411 Jeffrey Drive e Addison, IL 60101 
Telephone (708) 620-1998 « FAX: (708) 620-4928 




















television book. 

Exhibiting: Knight-Ridder Tribune 
News Information Services from 
Knight-Ridder and Tribune Company 
newspapers, The Boston Globe, Dal- 
las Morning News, Orange County 
Register and Seattle Times. KRTN 
News Wire moves 1,500 stories per 
week via high-speed data circuits; 
KRTN Graphics Network provides 
Macintosh graphics transmitted to 
clients using dial-up advantages of the 
PressLink network; KRTN Photo 
Service is a daily package of color and 
black-and-white news, feature and 
sports pictures by satellite with 
matched news stories over the KRTN 
News wire. 


Booth: 2080 
TRIBUNE PUBLISHING CO. 


Staffed by: Glenn Cruikshank, in- 
formation systems manager, Barbara 
Dugdale, NewsView product de- 
velopment. 

Introducing: NewsView PC-based 
library system operating in the Micro- 
soft Windows environment features 


full-function librarian editing module, 
ability to store photos, graphics and 
complete newspaper pages and mas- 
sive storage capacity. Operates on 
either stand-alone system or on a PC 
network. Receives stories from vir- 
tually any production system on the 
market. 


Booth: 699 
TRUVEL CORP. 


Staffed by: Don Taylor, marketing 
and sales director; Sheila Madsen, 
marketing manager. 

Exhibiting: TZ-3 black-and-white, 
grayscale scanner and TZ-3BWC 
black-and-white, grayscale and 24-bit 
color scanner for editorial, display 
ads and classified. 


Booth: 8 
TURBO GROUP, THE 
Information not available. 


Booth: 320 
TV DATA INC. 


Staffed by: Brab Bushell, marketing 
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and sales vice president; Carol Gan- 
non, sales manager. 

Introducing: Demonstrations of the 
television listing service’s TransEdit 
system that allows newspapers to pre- 
view, edit and print television pages 
using an IBM or Macintosh com- 
puter. 


Booth: 617 
TV LISTING INC. 


Staffed by: Dave Stefanic, president 
and CEO; Robert Newell, COO; 
Anna Addison, general manager; 
Donald Johnson, R. Scott Phillips, 
national sales representatives. 
Exhibiting: Camera-ready television 
listings. Full product line includes 
latest in TV grids, rolling logs, break- 
outs, editorial features and color 
separations. Stylebook available that 
demonstrates all television listing op- 
tions and features. 


Booth: 1778 
ULTRA CORP. 


Staffed by: Tony Pardo, director. 
Introducing: Demonstrations of new 
version of T-Base Spanish-language 
text processing software, pagination 
software based on PC News Layout 
and production control module. Pro- 
ducts are tailored for use by Latin 
American newspapers. 


Booth: 353 

ULTRE*, Div. of Hell 

Graphic Systems 

Staffed by: Richard Boggess, OEM 
sales and marketing director; Walter 
Hansen, vice president; Tim Geary, 
technical support manager; Annette 
Italiano, sales and marketing adminis- 
trator. 

Introducing: Ultre*Setter 72 with 
SCSI board and internal page buffer. 
The laser diode imagesetter offers 
480- to 3000-dpi resolutions. 


Booth: 2172 
UNION CARBIDE COATINGS 
SERVICE CORP. 


Staffed by: D.O. Armstrong, adver- 
tising and sales promotion manager; 
K.H. Riekemann, business manager; 
S.J. Liezert, area sales manager; F.B. 
Mease, field sales representative. 
Exhibiting: Ucarlox laser-engraved 
ceramic anilox rolls, featuring im- 
proved operating life, reduced down- 
time and better ink release control for 
flexographic and keyless offset print- 
ing. Corrosion-resistant ceramic sur- 
face is precision engraved in various 
screens and ink volume ranges by 
computer-controlled lasers. 
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Booth: 2402 

UNITED PRESS INTERNATIONAL 
Staffed by: John Kady, vice pres- 
ident; David Barber, regional sales 
executive; Richard Cohen, sr. vice 
president marketing. 

Exhibiting: CustomStocks 2000; 
NewsPictures; UPI Remote; El In- 
forme Semanal de UPI; Canadian 
Wire with Standard Broadcast of 
Canada; UPI News Topics (Custom 
Wire). 


Booth: 303 
U.S. POSTAL SERVICE 


Information not available. 


Booth: 448 
VARITYPER — A Tegra Company 


Staffed by: Ron Giancoli, Jay 
Roberts, national account managers; 
Bill Owens, corporate communica- 
tions manager; Dale Lehn, marketing 
director; Pat Juliano, sales vice pres- 
ident; Bob Donellan, Western region- 
al sales manager; John Cullen, 
marketing specialist; district sales 
managers, sales representatives and 
support staff. 

Introducing: Enhanced Model 5500 
Imagesetter generates 108-pica out- 
put for newspaper applications, con- 
necting to Varityper’s Series 4000 and 
5000 image controllers and outputting 
1016 dpi at 23.6” per minute. Enhance- 
ments include new system packaging, 
housing for supply storage and new 
controls for better operator feedback, 
as well as operation online with a film 
processor. An accelerator board for 
the Series 5000 image controller will 
allow processing of typical PostScript 
files as much as 10 times faster than 
current Varityper PostScript Com- 
patible Interpreter equipped systems. 
Adobe’s Emerald technology will be 
incorporated in Varityper’s Series 
4000 Adobe PostScript Imagesetting 
Systems, allowing PostScript lan- 
guage files to be processed up to 
seven times faster than the original 
“Atlas Plus” controller used by the 
Series 4000, depending on file con- 
tent. A Kanji option is available onthe 
new Series 4000 image controller for 
Varityper’s PostScript photomedia 
and plain-paper (600-dpi) imageset- 
ters. 

Exhibiting: Demonstrations of 5510 
plain-paper imagesetter for up to 
24x36” output at 1016x508-dpi re- 
solution; 5330 imagesetter designed 
for high-resolution color separations 
and outputting at 3048 dpi on photo- 
media up to 12” in width (driven by 
Series 4000 or Series 5000 image con- 
troller); 5300 photomedia imagesetter 
driven by Series 4000 image control- 
ler with 560W plain-paper proofer 
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running from same image controller; 
VT600W providing 600x600-dpi out- 
put on plain paper. 


Booth: 574 
VILLARELLO GRAPHIS 


Staffed by: Alberto Villarello, pres- 
ident; Jacqueline Hourani, Houston 
office manager. 

Exhibiting: Itek scanners; Ricoh fac- 
simile transmitter; Carat color 
pagination system; CText front-end 
systems; Graphic Microsystems ink 
control system. 


Booth: 632 
VISION DATA EQUIPMENT 


Information not available. 


Booth: 2402 
VORTEX WEATHER 


Staffed by: Meteorologists Ross F. 
Ellis, general sales manager, and 
Cathy Zapotocny, newspaper pro- 
ducts director. 

Exhibiting: Examples of current pro- 
ducts and templates, including 
Macintosh-generated national and re- 
gional weather graphics, national, in- 
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Proven Software 

In Circulation, TMC, 
Display Advertising and 
General Accounting. Easy 
to learn, easy to use, and 
easy to customize. 


Large Installed 

User Base 

Over 100 newspapers 
throughout the United 
States. Dailies and 
Weeklies. Both independ- 
ents and groups. With 
household sizes from 5,000 
to 500,000. 


UNIX based 


Allows you to choose from 
a variety of hardware plat- 
forms. Leave the world 

of proprietary software 
systems behind. 


Dependable Support 
Data Sciences has been 
providing Business 
Systems to the Newspaper 
Industry since 1972. Con- 
stantly updating software 
to reflect changes in tax 
law, postal regulations, 
ABC, and other newspaper 
business practices. 


Call 


800/826-7245 


to schedule a hands-on 
demonstration. 
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ternational and regional text informa- 
tion. Product tailoring available. Dis- 
play of each day’s national forecast 
weather map. 


Booth: 1 
VU/T EXT “INFORMATION 


SERVICES INC. 


Staffed by: John Woolley, president; 
Joseph DiMarino, vice president; 
Alan Crawford, SAVE support man- 
ager; Ian Krantz, product develop- 
ment manager. 

Introducing: Release 3.0 of SAVE in- 
house library system with improved 
edit subsystem that greatly reduces 
processing time for newspaper libra- 
rians. Now supports international 
character sets. Also, SAVE operating 
on a °386 computer for smaller and 
mid-sized newspapers. 

Exhibiting: Fax interface on SAVE. 


Booth: 9 

WARNER MDS COLOR CORP. 
Staffed by: Gordon Warner, consul- 
tant; Glen R. Warner, president; Paul 
G. Warner, technician. 

Introducing: Computer densitometer 
for automatic color balance and den- 


REBUILT 


FLYING PASTERS 


New Equipment Warranties 


Graphic System Services offers completely re- 
built and warranteed Cary 4540 Flying Pasters, at 
very affordable prices. These stackable, high 
speed, Flying Pasters install in the same floor 
space as manual Urbanite Press roll stands. Easy 
to install, FP4540 Flying Pasters will reduce 
waste and increase productivity. 


GSS carries a full line of reconditioned press 
auxiliary equipment that includes: Infeeds, 
Pasters, Chill Stands, Web Guides, Ribbon 
Decks, and ogg We also provide installa- 


ton and servi GRAPHIC 
SYSTEM 
BS: 


120 E. RAILROAD ST.-BENSENVILLE, IL 60106 
708 860-6511 ° FAX 708 860-6515 


See us in Booth 2612 at the ANPA Show 
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sity control. Color separation system 
using dry silver and diffusion transfer 
film, which eliminates the necessity 
of lith or rapid access processors. Col- 
or separations from Kodak negative 
film and from color slides and color 
prints. New, faster color separation 
system from 35mm positive and nega- 
tive slides. 


Booth: 
WEATHERDATA INC. 


Information not available. 


Booth: 763 
WEATHERLINE INC. 


Staffed by: Richard Friedman, pres- 
ident; Nancy Friedman, Joan Man- 
iscalco, vice presidents. 

Exhibiting: Weatherline audiotex 
weather by phone and Sportsline 
sports by phone. Video series on cus- 
tomer service and telephone techni- 
ques from the Telephone “Doctor.” 


Booth: 2572 
JERVIS B. WEBB CO. 


Staffed by: Carl Kaltwasser, systems 
sales manager. 

Exhibiting: Design, manufacture and 
installation of newsprint roll-handling 
systems. Concept drawings and in- 
stallation photographs of towline con- 
veyors, automated storage and re- 
trieval systems, automatic guided 
vehicles and automated electrified 
monorail systems. Videotape of 
Webb systems now in use at several 
major publishing facilities presented 
in a minitheater in the booth. 


Booth: 2056. 
WEB PRESS CORP. 


Staffed by: Chuck Gath, sales vice 
president; Ron Ehrhardt Sr., presi- 
dent, Web Leader International Inc. 
Introducing: Half-deck color unit 
mounted above the Atlas Quadra- 
Color, developed to provide a 4/1 col- 


or web from a single unit. Arrange- 
ment offers shorter web leads for 
close register control while occupying 
minimal pressroom floor space. 
Equipped with standard features of 
the Atlas perfecting unit. 

Exhibits: Atlas perfecting units, both 
floor mounted and stacked; 30,000 iph 
combination 1/2-1/4 folder with angle 
bar package; Atlas Quadra-Color 
with half-deck color unit. 


Booth: 2410 
WEB PRINTING CONTROLS CO. 
INC. 


Staffed by: Gerry Ferron, national 
sales manager; Jim Tasch, district 
sales manager; Jack Jirik, service 
manager. 

Exhibiting: Web guides, web break 
detection systems, silicone applica- 
tors, circumferential register control, 
color-to-color register control sys- 
tems. 


Booth: 2960 
WEBQUIP CORP. 


Staffed by: Jerome Kosoglad, pres- 
ident; Mike Kramarczyk, product 
manager; Bob Gregory, Art Cox, 
salesman. 

Introducing: Automatic constant ten- 
sion infeed control that is both free- 
standing and retrofittable into Goss 
rollstands. 

Exhibiting: 4000 Series flying splicer, 
stackable to four high with all single- 
width presses, is rated at 1800 fpm and 
includes an automatic infeed, web 
break detector and automatic web 
centering. 


Booth: 611 
WELCH BROTHERS INC. 


Information not available. 


Booth: 3204 
WESTERN LITHOTECH, 
A Mitsubishi Kasei Co. 


Staffed by: Dan Sells, sales vice presi- 
dent. 
Introducing: Lithoplater G automatic 
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plate processor is more rugged than 
previous models and offers improved 
automatic operation and reduced 
wear and maintenance. Uses Lexan 
high-strength covers, improved mov- 
ing parts mechanisms, pneumatic lifts 
for developing-head brushes and rol- 
ler, automatic gum detector and air 
knife plate dryer. Also, Mitsubishi 
CP-800S Silver Master direct imaging 
platemaking system. 

Exhibiting: Lithoplater D plate pro- 
cessors, models 30 and 38; Lith-X- 
Pozer 10, Lith-X-Pozer 3 and Lith-X- 
Pozer 5 plate exposers; Lithobender 
plate bender (double plate model); 
automatic punch coater (single plate 
model); 1.T.S. Instant Technical Ser- 
vice system; Eliminator plateroom 
waste processor; Acculite plate reg- 
istration verifying system (double 
plate model); manual plate bender, 
30”; film punch/light table; double 
plate cabinet. 


Booth: 2212 
WESTERN ROLLER CORP. 


Staffed by: James Anderson, sales. 

Introducing: Polyurethane replace- 
ment parts for the newsprint industry: 
trolleys, split nips, slitter hubs, cut- 
ting bars, cheekwoods, movable and 
stationary jaws for presses; gripper 
pads, gripper seats, outfeed cams, 
belts, cone rollers, border bars and 
support wheels for Sheridan, Harris, 
GMA, Ferag and McCain inserters. 


Booth: 2322 
WINDMOELLER & HOELSCHER 
CORP. 


Staffed by: Jim Feeney, president. 
Exhibiting: Not available. 


Booth: 2410 

WPC MACHINERY CORP. 

Staffed by: Herman Gnuechtel, pres- 
ident; Evan Fitzgerald, service and 
project manager; William Burke, 
national sales manager. 

Introducing: K 105 Aqueous Web 
Koater places a protective gloss coat- 
ing on web; P 105 Web Pattern Perfor- 
ator; 155 Sequential Numbering Unit, 
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to be placed on web, utilizes unique 
inking system; A-300 Prefolder slits 
web into ribbons, shows “total rot- 
ary” plow assembly with nip trolleys, 
O-Web Lead Plow Mount and 360° 
orbital creaser. 

Exhibiting: Total rotary plow; air- 
loaded nip trolley assembly. 


Booth: 854 

W.R. GRACE & CO. 

Staffed by: H. Theodore Miller, 
general manager; Kevin J. Roberts, 


national sales manager; Randolph H. 
Robinson, national service manager; 
Lori J. Klingler, research manager. 
Introducing: LF-200 automated 
platemaking system with new dry blot 
processing section; Newsflex and 
Newspress plates, new composite 
platebacking material; freestanding 
wet processing module. 


Booth: 2302 
XETA INC. 


Staffed by: William C. West, pres- 
ident; Catherine L. West, marketing 
and sales director; Chuck Lawley. 
technical operations manager. 
Introducing: Printers Devil Gateway 
communications package allows PC 
users access to the Atex environment 
via Programmable Communications 
Interface at 38.4K baud rate. Release 
one offers error checking and correct- 
ing, send/fetch and commands Q1 (lo- 
cates an Atex file in any given queue), 
DI (gets directory listing of all files ina 
specified Atex queue), DE (deletes 
file from Atex) and SD (moves and/or 
renames a file on Atex). 

Xeta-Data PC+ (third generation 
of the Xeta-Data product) with Stock 
Page Layout feature that allows users 
to graphically change page file com- 
mands via the screen and mouse and 
to visually compose the stocks page 
layout. 

Exhibiting: Xeta 134-key IBM XT, 
AT and PS/2 compatible keyboard. 


THERE ARE SOME 
NEW CATS IN TOWN! 


Predictive Dialing Cat Plus™ from TeleDirect 


Computer Aided Telemarketing, now bigger, faster 
and more powerful. CAT users coast-to-coast 


are increasing presentations by 300%. 


If it's time to automate your 
outbound consumer 
telemarketing, call 


1-800/747-5562. 


TeleDirect International, Inc. 
736 Federal Street 
Davenport, IA 52803 





Booth: 302 
XITRON INC. 


Staffed by: Thomas W. Hamilton, 
president; Bruce Davidson, vice pres- 
ident; Steven Phillips, engineering 
manager. 

Introducing: The Clipper 600x600-dpi 
plain-paper typesetter is 100% “Red 
Book” PostScript compatible, has 
dual paper trays (11"x17"), duty cycle 
of 72,000 sheets per drum and 12,000 
sheet per month developer duty 
cycle. 

Exhibiting: Complete line of inter- 
faces, including XM-16 and XM-6 
softswitches. Also, an as yet un- 
announced interface. 


Booth: 802 
X-RITE INC. 


Information not available. 


ADDENDUM TO 
EXHIBITORS LISTING 





‘rhe-information that follows was re- 
ceived too late for inclusion with the 
preceding pages’ alphabetical listing. 


Booth: 1066 
QUIPP SYSTEMS INC. 


Staffed by: Al Allen, A. Arrabel, L. 
Perryman, J. Kline, M. Olson, F. Fos- 
ter, regional sales managers. 
Introducing: Top wrap reader/ 
applicator controls bundle size and 
automatic placement of proper top 
wrap to respective bundle; top wrap 
printer/applicator automatic printing 
and placement of top wrap on respec- 
tive bundle. 

Exhibiting: Quipp 300 series compen- 
sating newspaper stacker; Quipp 1000 
compensating stacker for newspapers 
and commercial application; Quipp- 
Gripp single-grip newspaper con- 
veyor; Quipp-Sort tray bundle dis- 
tribution system; Quipp bottom wrap 
with powered side walls. 


Booth: 2604 

NATIONAL UTILITY SERVICE 
Staffed by: Not available. 
Exhibiting: Rate analysis and consult- 
ing firm helps printing companies 
save on utility overcharges. Main- 
tains complete energy and telecom- 
munications costs library, which is 
kept current on five types of utilities: 
electricity, gas, water, steam and tele- 
communications. Monitors 750,000 
locations worldwide. Confidential 
service includes cost control auditing 
and analysis of the above categories, 
as well as petroleum products and 
sewerage. Rates can be compared to 
those paid by other nearby 
businesses, billings can be checked 
for a variety of possible errors and 
misread or malfunctioning meters, 
and monthly invoices are monitored 
for mathematical accuracy. 


Booth: 2672 
CHESHIRE/A Videojet Co. 


Staffed by: David Mirkovich, sales 
manager; Norm Stern, graphics sales 
manager. 

Exhibiting: Jetstream II Ink Jet Imag- 
ing System offers multi-line imaging 
with advanced message creation, set- 
up and interfacing, ACM module for 
synchronous automated control of 
peripheral equipment for mail sorta- 
tion via counter stackers, selective in- 
serting and other mail systems; Excel 
Ink Jet Printer for alphanumeric and 
bar code imaging applications on a 
variety of transports; 596/569 Plus 
Labeling System for paper or press- 
ure-sensitive labeling at up to 30,000 
pieces per hour; mail sort automation 
with the Sort Controller. 


Xyquest names 
marketing v.p. 


Xyquest Inc., developer of word 
processing software based in Biller- 
ica, Mass., appointed James Adelson 
as its marketing vice president. 





free-standing press. 


WE HAVE... 
“VISION” 


(New Double-Width Offset Units 
Compatible to your existing Cosmo” press...or as a 
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Inoue named 
Fuji Photo Film 
U.S.A. president 


Osamu Inoue has been named 
president of Fuji Photo Film U.S.A. 
Inc. 

He joined the operation in 1988 and 
has been executive vice president 
since January 1989. In his new posi- 
tion he continues his responsibilities 
as chief operating officer of Fuji 
U.S.A. 

Inoue, a member of the Fuji Photo 
Film Co. Ltd. board of directors, 
joined Fuji in 1957. After several 
years at Fuji U.S.A., he returned to 
the Export Sales Div. in Japan as a 
product lines manager then assumed 
management positions at Fuji opera- 
tions in West Germany. After another 
four years in Japan he became Fuji 
Photo Film U.S.A. vice pesident in 
1988. 


Chas. T. Main 
names managers 


Boston-based Chas. T. Main Inc., 
an engineering and construction sub- 
sidiary of The Parsons Corp., has 
named two veteran engineers to man- 
agerial positions at its Charlotte, 
N.C., office. 

Virgil C. Gonzales, with more than 
30 years of chemical engineering 
practice, has joined Main as Process 
Department manager in Charlotte, 
where he will provide overall direc- 
tion to chemical process engineering 
and design activities. 

Architectural engineer Albert F. 
Micale is Main’s new Industrial Divi- 
sion manager in Charlotte, with over- 
all responsibility for the orgainization 
and execution of projects in the manu- 
facturing and chemical process sec- 
tor. He will also support the firm’s 
sales and marketing activities. 


Roadshow released 
in the U.K. 


Routing Technology Software Inc., 
Vienna, Va., announced that its 
Roadshow routing and scheduling 
program is now available in Great 
Britain through RTSI Limited, a sub- 
sidiary in Nottingham. 

The PC software determines the 
most cost-effective routes for clients’ 
vehicles by analyzing orders that 
need to be routed, considering a 


GRAPHIC ARTS MACHINERY, INC. 


9330 Stevens Rd. 512 W. Burlington 
Santee, CA 92071 Suite 206A 
sentation LaGrange, IL. 60525 
708/352-0694 


client’s work environment, using 
street mileage, one-way streets and 
road speeds, accounting for traffic 
patterns and weather and accommo- 
dating preferred service windows. 
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*Cosmo is a registered trademark of Rockwell International 











On the supply side . . 


STEPPER INC., Olathe, Kans., has patented a new 
loader that allows operators to keep pace with the jacket 
hopper of its Solo assembling machine even when thick 
sections are being loaded. It accepts more sections than 
the hopper itself can hold, then meters delivery so that the 
hopper cannot fail because of over- or underloading. 

Unlike lighter sections that can be loaded in sufficient 
numbers directly into a hopper to maintain maximum 
production, hoppers may not hold enough 150-page, two- 
pound sections to satisfy the machine they are serving. 
The effort to lift such sections into a head-high hopper can 
also diminish productivity. Often adaptable to other auto- 
matic hoppers, the loader handles light sections as well as 
it does heavier ones. 


* * * 

GERBER SCIENTIFIC INSTRUMENT CO., Hartford, 
Conn., announced delivery of the first production vari- 
able-resolution direct-to-plate laser imager to Hoechst AG. 
The Ozasol Laser Exposer LE 5S is designed for use with 
Hoechst’s new high-sensitivity Ozasol N90 plate, as well 
as standard graphic arts films. 

The LE 55 incorporates many of the same features of 
earlier GSI systems, including a flatbed imaging area 
(20"x26”) for maximum image quality and vacuum plate 
holdown. A 50mw argon ion laser and proprietary imaging 
electro-optics produce a flying laser spot with user-select- 





Pitman names 
branch manager 


Joseph F. Simon, formerly a sales 
manager at The Pitman Co., was 
named manager of the company’s 
New York-New Jersey branch, which 
recently relocated from Secaucus, 
N.J., to larger facilities in Totowa, 
It is the largest of Pitman’s 13 
branches and houses its corporate 
staff. 

Simon, who joined the company in 


able resolutions of 723, 1446 and 2169 dpi. Laser spot size 
and power are also variable. 

According to GSI, the Ozasol LE 55 and N90 plate 
combined with composition and page image processors 
like the Autologic APS-800S make direct-to-plate produc- 
tion a practical technique. Imaging times with the N90 
range from 56 to 169 seconds, depending on resolution. 

* * * 


CURBSIDE DISTRIBUTORS, Syosset, N.Y., has 
designed four low-cost recycling receptacles, which will 
be distributed exclusively through newspaper companies 
for in-home use by readers and subscribers. The Newscy- 
cle product line, featuring newspapers’ logos, simplifies 
in-home recycling efforts now being encouraged or man- 
dated in many areas. 

Sale or distribution to the public through retail outlets 
will only be permitted if there is pre-approved retail adver- 
tising space tie-in between a store and a sponsoring news- 
paper. It is to be “for sale” or used as a circulation 
inducement. 

Handling and shipping will be handled by Curbside at 
cost, and 20% of its profit will be donated to local environ- 
mental projects designated by the sponsoring newspaper. 
Newscycle products are themselves made from recycled 
materials. 


FINALLY, 
AN INTERNATIONAL 
COMMUNICATIONS 
NETWORK YOU CAN 
HOLD IN YOUR HAND. 


1981, had earlier been a district sales 
manager for Anitec and a regional 
sales manager for Samuel Bingham 
Co. 


Garrison takes 
helm at 
Mycro-Tek 


Ronald D. Garrison has been 
appointed president and CEO of 
Mycro-Tek Inc., in Wichita, Kans. 

A senior executive in the computer 
industry with 29 years experience, 
Garrison began his career with IBM. 
The Kansas native has been a Motor- 
ola senior vice president and presi- 
dent and COO of Medical Systems 
Support Inc. 








© matter what needs to be 

retained—sudden inspira- 
tions, vital notes, interviews, 
reminders—the Pearlcorder™ 
Microcassette™ recorders from 
Olympus take it all down 
simply and efficiently. 

And they’ re all part of 
the Pearlcorder System 2000, 
a fully integrated dictation 
and transcription system with 
comprehensive capabilities. 
Including remote telephone 
dictation directly into your 
office—or any office in your 
company—from anywhere 
in the world. 

So if you plan to enhance 
your total office commu- 
nications, we’re ready to 


communicate with you. For 
literature on the Pearlcorder 
System 2000, 

call toll-free 
1-800-221-3000, 

Ext. 32. For 

more information, call 
1-800-622-6372, Ext. 500. 


Olympus Corporation 
Crossways Park 
Woodbury, NY 11797-9970 
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On the supply side . 


CROSFIELD EBWAY INC., Wauconda, IIl., has added 
the HS-35000 Zero Speed Splicer to its product line. The 
HS-35000 offers accurate, repeatable digital splicing at 
speeds up to 41,000 iph. The air-loaded festoon rides low 
until splicing to avoid wrinkles and provides control in the 
event of a red-button stop. 

Roll engage/disengage is automatic and separate from 
sidelay control, which can be manual, motorized or auto- 
matic via optional infrared web scanning. Modular con- 
trols facilitate servicing and have full diagnostics and 
back-up capability. 

Outputs are provided to interface with the press drive 


diameter before a new roll has been prepared. 

Torque following dual unwind is standard; true dual 
unwind with separate air-loaded dancer is optional. All 
HS-35000 splicers accept Ebway’s HS-350 press-driven 
automatic infeed and tension control, an option that adds 
14” to the total length of the splicer and can be factory 
fitted or retrofitted in the field. 

The standard HS-35000 has a 36” web width and handles 
45"-diameter rolls. Other versions are 36” web width for 
12” diameter, 40” web width for 45” diameter, and 36” and 
40” web widths for 50” diameter rolls The last is rated at up 
to 1,300 feet per minute. 

* * * 

STEPPER INC., Olathe, Kans., was granted patents on 
its automatic ridge hopper for use in assembling heavy 
newspaper sections at rates up to 12,000/hour. It deals 
with unstable heavy sections filled with ad inserts without 
recourse to manual assembly into completes. 

According to Stepper, the ridge hopper cuts costs and 
delivers a better product. It derives its name from the 
small ridge temporarily folded in the center of each section 
as it is fed into the receiver. The ridge gives the section 
extra rigidity to prevent loss of inserts and allows most of 
the section to droop away from those piled on top of it, 
decreasing friction for more positive feeding. 


* * * 

POWER STRAP INC., Cleveland, Ohio, now offers the 
Power Wrap machine, which wraps bundles and single 
copies of magazines or newspapers in a protective plastic 
that can be applied at speeds of 35 bundles/minute. It 
measures 55” wide x 612” long x 74” high. 


control to shut down the press in the event of a web break ~ 
or to slow the press if an expiring roll reaches splice © 


Power Wrap can automatically compensate for the 
amount of plastic needed to wrap each bundle, eliminating 
excess plastic in wrapping and providing savings in mate- 
rial. The machine also is designed to function in a continu- 
ous motion without stopping the bundle for wrapping: The 
wrapping arm and cutting device move with the bundle. 

Single copies of a product and bundles up to 16” high can 
be accommodated. Flat, double- or triple-folded pieces 
can be wrapped with the heat-shrinking film. An optional 
side sealer totally encases bundles up to four inches high. 
Taller bundles pass directly to a strapper or a shrink wrap 
station. 

Power Wrap’s pacing belt allows correct insertion of the 
product in phase with the machine. Its Teflon sealing bar 
has a probe and thermoregulator at the display. Automatic 
reel joining provides continuous production. 


* * * 

FOENIX INC., Toronto, Ont., has introduced News- 
room 2000, a micro/minicomputer-based publishing sys- 
tem designed for large-scale applications, eliminating 
manual paste-up and providing “full control of all publish- 
ing elements up to and including final pagination,” 
according to the Canadian publishing system consultants. 

Newsroom 2000 employs Odesta Document Manage- 
ment System (ODMS) from Odesta Corp., which operates 
on Apple Computer Macintosh workstations and Digital 
Equipment Corp. VAX minicomputer configurations. 
(FoeniX is exclusive Canadian distributor of ODMS). 

Newsroom 2000 was created by Gerry Baker, a former 
assistant managing editor of the Toronto Star. Its main 
feature is management in a multiuser environment, for 
fast, on-screen decisions. It integrates non-proprietary, 
updatable software and provides for fast staff training, 
said FoeniX. 

Text and graphics are merged using the ODMS operat- 
ing shell and off-the-shelf text and graphics programs. 
Revisions are handled within the microcomputer network. 
Creation and flow of display advertising is merged for full- 
page pagination. Scanned news photos are managed on the 
photo desk. Touch-up or enhancement is also performed 
with off-the-shelf software working within the ODMS 
core. 

System components are supplied by such companies as 
AM International, Sony, Truvel, RasterOps, Claris, Micro- 
soft, Adobe and Quark. 
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Fuji forms 
imaging device 
subsidiary 

Fujifilm Microdevices Co. Ltd. is a 


new, wholly owned manufacturing 
subsidiary of Fuji Photo Film Co. 














better 


—— 
- Ltd. that will develop and manufac- 








management 


a 





ture CCD sensors and other semicon- 
ductor devices used in image pro- 
cessing. 


* Fuji invested $85 million in the new 





MSSl <a 


| Japan-based company, which will be 














MICRO SYSTEMS SPECIALISTS, INC. P.O. Box 347, Millbrook, NY * 12545 « 914-677-6150 


headed by Hirozo Ueda, senior man- 
aging director at Fuji Photo Film. 
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On the supply side . . 


SYSTEM INTEGRATORS INC., Sacramento, Calif., 
unveiled its DOS Coyote software package that brings 
Coyote editorial workstation functionality to DOS-based 
personal computers and allows reporters to work in the 
familiar Coyote environment on any IBM AT or compati- 
ble PC, with the ability to access user-definable menus, 
commands, soft keyboards, prompts and headers. It also 
imports ASCII files generated by any other DOS program 
for editing within the Coyote environment. 

PCs running DOS Coyote software can be linked with 
Sif’s Tandem-based Editorial System/55 through a Net- 
BIOS local area network or remote dial-up for interactive 
access to the publishing database. Minimum hardware 
needed to support DOS Coyote is a PC/XT with 640K 
RAM, a single floppy disk drive and DOS release 3.3. 


* * * 

HELL GRAPHIC SYSTEMS, Melville, N.Y., 
announced several new developments. Hell’s Information 
and Publishing Systems Div. introduced the Bridglt high- 
resolution (400-2400 dpi) PostScript exposer for desktop 
and professional publishing, featuring 35 fonts and avail- 
able as a bridge between either the Macintosh or PC and 
Hell’s laser recorder. IPS is also bringing out its AdOne 
Unix-based display ad composition workstation that 
serves as a front end to Bridglt, outputting highly complex 
newspaper display ads in PostScript file format, displayed 
in black-and-white and four-color. 





Baldwin to 


The implementation of Aldus Corp.’s Open Prepress 
Interface is available on the ScriptMaster PostScript-com- 
patible interpreter for data transfer from desktop systems 
to Hell products. The software interface enables the trans- 
fer of image information in PostScript relating to position, 
size and rotation of image from the desktop to prepress 
systems. Users can also pass low-resolution color images 
from the data stock of the prepress stage to the desktop 
system for page assembly. 

Hell added vignette generation and fine-screen system 
recording functions to its ChromaGraph 380T and 345T 
scanners. It introduced the ChromaScale P 310 on its 
ChromaGraph DC 3000 color robotic scanner for simpler, 
more precise geometry set-up. Also, the ChromaMount, 
with an improved work area, is now motor driven. 

A new application on the ChromaCom 1000 color elec- 
tronic prepress workstation provides linework processing 
features such as a window for line images and a color table 
aS a permanent window. It can display 12 of the 255 
available colors and includes automatic drawing and pixel 
copying. New programs speed processing and offer more 
convenient retouching. The new M 80 computer increases 
total system performance. 

ChromaLink open systems networking enables data 
exchange among Hell’s modular prepress products and 
various peripherals from other vendors. It supports a 
variety of interface media. 





acquire Misomex 


THE FUTURE OF 
PLATEROOM EQUIPMENT IS HERE 





Baldwin Technology Co. Inc. 
reached agreement with Dyson-Kiss- 
ner-Moran Corp. to acquire Misomex 
of North America Inc. and Misomex 
AB of Sweden for $4,000,000 cash. 

Misomex manufactures image 
imposition, step-and-repeat, automa- 
tic mask cutting and other prepress 
equipment, a market area that until 
now Baldwin products have not cov- 
ered, according to the company. For 
fiscal 1989, Misomex had net sales of 
more than $40 million; net income 
exceeded $4 million. 

In a separate announcement, the 
Rowayton, Conn.-based company 
said it has appointed former LogEt- 
ronics Inc. president Gerald A. Nathe 
as vice president of Baldwin Technol- 
ogy Inc., with responsibility for Bald- 
win operations in the Americas. 


Parent promoted 
at Weatherline 


In the past, there was not much to choose 
from ... not too many differences. 


Creative ideas, superior technology and 
innovative design have come together in 
these new Offset platemaking systems. 
K&F Printing Systems International now 
Offers a full line of automated exposure units, 
plate processors, plate benders, plateroom 
conveyors ... 

Stop by Booth #1354 at ANPA/TEC in 

Las Vegas and see the difference. 





St. Louis-based Weatherline Inc., 
provider of weather information, 
audiotext and telephone training ser- 
vices, announced the promotion of 
Michelle Parent to vice president. 
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On the supply side . 


PAKO GRAPHIC PRODUCTS INC., Maple Grove, 
Minn., now has available its 32 RT rapid access processor. 
Price and ease of use make it suitable for satellite proces- 
sor locations where processors are positioned close to 
workers in a contact area. The 32 RT is compatible with all 
conventional RA and lith-type chemistries. Optionally, it 
will handle polyester-based printing plates. It handles cut 
sheet film 0.0035”"-0.007" thick, 4”-32” wide and 7”-80" long. 
Development is adjustable from 15 to 60 seconds, with a 
dry-to-dry time of 80 seconds at 20 seconds of develop- 
ment. Production capacities of 45 30”x40” sheets per hour 
at a 20-second development time can be expected. 

“Jog Drive” mechanism keeps chemistry from building 
up on transport components and minimizes chemistry 
oxidation. Drive mechanisms normally off in standby 
mode will periodically operate to keep exposed rollers 
clean. Energy-saving dryer that is normally off can dry on 
demand without slow-down or warm-up. No excess water 
use is required for washing. 

Also standard are timed and per-sheet replenish, 24- 
hour anti-oxidant and low-level sensing. Darkwall/Day- 
light film feed and wash are among available options. 
Repairs and daily maintenance require no special tools. 

* * * 


TYPACK USA, Portland, Ore., announced the availa- 
bility of a new tying material for use in older tying 


machines designed for traditional cotton/polyester twines. 
The 2800 Twisted Poly-Tape offers increased strength and 
yield at a lower cost than cotton/polyester twines. 

Typack offers assistance for older tying machines that 
require tension adjustment for proper functioning with the 
new twisted film. A flat 2800 Poly-Film will be available in 
clear, red, yellow, blue and green for color coding of 
packages. 

* * * 


HERCULES INC., Wilmington, Del., offers the Meri- 
graph Type SR100 liquid photopolymer platemaking sys- 
tem for mid-size to large newspapers printing on flexo- 
graphic or letterpress equipment. 


The 100-plate-per-hour system is positioned between 
Hercules’ Type SRY (200 plates/hour) and Type SRA (50 
plates/hour) for newspapers of 150,000 or higher circula- 
tion. It incorporates design features from the SRY and 
SRA systems, including resin reclaim and easy conversion 
for letterpress and flexo platemaking. 

The SR100 produces press-ready plates with thickness 
and tolerance repeatability of +/-0.0005”. Plate thick- 
nesses range from 18 to 24 mils using a 4-mil substrate. The 
unit can be used with the AFR-100 automated punch-trim- 
bend machine from Granger, Ind.-based K&F Manufac- 
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turing to create an inline platemaking system. 
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Telegram & Gazette 
selects site 


The Worcester, Mass. Telegram & 
Gazette has selected a 28-acre site 
and 70,000-square-foot building in the 
Millbury Industrial Park for its print- 
ing and distribution operations. 

The decision to move the produc- 
tion facilities outside of Worcester 
was reached after an eight-year 
search that included 15 sites within 
the city and the negotiation of five 
purchase and sale agreements, 
according to publisher Peter Thieriot. 

In an editorial page letter to readers 
in the Mar. 13 T&G, Thieriot said the 
planned move out of downtown Wor- 
cester was “a step we tried to avoid” 
and was “due to circumstances 
beyond our control.” The paper said 
new Goss presses, scheduled to 
arrive last month, forced the com- 
pany to find a new site. 

Regardless of its print site, said 
Thieriot, the paper and its manage- 
ment remain “unabashed Worcester 
boosters” and can properly cover the 
city’s news. Publishing at the new site 
is not expected to begin for another 
two years. 





Until then, part of the building will 
be leased for storage of the presses. 
Plans call for an addition to the build- 
ing to house mailroom, pape™ storage, 
distribution and transportation opera- 
tions. No decision has been made on 
whether to move other departments 
to the new site. 


Paul Roche 
promoted 
by IDAB 


Idab Inc. announced the promotion 
of Paul Roche, Material Handling 
Systems product manager, to vice 
president and general manager of the 
company’s Material Handling Divi- 
sion. 

Roche joined the Hampton, Va.- 
based firm last year, bringing 14 
years’ experience in marketing 
administration that included the 
founding of the Thesis Group, a com- 
puter robotics systems integration 
firm specializing in factory and con- 
trol systems and software for elec- 
tronic and semiconductor automa- 
tion. 
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On the supply side . 


OPTRONICS DIV., Intergraph Corp., Chelmsford, 
Mass., introduced the Autoloader automatic film loading 
option for the ColorSetter 2000 drum-based laser 
imagesetter. The light-tight enclosure that fits over the top 
of the ColorSetter allows unattended daylight use for 
multiple takes on multiple sheets of film. 

The new Autoloader provides a film transport, drum 
loading system and film media supply and take-up cas- 
settes. In operation, film media is automatically fed from 
the supply cassette and mounted on the rotating drum via 
pin registration system. Exposed film can be removed ina 
light-tight cassette for processing. Also an optional trans- 
port mechanism to an on-line film processor and a retrofit 
program for installed ColorSetters. Available in the third 
quarter of 1990. 

Optronics also brought out its ColorGetter tabletop 
drum scanner. The photomultiplier tube-based device 
offers precision, single-pass, high-fidelity scanning at 
selectable resolutions up to 2000 lpi. Photomultiplier tubes 
enable high-resolution scanning across the complete 
dynamic range of colors, capturing details in bright high- 
lights and dark shadows with equal clarity and accuracy. 

The ColorGetter scans and digitizes with full 12-bit 
color, both transmissive and reflective artwork, ranging 
from 35mm to 10’x10”". It is connectable to a variety of 
color prepress systems based on standard platforms, 
including Unix, Macintosh, IBM and IBM-compatible 


Bernhard named 
Media Services 
Group CEO 


The Media Services Group Ltd., a 
supplier of computerized systems to 
magazines and newspapers, 
announced the appointment of Leslie 
F. Bernhard as president and CEO. 
Bernhard joined the company upon 
the 1989 merger of Media Services 
Group with Publishing Technologies 
Inc., of which she was a founder and 
executive vice president of sales and 
marketing. 

Terry Nathan, former Media Ser- 
vices Group president, has taken the 
position of executive vice president 
for new business development. Eli 
Rousso, a founder and former presi- 
dent of Publishing Technologies, is 
Media Services Group executive vice 
president and chief operating officer. 


workstations. Interchangeable drums allow users to run 
one job while preparing other originals on additional 
drums. It is available through Optronics resellers and 
OEMs and is priced at under $70,000. 


* * 


PORTER COMMUNICATIONS & PUBLISHING SYS- 
TEMS, Merrimack, N.H., has released a new wire capture 
software package for IBM PCs and compatibles that takes 
wire service feed from a satellite dish or modem and sorts 
it into 16 DOS directories, where data are saved as text 
files ready for word processing, networking and publish- 
ing. 

The package’s View Program offers fast scrolling, file 
marking, deletion, copying, printing and zooming through 
directories of sorted files. Its Setup Program allows selec- 
tion of news categories, priorities and communication 
parameters. 

A special translation table can be set up for word pro- 
cessing or desktop publishing program compatibility. Data 
is compatible with PageMaker, QuarkXPress, XyWrite 
and other programs. 

A foreground version of the software “ties up the PC” 
but can run on a network while capturing data; a back- 
ground version captures the data while other tasks are run 
in the foreground. 


=Move Your Mailroom 
into the ‘9,)’s... And Seyi 


st 





Anticipating further growth and a 
broadening of the publishing market 
driven by affordable, powerful com- 
puters and desktop software, Bern- 
hard said the company plans more 
mergers and acquisitions, more inter- 
nal product development, licensing 
agreements for existing software and 
a greater international presence to be 
able to provide systems and services 
to “a newly emerging horizontal mar- 
ketplace.” 
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With the Dynaric NP-2 System. 


THE NEW GENERATION IN NEWSPAPER STRAPPERS 


e Superior reliability—over 95% of 
all NP type equipment sold over 
the last 9 years are still in 
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¢ PLC Diagnostics/Control F 
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VISIT OUR BOOTH #1280 AT ANPA/TEC '90 


e Featuring the most unique and 
comprehensive customer satisfac- 
tion program in the industry today. 


Call for details and information 
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Selecting an architect/engineer 


Tips for newspapers considering renovation of an 
existing production facility or construction of a new one 


By George Grogan 


More and more, newspapers today 
are faced with conflicting factors — 
growing circulation and price con- 
traints. 

Added to these are the rising costs 
of state-of-the-art equipment which 
requires more space while providing 
streamline design. Tight budgets 
make it ali the more necessary to 
review carefully all the options — 
satellite facility vs. a new production 
facility vs. renovating and expanding 
existing facilities. 

Caught between these natural 
growth elements and monetary con- 
straints, you require the services of an 
experienced architect/engineer (A/E). 
Of course, you want the most for your 
money and you want it done on time 
and within budget. You contact sev- 
eral A/Es and get a myriad of 
prices — but what are you buying? 
How do you select an A/E? Price? 
Experience? Local presence? What is 
the most important aspect of your 
building prc gram? Should price be a 
ruling factor? Not in the nineties! 

Based on over 30 years of experi- 
ence in the study, conceptional 
design, final design and construction 


of printing facilities throughout per- 
iods of prosperity and recession, I 
believe that a competent A/E is worth 
his small share of your total project 
budget. An experienced A/E in this 
industry should possess expertise in 
the areas of: production flow require- 
ments; total facility or production 
facility design requirements; press 
arrangement and foundation design; 
newsprint handling; mailroom sys- 
tems; environmental requirements; 
front-end systems and data transmis- 
sion; design knowledge of ink, air, 
and vacuum systems; waste-handling 
requirements; energy management; 
insurance requirements. - 

As an example, let us assume your 
project includes a total newspaper 
facility of 250,000 square feet, with a 
10-unit one-folder underfed press, 
automated roll-handling system, mod- 
ern mailroom system with a large 
inserting capability, new platemaking 
equipment, atid an updated com- 
puterized front-end system for adver- 
tising and newsroom operations, 
new furniture, land, etc. An order of 
magnitude cost estimate for such a 
project might be: 


Press $13.0 million 


Roll handling 1.4 million 
Mailroom 5.0 million 
Platemaking 3.0 million 





(Grogan is the vice president and 
manager of the industrial division of 
Chas. T. Main Inc., headquartered in 
Boston, Mass.) 
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Press auxiliary systems 1.2 million 
Front end systems 5.0 million 
Building construction 23.0 million 
Furniture 2.0 million 
SUB TOTAL $53.6 million 
A/E Professional Services 1.6 million 
Contingencies 5.0 million 


$60.2 million 


This then becomes a $60.2-million 
investment in the newspaper’s opera- 
tions (plus cost of land, legal fees, and 
other miscellaneous items). A typical 
A/E’s charges throughout the life of 
the project will range from 6%-8% of 
the building construction costs. Tak- 
ing an average of 7% of the $23-mil- 
lion construction cost, this translates 
to approximately $1,610,000. Com- 
pared with the overall cost of the proj- 
ect, $60.2 million, the A/E’s fees 
equal approximately 2.7% of your 
total budget, a relatively small piece 
of the pie. 

One size does not fit all in the 
design of newspaper facilities. With 
this in mind, your A/E must under- 
stand the newspaper business, which 


TOTAL COST 





would allow him to adapt to varying 
site and topographic conditions. He 
should not just imitate designs but be 
willing to blend the old and new in his 
designs while, at the same time, offer 
innovative solutions. 

Your A/E should listen to what you 
have to say. He should be available 
for consultation throughout the devel- 
opment and design of your building 
and production systems. He should 
be utilizing CAD and other computer 
programs that isolate problem areas 
in design, compute stress calcula- 
tions, and test for the design’s energy 
efficiency. 

PC-based production has brought 
changes to the front-end operations 
and other pre-press departments. 
Your A/E should comprehend the 
effects of these technological 
advancements. He should be on a 
first-name basis with all major pro- 
duction equipment vendors so his 
design will incorporate the equipment 
best suited for his client. 

All elements considered, your A/E 
is costing a small portion of your 
budget but has a major impact on both 
initial capital cost and operating 
expense over the life of the project. I 
recommend a detailed look at an A/E’s 
experience in the industry and a thor- 
ough review of his track record of suc- 
cessful designs. Check his references 
and then make a decision that could be 
as important to you as choosing the 
proper production equipment. 

Above all, when you select your 
A/E do not let price alone be your 
yardstick. 


Hell names 
field operations 
executive 


Chris P. Evans has been appointed 
field operations vice president at Hell 
Graphic Systems, reporting to Karl 
H. Geng, president. 

Evans is responsible for repro- 
graphic and gravure sales, service, 
marketing and customer training. He 
moved from another Siemens com- 
pany, Siemens Information Systems, 
Inc., where he was OEM sales direc- 
tor for peripheral products. 
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Agenda 


(Continued from page 2E) 





training. 

Environmental Issues and 
Answers, moderated by ANPA 
industry affairs director Tonda Rush, 
with health and safety issues 
addressed by ANPA environmental 
services acting manager Ernest King, 
University of Arizona Garbage Proj- 
ect director William Rathje on solid 
waste, “Working With Government” 
by the New York Dept. of Eco- 
nomic Development’s William Fer- 
retti, and London’s Bridgewater 
Paper Co. chairman William Scott on 
newsprint recycling. 

Desktop Publishing, moderated by 
Detroit News production editor 
Michael McCormick, with USA 
Today deputy managing editor/ 
graphics and photography John Wal- 
ston on “Editorial/Graphics,” 
Detroit News composing assistant 
superintendent Larry Ross on “Dis- 
play and Classified Advertising,” 
Knight-Ridder technology consultant 
Robert Gilbert on “New Niches for 
Desktop Technology,” Buckhannon, 
W. Va. Record Delta publisher 
Joseph Bradley on “The Small News- 
paper Experience” and The National 
assistant publisher Timothy Lasker 
on “Launching a NEWspaper with 
Desktop Technology.” 

Tuesday morning begins with the 
Editor & Publisher Exhibition 
Awards, presented by E&P publisher 
Ferdinand Teubner. 


The general session follows, with 
Wolferman guiding an exploration of 
telecommunications, during which 
Seattle Times publisher Frank 
Blethen will moderate a discussion of 
competition, product positioning and 
the telephone companies’ technology 
and politics. Panelists are Cowles 
Media Co. president David Cox, New 
York Daily News vice president 
James Longson, Seattle Times vice 
president Carolyn Kelly, Washington 
Post vice president Elizabeth Loker 
and Wichita Eagle-Beacon publisher 
Reid Ashe. 

Telecommunications will also be 
the subject of one of four workshops 
after the session. Moderated by 
ANPA telecommunications affairs 
vice president Kathleen Criner, 
panelists Carole Carmichael, man- 
ager of new business development at 
the Philadelphia Inquirer and Daily 
News, James McKnight, Cox News- 
papers information services direc- 
tor, Janice Calvert, Chronicle Pub- 
lishing Co. audiotex systems man- 
ager, Vincent Adone, Allentown, Pa. 
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Morning Call marketing vice presi- 
dent and Jeffrey Hively, Scripps 
Howard corporate services director, 
will discuss how large and small 
papers can move into and sell 
audiotex services and use fax technol- 
ogy. 

A press workshop under Indianap- 
olis Newspapers Inc. production 
director Golden Faris will hear guest 
speakers James Norris, Newsday 
operations vice president (“Metro 
Conversion to a Color Press”), 
Andrew Harteveld, Newark, N.J., 
Star-Ledger operations director 
(“Preview of TKS Keyless Offset 
Press”), production director Pete 
Walker, (“Flexo at the Rocky Moun- 
tain News”), and operations vice 
president Lou Danielson, (“Palm 
Beach Post Colorliner Operations’’). 

W. Lawrence Walker Jr., execu- 
tive vice president/marketing for the 
San Francisco Newspaper Agency, 
will moderate a packaging and distri- 
bution workshop, providing his own 
view of the mailroom of the future. 
Philadelphia Inquirer transportation 
manager Vince Fennell will talk about 
computer simulation projects, Com- 
plan Inc. president Alan Flaherty will 
look at mailroom management, and 
Sacramento Bee president Frank 
Whittaker will consider alternate 
delivery systems. 

A workshop on plant expansion, 
modification and construction will be 
moderated by Durham (N.C.) Herald 


Co. president Richard Kaspar. “The ° 


Human Element,” “The Construction 
Firm’s Point of View,” “System 
Needs” and “The Company View” will 





be presented by, respectively, Larry 
Marbert, Philadelphia Newspapers 
Inc. vice president, David Robi- 
chaux, The Austin Co. vice president, 
William Toner, Gannett Co. Ad- 
vanced Systems Lab director, and Page 
Morris, executive vice president of The 
State Record Co., Columbia, S.C. 

The concluding general session will 
examine pagination. Chaired by 
Bruce Adomeit, news technology 
coordinator in Minneapolis for the 
Star Tribune, it will include “The 
Credibility Gap,” by James Lennane, 
DeScribe Inc. consultant and System 
Integrators Inc. founder, “Pion- 
eers,” by consultant David Cole, 
“Pagination Right Now,” by Arizona 
Republic and Phoenix Gazette pro- 
duction director Bob Kotwasinski, 
“The Future,” by Houston Chronicle 
operations vice president Jack Stan- 
ley, and “A View From Europe,” by 
Marco Libera, system manager for 
Switzerland’s 24 Heures Presse SA. 

Kodak’s “Run for the Money” 
newspaper color contest will not be 
held this year. It will be revived in 
1991 by Rochester Institute of Tech- 
nology, which seeks co-sponsors. 

As always, a spouse/guest program 
is offered. On-site reservations for 
tours are available in the Spouse/ 
Guest Hospitality Suite (open Sat.- 
Sun., 8 a.m.; Mon.-Wed, 10. Events 
include city tours, visits to nearby 
attractions and outdoor activities. 

The Las Vegas Review-Journal is 
offering tours to ANPA/TEC atten- 
dees who call Christian Kolberg at the 
newspaper (702/383-0470) prior to 
their arrival. 
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On the supply side . 


DS AMERICA, Rolling Meadows, Ill., has unveiled a 
high-volume page makeup system and a roll-film camera. 

The Sigmagraph 2800 Color Enhancement Page Make- 
up System offers an array of image enhancement features 
(including image combination, pixel copying, mosaic pat- 
terning, airbrushing and vignette generation) and high- 
speed page assembly. Its expanded configuration allows 
more parallel operations. Image processing instructions 
are executed off line for improved workflow. Its modular- 
ity allows adding peripherals as needs change. 

The compact C-880-F Rollfilm Camera handles line- 
work photography. It offers daylight operation, a 60%-200% 
reproduction range, simplified operation, consistent illu- 
mination, precise positioning, automatic repeat exposure 
and memory. Maximum image size is 43” x 32”. 

The company is also now showing its new digital color 
and monochrome scanners. 


* * * 

BASF CORP., Clifton, N.J., has a new photopolymer 
plate, the Nyloprint WDN for letterpress newspaper 
printing that can be washed out with tp water. It replaces 
nyloprint WD/WDS. 

According to BASF, Nyloprint WDN shortens produc- 
tion time by reducing washout and drying time by 40%, 
produces more image contrast, crisper text and better 
color saturation from its smoother surface, reduces wash- 
out system soiling and cleaning costs with readily soluble 
base polymer and its biodegradable residual material 
allows drain disposal of waste water. 


INTERTHOR INC., Broadview, Ill., offers a new 
electric highlifting pallet truck and lift table combined in 
one unit. The Electric Thorklift is designed for feeding 
paper cutters and transporting skids or open rallets 
between cutters and the bindery department. Pressing a 
button lifts 2,200 Ibs. from 3%” lowered height to 31%” 
raised height in seconds. 


Electric Thorklift is equipped with a maintenance-free, 
12V/90AH battery and a safety charger. At approximately 
10” of lift height the Thorklift cannot be moved because all 
four wheels are lifted off the ground for safety. The truck is 
automatically stabilized up to 31%”. Fork widths are 20%” 
and 27"; fork length is 45”. 


* *# * 


MIDWEST PUBLISHERS SUPPLY CO., Chicago, IIl., 
has introduced a new tester pen to determine the pH of 
paper. The pH Tester Pen shows whether paper to be used 
for a particular press run is alkaline/neutral, mildly acidic 
or extremely acidic, which may warn of possible problems 
during the press run. 


The user marks a sample of the paper to be used. If the 
mark turns blue/green, pH is approximately six or above. 
If it turns brown, the paper has a pH of between five and 
four and is mildly acidic. Marks that turn pink or red 
indicate the paper’s pH is under four and the fountain 
solution should be checked frequently during the press 
run. 
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Cammarata 
named to new 
AP position 


The Associated Press appointed 
Marty Cammarata to the newly 
created position of marketing director 
for communications. 


He will be in charge of marketing 
AP’s communications and technol- 
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ogy products and services worldwide. 

Cammarata has sold and marketed 
telecommunications services and 
products for 20 years. After several 
years in New York with Western 
Union International, he moved to 
Rome as marketing director for Eu- 


rope, Africa and Middle East, then, 


returned to New York to develop 
Western Union business in Latin 
America and Asia. He became sales 
vice president for the Eastern U.S. 

Since 1980 Cammarata has built 
markets for telecommunications 
equipment and recently began con- 
sulting to help U.S. telecommunica- 
tions companies expand overseas and 
to help phone companies in other 
countries develop business in the 
U.S. 


Rockwell’s Fadner 
wins TAGA 
Honors Award 


Rockwell Graphic Systems staff 
scientist Dr. Thomas A. Fadner was 
presented with a 1990 TAGA Honors 
Award by the Technical Association 





of the Graphic Arts at its annual con- 
ference in April. 

Fadner was selected for “almost 30 
years of dedicated service to the 
printing and allied industries.” The 
award also recognizes his participa- 
tion in organization activities. Fadner 
has presented 11 papers at TAGA 
conferences and was a TAGA direc- 
tor and local conference chairman. 

With Rockwell Graphic Systems 
since 1981, Fadner is responsible for 
advanced printing process and mate- 
rials research programs. He has per- 
formed and directed significant stud- 
ies in dampening, keyless offset and 
single-fluid lithography. 


Greavu named 
Power Strap v.p. 


Wes Greavu has been named vice 
president of Westlake, Ohio-based 
Power Sirap Inc., manufacturer of 
strapping machines for the newspaper 
and commercial printing industries. 

Greavu joined Power Strap in 1986. 
He earlier held positions with Nolan 
Systems Inc. and Mid-State Packag- 
ing Systems. 
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That’s how many markets from Miami 
to San Francisco have added CITYLINE. 
And the number continues to grow ... 


CITYLINE provides your customers with up-to-the-minute stockquotes, weather reports, sports scores, 
entertainment and local events. Using a touch-tone telephone they can call 24-hours-a-day, free of 


charge, to receive valuable information exclusively from you. It will be your newspaper’s name 
and service everyone will be repeating. 


Get the full story on how CITYLINE will help you enhance your customer service and leadership 
position. Call R. D. (Bud) Calvert, National Director, CITYLINE Network. 


CITYLINE 


A Product of Brite Voice Systems, a leading supplier of interactive 
voice systems--and Founder of the National CITYLINE Network. 








CITYLINE® is a Registered Trademark of BRITE VOICE SYSTEMS inc. 





The Paper boys 


The Paper Boys 


You could tell they were coming a block away by the rattle of the Radio Flyer 
wagons they pulled behind them stacked with Sunday editions. The paper boys. 
Still the newspaper industry's most dependable, cost-effective delivery system 
for moving papers from the delivery truck to the customer's door. 


But some other paper boys are still the newspaper industry's most efficient, 
cost-effective system for moving papers from the press to the delivery 
trucks — Hall Processing Systems. 





Our Paper Route 

Of course, a lot has changed since the days 
when paper boys wore plus fours and 
“Pendleton” hats. Or rode through 
neighborhoods twice a day before dawn 
and dinner (there were still a lot of two- 
edition newspapers then) on Ranger bikes 
with balloon tires. 


Today, paper boys are ca!led “newspaper 
carriers” and are just as often girls — 
or even adults. 


And today's mailrooms, our paper route, 
are “newspaper distribution centers” 

a football field long filled with integrated 
Hall systems, computer-controlled and Monitor HT II Stacker 
operating at speeds and accuracies “old 

timers” could never imagine. 











But then, innovation is the essence of our company. We're not just moving 
newspapers; we're moving the newspaper industry into the next century by 
reinventing the “mailroom.” 





The 21st Century “Mailroom” ar ae \ pa 23 
Breakthrough product concepts like our Onserter which revolutionizes insert oan Sind speaj aq ma YO i 


\ 
management and packaging, our AccuGrip which improves count accuracy and 


delivery flexibility in conveyors, and our PASS System which adds speed and 
accountability at the loading dock, will dramatically streamline mailroom 
operation and improve newspaper profitability. And they’l!l do it with 
legendary Hall reliablility. 


Because our mechanical systems are simply designed 
with fewer moving parts and uncomplicated motions 
for simple operation and long-term uptime. 


Anyone with a Monitor HT II Stacker knows that. 
And if a problem ever does occur, our trouble- 
shooters are the most responsive in the industry. 





The fact is, in the last quarter century we’ve 
improved just about every delivery system 
the newspaper industry has except one. 


“Hey, mister, how ’ bout a paper?” 


PROCESSING SYSTEMS 


24400 Sperry Drive 
Westlake, Ohio 44145-1581 
(216) 835-0700 

Fax (216) 835-4754 












































A Washington state weekly editor, 
who stopped publication of his news- 
paper after a court order prohibited 
him from writing about local police 
officers, has been sued for libel by the 
officers. 

The libel suit was filed after the gag 
order against Buddie Williams, 
publisher of the Sky Valley Messen- 
ger in Sultan, was lifted (E&P, May 


Snohomish County Superior Court 
Commissioner Arden Bedle had 
issued the original order prohibiting 
Williams from publishing anything 
about Sultan Police Chief Karl Gilje 
and three of his officers. Williams in 
the Messenger had accused the police 
of corruption, brutality, theft and 
political mischief. 


One story charged that a Sultan 
policeman had persuaded a possible 
rape victim to have sex with him in 
her home. 


The publisher closed down the 
Messenger, even though the tempo- 
rary restraining order did not prevent 
him from covering other news. 

Williams contended that, however 


Weekly editor sued for libel 


worded, the order amounted to cen- 
sorship, which forced him to cease 
publication. 

““My readers expect an uncensored 
product and I would not give them 
less,” he explained. 

Bedel’s order was dissolved on 
April 19 by Superior Court Judge 
Daniel Kershner on the grounds that 
it was improperly issued. 

But Williams has not published 
since that date, primarily for eco- 
nomic reasons, he told E&P on May 
8. He said he will resume publication 
soon and was prepared to fight the 
lawsuit. Williams said he does not 
have libel insurance. 

The publisher, who is receiving 
legal assistance from the Western 
Washington professional chapter of 
the Society of Professional Journal- 
ists, said his legal problems have 
forced him to move out of his house 
and try to raise money with a garage 
sale. 

“I’ve been working on a horse 
ranch shoveling manure,” he related. 

Williams also reported that his 
wife, Jennelle, who helped him put 
out the paper, had left him. 


“She said she couldn’t put up with 
the pressure any more,” he added. 
Mrs. Williams was named as a co- 
defendant in the libel action. 

The suit by Chief Gilje, his wife, 
and the three officers, does not seek 
specific damages. 

Their attorney, Dave Hulbert of 
Everett, Wash., said that under 
Washington law the amount of dam- 
ages are to be proven in court. 

Gilje, in an interview, claimed that 
Williams never contacted him before 
printing any of his allegations. 

“If he would have printed objec- 
tively what our response was, we 
would not have a gripe,” he stated. 

Gilje termed Williams’ articles 
about the police department “cate- 
gorically false.” 

Williams has said that he tried to 
obtain a statement from Gilje, but was 
ignored. 

He admitted that he did not try to 
talk to the chief before publishing the 
report of the alleged sex incident 
involving the police officer. Based on 
past experience, Williams said, he 
assumed Gilje would not speak to 
him. — M.L. Stein 





Sheriff's request 
to print drug 
dealer names denied 


The Ventura (Calif.) Star-Free 
Press has said no thanks to a sheriff's 
request that all local newspapers print 
the names of drug offenders, includ- 
ing those convicted of misdemeanors. 

“If we put a stigma on this, it may 
just do away with the demand,” said 
Ventura County Sheriff John Gilles- 
pie. 

The Star-Free Press, in an editorial, 
responded: “. . . we don’t think it’s 
the newspaper’s job to act as a public 
pillory. If it were, we would simply 
run every guilty plea and every guilty 
verdict from every courtroom in the 
county.” 

Such a listing, the editorial argued, 
would “glibly suggest that we know 
the answers to some questions that 
are unanswerable...” 

According to the Star-Free Press, 
the paper would have to decide who is 
worse: someone convicted of pos- 
essing a small amount of cocaine or a 
person found guilty of skipping out on 
child-support payments. 








“What about the drug user or the 
drunken driver? The drug user or the 
shoplifter? The drug user or the tax 
evader?” the editorial continued. 

“The answers, of course, are hazy. 
All such offenders contribute mightily 
to social disruption.” 

To Gillespie’s contention that 
middle-class, “recreational” drug 
users would quit rather than risk pub- 
lic exposure, the newspaper replied: 
“We’re not so sure. Was there any 
less adultery in the Massachusetts 
Bay Colony when adulterers were 
forced to wear the scarlet ‘A?’ 

“Our bet is that there was just as 
much — but it was much more care- 
fully hidden.” 


Florida to legalize 
police scanners 
for newspapers 


The use of police radio scanners by 
newspapers, a standard industry 
practice, would be legalized under 
legislation passed by the Florida 
Senate in May. 

An opinion last year by Attorney 
General Bob Butterworth said it was 





iliegal under Florida law for newspa- 
pers to use scanners to monitor police 
and emergency calls. Under the law, 
installing scanners in a motor vehicle 
or business without a Federal Com- 
munications Commission license is a 
second-degree misdemeanor punish- 
able by up to 60 days in jail and a $500 
fine. An exemption allows tele- 
vision and radio stations to oper- 
ate police scanners — but not news- 
papers. 

The new law would exempt any 
“recognized newspaper” or news 
publication from having to have an 
FCC license. 

— AP 


Judge OKs cutoff 
to editor who joined 
Florida competition 


The St. Petersburg (Fla.) Times did 
not breach a contract by cutting off an 
estimated $500,000 in bonus pay- 
ments to a retired executive who 
joined another Florida paper, a judge 
has ruled. 

Robert Stiff, who retired from the 

(Continued on page 56) 
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Ferag files patent infringement suits 
Four competitors taken to court 


By Jim Rosenberg 


Ferag AG, developer and manufac- 
turer of conveying and processing 
systems for the publishing industry, 
has filed law suits against Muller- 
Martini, Graphic Management Asso- 
ciates, Quipp and Wamac. 

Alleging infringement of its 
patents, Ferag seeks an injunction 
against further infringement and com- 
pensatory damages. 

Ferag Inc., the Bristol, Pa.-based 
subsidiary of the Swiss company, said 
the suit against Muller-Martini was 
filed in U.S. District Court in Chicago 
for alleged infringement of a Ferag 
patent by Muller-Martini’s PrintRoil 
equipment with movable storage 
units. The suit was filed in late Febru- 
ary. 

Speaking from Muller-Martini 
Corp. offices in Hauppauge, N.Y., 
shortly after the suit was announced, 
Muller-Martini spokesman Bill Mil- 
kofsky said his company had no com- 
ment. Parent company Muller-Mar- 
tini AG is also a Swiss firm. 

The Ferag Inc. press release said 
suits against GMA and Quipp were 
filed in U.S. district courts in Phila- 
delphia and Miami, respectively, for 
alleged infringement of a Ferag patent 
by the companies’ single-gripper con- 
veyors. The Miami filing was made in 
mid-March. 

The action brought against Wamac 
was filed in Stockholm District Court 
in Sweden for infringement of Ferag’s 
Swedish patent by the manufacture 
and sale of single-gripper conveyors. 
It was announced May 11. 

Wamac and GMA have had a recip- 
rocal arrangement for marketing their 
products in North America and Eur- 
ope. Wamac was recently acquired by 
Hialeah, Fla.-based Idab, part of 
Sweden’s Bonnier group of compa- 
nies. According to GMA, the existing 
marketing agreement will be main- 
tained; according to Idab, the fate of 
such arrangements has not been 
decided. 

“There’s absolutely no possibility 
at all for any patent infringement by 
GMA,” insisted that company’s 
president, John Connors. He said 
GMA applied for its single-gripper 
conveyor patent in 1986, and that the 
patent was approved in 1988. Con- 


nors noted that “in 1984 we reviewed 
our design with the president of 
Ferag. We said . . . if you have any 
problems with this, let us know in 90 
days.” Release was obtained from 
Ferag, according to Connors. 

Connors told E&P that there was 
“no justification or background” for 
the suit, his company was “not con- 
cerned at all” and had filed a 
response. 

“We’re going to protect our inter- 
ests right to the wall on this — we 
have to. If it’s any kind of a coun- 
tersuit that’s required, we’re going to 
do it,” he concluded. 





early May.) Ferag’s filing indicates 
Muller-Martini Inc. has a regular 
place of business in Arlington 
Heights, a Chicago suburb. 

Ferag markets two movable reel- 
storage systems, the Rotadisc and the 
newer Variodisc. In support of its 
action against Muller-Martini for that 
company’s PrintRoll equipment, the 
Ferag filing cites a U.S. patent for an 
“apparatus for the storage of flat 
products arriving in an imbricated for- 
mation, especially for printed prod- 
ucts.” 

It said the patent, No. 4,587,790, 
“was duly and legally issued on May 





“We're going to protect our interests right to the 
wall on this — we have to. If it’s any kind of a 
countersuit that’s required, we’re going to do it...” 








According to Quipp treasurer and 
chief financial officer Robert 
McAbee, his company’s only com- 
ment is the information contained in 
two recent SEC filings. The one 
already filed when he talked to E&P 
on May 8 noted the alleged infringe- 
ments pertain to claims stemming 
from two Ferag patents. It said, “The 
company believes the allegations are 
without merit and intends to vigor- 
ously contest the action.” 

On May 8, McAbee said he thought 
the court had granted Quipp an exten- 
sion to file a formal reply to the 
suit, and that if it had not already 
been filed it probably would be within 
days. 

Originally, attorneys for Ferag and 
Muller-Martini were to appear before 
Judge Ann Williams on April 20. By 
agreement of both sides’ lawyers and 
with the consent of the court, the date 
was moved to May 4, then to June 4, 
according to Ferag attorney Richard 
G. Lione. 

Lione confirmed reports that the 
parties were at odds over the Illinois 
venue. Their discussions on that mat- 
ter were the principal reason for the 
delay, and Lione also noted the heavy 
schedule of trade shows as a contrib- 
uting factor. (The giant DRUPA 
exhibition in Dusseldorf, West Ger- 
many, runs from late April through 





13, 1986 to Erwin Muller.” The same 
papers say “Ferag AG is the owner of 
all right, title and interest in and to the 
patent...” 

The patent holder is a Ferag 
employee unrelated to Hans Miller, 
founder of the Grapha machine 
works, which later became the Hans 
Miiller company (merged with the 
older Martini company in 1969). In 
early 1989 Muller-Martini acquired 
Daverio, which had developed and 
supplied Muller-Martini with its con- 
veying system. 

(The current Daverio ZTF Con- 
veyor Chain grips newspapers along 
one unprinted edge. Much of the 
original development was done by 
Walter Reist before he left to found 
Ferag, where he remains chief execu- 
tive. Ferag earlier had a similar con- 
veyor fitted with grippers on both 
sides, which Ferag Inc. senior vice 
president, marketing, Herman Hazen 
said did not retain or release individ- 
ual newspaper copies. Conveyors 
used by Muller-Martini were not 
alleged to infringe patents.) 

Lione said that “By June 4 there 
will be a number of things that will be 
of interest, I suppose, not only to the 
participants but to the rest of the 
trade .....” 

Ferag seeks a jury trial, injunction 
against further alleged infringement 
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by Muller-Martini, compensatory 
damages, litigation costs, and any 
other relief the court finds proper. 

Hazen would make no specific 
comment on the lawsuit, saying only 
that “We have invested large 
amounts of our revenues into R&D. 
Many competitors have copied inno- 
vations we have made. We will 
defend our patents wherever and 
whenever necessary.” 

At least one other company offers a 





single-copy conveying system. Asked 
why Westlake, Ohio-based Hall Pro- 
cessing Systems, which sells the 
AccuGrip single-copy conveyor, was 
not named in a suit, Hazen said that 
“at the time we filed suit, Hall didn’t 
have one in operation anywhere.” 

He added, “We definitely are 
investigating Hall. At this point in 
time there is no action against Hall — 
yet.” 

In recent months, Hall has been the 





subject of acquisition rumors. Earlier 
this year, several industry sources 
were separately in agreement that the 
company would be acquired by a par- 
ticular post-press equipment vendor, 
one not named in the Ferag law suits. 

Rich Boehne, corporate communi- 
cations director at Scripps Howard, 
which owns Hall, said his company 
had no comment about a possible sale 
of Hall or about any negotiations for 
the subsidiary. 





TECHNICAL BRIEFS 








Third Colorliner 
is bound 
for Baltimore 


The Baltimore Sun has ordered a 
third Goss Colorliner press from 
Rockwell Graphic Systems and 
upgraded two Colorliners already 
ordered for its new 375,000-square- 
foot Sun Park printing plant. 

The third Colorliner will comprise 
46 printing couples and will have a 12- 
web capacity. The original Colorlin- 
ers will expand from 36 to 46 couples 
and from 10 webs to 12. Process color 
capacity of each press will be 24 pages 
straight or 48 pages collect. The total 
capacity of each press, with process 
and spot color, will be 96 pages 
straight and 160 collect. 

Each press will have a double 3:2, 
160-page folder and 12 CT5S0 running- 
belt RTPs that handle 50” rolls. The 
order includes the Goss Advanced 
Press Control System for all units, 
folders and RTPs, a local area net- 
work that links all components with 
master workstations in quiet rooms, a 
supervisory processor with Layout 
Assistant for impositioning, job 
scheduling and post-production data 
reporting and a Page Area Reader. 

Baltimore Sun Co. president Larry 
Strutton said the expanded capacity 
will allow production of the daily 
paper and advance sections entirely 
on the Colorliner. The first two 
presses go in this month; the third is 
scheduled for early next year. 


Vu/Text offers 
new release of 
SAVE library 


Knight-Ridder’s Vu/Text Informa- 
tion Services Inc. has completed 
release 3.0 of its SAVE retrieval soft- 
ware for newspaper libraries. 

The new release, with improved 








editing capabilities and new retrieval 
features, will go into all new sites and 
is planned as an update to existing 
systems. 

Users can now select, locate and 
modify features to pinpoint and 
highlight quickly articles to be 
amended. Editing commands have been 
condensed to one keystroke. A view 
option allows checking of final format 
of edited material. 

Retrieval features now include 
database dictionary listings for 
checking spelling and number of 
occurrences of a word or wordstem in 
the database, scrolling options, 
search history commands, improved 
printing procedures and an options 
menu that allows selection of format 
and order of the search results over- 
riding existing systems settings. 


Scitex markets 
GTE Spacenet’s 
Express in U.S. 


Scitex Corp. Ltd. announced 
agreement with GTE Spacenet Corp. 
to market exclusively GTE Space- 
net’s Express service to graphic 
arts firms in the U.S. 

The service, Prepress Express, 
offers high-speed satellite communi- 
cations for sending image data 
between sites. Scitex said it expects 
use by Scitex customers and others, 
“creating a national image transfer 
and exchange network” for remote 
proofing and imagesetting. 

Prepress Express consists of a 
small satellite terminal interfacing 
with a customer’s prepress equip- 
ment. Terminals use proprietary soft- 
ware to send and receive network 
control information from a network 
operations center operated by GTE 
Spacenet. The facility takes sites’ 
transmission requests, assigns satel- 
lite channel frequencies and modem 
settings to each site and receives end- 
of-transmission notices from the sites 
for channel reassignment. 





Editorial News 
Layout packaged 
in Mentor System 


As a package in its Mentor System, 
G.B. Techniques of Prestwick, Scot- 
land, has installed Editorial News 
Layout from Bedford, Mass.-based 
Information Engineering at the York- 
shire Daily News, the Telegraph & 
Argus, the Leicester Mercury, D.C. 
Thomson, Echo Newspapers and 
Sharman’s in the United Kingdom, as 
well as at The Hindu, in India. 

Also in Britain, the Daily Telegraph 
chose Editorial News Layout to add 
pagination to its existing Atex sys- 
tem. Initially selected strictly for 
newspaper production, the Informa- 
tion Engineering product is now used 
for the paper’s magazine insert as 
well. 


RIT raises 
$120 million 


Rochester Institute of Technology 
concluded its “Access to the Future” 
capital campaign $20 million over its 
goal. 

The general Rochester community 
alone kicked in $2.5 million. In addi- 

(Continued on page 56) 
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E&P/INMA PROMOTION CONTEST WINNERS 


(Continued from page 19) 


The Columbian Certificate Greensboro (N.C.) 
Vancouver, Wash. of Merit News & Record 


Over 200,000 
NO WINNER First Place The Oregonian 
Portland, Ore. 


Certificate 
of Merit Buffalo (N.Y.) 
News 


Star Tribune 
Minneapolis/St. Paul 





Category 3: IN-PAPER/PUBLIC RELATIONS 
NEWSPAPER CIRCULATION NEWSPAPER 


100,000-200,000 
The Herald-Mail First Place The Examiner 
Hagerstown, Md. San Francisco 


Certificate 
Daily American of Merit Lexington (KY) 
Somerset, PA. Herald-Leader 


Calgary Herald 
(ALTA) 


Over 200,000 
Calgary Sun First Place Baltimore Sun 


Lansing (Mich.) Certificate The Oregonian 
State Journal of Merit Portiand, Ore. 





Category 4: IN-PPAPER/EDITORIAL 
NEWSPAPER CIRCULATION NEWSPAPER 


100,000-200,000 
Gold Coast First Place The Tribune 
Bulletin, South- Oakland, Calif. 


port, QLD 


Poughkeepsie (N.Y .) Certificate New Haven (Conn.) 
Journal of Merit Register 


Tuscaloosa (Ala.) St. Paul (Minn.) Pioneer 
News Press Dispatch 


Over 200,000 
Lansing (Mich.) First Place } The Oregonian 
State Journal ‘Portland, Ore. 


Rockford (IIl.) Certificate New York 
Register Star of Merit Times 


Winston Salem Miami 
(N.C.) Journal Herald 


The Oregonian 
Portland, Ore. 





Category 5: PRINTED MATERIALS/CIRCULATION 


NEWSPAPER CIRCULATION NEWSPAPER 


Certificate Morning News 
Battle Creek (Mich.) of Merit Tribune, Tacoma, Wash. 
Enquirer 
NO WINNERS Morning Call 
Allentown, Pa. 


Over 200,000 
Burlington First Place: Star Tribune 
(Vt.) Free Press Minneapolis/St. Paul 


Lansing (Mich.) Certificate Chicago Tribune 
State Journal of Merit 
The Courier- 

Journal, Star Tribune 
Louisville, KY | Minneapolis 


Daily News, 
Los Angeles 
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CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 


50,000- 100,000 
First Place 


Certificate 
of Merit 


Category 6: PRINTED MATERIALS/ADVERTISING 


NEWSPAPER 


The Frederick 
(Md.) News-Post 


The Wausau (Wis.) 
Daily Herald 


Poughkeepsie (N.Y.) 
Journal 


News Press 
Fort Myers, Fla. 


Times/Journal 
Shreveport, La. 


CIRCULATION 


100,000-200,000 
First Place 


Certificate 
of Merit 


Over 200,000 
First Place 


Certificate 
of Merit 


Washington (D.C.) 
Times 

The Financial 
Post, Toronto 
Nottingham 


Evening Post 
England 


Denver Post 


New York 
Times 


Star Tribune 
Minneapolis/St. Paul 





CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 
50,000- 100,000 


First Place 


Certificate 
of Merit 


Category 7: PRINTED MATERIALS/PR 


NEWSPAPER 


The Capital 
Annapolis, Md. 


Ann Arbor 
(Mich.) News 


Reno (Nev.) Gazette 
Journal 


Holland (Mich.) 
Sentinel 


CIRCULATION 


100,000-200,000 
First Place 


Certificate 
of Merit 
Over 200,000 


First Place 


Certificate 
of Merit 


NEWSPAPER 


Washington (D.C.) 
Times 


Lesher Communications 
Walnut Creek, Calif. 
St. Petersburg (Fla.) 
Times 


St. Petersburg (Fla.) 
Times 





CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 
50,000- 100,000 


First Place 


Certificate 
of Merit 


Category 8: IN-PAPER/ADVERTISING 


NEWSPAPER 


NO WINNER 


NO WINNER 


The Newcastle 
Herald, NSW 


Herald Sun Nsp. 
Durham, NS 


CIRCULATION 


100,000-200,000 
First Place 


Certificate 
of Merit 
Over 200,000 


First Place 


Certificate 
of Merit 


NEWSPAPER 


St. Paul Pioneer 
Dispatch 


The Washington (D.C.) 
Times 

Rocky Mt. News 
Denver, Colo. 


San Diego Union 
The Tribune 


Sun-Times 
Chicago 





CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 


50,000- 100,000 
First Place 


Certificate 
of Merit 





NEWSPAPER 


Herald Times, Inc. 
Bloomington, Ind. 


The Daily Dispatch 
The Rock Island 
Argus, Moline, Ill. 


Lansing (MI) 
State Journal 


The Herald 
Everett, Wash. 


The Newcastle 
Herald, NSW 


Category 9: RADIO 


CIRCULATION 


100,000-200,000 
First Place 


Certificate 
of Merit 


Over 200,000 
First Place 


Certificate 
of Merit 


(Continued on page 40) 


NEWSPAPER 


NO WINNER 


Telegram & Gazette 
Worcester, Mass. 


The Oregonian 
Portland, Ore. 


St. Petersburg (Fla.) 
Times 


Seattle Times 
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Category 10: TV PROMOTION 
NEWSPAPER CIRCULATION NEWSPAPER 


Certificate Arkansas Democrat 
Santa Cruz (Calif.) of Merit Little Rock, Ark. 
Sentinel 


The Daily Dispatch Over 200,000 
The Rock Island First Place Baltimore Sun 
Argus, Moline, Ill. 


Certificate The Oregonian 
Lansing (Mich.) of Merit Portland, Ore. 
State Journal 


The Bakersfield Times-Picayune 
Californian New Orleans 


Toronto Sun 
Morgenavisn 


Jyllands-Posten 
Viby J, Denmark 





Category 11: OUTDOOR DISPLAY/POINT OF PURCHASE/DISPLAY 


NEWSPAPER CIRCULATION NEWSPAPER 


Certificate The Spokesman 
NO WINNER of Merit Review/Spokane 


(Wash.) Chronicle 


NO WINNER The Palm Beach 
Post, West Palm 
Beach, Fla. 


Over 200,000 
The Newcastle First Place Chicago Tribune 
Herald, NSW 
The Leader-Post Certificate 


Des Moines (Iowa) 
Regina, Sask. of Merit 


Register 


The Tennessean 
Nashville, Tenn. 


Nottingham 
Evening Post 
England 





Category 12; MULTI MEDIA PROMOTIONS 
NEWSPAPER CIRCULATION NEWSPAPER 


Certificate Belfast Telegraph 
The Elkhart (Ind.) of Merit N. Ireland 


Truth 


NO WINNER The Tribune 
Oakland, Calif. 


San Antonio (Tex.) 
Light 
Over 200,000 


The Herald First Place Des Moines (Iowa) 
Everett, Wash. Register 


Rockford (Ill.) Certificate Birmingham (Ala.) 
Register Star of Merit Post-Herald 


Lansing (Mich.) Star Tribune 
State Journal Minneapolis/St. Paul 


Chicago Tribune 


St. Paul Pioneer 
Press Dispatch 


(Continued on page 46) 
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1990 
MARCH 
Advertising Data 


As a result of changes in the method of reporting 
ad data, March figures for newspapers subscribing 
to LNA Newspapers (Media Records) were not 
available for this issue of Editor & Publisher. 

LNA has changed its method of reporting linage 
from Media Records Conversion System/Standard 
Advertising Unit inches (MRCS/SAU) to column 
inches in order to be more in line with the way that 
newspapers are selling advertising space. 

The March figures will be included in the June 16 
issue of E&P. 


ADVERTISING DATA 
SUPPLIED BY 
PUBLISHER 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


ALBANY, N.Y. 
Times-Union-m 
36,522 
Preprint Local . 35,623 
Preprint National 
Classified. 


Times-Union-S 
ROP Local 
Preprint Local . 
ROP National... 
Preprint National. 
Classified. 

Total ....... 


GRAND TOTAL 
YEAR TO DATE 


AUBURN, N.Y. 
Citizen-e 

15,190 

21,617 

1,213 

88 

12,758 

50,866 


GRAND TOTAL 
YEAR TO DATE 


Daily Journal-e 
ROP Local....... 
Preprint Local 
ROP National . 
Classified........ 


GRAND TOTAL....... 


YEAR TO DATE 78,174 


BANGOR, MAINE 

Daily News-m 
20,774 
13,756 
750 


6,160 
17,598 


25,248 
15,307 
1,520 
810 
16,898 
59,783 


Preprint Local 

ROP National ..... 

Preprint National... 
397 

24,155 


12,708 
47,988 


985 
29,222 


*Indicates newspapers reporting figures in 


1990 


FULL RUN PART RUN 


1,658 
1,4% 


3,154 


GRAND TOTAL....... 
YEAR TO DATE 


27,309 
73,486 


BENNINGTON, VT. 
Banner-m 
GP tenet ...................... 
Preprint Local . 


BINGHAMTON, N.Y. 

Press & Sun-Bulletin-m 
ROP Loco ....... 29,970 
15,294 
1,812 
774 
21,210 


69,060 


133 
9,438 


193 
102 
9,866 


GRAND TOTAL....... 
YEAR TO DATE:..... 


Post-Herald-m 


Preprint Local... 
ROP National... 
Preprint National . 
Classified.. 


ROP Local 
Preprint Local 
ROP National ... 
Preprint National. 
Classified. 


Preprint Local .. 
ROP National ... 
Preprint National. 
Classified. 


_ 17899 
50,426 


GRAND TOTAL....... 


YEAR TO DATE 711,824 


BLOOMINGTON, IND. 
Herald Times-mS 
Preprint Local... 
ROP National ... 


GRAND TOTAL. 
YEAR TO DATE 


BUFFALO, N.Y. 
News-a/d 
WO  nsccsisitnsensees 
Preprint Local ... 
ROP National... 
Preprint National. 
Classified. 


33,016 


1,552 4,938 


1989 


FULL RUN PART RUN 


7,374 
648 
927 

8,992 

11811 
29,752 


1,386 
3,392 


4,778 


34,000 
82,537 


89,535 
247,733 


32,581 
14,171 
2,194 


3,965 


20,165 


69,111 3,965 


15,867 
34,035 
1,003 
8,149 
7,179 
66,233 


11,903 
11,903 


15,868, 
33,178 


135,344 
395,817 


4,401 
2,911 
408 
43,801 
85,834 


51,016 
11,098 
3,132 
460 
55,529 
121,235 


34,273 
9,270 
5,106 
3,501 

28,130 

80,280 


287,349 
751,369 


39,703 
3,460 
9,019 

318 

38,643 


GRAND TOTAL 
YEAR TO DATE:..... 


Preprint Local ... 

ROP National... 

Preprint National. 

Classified.............. - 
GRAND TOTAL....... 
YEAR TO DATE...... 


Observer-mS 


Preprint Local... 
ROP National... 
Preprint National. 
Classified. 
GRAND TOTAL 
YEAR TO DATE...... 


Daily Herald-m 


Preprint Local . 
ROP National .. 
Classified. 
GRAND TOTAL....... 
YEAR TO DATE...... 


Plain Dealer-m 


YEAR TO DATE...... 


Log Cabin-Democrat-e 


Preprint Local . 
ROP National . 
Classified. ee 


GRAND TOTAL....... 
YEAR TO DATE 


1990 


FULL RUN PART RUN 


246 
10,320 


10,566 
29,640 


CHARLOTTE, N.C. 


71,882 
6,132 
7,175 
9,864 

116,959 
212,012 
577,326 


97,641 
48,265 
833 

179 
49,843 
196,761 
488,667 


CHICAGO, ILL. 


62,865 

378 

61,743 

47,913 
94,853 
259,091 


124,985 
306,759 


CLEVELAND, OHIO 


78,825 
39,632 
12,208 
11,418 
117,226 
259,309 
698,111 


12,244 
25,504 
157 
1,657 
15,065 
54,627 
122,920 


CONWAY, ARK. 


11,954 
12,962 


24,893 
2 
11,793 
36,686 
169,334 


DULUTH, MINN. 


30,022 
20,665 

1,851 
15,625 
27,883 1,661 
96,048 _45,057 
262,853 108,538 


3,661 
39,735 


1989 


FULL RUN PART RUN 


112,459 
212,259 
598,016 


211,245 
542,794 


53,993 
299 


94,540 
165,110 


37,263 
18,697 
11,285 
117,757 
277,580 
756,810 


37,231 
17,655 
2,400 
14,125 
33,738 
105,149 
265,399 


lines. 4938 91,143 


(Continued on page 42) 
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(Continued from page 41) 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN Tribune-Review-m 


EL DORADO, ARK. Preprint Local....... 
ROP Nationgl....... 
Preprint National. 
Classified. 


22,578 


GRAND TOTAL...... 
YEAR TO DATE...... 

FARMINGTON, N.M. Preprint National . 
Daily Times-eS Classified. 


ROP Locol........ ; 22,037 


YEAR TO DATE 


GRAND TOTAL....... 
YEAR TO DATE... 
News-m 


Leader Telegram-eS Preprint Local 
avers 4 F ROP National .. 
; 26,236 Preprint National 
Classified....... anes 
GRAND TOTAL 


YEAR TO DATE 
GRAND TOTAL. 26,236 


YEAR TO DATE...... 63,835 


EDMONTON, ALTA. 
Journal-m* Star-m 
ROP Local ....... 


Preprint Locol...... 


941,835 
918,917 


1,039,916 
1,043,402 
387,530 
22,415 
708,023 
3,201,286 
8,449,792 


Preprint National... 
cet ..........:..... 


GRAND TOTAL 
YEAR TO DATE...... 


*Note: Figures given in modular agate lines 
EUGENE, ORE. 


Preprint National 
Classified 


Preprint Local . 
Register Guard-mS ROP National...... 
i 68,922 

1,795 
36,203 
106,920 


279,397 


Classified. 
Total... 
GRAND TOTAL..... 


YEAR TO DATE. Star-S 


FREDERICK, MD. Preprint Local . 
ROP National . 
Preprint National 
Classified. 


Post-m 

UP teow .............:.... 
Preprint Lodol............... 
ROP National 
Ciassified......... 
Re ere GRAND TOTAL 
News-e 

ROP Local......... 

Preprint Local 

ROP National . 


Classified. Sentinel-e 


Preprint Local 
GRAND TOTAL. 
YEAR TO DATE... Classified. 
GRAND TOTAL 
YEAR TO DATE 
Register-Mail-e 
ROP Loccl....... 
Preprint Local . 
ROP National .. 
Classified 
GRAND TOTAL 
YEAR TO DATE:..... 


Journal-Star-meS 
ROP Locol..... 
Preprint Local 
ROP National... 
Preprint National 
Classified 

GRAND TOTAL 
YEAR TO DATE 


GRAND ISLAND, NEB. 
Daily Independent-eS 


12,168 
Preprint National i 
eee 


GRAND TOTAL 
YEAR TO DATE:..... 


12,168 Courier Journal-a/d 


28,322 


83,458 
220,330 251,880 
*Indicates newspapers reporting figures in 
lines. 





GRAND TOTAL..... 


A UI ssicciiscinenss 


Preprint Nationol............ 


YEAR TO DATE: 


1990 


FULL RUN PART RUN 


GREENSBURG, PA. 


14,389 
697 


9,453 


31,841 
71,778 


24,740 
23,652 


HUTCHINSON, KAN. 


24,762 
11,975 
2,109 
176 
26,648 


65,670 


64,900 


1,449 
4,218 


LE MARS, IOWA 


10,945 


410,125 


LOUISVILLE, KY. 
40,924 18,454 
34,674 
129 

+ 
3,029 
56,295 


1,309 


30,366 
72,599 


1989 


FULL RUN PART RUN 


9,175 
1,516 
665 
19,421 


53,203 
161,498 


53,722 
2,467 


28,829 
85,018 


26,945 
37,716 
129 


4,181 
68,971 


Courier Journal-S 
ROP Locol...... 


Preprint National... 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Union Leader-m 


N.H. Sunday News-S 
ROP Locol............. 
ROP National 
Classified........ 


1990 


FULL RUN PART RUN 


1989 


109 
46,381 


39,196 


836 
10,737 


57,227 


113,522 


296,939 


MANCHESTER, N.H. 


42,723 

1,737 
37,014 
81,474 


15,099 


340 
19,557 
34,996 


GRAND TOTAL....... 


YEAR TO DATE 


Times Herald Record-mS 


Preprint National... 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Observer-m 
ROP Local... 
Preprint Local 
ROP National... 
Preprint National. 
Classified. 
GRAND TOTAL 
YEAR TO DATE: 


Star-m 


Preprint Local ... 
ROP National... 


Preprint Nationol............ 


Classified..... 
WOR isis 


Evening Press-e 
ROP Local ... 
Preprint Local . 
ROP Nationol....... 
Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Times-mS 


ih, 


Preprint Local . 

ROP National... 

Preprint National 

Classified............. 
GRAND TOTAL 


YEAR TO DATE 


MIDDLETOWN, N.Y. 


76,341 


MOULTRIE, GA. 


19,125 
3,128 
562 

64 
10,288 
33,167 
60,142 


MUNCIE, IND. 


23,644 
3,143 
1,084 


MUNSTER, IND. 


46,343 
33,642 

1,373 
11,512 
33,914 


126,784 


4,708 
20,638 


55,670 
38,009 
2,452 
9,200 
34,189 
139,520 
377,121 


25,346 
70,941 


FULL RUN PART RUN 


174 
52,981 
64 
9,936 


63,155 


132,126 
324,175 


4,745 
22,568 


27,313 
60,928 
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Tennessean-m 
ROP Locdl.............. 
Preprint Local....... 
ROP Nationdl....... 
Preprint National... 
Classified......... 


Total 


Banner-e 

ROP Local .. 
Preprint Local 
ROP National ... 
Preprint National 
Classified 


Total 


Tennessean-S 
ROP Local 
Preprint Local 
ROP National... 
Preprint National... 
Classified... 


Total. 


GRAND TOTAL 
YEAR TO DATE 


Nugget-e 

ROP Locol .... 
Preprint Locol........ 
ROP Nationol..... 
Preprint National 
Classified 


GRAND TOTAL 


YEAR TO DATE. 


1990 1989 


FULL RUN PART RUN 
NASHVILLE, TENN. 


FULL RUN PART RUN 


51,760 
18,375 
3,749 


59,428 
17,279 
3,872 
181 
35,548 
116,308 


34,855 
108,739 


50,778 
17,216 
3,847 


58,311 
16,492 
3,622 
181 
34,823 


113,429 


34,211 


32,861 
26,070 

1,504 
10,118 
21,511 


92,064 


321,801 
782,460 


NORTH BAY, ONT. 


26,986 


NORTHAMPTON, MASS. 


Daily Hampshire Gazette-e 


ROP Local 
Preprint Local 
ROP National 
Preprint Notional 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


Register-m 
ROP Local 
Preprint Local 
ROP National... 
Preprint National 
Classified 


Total 


Register-S 
ROP Local 
Preprint Local... 
ROP National... 


Preprint National.......... 


Classified 
Total 


GRAND TOTAL 


YEAR TO DATE....... 


Argus Observer-eS 
ROP Local 

Preprint Local. 
ROP National... 
Classified................ 


40,392 

48,246 

465 

774 

16,731 
106,608 

: 247,608 


2,709 


2,709 
8,772 


NEW HAVEN, CONN. 
45,178 


9,891 
3,265 


11,040 
16,821 
15 


56,265 
13,986 
6,589 
504 
36,660 


114,004 


28,215 


86,549 27,876 


24,818 
41,958 

1,119 
16,632 
17,917 


102,444 


34,436 

42,210 

1,616 

16,317 

19,981 

24,318 114,560 
188,993 
515,415 


52,194 
139,866 


228,564 


ONTARIO, ORE. 


GRAND TOTAL....... 
YEAR TO DATE...... 


Daily Times-e 
ROP Locol .... 
Preprint Local....... 
ROP National 


874 


Preprint Nationdl............ 


Classified...... 
GRAND TOTAL 
YEAR TO DATE 


*Indicates newspapers reporting figures in 


lines. 


Arizona Republic-m 


Preprint Locol.......... 
ROP Nationol..... 
CNMI a csninscencncs 


Total. 


Gazette-e 

ROP Locol........ 
Preprint Local. 

ROP Nationdl................ 
Classified...............0000 


Total 


Arizona Republic-S 
ROP Local : 
Preprint Locol......... 
ROP Nationol.......... 
Preprint National... 
Clossified........... 


Total 


GRAND TOTAL....... 
YEAR TO DATE 


1990 


FULL RUN PART RUN 
PHOENIX, ARIZ. 


78,530 
64,845 

6,944 
99,820 


250,139 


77,849 
64,845 

7,379 
97,655 


247,728 


45,216 
48,573 
5,024 
17,206 
62,139 
178,158 


676,025 
1,689,451 


4874 
15,922 
288 
3,477 


24,561 


4,583 
15,922 
288 
3,539 
24,332 


48,893 
183,940 


1989 


FULL RUN PART RUN 


102,543 
61,365 
8,107 
105,665 


277,680 


96,301 
61,365 
8,444 
104,705 
270,815 


55,391 
45,484 

4,410 
14311 
64,871 


184,467 


732,962 
1,775,157 


PORTAGE LA PRAIRIE, MB. 


Daily Graphic-e 
ROP Local....... 
Preprint Local 
ROP National 
Classified 

GRAND TOTAL 
YEAR TO DATE 


Press Herald-m 
ROP Local....... 
Preprint Local 
ROP National... 
Preprint National 
Classified... 


Total 


Express-e 

ROP Local .... 
Preprint Local 

ROP Nationol............. 
Preprint National. 
Classified...... 


Total... 
Telegram-S 


Preprint Local... 
ROP Nationol.... 
Preprint National 
Classified 


GRAND TOTAL...... 
YEAR TO DATE...... 


Journal-a/d 

ROP Local 

Preprint Local 

ROP Nationgl.......... 
Preprint National......... 
Classified. 


Total 


Journal-S 

ROP Locol...... 
Preprint Locol............ 
ROP Nationdl........... 
Preprint Nationdl........ 
Classified............. 


Wa issinercctecss 


GRAND TOTAL 
YEAR TO DATE 


News & Observer-mS 
ROP tocol ................. 
Preprint Local... 

ROP Nationodl.................. 

Preprint National.. 
Classified............... 

GRAND TOTAL... 


YEAR TO DATE..... 


PORTLAND, MAINE 


24,714 
16,581 
1,563 
108 
17,345 


60,311 


20,240 
14,410 
1,579 
108 
13,022 
49,359 


57,839 


167,509 
489,837 


PROVIDENCE, R.!. 


48,739 
10,620 
4,000 
109 
41,831 


105,298 


34,755 
55,719 

2,664 
16,273 
23,260 


132,671 


237,969 
N/A 


14,344 
97,933 


14,092 
2,047 
128,416 


4,800 
112,224 


1,892 
1,374 
120,290 


248,706 


RALEIGH, N.C. 


633,187 


632 
11,726 


16 


33,048 
17,786 
2,274 


20,916 
74,024 


28,370 
16,700 
2,274 


19,729 
67,073 


20,024 
22,480 
995 
3,793 
22,225 
69,517 


210,614 
600,555 


56,290 
15,202 
6,476 


46,34) 
124,310 


39,217 
54,261 
3,834 
14,410 
27,243 
138,965 


263,275 


252,690 
706,480 


4,662 
16,172 


2,154 


22,988 


4,488 
16,172 


2,134 


22,794 


18,909 
71,691 


14,934 
2,122 
107,656 


Eagle-Times-e 
ROP Local .. 
Preprint Local... 
ROP Nationol........ 
Classified 


Total....... 


Eagle-S 
ROP Local............... 


Preprint Locol................. 


ROP National 
Preprint National 
Classified... 


Total 


GRAND TOTAL 
YEAR TO DATE 


Gazette-Journal-m 
ROP Local............... 
Preprint Local... 
ROP National 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 
READING, PA. 


40,659 
33,170 
1,467 
44,622 
119,918 


44,102 
24,588 
1,940 
45,152 
115,682 


28,226 
8,440 
1,322 

10,980 

22,275 

71,243 


27,721 

10,535 

1,265 

10,260 

22,254 

15,915 72,035 
15,915 _ 187,717 
38,180 502,349 


191,161 
502,587 


RENO, NEV. 


Preprint Nationodl............ 


Classified 
GRAND TOTAL. 
YEAR TO DATE 


Times-Dispatch-m 
ROP Local 

Preprint Local . 

ROP National....... 
Preprint National... 
Classified............... 


Te. 


News Leader-e 
ROP Local ..... 
Preprint Locol........ 
ROP Nationol............ 
Preprint National 
Classified...... 


Totdl........... 


Times-Dispatch-S 
ROP Local 
Preprint Locol.......... 
ROP National 
Preprint National... 
Classified..... 


Total 


YEAR TO DATE 


Press-Enterprise-mS 
ROP Local 

Preprint Locol.......... 
ROP Nationol..... 
Preprint National... 
Classified. 


GRAND TOTAL 


YEAR TO DATE... 


Bee-mS 
ROP Local............ 
Preprint Local . 
ROP National 
Preprint National..... 
Classified 
GRAND TOTAL 


YEAR TO DATE 


RICHMOND, VA. 


47,921 
21,092 
4,219 
181 
34,919 


108,332 


3,621 
5,039 
723 
177 
1,854 
11,414 


51,525 
16,729 
5,143 


36,689 
110,086 


37.106 
18,668 
4,042 
181 
33,078 
93,075 


2,753 
4,523 
58 


38,963 
15,655 
5,352 


1,497 32,866 
8,831 92,836 


26,559 
24,333 
1,688 
8,861 
25,961 
87,402 
288,809 
758,571 


31,799 
22,361 
1,630 
8,536 
26,339 
752 90,665 
20,997 _ 293,587 
45,194 801,197 


752 


RIVERSIDE, CALIF. 


78,545 26,141 69,354 
127,372 
7,322 
13,860 
372 86,348 
26,513 _ 304,256 


67,806 819,360 


SACRAMENTO, CALIF. 


89,085 
114,270 
16,442 
17,940 
219,663 
457,400 
1,257,065 


17,166 
18,146 


95,451 
110,274 
19,382 
15,860 
7,488 _ 218,099 
42,800 _ 459,096 
100,884 1,283,656 


ST. LOUIS, MO. 


St. Louis Post-Dispatch-m 


ROP Local............ 
Preprint Local 


ROP Nationol............... 


Preprint National. 
Classified... 


Wee ectcss 


44,843 
15,824 
3,729 
860 
55,623 


120,879 


23,292 53,813 
19,897 
6,411 
202 
64,812 


145,135 


883 


20,314 
44,489 
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1990 


St. Louis Post-Dispatch-S 

27,110 
Preprint Local 39,761 
ROP National... 
Preprint National. at 
RE : 


as aiooiuidarshicsiabeies 


GRAND TOTAL. 
YEAR TO DATE..... 


44,489 
126,048 


SAN BERNARDINO, CALIF 
Sun-mS 
ROP Loco .................... 
Preprint Locol......... 
ROP National ... 
Preprint National. 
Clossified.............. 
GRAND TOTAL 


YEAR TO DATE 


51,465 


SAN DIEGO, CALIF. 

Union-Tribune-m eS 
222,035 
55,390 
36,533 
12,104 
214,076 
540,138 
1,646,272 


25,673 
53,528 
2,015 
2,764 
14,038 
98,018 
267,138 


Preprint Local . 

ROP National .. 

‘| Preprint Nationa 

Clossified............. 
GRAND TOTAL 
YEAR TO DATE...... 


SAN FRANCISCO, CALIF. 
Ch: snicle-m 
47,670 16,674 
Preprint Local 
ROP National .. 
Preprint National 
Classified................. 


2,269 
18,943 


15,872 
Preprint Local 
ROP National . 
Preprint National 
Classified... 


Totol.......... . 


1,942 


Examiner/Chronicle-S 
ROP Locol............ 
Preprint Locol... 

ROP Nationdl.... sts 
Preprint Nationol............ 
Classified... 


Tota! 5,447 
GRAND TOTAL R 42, 


YEAR TO DATE 93,896 


SAN MATEO, CALIF. 

Times-e 
ROP Loced....................... 21,761 
82,560 
7,183 
10,449 
28,464 


413,338 


SANTA MONICA, CALIF. 
Outlook-e 
ROP Local .. 
Preprint Local 
ROP National................ 
Preprint Nationdl.......... 
Classified.............. 

GRAND TOTAL 


YEAR TO DATE 


28,071 
9,246 
6,171 


40,957 
__ 84,445 
239,184 





(Continued from page 43) 


1989 


FULL RUN PART RUN FULL RUN PART RUN ROP Local 


29,261 
39,206 
3,132 
12,625 
39,608 
123,832 


268,967 
734,726 


578,432 


30,969 
10,209 
6,346 
260 

_ 39,318 
87,102 
237,096 


*Indicates newspapers reporting figures in 
lines. 


1990 


FULL RUN PART RUN 


SARATOGA, N.Y. 
Saratogian-m 
9,026 
Preprint Local... 
ROP National . 
Classified. 


Saratogian-S 
ROP Local .. 
Preprint Loca 
ROP National . 
Classified. 
Total 


4,157 
28,371 


68,415 
219,984 


GRAND TOTAL 
YEAR TO DATE 2,505 
SCOTTSBLUFF, NEB. 
Star-Herald-mS 

ROP LOCO ..........ssseesonees 
Preprint Locol................. 

ROP National 
Preprint Nationa ; 196 

Classified. 
GRAND TOTAL 
YEAR TO DATE 


17,161 


17,357 
47,438 


SHAWNEE, OKLA. 
News-Star-mS 
ROP Local «0.0.00... 43,665 
ROP Nationol............... 383 
Classified... 10,815 


54,863 


GRAND TOTAL....... 55,900 
YEAR TO DATE 142,567 


SHREVEPORT, LA. 

Times-mS 
48,973 
22,481 
2,497 
11,163 
31,816 
116,930 


Preprint Local... 
ROP National 
Preprint National .. 
Classified 


17,039 


31,689 

6,635 

1,470 

27,714 

enn eo : 67,508 6,987 
184,438 


503,993 


GRAND TOTAL 
YEAR TO DATE 


24,026 
72,058 


SOUTH BEND, IND. 

Tribune-e 
31,318 
9,490 


2,224 
Preprint Local... 15,340 
ROP Nationdl.......... 

Preprint National : 130 
Clossifiied..............00 . 


A sidissssccsisicarcsconstaises 
Tribune-S 


Preprint Local .. 

ROP National... a 

Preprint National . = if 520 
Classified... 


45,515 


63,209 
172,860 


GRAND TOTAL 

YEAR TO DATE....... 347,593 

SPOKANE, WASH. 
Spokesman-Review-m 

ROP Local ... 

Preprint Local... 

ROP National .. 

Preprint National 

Classified. 


Preprint Local . 
ROP National .. 
Preprint National 
Classified 


1989 


FULL RUN PART RUN 


239 
10,610 


46,527 


47 868 
136,979 


4,550 
3,459 
910 
36,683 


85,104 


15,189 
21,840 

1,145 
13,780 
14,886 


66,840 


151,944 
413,491 


Spokesman-Review-S 
i : 
Preprint Local... 


ROP Nationgl......... f : 


Preprint Nationoal...... . 
Classified. sis 


GRAND TOTAL 


YEAR TO DATE...... 


Post-Standard-m 
os 
Preprint Local........... 
ROP National 
Preprint Nationdl....... 
Classified................ 


LS eee 
Herald Journal-e 


Preprint Local . 
ROP National 
Preprint National. 
Classified. 


TRS esictcsuscinsiasacinaice 
Herald American-S 
Preprint Local...... 


ROP National 
Preprint National... 


Classified.................. 
sas ticticktpespzntzecoes 


GRAND TOTAL... 
YEAR TO DATE... 


Morning News Tribune 


Preprint Local .. 
ROP National 


Preprint Nationol............ 


Classified...............0000- 
GRAND TOTAL...... 
YEAR TO DATE 


Blade-e 
ROP Local................. 
Preprint Local. 
ROP National 


Preprint Nationol............ 


ROP Local 
Preprint Local.... 
ROP National 
Preprint National 
Classified. 


WON ccctssscescsssnseccccc ‘ 


GRAND TOTAL 


YEAR TO DATE...... 


Capital Journal-m 
ROP Locol............ 


Preprint Local............... : 


ROP National 
Preprint National... 
Classified 


GRAND TOTAL....... 


YEAR TO DATE 


Daily Breeze-eS 
ROP Locol........ . 
Preprint Local 
ROP National 
Preprint Nationa 
Classified. 


GRAND TOTAL 


YEAR TO DATE 


-m 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


7,472 
5,318 
1,296 
1,472 
15,702 
31,260 


10,246 
4,920 
1,228 
1,121 

13,643 

31,158 


155,673 
467,214 


152,681 
446,703 


SYRACUSE, N.Y. 


35,869 14,679 
58,092 


2,791 


45,163 
53,701 
3,994 
358 
23,351 


126,567 


20,273 
117,025 


34,926 
60,863 
2,642 


43,822 
57,615 
3,921 
312 
23,752 
129,422 


19,643 
118,074 


19,381 20,643 
42,442 50,796 

900 1,398 
11,373 10,995 
18,210 19,740 


92,306 278 =: 103,572 


359,561 
945,110 


21,623 
54,310 


327,405 
947,273 


TACOMA, WASH. 


48,035 3,049 
62,689 9,885 
11,203 139 
15,440 735 
57,113 1,347 
194,480 15,155 
506,490 36,240 


TOLEDO, OHIO 


39,595 
18,711 
1,630 
126 
19,053 


79,115 


18,586 
45,990 


464,831 


TOPEKA, KAN. 


49,881 
17,950 
1,553 
553 9,110 
29,314 
99,251 
263,025 


54,032 


$3,142 
173,127 


TORRANCE, CALIF. 


645,394 








Ah 


EDITOR & PUBLISHER for May 19, 1990 











1990 1989 
FULL RUN PART RUN 


TROY, OHIO 


FULL RUN PART RUN 


Daily News-eS 


ROP National 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


World-m 
dee : 
Preprint Local .. 

ROP Nationcl... 
Preprint National. 
Classified. 


I aarta scot, Gaeseiiscesiven : 
Tribune-e 


Preprint Local... 
ROP National... 
Preprint National. 
Clossified..... 


Total........... 


World-S 


Preprint National. 
Classified 


GRAND TOTAL...... 
YEAR TO DATE 


Times News-m 
ROP Local .. 
Preprint Local . 

ROP National .. 
Classified.............. 
GRAND TOTAL 


YEAR TO DATE 257,475 


WASHINGTON, PA. 
Observer-Reporter-m 
ROP Local 
Preprint Local 
ROP Nationol......... 
Preprint National. 
Classified 


Preprint Local. 
ROP National .. 
Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE...... 


Daily Quill-e 

RU UNI acai cccssecsacesess 

ROP National... 

Classified..............ccsss00 
GRAND TOTAL....... 


YEAR TO DATE 


WICHITA FALLS, TEXAS 
Times Record News-mS 
41,479 
1,557 
37,084 
80,120 
219,433 


ROP National . 

Classified ja 
GRAND TOTAL 
YEAR TO DATE 


*Indicates newspapers reporting figures in 
lines. 


1990 1989 


FULL RUN PART RUN 
WINDSOR, ONT. 


FULL RUN PART RUN 


Star-e* 
698,512 
1,046,404 
164,194 
26,040 
- 412,853 
2,348,003 
5,928,446 


Preprint Local . 
ROP National 
Preprint National. 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


*Note: Figures given in modular agate lines 


WINSTON SALEM, N.C. 

Journal-m 
47,761 
10,953 
2,991 
5 1,056 
45,778 
108,539 


15,195 
18,225 
ROP National . 
Preprint Nation 
Classified 


1,371 


34,791 


Journal-S 
ROP Local 
Preprint Locol..... 
ROP National 
Preprint National 
Classified........ 


17,012 
10,574 
1,039 


3,456 


TR 


GRAND TOTAL....... 
YEAR TO DATE 


173,076 
461,963 





Reuter Foundation 
appoints managers 


The Reuter Foundation has named 
Stephen Somerville as director and 
Nigel Judah as chairman of the board. 

Judah, 59, is finance director and 
joint secretary of Reuters Holdings 
PLC and succeeds former Reuters 
general manager and deputy manag- 
ing director Michael Nelson. 

Somerville, 52, is Reuters assistant 
director of corporate affairs and suc- 
ceeds David Chipp, the former editor 
in chief of the Press Association who 
headed the foundation since 1986. 


Help-wanted ads 
are stabilizing 


Help-wanted advertising declined 
slightly in March, according to the 
index of the Conference Board. 

The seasonally adjusted index, 
using 1967 as a base of 100, was 139 in 
March, compared with 140 in Febru- 
ary. A year ago it was 150. 

Conference Board economist Ken 
Goldstein said economic activity was 
strong enough in first-quarter 1990 to 
halt declines in help-wanted ad vol- 
ume. He predicted volume would 
rebound with economic growth later 
this year. 

Hardest hit was the West North 
Central region, dropping 11%. 

But the share of papers in the 
survey of 51 major papers that had 
rising volumes grew to 49%, from 
22% in February, as unemployment 
for March declined 0.1% to 5.2%. 





BellSouth CEO 
urges easing 
of restrictions 


Urging easing of restrictions of 
legislation governing regional Bell 
operating companies, John L. Clen- 
denin, chairman and chief executive 
officer of BellSouth, recently warned 
Congress against the complacency 
that has allowed foreign companies to 
gain a dominant position in other 
industries. 

Testifying before the Senate com- 
munications subcommittee, Clende- 
nin focused on the manufacturing 
restriction that defines the rules of the 
Bell breakup, as well as calling upon 
the Senate to lift the information ser- 
vices and long-distance restrictions. 

Without American innovation, the 
telecommunications industry may be 
vulnerable to challenges from the 
international marketplace, he said. 


Grants help oral 
history project 


After receiving $50,000 from the 
Gannett Foundation and $20,000 from 
the Knight Foundation, the Washing- 
ton Press.Club has begun the second 
stage of its oral history project on 
women in journalism. 

In addition, the Capital Cities/ABC 
Foundation and the Kiplinger Foun- 
dation each contributed $5,000 grants 
to help begin the project’s next phase. 

The WPCF’s goal is to conduct bio- 
graphical interviews with 60 women 
who have made contributions to soci- 
ety through their work as journalists 
over the past 70 years. 

Audiotapes and transcripts of the 
interviews will be accessible to schol- 
ars and researchers, and copies of the 
transcripts will be placed at the 
National Press Club, the Schlesinger 
Library at Radcliffe College and the 
National Women and Media Collec- 
tion at the University of Missouri. 


Courant promotes 
cars, Cars, Cars 


The Courant in Hartford, Conn., 
launched a promotion in April called 
“You Auto Buy Now” in association 
with the Greater Hartford Automo- 
bile Dealers Association and non- 
affiliated dealers. More than 100 deal- 
ers are participating in the promotion 
featuring a $10,000 sweepstakes. 
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E&P/INMA PROMOTION CONTEST WINNERS 


(Continued from page 40) 





Category 13: RESEARCH/MARKET DATA 


CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 


50,000- 100,000 
First Place 


Certificate 
of Merit 


NEWSPAPER 


NO WINNER 


NO WINNER 


Reno (Nev.) Gazette 
Journal 


The Sun, San 
Bernardino, Calif. 


CIRCULATION 


100,000-200,000 
First Place 


Certificate 
of Merit 


Over 200,000 
First Place 


Certificate 
of Merit 


NEWSPAPER 


The Financial 
Post, Toronto 


Morgenavisen 
Jyllands-Posten 
Viby J, Denmark 


The Orlando (Fla.) 
Sentinel 


Ekstra Bladet 
Copenhagen, 
Denmark 


Philadelphia 
Inquirer 





CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 


50,000-100,000 


First Place 


Certificate 
of Merit 


Category 14: AD SALES PRESENTATIONS 


NEWSPAPER 


NO WINNER 


Cairns Post 
Cairns, QLD. 


The Leader-Post 
Regina, Sask. 


NO WINNER 


CIRCULATION 


100,000-200,000 
First Place 


Certificate 
of Merit 


Over 200,000 


First Place 


Certificate 
of Merit 


NEWSPAPER 


Nottingham 
Evening Post 
England 


Telegram & Gazette 
Worcester, Mass. 
Piain Dealer 
Cleveland, Ohio 


NO WINNER 





CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 


50,000- 100,000 
First Place 


Certificate 
of Merit 


Category 15: PUBLIC RELATIONS EVENTS 


NEWSPAPER 


NO WINNER 


Natal Witness 
Pietermaritzburg 
South Africa 


Elkhart (Ind.} 
Truth 


Billings (Mont.) 
Gazette 


Reno (Nev.) 
Gazette Journal 


CIRCULATION 


100,000-200,000 
First Place 


Certificate 
of Merit 


Over 200,000 
First Place 


Certificate 
of Merit 


NEWSPAPER 


Syracuse (N.Y.) 
Newspapers, Inc. 


Lexington (Kent.) 
Herald-Leader 


Nottingham 
Evening Post 
England 


Buffalo (N.Y.) 
News 


Baltimore Sun 





CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 


50,000-100,000 
First Place 





NEWSPAPER 


Macleay Argus 
Kempsey, NSW 


The Herald 
New Britain, Conn. 


The Quincy (IIl.) 
Herald-Whig 


Gainesville 
(Fla.) Sun 


Category 16: COMMUNITY SERVICE/EDUCATION 


CIRCULATION 


100,000-200,000 
First Place 


Certificate 
of Merit 


Over 200,000 
First Place 


NEWSPAPER 


The State 
Columbia, S.C. 


Las Vegas Review- 
Journal 


The Palm Beach 
Post, West Palm 
Beach, Fla. 


Sun-Sentinel 
Ft. Lauderdale 





46 


EDITOR & PUBLISHER for May 19, 1990 











Certificate 
of Merit 


Duluth (Minn.) Certificate 
News-Tribune of Merit 


Bucks County 
Courier Times, 
Levittown, Pa. 


Augusta (Ga.) 
Chronicle 


The Phoenix (Ariz.) 
Gazette 


The Oregonian 
Portland, Ore. 





CIRCULATION 
Under 50,000 


First Place 


Certificate 
of Merit 


50,000- 100,000 
First Place 


Certificate 
of Merit 


Category 17: INTERNAL COMMUNICATIONS 
NEWSPAPER CIRCULATION 


100,000-200,000 
NO WINNER First Place 


The Globe-Times Certificate 
Bethlehem (Pa.) of Merit 


Over 200,000 
Portland (Maine) First Place 
Newspapers . 


The Patriot Ledger Certificate 
Quincy, Mass. of Merit 


NEWSPAPER 


Union-News/ 
Sunday Republican 
Springfield, Mass. 


The Palm Beach 


Post, West Palm 
Beach, Fla. 


St. Petersburg (Fla.) 
Times 
Seattle Times 


St. Petersburg (Fla.) 
Times 





CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 


50,000- 100,000 
First Place 


Certificate 
of Merit 


Category 18: MISC. SPECIALTY ITEMS 
NEWSPAPER CIRCULATION 


100,000-200,000 
The Capital First Place 
Annapolis (Md.) 


NO WINNER Certificate 
of Merit 


Over 200,000 
Fayetteville (N.C.) First Place 
Observer-Times 


Mesa (Ariz.) Certificate 
Tribune of Merit 


NEWSPAPER 


St. Paul Pioneer 
Press Dispatch 


Palm Beach 


Post, West Palm 
Beach, Fla. 


NO WINNER 


Star Tribune 
Minneapolis/St. Paul 


Star Tribune 
Minneapgjis/St. Paul 





CIRCULATION 


Under 50,000 
First Place 


Certificate 
of Merit 


50,000-100,000 
First Place 


Certificate 
of Merit 


Category 19: MISC. PRINTED MATERIALS 
NEWSPAPER CIRCULATION 


100,000-200,000 
NO WINNER First Place 


Tallahassee (FL) Certificate 
Democrat of Merit 


Over 200,000 
NO WINNER First Place 


Billings (Mont.) Certificate 
Gazette of Merit 


The Herald 
Everett (Wash.) 


NEWSPAPER 


The Blade 
Toledo, Ohio 


Nottingham 
Evening Post 
England 


Lesher Communications 
Walnut Creek, Calif. 


Journal & 
Constitution, 
Atlanta, Ga. 


Seattle Post- 
Intelligencer 


St. Louis Post- 
Dispatch 





United Press International has | through personal computers. menu of available stories from catego- 
announced a new service that allows Called UPI Remote, it enables UPI | ries, including health and fitness, 
editors to buy selected features and | subscribers to call via modem into an | fashion, schools and careers, autos 
sports statistics 24 hours a day | electronic mailbox and select from a | and polls on basketball and football. 





Features via PC offered by UPI 
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Rapid growth reported at NCS meeting 


National Cartoonists Society members attend business session, hear 
Bahamas politician, and watch talent show at annual gathering 


By David Astor 


For an organization that has been 
around since 1946, the National Car- 
toonists Society (NCS) had a big rise 
in membership during the past year. 

Membership committee chair 
Steve DuQuette, speaking during the 
NCS’s annual business meeting May 
5, said over 35 regular and associate 
members have been inducted since 
last spring. This jump, said the adver- 
tising cartoonist, has occurred since 
Mell Lazarus began his 1989-91 term 
as NCS president last spring. 

Lazarus, who does “Momma” and 
“Miss Peach” for Creators Syndicate, 
noted that there are now over 430 
NCS members. 

The membership increase during 
the Lazarus presidency is partly due 
to the chartering of regional chapters. 
Three have already started in Florida, 
Northern California, and Southern 
California, and others are being 
formed in locales such as the Caroli- 
nas, the South Dakota area, and 
Washington, D.C. 

Florida chapter chair Bruce Beat- 
tie, who does éditorial cartoons for 
the Daytona Beach (Fla.) News-Jour- 
nal and Copley News Service as well as 
“Snafu” for Newspaper Enterprise 
Association, was chosen to represent 
the regional chapters on the NCS 
board. His appointment as second 
national representative came on May 
6, the third day of the NCS’s May 4-7 
Reuben Award gathering aboard a 





Mell Lazarus 


cruise ship traveling between Miami 
and the Bahamas. 

Lazarus told attendees that “any- 
one who thinks they can develop a 
chapter in their region, let us know.” 
At least 13 regular members are 
required, and a chapter gets back 20% 
of its members’ dues from the 
national NCS. 

The chapter charterings reflect 
NCS’s continued movement away 





from what was once a primarily New 
York area organization. NCS trea- 
surer Larry Katzman, a magazine 
cartoonist, noted at the May 5 meet- 
ing that about two-thirds of NCS 
members now live outside the New 
York metropolitan region. Also, four 
of the last five Reuben weekends have 
been held outside New York City. 

This year’s Caribbean gathering 
had “the third largest [Reuben] atten- 
dance in history,” reported Lazarus, 
with almost 350 NCS members and 
guests on board the cruise ship. 

NCS members include comic, edi- 
torial, sports, magazine, advertising, 
animation, and other professional 
cartoonists. Lazarus said the NCS is 
also looking into student member- 
ship. 

Another new NCS development is 
a heritage committee, which “plans 
to acquire, catalog, and archive 
every bit of film, television, and audio 
and video material relating to the 
business of cartooning, cartoonists, 
their works, and their personal views 
and philosophies.” It will also gather 
material concerning syndicate execu- 
tives and others. 

One project currently underway is 
a television special on the late “Terry 
and the Pirates”/“Steve Canyon” 
creator Milton Caniff. It is being writ- 
ten and produced by heritage commit- 
tee chair Lew Sayre Schwartz, who 
has been involved with cartooning, 


(Continued on next page) 


PRL: 


Karen and Bruce Beattie (left) and ‘Barney Google & Snuffy 
Smith’ cartoonist Fred Lasswell of King Features Syndicate 
(right). The middle photo includes Bahamas Deputy Prime 
Minister Sir Clement Maynard (seated) and, from left, NCS 
second vice president Jack Caprio, treasurer Larry Katzman, 
secretary Frank Springer, and Lazarus. (These and other 
NCS story photos by David Astor.) 
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‘B.C.’/'Wizard of Id’ creator Johnny 

Hart of Creators Syndicate and North 

America Syndicate (NAS) with wife 

Bobby. Hart won the NCS comics cate- 
gory award on May 5. 


Maynard and caricaturist Joe Dutty.. 


movies, and more during his career. 
Another project is cartoonist Aron 


America video documentary, which 
traces the history of cartooning, inter- 
(Continued on page 50) 





Laikin’s Cartooning: A Mirror of 





Greenberg doing financial feature 


A weekly financial column called 
“StreetWise” is being syndicated by 
Chronicle Features. 

Herb Greenberg’s column — which 
includes breaking stories — covers 
stocks, acquisitions, and more. 

“StreetWise” evolved from Green- 
berg’s six-day-a-week “Business 
Insider” feature, which he has been 
writing for the San Francisco Chroni- 
cle since May 1988. 

Prior to joining the Chronicle, 
Greenberg spent a year’s sabbatical 
working as an analyst for a small New 
York arbitrage partnership. “It’s one 
thing to write about stocks the ana- 
lysts are recommending,” he said. 
“It’s another to go out and actually 
buy them.” 

Greenberg has also been the New 
York financial correspondent and a 
food industry reporter for the Chi- 
cago Tribune, a senior reporter for 
Crain’ s Chicago Business, a business 
reporter for the St. Paul Pioneer 
Press, a reporter for Amusement 
Business, a business reporter for the 
Boca Raton News, an intern at the 
Miami Herald, and a copyboy for the 
Miami News. 





Herb Greenberg 


The 37-year-old columnist is a 
Miami native who graduated from the 
University of Miami. 

“StreetWise” clients include the 
Arizona Republic, Baltimore Evening 
Sun, Boston Globe, Cincinnati 
Enquirer, Houston Post, Las Vegas 
Sun, Lawrence (Mass.) Eagle-Tri- 
bune, Los Angeles Daily News, Mil- 
waukee Journal, Portland Orego- 
nian, San Antonio Express-News, 
San Diego Union, and Seattle Times. 











DISCOVERY 
Wing tip vortex 
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Vortex sink rate for large aircraft |-——— 














Sink rate levels off 
at approximately 900 ft. 
Wye below flight path. 
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Source: Aero-Tech Wake disperses 


Wake begins 
by hitting ground 


after takeoff 


Copley News Service 


WE’VE GOT READERSHIP DOWN TO A SCIENCE. 


There is a formula to increasing readership and revenues at _living-well articles from Fitness Forum. And the interesting 
the same time. fillers and shorts from our Lifewire and Science Souffle. 

You start with Discovery, our new science infographic, that Then call toll-free 800-445-4555* for a free sample. 
helps your readers picture fascinating facts. Follow it with Your Increasing your readership and revenues will be elemen- 
Body, the intimate infographic everybody's talking about. tary after that. Because we've experimented enough to know 

Add our science and medical features. A healthy dose of | exactly what you need. 








Wake ends after 
touchdown 





Post Office Box 190 * San Diego, CA 92112 
*Alaska, California, Hawaii and Canada, call collect (619) 293-1818. 
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’ 7 : a 

Creators executive assistant Kay Hults (left), vice president/ 

general manager Anita Medeiros, and president Richard 

Newcombe (right). Second from right is NCS national rep- 

resentative Jerry Scott, who does ‘Baby Blues’ for Creators 
and ‘Nancy’ for United Feature Syndicate. 


td SX 

From the left are Karen Fischetti, Etta Hulme, Anne Gib- 
bons, and Lucy Caswell. Fischetti is the widow of editorial 
cartoonist John Fischetti, Hulme is an editorial cartoonist 
with the Fort Worth Star-Telegram and Newspaper Enter- 
prise Association, Gibbons is a newspaper/magazine/ 
greeting card cartoonist, and Caswell is curator of Ohio 
State University’s Cartoon, Graphic, and Photographic Arts 

Research Library. 





(Continued from page 49) 
views numerous creators, and so on. 

The May 5 business meeting also 
featured a positive report on NCS’s 
finances. Total assets are $104,000, 
said Katzman, with another $354,000 
in the Milt Gross Fund for needy car- 
toonists. 

After the meeting, the deputy prime 
minister of the Bahamas addressed 
some of the cartoonists on another 
part of the ship. 

“I’m one of many Bahamians who 
read the paper every day,” said Sir 
Clement Maynard. “I would be afraid 
to say this to any other group, but I 
always turn to the cartoon section 
first. It puts me in the mood to stand 
the rest [of the paper].” 

Maynard added that he is often the 
subject of editorial cartoons in Baha- 
mian papers. 

The deputy prime minister, who 
was also the subject of a Joe Duffy 
caricature prior to his remarks, ended 
his appearance by presenting Lazarus 
with a plaque. 

The next day, Lazarus and others 
performed at the NCS’s “First 
Annual Talent Show.” Perhaps the 
most unusual act featured “Tank 
McNamara” cartoonist Bill Hinds of 
Universal Press Syndicate laying his 
head on one chair and his feet on 
another as the rest of his large body 
hung suspended in the air. Then 
“Cathy” creator Cathy Guisewite of 
Universal stood on Hinds’ unsup- 
ported stomach and displayed photos 
of the “Tank” cartoonist’s baby. 
Hinds narrated for several minutes 
before the chairs toppled, his back hit 
the floor, and Guisewite jumped to 
safety. 

Other cartoonists sang, played 
music, recited humorous poetry, told 


(Continued on page 52) 





‘The Family Circus’ creator Bil Keane of Peters with New York Newsday edito- 
King (left) and Dayton Daily News rial cartoonist/‘Kudzu’ creator Doug 
editorial cartoonist/‘Mother Goose & Marlette of Creators. Marlette is first 
Grimm’ creator Mike Peters of United vice president of NCS. 

and Tribune Media Services. 


‘Hagar the Horrible’ cartoonist Chris ‘The Phantom’/‘Mandrake the Magi- 


Browne of King (left) and King presi- cian’ creator Lee Falk of King. 


dent Joseph D’Angelo. 


4 j a A 
Greeting card cartoonists/‘The Stanley 
Family’ creators Barbara and Jim Dale 
(left) and “FoxTrot’ creator Bill Amend 
of Universal Press Syndicate. 


‘Wee Pals’ creator Morrie Turner of 
NAS and Karol Brownfield. 
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Universal Press Syndicate 
Congratulates 


Pat Oliphant 


Winner of the 
National Cartoonists Society’s 
Best Newspaper Editorial 
and Sports Cartoonist for 1989 











It’s certainly a year to celebrate the unrestrained satire and masterful hand of Pat Oliphant. In 
addition to this fine recognition by the National Cartoonists Society, the Smithsonian’s National Portrait 
Gallery in Washington, D.C., launched an exhibition, “Oliphant’s Presidents: Twenty-five Years of 
Caricature,” a milestone in the acceptance of caricature as a form of portraiture. This exhibition, which will 
travel around the United States, includes a mix of pointed original drawings, along with a group of his public 
depictions—bronze sculptures, lithographs, color drawings and pencil sketches. 


Universal Press Syndicate 
4900 Main Street e Kansas City, MO 64112 


© 1990 Universal Press Syndicate 
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Los Angeles Times Syndicate promotion 
manager Cathy Irvine (left) and Anita 
Medeiros. 


(Continued from page 50) 


jokes, did magic tricks, and acted out 
skits. 

During the May 4-7 weekend, 
Lazarus, Bruce and Karen Beattie, 
travel agent Dolores Gallo, and others 
were publicly thanked for their efforts 
in putting together the 44th annual 
Reuben event. 





Magazine cartoonist/‘Poor Arnold's 

Almanac’ creator Arnold Roth of Cre- 

ators (left), Anne Gibbons, and Larry 
Katzman. 


Mad magazine’s Sergio Aragones 
was also thanked for creating the 
weekend’s theme art, including the 
cover of NCS’s annual Cartoonist 
magazine. The humorous color 
drawing showed the cruise ship 
jammed with NCS members and their 
cartoon characters. 

Inside the journal were messages 
and drawings by various cartoonists, 





editor/cartoonist Joe Szabo, Jerry Scott and a facsimile of his ‘Baby Blues’ collaborator Rick Kirkman, King Eastern 
region sales manager John Killian, and magazine cartoonist Art Bouthillier, whose ‘Dash of Humor’ food comic will be 
available this August from Creative Comic Syndicate. 


‘JumpStart’ creator Robb Armstrong of 
United and wife Sherry. 


caricatures of NCS officers and mem- 
bers, and more. 

The caricatures — by “The Lock- 
horns”/“Agatha Crumm”/“What A 
Guy!” artist John Reiner of King Fea- 
tures Syndicate — were praised highly 
by “The Family Circus” creator Bil 
Keane of King as he emceed the 
Reuben Award ceremony May 5 (see 
last week’s E&P for the winners). 





A weekly column which serves as 
an “open forum” for high school stu- 
dents has been introduced by Univer- 
sal Press Syndicate. 

“Talk to Us” addresses matters 
such as peer relations, dating, sex, 
AIDS, pregnancy, abortion, parental 
relations, racism, alcohol, drugs, 
depression, suicide, careers, money, 
and clothing. 

Columnists Pat Schudy and David 
Wolff answer questions based on 
their own personal and professional 
experiences, and also allow students 
to respond to questions themselves. 

Schudy is a free-lance writer, 
regional editor for Better Homes and 
Gardens, and the mother of five chil- 
dren ages 18-24. She has been a high 
school teacher, an adviser to high 
school creative writing publications, 








an assistant director of the interna- 
tional School and Classroom program 
of People-to-People Inc., and public 
relations director of a private college 
preparatory high school. Schudy has 
served on various PTA boards and 
currently volunteers in the creative 
writing class of an urban Kansas City 
high school. In 1987, she was part of 
an American delegation to meetings 
in Moscow and Leningrad with mem- 
bers of the Soviet Women’s Commit- 
tee to discuss issues concerning 
women, families, and education. 
Wolff holds a master’s degree in 
counseling, serves as a member of the 
National Board of Certified Counsel- 
ors, and has been a high school coun- 
selor and teacher in a large suburban 
Kansas City school for the past 20 
years. He has chaired group discus- 


{ 


Column serves as ‘open forum’ for high schoolers 


sions on teen suicide and given semi- 
nars on college planning. Wolff — the 
father of a daughter born last year — 
is also a member of the advisory 
board for the Youth Volunteers Corps 
of the United Way of Kansas City and 
an adviser to the local Community 
Mental Health Association. 

“Talk to Us” clients include the 
Atlanta Journal, Augusta Chronicle, 
Dallas Morning News, Houston Post, 
and Las Vegas Sun. 








For Chicago bureau 


Four staff members have been 
hired for Copley News Service’s new 
Chicago Regional Bureau, according 
to bureau chief Roderick Kelly. 

(Continued on next page) 
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Creators Syndicate is now dis- 
tributing the twice-weekly political 
satire and social commentary column 
by Rick Horowitz. 

The previously self-syndicated 
Horowitz (profiled in E&P, March 28, 
1987) writes about topics such as the 
controversial Mapplethorpe show in 
Cincinnati, Greta Garbo, fashion, and 
Democrats. 

In the last column, Horowitz 


Rick Horowitz 





Rick Horowitz moves to Creators 


observed, “The search party left at 
dawn. Intrepid men and women all, 
they gathered at the little clearing at 
the edge of the big woods. They’d 
brought their provisions: food and 
water, flashlights, rakes and shovels. 
Nobody knew how long it would take, 
and nobody expected it to be easy. 
They were Democrats, and they were 
searching for their principles.” 

Horowitz column clients include 
the Anchorage Daily News, Balti- 
more Sun, Cleveland Plain Dealer, 
Dallas Morning News, Houston Post, 
Orange County Register, Portland 
Oregonian, Salt Lake City Deseret 
News, San Diego Union, Schenec- 
tady (N.Y.) Gazette, Tulsa Tribune, 
and Wilmington (Del.) News Journal. 

Representing Horowitz in the move 
to Creators was attorney David J. 
Wittenstein, a partner in the Washing- 
ton, D.C. law firm of Dow, Lohnes & 
Albertson. 

Horowitz himself has worked as an 
attorney, legislative assistant on 
Capitol Hill, and more. 





The Children’s Express news ser- 
vice is holding its third symposium on 
the media and children’s issues June 
11-12 in Manhattan’s New York Hil- 
ton Hotel. 

CE said the meeting “is structured 
to give editors and reporters insights 
into covering children and children’s 
issues at all stages — from prenatal 
care through global environmental 
awareness and activism, from fetal 
drug and alchohol problems through 
street pressures and runaways.” 

Speakers during the two days will 
include Kentucky Post editor Judith 
Clabes, Fresno Bee executive editor 
Beverly Kees, author Jonathan 


A Children’s Express symposium 


Kozol, and a number of others. 

Also, Sargent Shriver will be hon- 
ored at a dinner hosted by Bill Moy- 
ers. The dinner will mark the 25th 
anniversary of Head Start and the 
15th anniversary of CE, whose new- 
est bureau will be housed at the Chil- 
dren’s Museum of Indianapolis and 
produce a weekly page for the India- 
napolis Star. 

CE reporters range in age from 
eight to 13; they are edited by teens 
and adults. 

For more information, write Chil- 
dren’s Express Symposium III, 245 
Seventh Ave., Fifth Floor, New 
York, N.Y. 10001. 





(Continued from previous page) 


Patricia Colander, who has worked 
for the Elgin (Ill.) Daily Courier 
News, will cover arts and entertain- 
ment. 

Paul Krawzak, who has worked for 
the Aurora (Ill.) Beacon News, will 
report on political and education 
issues. 

Ed Bierschenk, who covered city 
government for the Kankakee (Ill.) 
Daily Journal, will report on trans- 
portation and economic develop- 
ment. 

And Terry Burns, who comes from 
the Joliet (Ill.) Herald-News, will 








cover the courts. 
The new staff members have wona 
number of state and national awards. 


A piece on etiquette 


“Miss Manners” columnist Judith 
Martin of United Feature Syndicate 
has co-written an article on the philo- 
sophical underpinnings of etiquette 
for the Spring 1990 issue of American 
Scholar magazine. 

Her co-writer on “I Think; There- 
fore I Thank” was Gunther S. Stent, a 
professor at the University of Califor- 
nia at Berkeley. 
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KOCH 


Reaches Beyond 
the Big Apple. 


Ed Koch is now reaching 
readers nationwide via 
his weekly commentary 
column from United 
Feature Syndicate. This 
outspoken, sharp, often 
entertaining, former 
New York City mayor 
shares his views, 
ranging from global 
politics to the front 
lines of our cities. 


It’s current. 
It’s controversial. 
It’s Koch. 


For information on 
Koch’s new column, call 
Lisa Klem Wilson at 
800-221-4816. 

In New York, 
212-692-3700. 

United Media Canada, 
800-668-4649. 


== UNITED FEATURE 
@i§ SYNDICATE 


200 PARK AVENUE 
NEW YORK, NEW YORK 10166 

















Letters 
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more and more people who do not 
have professional credentials. 

We have reached a point where one 
must be a member of the press, a 
member of government, or a high- 
powered business executive in order 
to be able to speak out in the public 
print. First Amendment freedoms are 
supposed to belong to all people, not 
only those in special positions. It 1s a 
problem the law cannot solve; ethical 
journalists must solve it. 

Mr. Smith correctly states that the 
First Amendment did not give, cre- 
ate, name, or originate the freedoms 
listed therein. Those freedoms, under 
basic American governmental theory, 
emanated from our Creator and are 
ours because we exist, not because 
of an act of government. 

One thing he does not say, but that 
should be said, is that the human 
effort to secure these rights began ina 
quest for religious freedom. For 
example, it was argued in the six- 
teenth and seventeenth centuries that 
one must be allowed to speak and to 
publish in order to seek salvation — 
and culminated in the American 





Declaration of Independence that 
says the very purpose of government 
is to guarantee such rights as those. 
Government has no other purpose. 

He says the Zenger case brought 
freedom of the press to the colonies. I 
would say, rather, that the Zenger 
case served notice to the public and 
the English king that Americans 
already assumed they had freedom of 
the press, and that they intended to 
keep it. The freedom preceded the 
Zenger case. 

Mr. Smith correctly states that the 
Bill of Rights was intended to limit the 
power of government, but he errs in 
saying the First Amendment limits 
only Congress. The First Amendment 
limitation is addressed to Congress 
because its authors figured the struc- 
ture of government already forbade 
the other two branches of govern- 
ment, executive and judicial, from 
infringing on those freedoms, and 
assumed the only danger came from 
Congress. The limitation upon state 
infringement developed later, 
through the Fourteenth Amendment. 

Mr. Smith uses his article to argue 
against centralized government and 
to equate it with communism. Com- 
munism as it has been generally prac- 
ticed has become a form of totalita- 
rian government, although in theory it 





need not be so. 

Centralized government does not 
have to be communistic in nature — 
Hitler was no communist but his gov- 
ernment was emphatically central- 
ized. Centralized government is not 
necessarily a more ardent enemy of 
press freedom than is county govern- 
ment or state government or provin- 
cial government or parish govern- 
ment, as American history has shown 
us again and again. 

Indeed, I perceive greater danger 
from smaller, less diverse units of 
government than from the homoge- 
neous national government. Suppres- 
sion of the press at any level is more 
likely to be the work of a small group 
of people than of a large system or a 
large conspiracy. 

The late A.J. Liebling used to argue 
that, in the United States, freedom of 
the press belongs only to the person 
who owns the press. He thought that 
was a bad situation. 

The primary challenge facing the 
press today is to broaden access so 
that one may exercise the freedom 
without having to own a press. It is 
not an easy problem. 


DWIGHT JENSEN 


(Jensen is a professor of jourralism 
at Marshall University.) 





Minority 
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not, a condition for participation. 
Include me with my differences 
because that gives you strength. 
“Together, as educators and as 
professionals, we can build a society 
and a media system that is truly inclu- 
sive, that is pluralistic, that repre- 
sents everyone and values everyone 
for who he is,” concluded Gutierrez. 


A.H Belo actions 


A.H. Belo Corp. has approved a 
savings and investment plan for 
employees and elected five Class 1 
nominees to its board. 

Also at its recent annual sharehold- 
ers’ meeting in Dallas, chairman and 
chief executive officer Robert W. 
Decherd said a 1988 lawsux challeng- 
ing iis differential stock voting struc- 
ture had been dismissed. 

At the same time, the publisher of 
the Dallas Morning News declared a 
quarterly dividend, payable June 8, of 
11¢ per outstanding share of Series A 
and B stock to shareholders of record 
as of May 18. 





EDITOR & PUBLISHER for May 19, 1990 











Lesher Communications reorganization 
Contra Costa Times will no longer share its staff 


The Contra Costa Times, flagship 
of Lesher Communication Inc. in the 
San Francisco East Bay region, will 
no longer share its staff with other 
Lesher newspapers in a reorganiza- 
tion aimed at improving content in all 
of them. 

The move was announced by CCT 
general manager George Riggs, who 
said the CCT had been covering its 
own local news, plus regional news 
for all four daily Times group newspa- 
pers. The changes creates separate 
LCI and CCT staffs. The other Bay 
area papers in the Times group are the 
West County Times, Richmond; Val- 
ley Times, Pleasanton; and the San 
Ramon Valley Times, Danville. They, 
along with the Contra Costa Times in 
Walnut Creek, reach more than 
148,000 households per day. 

Riggs said the former arrangement 
spread the CCT staff too thinly. 

“We’ve had one staff covering 13 
towns and communities in Contra 
Costa County,” he continued. “What 
we saw happening was that the local 
news staff often got pulled off local 
stories to do regional news. Often 
local stories got shortchanged.” 

The reorganization brought two 
new editors to the CCT editorial 
department. 

Clay Haswell, a veteran newspaper 
and wire service reporter and editor, 


‘t 


Clay Haswell 


was named managing editor, replac- 
ing Ann Hagen Kellett, who was 
given the new title of LCI managing 
editor. 

Haswell, a graduate of the Univer- 
sity of Southern California, comes to 
the paper from Minneapolis, where he 
was an AP news editor. Previously, 
he was managing editor at the 
Anchorage Daily News. 

Bob Casey, former Sacramento 
Bee special projects coordinator, was 
hired as CCT design director to 
“heighten the visual impact of all 
Daily Times newspapers,” according 
to an LCI spokeswoman. 

A University of Missouri journal- 
ism graduate, Casey also has worked 


Ann Hagen Kellett 


y 


Bob Casey | 


in the news departments of the Jack- 
son (Miss.) Clarion-Ledger and the 
St. Petersburg Times. 

Under the new plan, Kellett over- 
sees core features for LCI’s Daily 
Times group, including major sports, 
business and graphics. She also 
supervises the LCI news desk, 
national wire desk, regional desk and 
the Sacramento and Martinez bureaus. 

Kellett said the new LCI staff will 
handle regional stories for all Times 
papers. 

In addition to the Daily Times 
Group, LCI owns three other dailies, 
11 weeklies, 17 shoppers, a monthly 
business magazine and a direct-mail 
division. 








Buyback 


(Continued from page 11) 





publicly-traded stock. 

The announcement at its annual 
meeting May 10 to repurchase as 
many as | million shares of class B 
common stock sent the price up $8.50 
to $241. By May 16 it was over $246. 

The price of Post stock had 
declined by about 22% from a high of 
$311 last year. 

No time or price limit was 
announced for the buy back. 

“We traditionally repurchase stock 
as a good investment opportunity,” 
said spokesman Guyon Knight. “We 
look at it as the way to best employ 
our resources.” 

Also at the meeting, Post Co. chair- 
man Katharine Graham told sharehol- 
ders a soft ad market was expected to 
continue throughout 1990, but growth 
in per-share earnings would continue 
among the best in the media industry. 








The company previously 
announced first-quarter 1990 earnings 
fell 6% from the period in 1989. 

In addition to 10.3 million out- 
standing publicly-traded Class B 
shares, the Graham family controls 
the company through its ownership of 
1.9 million Class A shares that are not 
traded publicly. 

Newspaper stock analyst Lisa 
Donneson of County NatWest Secu- 
rities in New York said the repurch- 
ase was not unusual. It came as the 
Post Co. had excess cash and no place 
to spend it, since acquisition prices 
remained relatively high and its flag- 
ship Washington Post has not com- 
mitted to what is expected in the next 
few years to be huge outlays for new 
printing plants. 

The Post Co. may see its own stock 
as a way to guard long-term value or 
boost earnings, Donneson said. 

The Post Co. in its first-quarter 
1990 report said that a stock repurch- 
ase program begun in 1987 has bought 
back 642,000 shares for $177 million 





with no significant effect. 

Katharine Graham said that 
although values of newspapers, 
magazines and television stations 
have fallen, their prices have not kept 
pace. 

“When the right opportunities 
arise, as I’m sure they will in time, we 
are prepared to seize them,” she said. 
“At the same time, we continue to 
increase our investment in the busi- 
ness we know the best, the Washing- 
ton Post Co....” 

The Post reported that at the meet- 
ing, Reed Irvine of the conservative 
group Accuracy in Media challenged 
company officers about the paper’s 
coverage of an anti-abortion rally for 
which the paper was criticized by its 
own ombudsman. 

“We made a mistake. And when we 
make a mistake, we try to correct it,” 
said Post publisher Donald Graham, 
agreeing with ombudsman Richard 
Harwood’s observation that the 
paper “trivialized” the demonstra- 
tion. 
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Cooperate 
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Bob Herbert, who is black, said. 


Daily News columnist Ken Au- 
letta, who is white, rejected the idea 
the media “join” the fight against 
bigotry, saying “we risk becoming 
actors in a drama we are entrusted to 
cover.” 

Auletta conceded the news media 
were often guilty of “bumper-sticker 
journalism” — sacrificing the com- 
plexity of life and reinforcing the very 
stereotypes journalists are supposed 
to debunk. 

Such reporting, he said, stems from 
ignorance, the need to simplify, the 
high cost of investigating social prob- 
lems, and media efforts to hold audi- 
ences by entertaining them. 





Tawana Brawley when she accused a 
group of whites of sexual abuse in a 
case that a grand jury found to be 
groundless. 

E.R. Shipp, a black female New 
York Times reporter, said Sharpton 
can neither be dismissed nor viewed 
as representative. Instead, the press 
has a responsibility to provide con- 
text about his background and to seek 
out other minority voices. The media 
must reflect that minority groups are 
diverse, she said. 

Dinkins also complained about 
competitive pressure that has driven 
reporters to demand he comment on 
ongoing criminal trials. Such actions 
were “demeaning to all involved” 
and created “‘a false sense of confron- 
tation and tension that is entirely 
counterproductive,” he said. 

The panel was formed, according 
to Queens College president Shirley 





“They're good copy, no doubt. They’re quotable, of 
course, but quoting them often sheds more heat than 


light.” 





Washington Post New York corre- 
spondent Howard Kurtz, who is 
white, said he was “troubled” by the 
“wishful thinking” that, if only the 
press would act differently, racial 
problems would go away. Yet, he 
admitted being struck by how quickly 
people he interviewed were to blame 
the media. 

“We don’t have the role [Dinkins] 
expects us to play,” said New York 
Newsday managing editor Jim Toedt- 
man, who is white. He rejected the 
invitation to join the mayor’s peace- 
making, saying the media’s role was 
to uncover facts and be an “adver- 
sary.” 

Asked if newspapers fuel tensions, 
Toedtman said newspapers “reflect 
the tension,” but when pushed by 
Herbert he said, “Of course we con- 
tribute to the tension.” 

Wall Street Journal senior editor 
Joe Boyce, who is black, was “very 
upset” at coverage by some newspa- 
pers. An alleged gang rape and beat- 
ing of a white female investment 
banker by a gang of black youths, he 
said, got far more coverage than it 
would if the victim had been black. 

But the suggestion that the media 
downplay angry statements, Boyce 
said, raised the question of self cen- 
sorship. 

Boyce blamed the New York 
press — not black people — for 
making a media star out of Sharpton, 
who represented black teen-ager 





Strum Kenny, because “We worry 
that the fire is being fanned.” 

Two days earlier, Dinkins, bowing 
to pressure to speak out against rising 
racial antagonism, made a televised 
address to call for calm and got his 
only standing ovation by suggesting 
“the media must join in, too.” 

David Lampel of the black-oriented 
talk radio station WLIB-AM said, 
“We’re not doing as good a job as we 
ought to on covering racial prob- 
lems.” Shipp rated media perfor- 
mance “a so-so,” characterized by 
superficiality. 

Toedtman said newspapers “do a 
good job at baseball scores and elec- 
tion results, and the line seems to be 
drawn there.” 

He said newspapers were trying to 
adapt to the complexities of the 
nation’s changing racial makeup, pre- 
dicted by the year 2020 to be a major- 
ity non-white, in their hiring and in 
strategies for coverage. 

Shipp pointed out that coverage of 
racial issues varies considerably with 
the medium, from the New York 
Post’s overreaction to the Times’ 
focus on the official response to the 
black media’s uncritical attitude 
toward black leaders. 

Boyce predicted coverage racial 
issues would improve when minori- 
ties are better represented in Ameri- 
can newsrooms. Minorities hold 
about 7% of newspaper journalism 
jobs. 








Legal 


(Continued from page 35) 





Times Publishing Co. in 1984 after 24 
years and is now executive editor of 
the Tallahassee Democrat, sued the 
Times in 1988, claiming it breached a 
contract in its management incentive 
plan and prevented him from practic- 
ing his profession. 

Stiff's attorney, Frank Jakes, said 
the plan was worth about $500,000 
over 20 years, and Stiff lost nearly 
$200,000 in payments and interest 
since 1985. 

Stiff planned to appeal the ruling by 
Judge Carl C. Durrance. 

— AP 





Fund 


(Continued from page 37) 





tion to technology companies and 
other donors, the Gannett Founda- 
tion contributed $i million. 

When the campaign was launched 
almost four years ago, it sought $85 
million to enhance its position in high- 
technology and career education, 
especially in imaging. Since then it 
added three buildings, broke ground 
for two more and increased funds for 
professorships, scholarships and its 
endowment. 


Cowles give land 
to conservationists 


Cowles Media, publisher of the 
Minneapolis (Minn.) Star Tribune, 
has donated about 2,000 acres in Otter 
Tail County to a conservation group. 

The $2.4-million donation to the 
Minnesota chapter of the Nature Con- 
servancy includes forest and 30,000 
feet of shoreline on five lakes. 

The group promised to restore 
wetlands, convert farmland to wild- 
life cover, and in about two years turn 
the land over to the state. 

— AP 


Nikon breaks into 
Spanish papers 


Nikon Inc. announced its first ever 
ads in U.S. Spanish-language news- 
papers. Destined to appear in El 
Nuevo in Miami and La Opinion in 
Los Angeles, the ads are part of the 
company’s campaign to promote $50 
rebates on its N8008 35-millimeter 
camera. 
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THE EDITOR & PUBLISHER 
INTERNATIONAL YEAR BOOK 
OVER 250,000 NEWSPAPER FACTS IN SEVEN EASY-TO-USE SECTIONS! 


Daily newspaper personnel, national newspapers, tabloid newspapers, 


new dailies, suspensions, newsprint statistics, newspaper groups under 
common ownership, special service dailies, action/hotline editors, 
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Weekly newspapers, black newspapers, religious newspapers, 
foreign language newspapers and college and university 
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Canadian daily newspapers, newspaper groups under common 


ownership, weekly newspapers, foreign language newspaper, 
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American Correspondents in London, newspapers of Europe, 
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syndicate services, comic section groups and networks, 
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mat services. 
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company names, products and services, plus mechanical 
forces pay scales and top minimum scales for reporters. 


ANPA roster, assocs. and clubs, reps., U.S. advtg. clubs, 
various membership directories, schools of journalism, 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES 
AVAILABLE 


ANNOUNCEMENTS 





COMIC STRIPS 


WEEKLY COMICS PACKAGE contains 2 
features. One is a strip THE GOLDEN 
DAZE starring a retired couple making 
humorous social comments on today’s 
America (possibly for your Senior 
Page?). And a panel called MUMS THE 
WORD with a different captionless 828 
cartoon for each week of the year. 6 
strips & 60 panels in this package. 
Recent subscribers are Sarasota Sun 
and Valley Star in Canyon Lake, CA. See 
my profile in syndicate section of E&P’s 
4-21 issue. To inspect package call 
(906) 482-6234. Dan Rosandich 
GREAT LAKES FEATURES, Box 410, 
Chassell, MI 49916. 





HUMOR 


IN A NUTSHELL. Give your readers a 

ood laugh and keep them coming back 
more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free sampies. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 








MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 15th year. Cineman Syndicate, 7 
Charles Court, Middietown, NY 10940; 
(914) 692-4572. 





PROMOTION 


Publishers who purchased our ‘SAY NO 
TO DRUGS’ coloring book told us new 
ways to produce revenue. Minimum 
$18,000 for smal! weekly. A daily 
$30,000 plus. (901) 795-6428. 








PUZZLES 


PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword Puzzies 

24515 California Ave. #12, Hemet, 

CA 92343 Phone (714) 926-4843. 





SENIOR HEALTH 


“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. Samples, 
rates-- Frank Macinnis, M.D., HFM 
Literary Enterprises, PO Box 307, 
EDMONTON, Alberta, Canada T5J 2J7. 
(403) 472-5555. 








ANNOUNCEMENTS 





BUSINESS OPPORTUNITIES 


Advertising, exclusive dealership. Net 
40 - 50K yearly. No inventory, mini- 
mum overhead. We train and consult. 
1- (800) 330-0808. 


INVESTORS — PARTNERS sought for 
eastern Pennsylvania community week- 
ly, near city, prime market. Estab- 
lished, growing. 25,000 circulation. 
Reply to Box 4661, Editor & Publisher. 
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NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box i sent AL 36081 
(20 7198 
FAX (305) S66. 0170 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 


NEWSPAPER BROKERS 


“Ist in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pagasus, Suite E 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BARRY FRENCH, Ashlawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals-Consuiting-Brokerage 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, '40-64111 




















NEWSPAPER BROKERS 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 





C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 


DEAN WAITE 
Riverside Management Group 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 











BRUCE WRIGHT, Media Consultant 
Newspaper Sales - io" 
8937 Laguna Place W. 
Elk Grove, CA 95758 (916)684- 3987 





Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 





Fournier Media Service Inc. 
Appraisal@Brokerage@Consuiting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 





FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 


JAMES MARTIN & ASSOCIATES 
Suite 1000, 65 E. State Street 
Columbus, OH 43215 (614) 889-9747 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 








) 
FAX (205) 566- 0170 


NEWSPAPER BROKERS 


Michael D. Lindsey 
Media Consultants, Inc. 


PO Box 650 
Sarato b Pd 82331 (307) 326-8177 


465 S. Oleander Dr. 
Chandler, AZ 85248 (602) 899-3698 





PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 —— ¢" Suite 101 


Des L 32541 
RUPERT PHILLIPS (904) 837-4040 








KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 





MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 





MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 


R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


NEWSPAPER CONSULTANTS 


ETC.. JAMES J. BROWN 
Professional help with - Administration 
@ Acquisitions @ Operations @ Personnel 
@ Plant @ Equipment. 

35 years experience at your service. 
(214) 424-1597 


PUBLISHERS RESOURCE 
Complete equipment broker. Compos- 
ing, Camera, Press, Mailroom, Techni- 
cal and operational services. Large dail- 
ies and weeklies. Representing 
Publishers for 30 years nation wide. 
(602) 776-8405. 


NEWSPAPERS FOR SALE 


$25,000 down for $100,000- gre 
small-town computerized weekl 
Zone 9. Retiree/tourist area. Box 4 37, 
Editor & Publisher. 


4.5 Million Yearly Gross. Weekly Shop- 
per. Excellent cash flow, Zone 9, price 
7 Million Cash. Box 4667, Editor & 
Publisher. 


A Kansas county seat weekly, 3,400 
paid. $200,000 gross. $50,000 cash 
flow. $225,000 price. 

Webster & Associates (214) 340-2266. 
Arkansas weekly, Fistco $100,000, 
tourist area. Price $10 

Webster & Associates (214) 340. 2266. 



































ATTENTION ADVERTISERS 
Please note this when submitting 
ad copy for the June 2nd issue. 


FE & P’s offices will be closed on: 


Monday, May 28, 1990 
Memorial Day 








Arkansas weeklies doing $1,000,000 
gross. 1.25 million includes real estate 
and plant. 

Webster & Associates (214) 340-2266. 


A Tennessee weekly - 600,000 gross, 
excellent growth market. $800,000, 
some terms. 

Webster & Associates (214) 340-2266. 


A Texas Cash Cow! Shopper doing 
$1,000,000 gross. Excellent opera- 
tion. Excellent future. 1.1 million 
includes a estate. 

lebster & Associates 
(214) 340: 2266. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


INDUSTRY SERVICES 


___ INDUSTRY SERVICES 





NEWSPAPERS FOR SALE 


NEWSPAPERS FOR SALE 


CIRCULATION SERVICES 


PRINTING 





ALABAMA: Weekly. Needs hands-on 
owner. Gross, $110,000. Sales price, 
$115,000. Terms: $13,500 down, 
balance 7 years, 9%. 


KENTUCKY: Three weeklies in close 
proximity offer unique sales, circula- 
tion, and management opportunities. 
Four-unit press included. $448,000 
gross. Price $550,000. Attractive 
terms. 


NORTH CAROLINA: Weekly. Coastal 
area. Needs sales-oriented on-site 
owner to tap market potential. Circ., 
5,500 paid. Gross, $120,000. Sales 
price, $120,000. $50,000 down, 7-yr. 
terms. 


SOUTH CAROLINA: Group of two week- 
lies, one monthly. Includes 3-unit Goss 
Community press. Gross, $289,000. 
Sales price, $250,000. $75,000 
down, 15-yr. terms. Severe health prob- 
lem forces sale. 


TEXAS: Two weeklies, plus monthly 
business tab, plus seasonal shopper. 
Southern Texas. Beautiful resort area. 
Lots of growth. Solid foundation. Gross, 
$236,000. Sales price, $275,000. 
50% down, 15-yr. terms. 


MEDIAAMERICA BROKERS 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326, (404) 364-6554 
Lon W. Williams 





A Texas weekly, $160,000 Gross sales 
with excellent cash flow, Recreational 


area. 
Webster & Associates (214) 340-2266. 





A Zone 5 suburban market newspaper 
grossing $1,100,000. Excellent demo- 
graphics. Price $1 million. 

Webster & Associates (214) 340-2266. 


First $300,000 takes tabloid for 
seniors currently published in 8 region- 
al editions. Everyone says its a gold 
mine, but I’m tired. Advertising whiz 
would make it sing. Price includes 
desktop equipment, outdoor racks, 
brain-picking sessions. (614) 
761-3808. 








FLORIDA KEYS excellent free weekly. 
Fast growing market with expansion 
opportunities. Superior news product. 
Highly computerized technology. 
Talented news executive stays or goes. 
1990 sales estimated at $450,000 or 
better. Needs strong advertising sales 
leadership. Currently profitable on 
monthly basis. Price $500,000 range 
for cash of acceptable terms with your 
financing. Don’t wait. Contact Richard 
L. Hare, President, Hare Associates, 
Inc., 62 Black Walnut Drive, Rochester, 
NY 14615. 





FOUR WEEKLIES, 5-unit press, build- 
ing, serving two towns near major city. 
Also, college town weekly, reasonable 
down, beautiful 30,000 town. Bill 
Berger, ATN, 1801 Exposition, Austin, 
TX 78703 (512) 467-3950. 





For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 





TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950. 


OREGON -- Two weekly newspapers 
with press -- grossing $1.4. Growth area 
and priced at $1.8 million. 


UTAH -- Weekly group grossing 
$500,000, priced at $600,000, terms. 


MOUNTAIN STATES DAILY -- gross 
$750,000, priced at $1.2 million. 


SKI AREA WEEKLY -- Only a few of 
these left. Write for details. 


NEW MEXICO -- Weekly grossing 
$130,000, priced at $100,000 with 
terms. Good cash flow. 


MOM AND POPS -- several good papers 
in Colorado, Utah, Arizona, New Mexico 
and Idaho. 


MICHAEL D. LINDSEY 
PO Box 650 
Saratoga, WY 82331 


Small daily, choice location, unques- 
tionably great potential. Projected 
1990 gross under $1 million. Current 
owners would like to retain some equity 
and role, but total sale also possible if 
offer attractive enough. Box 4663, 
Editor & Publisher. 


Two profitable weekly newspapers in 

rapidly growing area on Florida’s west 

coast. Well established, 8 years, stead 

growth, unlimited potential. $625,00 
ross sales. Box 4427, Editor & 
ublisher. 











Zone 2 weekly second class/requested 
legals. Growing market gross over 
$600,000. Established over 15 years. 
Best offer over gross. Box 4684, Editor & 
Publisher. 


NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 


PUBLICATIONS FOR SALE 


FLORIDA FREE MONTHLY speciality 
publication. 10 years old. Excellent 
cash flow. Gross $300,000 plus. Great 
potential. Owner retiring. Will train 
buyer. $250,000 with terms. Box 
4636, Editor & Publisher. 


Get Handbook on How to Use the Free- 
dom of Information Act. $4.50 ea; 
$90/25. Send check: Dir. Public 
Affairs, Church of Scientology, Western 
U.S., 1404 N. Catalina, LA 90027. 


PUBLICATIONS WANTED 


Independent financially qualified fami- 
ly man seeks profitable weekly or semi- 
weekly, preferably county seat, in 
southwest. Minimum annual sales 
$200,000 - up to $700,000. Princi- 
pals only. Write PO Box 796575, 
Dallas, Texas 75379. Confidentiality 
protected. 




















INDUSTRY 
SERVICES 





NEW JERSEY - Eastern Weekly. Strong 
market. Long track record. 
MISSISSIPPI - Two weeklies. Solid 
markets. 
Contact: Larry Grimes 
W.B. Grimes & Company 
(301) 507-6047. 





CIRCULATION SERVICES 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 
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A Circulation Specialist 
Helderle & Associates 
telemarketing - Crews - Store Sales 


1-(800) 662-7397 
F.J. Helderle - President 








A newspaper deserves 
THe BEST 
Telephone Sales & Door Crew Company 


in the 
UNITED STATES. 
We are that 
COMPANY! 
LEVIS NATIONAL, INC. 

(201) 263-1500 
Award-winning circulation expert can 
solve your problems. Telemarket, carri- 
er promotions, TMC, Distribution, 
budget. 20 years experience. Available 
Zone 5 and 7. Bob (715) 854-3232. 


J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533 
“NO!” 
Your newspaper is not too small, nor too 
big to engage a national telemarketing 
firm to supply you with a steady source 
of new start orders at the pace you want! 
ASK US, AND OUR RESPONSE 
WILL BE, 
“YES! WE CAN!” 
(216) 434-4466 
PRO STARTS 

















Telemarketing & 
Foot Canvassing 
Specialists 


PRIPE SALES 


30 years in business 
Nationwide 
(718) 698-0591 
Peter Priolo, Pres. 





PONDERING 
PRINTERS? 


Newspaper production people 
know perfect printing on 
newsprint is a painstaking 
process. 

We’re proud to purport our 
products are printed with 
predictable and punctual 
perfection. 


Pondering printing a quarter-fold 
product? 


Pave your way to profits. 
Posthaste. 


Enough printing prattle. 
Call today. 


717-784-2121 
800-228-3483 
800-422-1164 (PA) 


a PRESS-ENTERPRISE 


COMMERCIAL PRINTING 
3185 Lackawanna Avenue 
Bloomsburg, PA 17815 











SALES SERVICES 


_ THE AD SELLER 
Immediately increase ad revenue by 1 
page per sales person per month. 
GUARANTEED. 7 part ad sales prog- 
ram: Reader research, sales plan, prom- 
otion materials, sales training, 30 day 
sales follow through, advertising semi- 
nar, strategic planning. From $4,950. 
Pulse Research (503) 227-4660. 








Se: 


ROOM INC 
: et 





VER-A-FAST CORPORATION 
1-800-327-8463 
NEWSPRINT CONSULTANTS 





MIDWEST 
NEWSPAPER CONSULTANTS INC. 


Specializing in revenue producing 
consultation and training, with over 35 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


Moody C. Hamrick 
(501) 982-5682 





PRESSROOM SERVICES 


_——————— 
DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 
Albuquerque, NM 87103 








EQUIPMENT 
& SUPPLIES 


CAMERA & DARKROOM 
3M DEADLINER/PYROFAX FILM 
RECYCLING 


J.G. SERVICES 
6770 NORTHWEST DAFFODIL LANE 
PORT ST. LUCIE, FL 34983 
(407) 879-9119 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 











COMPUTER SOFTWARE 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 








Whimpering never kept a 
leaking vessel from found- 
ering. Vigorously manning 
the pumps has. Get busy 
with your head and hands, 
not your chin. 

B.C. Forbes 
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EQUIPMENT & SUPPLIES 


—————————— 
EQUIPMENT & SUPPLIES 





MAILROOM 


PRESSES 





1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned-Guaranteed 
production-Training program provided. 
JIMMY R. FOX, MAIL ROOM CONSUL- 
TANT (713) 468-5827. 


FIRST OFFERING of one 5 into 1, 
model 227 Muller Martini inserter - 
available now. 

INLAND (913) 492-9050. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


Reconditioned model 720 foid, wrap, 
and tie machine. Operating up to 6,000 
papers per hour. New machine warran- 
ty. 














Stepper inc. 
(913) 782-2580 


CURRENT LISTINGS 
22” cutoff 

Goss Colorliner, 31 print couples (8 
footprints), double 160 page 
folder, 50” RTP’s, 1990 

Goss Metro, 10 units, 1 deck 

Goss Metro, 5 units, 3 decks 

Goss SSC folder, balloon 


22-3/4" cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 8 units, 3-color, 
Goss Urbanite, 5 units 
Goss Urbanite add-on units 
Goss Urbanite ‘1000’ series folder 
Goss SC, 8 units, 1973-83 
Goss Community, 4 units, 1975 
Goss SC folder 
M.A.N. UniMan 2/2, 4 units, 2 decks 


Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, Sc, 
SSC, and Urbanite folders 


ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 





NEWSPRINT FOR SALE 
28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 


— FIRST LINE QUALITY — 
Newsprint, High-brite uncoated ground- 
wood, Coated groundwood, and much more. 

Manufactured to your specifications. 
Contact: George Pappas, VP National Sales 
Lewmar Paper Co. 

386 Park Ave. South, Suite 210 
New York, NY 10016 
Tel. (212) 889-0600 
FAX (212) 889-0889 


LOW COST TRUCKING 

















We are the sales agent for 30 reliable, 
well financed motor carriers who 
provide LOW BACKHAUL RATES on 
these truckload shipments that A 
nate in Eastern Canada or Eastern USA 
and which are destined to any of the 48 
states and Mexico. 


Save hundreds of doliars on each truck- 
load... even if you are buying with 
freight prepaid by your vendor. Call 
Vanessa Freight Sales, at 
1-800-Vanessa. 


PHOTOTYPESETTING 


PRINTED CIRCUIT BOARDS and Parts 
for almost ail models and makes of 
typesetting machines and film proces- 
sors; at 20% - 70% off manufacturer's 
exchange prices. 

BOB WEBER. (216) 831-0480. 

FAX Number (216) 831-1628. 


PRESSES 


1974 Goss Community 3 unit press 
running in small weekly, circulation 
4,000, asking $95,000. Call John 
Newman (912) 362-8888. 


2 HARRIS V15D PRESSES: 1986 4 
unit; 1984 8 unit w/2 folders, 2 Martin 
splicers, TEC C12 ovens, sheeter & 
imprinter. Mr. Newman (913) 
362-8888. 


4 unit NewsKing. Good condition. 
Payoff bank note. Call Jim, (912) 
244-4471. 


DOUBLE-WIDTH COMPONENTS 
4 M.A.N. 1983-84 160 page double 
3:2 folders 
2 Double 3:2 Goss Imperial folders 
with upper formers/angle bars. (S/N 
4017 & 4030) 
INLAND NEWSPAPER MACHINERY 
CORPORATION 
(913) 492-9050 fax (913) 492-6217 
60 























DON'T SELL YOUR PRESS 
Until You Contact 
Newman International Press Sales 


“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 





GOSS COMMUNITY add-on compo- 
nents 1976 3 rebuilt units, SC folder 
with 1/2, 1/4 and double parallel. 60 
HP Fincor motor and controller avail- 
able March 1st. 

BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 





GOSS 

7-Unit Community, SC folder, small 
daily - pristine condition 

2-Unit Community, 1967 oil, wkly. 
available now 

1-Unit Community, oil lub, weekly - 
excellent condition 

Add-on SSC Community 1978 

3-Unit 500 Series Urbanite 

2-Unit Signature with folder, 22-3/4" 

2-Unit Signature with folder, 23-9/16” 

HARRIS/COTTRELL 

7-Unit Harris V22 w/upper former, 
available now 

6-Unit Harris/Cottrell V22 w/JF1 

5-Unit Harris V-15A 1974/86 JF7 

JF7 folders and add-on units 


KIN 
8-Unit/2-folder News King, w/KJ8As, 
1984 


4-Unit News King, available now 
2-Unit News King, available now 
Add-on units, folders and upper formers 
MISCELLANEOUS 
Inserters, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 
INLAND NEWSPAPER MACHINERY 
CORPORATION 


Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 





GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 


Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 





PRESSES 


PRESSES 





GOSS COMMUNITY 
6-unit, SC folder, single web ribbon 
deck, motorized comps, motorized circ. 


reg. 

6-unit, SC folder, crosshead, double 
parallei, motorized comps, motorized 
circ. reg. 

SC folders with tape delivery 

SC mono units - 30 available 


8-unit SSC 21-1/2” press, 1 4-high, 2 
2-highs, 2 SSC folders, ribbon deck, 
full motorization closed loop register 
systems, 2 tandem Martin splicers and 
decking, clutches 
MISCELLANEOUS 
2-Enkel tandem splicers 
2-Enkel single splicers, right angle turn 
bars with blowers 
Baldwin count-o-veyors, 108s, 104s 
4-custom built three-knife trimmers 
1-Maren Bailer system 
S URBANITE 
4-floor units 
4-stacked units 
1-folder (includes all platforms) 
DEV 1400 HORIZON (HEATSET) 
2-4-highs 
2-ribbon decks 
2-folders, full motorization/closed loop 
register systems, vertical ovens, chill 
rollers. Can be seen running, warranty 
available 
DEV 1400 HORIZON STACKED UNITS 
22-3/4" CUTOFF 
5-units available, all rebuilt, full 
warranty 


DEV Industries, Inc. 
Contact: Randy Coakly 
1 (800) 548-1641 
FAX (708) 860-7049 





GOSS 
Goss Urbanite 4 units 
Goss Urbanite folders, roll stands 
Goss Suburban 1500 series unit 
Goss Community units, folders 
Harris V-25, 1978 
Harris folders, roll stands, balloon 

formers 
Goss S/C folder 
MISCELLANEOUS 

3 Cary Flying Pasters 
1 Guilmont 1/4 folder and trimmer 
1 ATF Imprinter 
1 Butler flying paster 


IPEC INCORPORATED 
97 Marquardt DriveWheeling, IL 60090 
(312)459-9700 Fax 459-9707 





Goss Urbanite presses wanted for 
purchase - large & small, all ages. 22” 
and 22 3/4” cutoffs required. immedi- 
ate payment available. Call Angela 
yr of at ONE Corporation (404) 
4 5 





- HARRIS M1000 PRESSES 

- URBANITE PRESS, 1000 SERIES, 
22-3/4" C/O, FLOOR & STACKED 
UNITS 

- METRO 2:1 FOLDER, 22-3/4” C/O 

- URBANITE & SU FOLDERS 

- CARY AUTOPASTERS 

- 150 HP MOTOR & CONTROLLER 

- ENKEL/AMAL SPLICERS 


STAR INTERNATIONAL CORP. 
TEL: (414) 377-9422 
FAX: (414) 377-3655 


HARRIS NC 400 
8-units with 2-JF-40 folders. 21 ” cut- 
off. Completely remanufactured in 
1990. Can be shown in production. 
Available with warranty. 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 
215 Sanne Road 


Sanford, FL 32771 
(407) 321-3505 ax (407) 330-7556 








NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: N116 - Harris V-25, 8 units, 
JF-10 folder 

REF: N117 - Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upper former 

REF: N119 - V-15A Add on units, 
rebuilt, ductor style 

REF: N120 - V-25 Add on units, 
rebuilt or as is 

REF: N121 - Custom built 300, 3 Knife 

trimmer 

REF: N122 - Fairchild (NewsKing) 2 
with 1 folder 

N123 - Color King, 7 units, 1 

a 

REF: N124 - Fairchild (Color King), 
heatset, 5 units. 


These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
9801 W. Higgins Rd/ Suite 320 
Rosemont, IL 60018 
Tel: (708) 823-6650 
FAX: (708) 823-5589 





PRESS 
Make your old R.T.P.’s into new 
Tension panel upgraded to 
simplified system 
Paster panel upgraded to Goss digital 


Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 





Press 22 3/4” 


GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
folder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-6 units, 1976, JF-7 folder 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


WEB OFFSET PRESSES 


8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

3 greg _ Il units as Add on, 
22-3/4" 

4 rx Harri V-25, JF-4 folder, 1/2, 





1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
= press, 22-3/4" by 36” double- 
wi 


MIRACLE INDUSTRIES, INC. 
onan GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


215 an ge oe 
Sanford, FL 3277 
(407) 321-3505 Fax (407) 330. 7556 
~- Fax your ad 
to E&P! 
(212) 929-1259 
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Use this handy order form to order: 

1990 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1989) 

1990 EDITOR & PUBLISHER YEAR BOOK (Published March, 1990) 
Please send me: 

EDITOR & PUBLISHER MARKET GUIDE 

Exclusive data on U.S. and Canadian newspaper markets. 

C1 1990 Edition $70 per copy () Bulk orders 5 or more $63.00 each = 


(U.S. and Canada) $90 per copy outside U.S. & Canada eee CO 


EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 
_] 1990 Edition $70 per copy () Bulk orders 5 or more $63.00 each 


(U.S. and Canada) $90 per copy outside U.S. & Canada RANTES OF Connes 


Name ne ee eee | | 

Company 

a aL ee ee a ee 
I a ee Ste./Apt. 


ey 
Payment must accompanying Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 





Editor & Publisher 
Circulation Department 


11 West 19th Street 
New York, N.Y. 10011-4234 








=———— 
EQUIPMENT & SUPPLIES 





HELP WANTED 


HELP WANTED 


HELP WANTED 





PRINTERS 


ACADEMIC 


ADMINISTRATIVE 


ADMINISTRATIVE 





PRINTER 
Quarter Fold 
8 1/2 x 11 Booklets 
Shoppers 
Newspapers 
Chicago Area 
Southwest Graphic 
(708) 820-0809 
FAX: (708) 851-4197 
Call Bob Porter for Quote 





SCANNING EQUIPMENT 


FOR SALE: Limited supply of Muirhead 


K660/661 High Speed Facsimile Scan- 
ners and Recorders. Used by newspap- 
ers throughout the world as one of the 
most reliable systems for reproducing 
high quality newspaper size negative, 
these systems are completely recondi- 
tioned. Complete refurbishing services 
are also available. Contact: 
Carl Wolff 
Dow Jones & Company, Inc. 
PO Box 300 


Princeton, NJ 08543-5203 
Fax (609) 520-5203 





WANTED TO BUY 


(2) Single Width Pasters suitable for 
use on a 1200 ft. per minute press. 
Must be in good operating condition. 
Contact: 





Erv Rough 
Pressroom Manager 
3185 Lackawanna Ave. 
Bloomsburg, PA 17815 
(717) 784-2121 
9-5 p.m. 


WANTED TO BUY 
Used Muller Martini with memory and 
eject tray: 5 into 1 or 6 into 1. 





Also looking for extra pockets for same 
machine. 


Contact James Hutchinson 
Phone No. (301) 953-7202 
FAX No. (301) 953-7220 
Wanted old type photo facsimile. 


Levien Instrument Co., Box 31, 
McDowell, VA 24458. 


HELP 
WANTED 


ACADEMIC 
ITHACA COLLEGE 


ROY H. PARK 
SCHOOL OF COMMUNICATIONS 














Manager Student Publications 


Manage, coordinate and administer the 
activities of THE ITHACAN, the College 
weekly student newspaper, and other 
designated publications. Coordinate 
and train staff in the use of desktop 
publishing facilities, darkroom, and 
photostat camera equipment. Develop, 
prepare, supervise, and monitor the 
budget for the newspaper. B.A. in 
Communications or related discipline 
required. Master’s Degree and profes- 
sional writing/editing experience 
desirable. 


Apply to: Thomas W. Bohn, Dean, Roy 
H. Park School of Communications 
Ithaca College, 953 Danby Road, Itha- 
ca, New York 14850. 


Preference given to applications 
received by June 30, 1990; however, 
position will remain open until filled. 


Ithaca Colle 4” is an Equal Opportunity/ 
Affirmative Action Employer. 


JOURNALISM search extended; 
temporary one-year position in print/ 
broadcast journalism. Teach introduc- 
tion to mass media, basic news-writing 
for newspapers, radio journalism. Qual- 
ifications: Master’s degree in journal- 
ism area and experienced in college 
teaching and print journalism required. 
Field production of radio or TV news 
required; PhD. in mass communication 
preferred. Salary: commensurate with 
experience and qualifications. Send 
letter of —. resume, three 
letters of reference with current tele- 
phone number by May 31, 1990 to 
Gaynelle Pratt, Personnel Office, Keene 
State College, Keene, NH 03431. 


AA/EOE 


UNIVERSITY OF ALABAMA 
Master's program invites applicants 
who have demonstrated, or shown 
potential for, excellence in journalism. 
Assistantships. Write —"s 
Department, Tuscaloosa, AL 
35487-0172 or call (205) 348-7155. 


UTAH STATE UNIVERSITY, Depart- 
ment of Communication, Assistant 
Professor, temporary 9-month appoint- 
ment beginning September 1990, to 
replace faculty member on leave. 
Depending on funding, position may 
become tenure track, in 1991. Teach- 
ing experience in news-editorial writing 
and practical newspaper experience 
required. Possibility of advanced 
courses in photo-j, media and society 
and international. Ph.D. preferred, 
M.A. required. Salary competitive. 
Screening will begin June 8 and 
continue until position is filled. Send 
complete vita with names, addresses 
and phone numbers of three 
professional/academic references to 
Don Cundy, Search Committee Utah 
State University, Logan, UT 
84322-4605. USU IS AN AA/EO 
EMPLOYER. 











ADMINISTRATIVE 


16,000 daily with TMC in mid-America 
needs a senior ad director or general 
manager with strong sales and market- 
ing abilities, and enough experience to 
be responsible for over-all daily news- 
paper operations. Ideal candidate is an 
ad director ready to move up, or a small 
daily GM. We need an energetic motiva- 
tor who can lead a good team. 
Outstanding small city living, ag based 
economy. Good compensation package 
includes bonus, profit sharing and 
attractive benefits. Send letter, resume 
and salary requirements to Box 4654, 
Editor & Publisher. 


Aggressive, strongly sales-oriented and 
bottomline - conscious publishers 
needed to rejuvenate non-metro 
Midwest weeklies. Ambitious young 
people welcome as well as seasoned 
veterans. We are looking for shirt-sleeve 
DOERS who can come aboard this 
summer. If you have got what it takes to 
get the goals accomplished, write in 
‘confidence; we'll reward success hand- 
somely. Box 4662, Editor & Publisher. 


BUSINESS OFFICE MANAGER 
Daily newspaper. Hands on participa- 
tion and supervision of data processing, 
accounts receivable, p yp and 
employee benefits. IBM and SII compu- 
ter network. Managerial experience in 
newspaper ewe a plus. Excellent 
salary and benefit package. Send 
resume and brief cover letter in confi- 
dence to: Publisher, The Santa Maria 
Times, PO Box 400, Santa Maria, CA 
93455. 

















Progress is the mother 
of problems. 
G.K Chesterton 
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Florida West Coast Weekly. Live and 
work in Paradise. Price is 1.5 times 
ross of 220,000. $79,000 cash and 

0 in a note gives operating 
control if you qualify as a professional 
with potential to manage for success. 
Reply to Box 4652, Editor & Publisher. 


GENERAL MANAGER OR PUBLISHER 
at daily newspaper. Progressive family- 
owned group wants a special person for 
top executive position at 16,000 circu- 
lation newspaper located in High Plains 
region. Operation is well-equipped and 
highly computerized. Job requires 
proven newspaper industry manage- 
ment, marketing and people skills. 
Applicants need a background of 
success in profitability, quality 
improvement, team building and 
community development. Competitive 
base salary plus generous incentive 
plan and good benefits. Send resume 
including recent salary history to Box 
4676, Editor & Publisher. 


General manager for 21 year old enter- 
tainment paper. Oversee sales, circula- 
tion, production. Expand into new 
cities. $33,000 salary. Letter, resume: 
ae, Box 303, Roslyn, NY 


PUBLISHER/GENERAL MANAGER 
Strong management, marketing and 
financial background. CEO experience 
both paid/free weeklies & dailies. 
pian ability. Eager for challenging 

portunity. David Baur 
(716)359- 2718. 


PUBLISHER/GENERAL MANAGER 














Innovative, successful Fax Newspaper 
in two cities wishes to expand to new 
cities. Candidate will be involved in all 
aspects of the business but should 
possess a strong sales and promotional 
background in the newspaper industry. 
Zone 5. Send resume and salary history 
to Box 4679, Editor & Publisher. 





~~ of Professional Journalists 
XECUTIVE DIRECTOR 


Experienced administrator to direct the 
activities, programs and national head- 
quarters staff of the Society of Profes- 
sional Journalists and the Sigma Delta 
Chi Foundation. 


The executive director will supervise the 
Society’s new headquarters near 
Depauw University, Greencastle, IN. 
He/she will coordinate its 300-plus 
professional and campus chapters and 
various national committees, be respon- 
sible to the Society’s board of directors 
and have responsibility for publishing 
QUILL magazine. 


Background in journalism and know- 
pe of current journalism issues is 
preferred, but candidates must have 
strong experience in finance and 
management. Fundraising, member- 
ship development, marketing skills and 
an ability to inspire support within the 
Society and the industry are desirable. 


Send letter of application; resume and 
references to: 
SPJ Search Committee 
c/o Frank Gibson 
The Tennessean 
1100 Broadway 
Nashville, TN 37202 
Deadline for applications is June 15. 


ADVERTISING 


AD TRAINER WANTED 

Want “hands on” ad manager on small 
or assistant manager on small daily 
newspaper to train our staffs. We in 
turn, will train you to become a general 
manager in one to two years. Salary is in 
the mid-thirties and travel is required. If 
this job is right for you, please write me 
and tell me why you’re right for us. 
Michael C. Bush, Park Newspapers, 
Inc., PO Box 550, Terrace Hill, Ithaca, 
NY 14850. 








ADVERTISING DIRECTOR 


The Beacon-News, a 45,000, seven-day-a-week daily, operating 
out of Aurora, Ill., in Chicago’s fastest growing region is seeking an 
outstanding candidate for the position of Advertising Director. This 
choice position involves providing leadership for our 35-person 
Display, Classified, General, Co-op, and Telemarketing depart- 
ments, as well as advising the Publisher directly on overall market- 


ing strategy. 


Candidates should possess the appropriate formal college educa- 
tion; extensive experience in newspaper advertising and marketing 
management; the proven ability to work with major regional and 
national advertising accounts; and have an overall knowledge of a 
newspaper’s marketing mission relating to all departments. 


With the principal city in our market, Aurora, predicted to become 
the region’s second largest city early in the next century, this 
position offers the challenge of a dynamic market, the amenities of 
the beautiful Fox River Valley lying just 35 miles west of the 
Chicago Loop and the Fun of working directly with a newspaper 


that’s going places. 


If you are ready for a change and a challenge in a job that offers 
plenty of responsibility and authority while carrying excellent 
salary, bonus and fringe benefits, please send your resume to: 
David M. Stamps, Publisher 

The Beacon-News 

101 S. River Street 

Aurora, IL 60506 
All inquiries held in strict confidence. No phone calls, please. 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ADVERTISING 


ART/GRAPHICS 


CIRCULATION 





ADVERTISING ACCOUNT EXECUTIVES 
needed. Come sell with America’s 
number one advertising sales team. 
Contact Earl Rush at the Orange County 
Register (714) 953-4982. 





Advertising Director 


We are looking for a competitive idea 
person to lead our advertising staff. of 
20. Someone experienced in creating 
successful sales presentations and 
sales campaigns. 


The Lewiston Morning Tribune is a 
25,000 circulation daily located in the 
heart of an outdoor recreational area 
most people only visit while on vaca- 
tion. We are a 2 hour drive south of 
Spokane and enjoy a moderate year 
round climate. 


We offer a competitive compensation 
and benefit package. We enjoy a strong 
market position and need to create 
innovative programs to increase our 
share of market. 


If you've got some ideas but have been 
unable to try them out, the Tribune just 
might be the opportunity you’ve been 
looking for. 


Please send a cover letter, resume, and 
salary history to: Wayne Hollingshead, 
General Manager, Lewiston Morning 
Tribune, Lewiston, Idaho 83501. 


CLASSIFIED TELEPHONE 
SALES MANAGER 





Fast growing group of Florida Communi- 
ty Newspapers has an outstanding 
opportunity for an experienced classi- 
fied sales manager. The qualified 
candidate will know how to create 
enthusiasm and build a strong tele- 
marketing team in a highly competitive 
market. Send resume and salary history 
in confidence to Sales Director, PO Box 
810413, Boca Raton, FL 
33481-0413. 


Co-op Advertising Manager 





Work for one of Southern California’s 
finest Dailies. 


Join our award-winning newspapers, 
known for our creativity and innovation. 


We are seeking a person interested in 
personal and professional growth oppor- 
tunities, who can thrive in the flexible 
atmosphere our 160,000 plus circula- 
tion offers. 


Extensive working knowledge of co-op 
and the ability to work as part of an 
aggressive team are the primary skills 
needed for this challenging position. 
Outstanding marketing, computer, 
research and artistic support is 
provided. 


Excellence salary, commission and 
benefits package. Send cover letter, 
resume and salary history in confidence 
to: 


Southcoast Newspapers, Inc. 
1722 South Hill Street 
Oceanside, CA 92054 

Attn: Tony Pallotto/Director of Retail 
Advertising 





Send E&P BU. REPLIES 
to: 
Editor & Publisher 
Classified Ad Dept. 
11 West 19th St. 
New York, NY 100i1 
(Please clearly indicate the 
box no. you are responding to.) 
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DIRECTOR OF ADVERTISING 


Committed to be among best of breed, 
32,600 daily with deep commitment to 
individual, customer and team values. 
Seeks leader with minimum of 5 years 
management experience firmly 
grounded in sales development and 
training, creative selling and promotion, 
organizational and motivation skills, 
budgeting, goal-setting, communica- 
tion and problem solving and innova- 
tion. College degree in Advertising/ 
Marketing preferred. Send resume 
together with cover letter to Messenger- 
Inquirer, PO Box 1480, Owensboro, KY 
42302. Attention: Humcn Relations. 


Display Advertising Manager for subur- 
ban group in southwestern Zone 2. 
Supervise outside staff of 8 and handle 
major accounts. Sales background and 
two plus years management or supervis- 
ory experience with a community or 
daily. Prefer someone with a formal 
training/systems background and the 
ability to apply sales management 
systems to train and motivate the staff 
in this highly competitive market. 
Salary to $34k, bonus potential $6k, 
relocation included. Send a cover letter 
detailing your training and background, 
highlighting your accomplishments 
along with your current resume. Include 
details (including all benefits) of your 
current compensation package. Incom- 
plete submissions will not be consid- 
ered. This is a current opening. Reply to 
Box 4665, Editor & Publisher. 


RETAIL ADVERTISING MANAGER 
d/120,000, s/130,000 + 
TMC 140,000 








West Coast daily paper seeking person 
to head their Retail Advertising Depart- 
ment. Must have degree in advertising 
or related field and previous advertising 
management experience. Self-starter, 
enthusiastic, creative, good with 
people. Duties include: Design sales 
strategies and programs, employee 
supervision, budgeting, organization of 
workflow. Excellent compensation 
package. Send resume and salary 
history to The Morning News Tribune, 
PO Box 11000, Tacoma, Washington 
98411, Attention: Cathy Brewis. 


SALES MANAGER 





We're looking for an aggressive, highly 
motivated individual to manage the 
sales department of our weekly consum- 
er newspaper in Northern Vermont. 
Candidates must have a minimum of 
five years managerial experience, must 
have experience with retail, promotion 
and free distribution products. Creativi- 
ty and the ability to motivate others is 
essential. This position offers a compe- 


titive compensation package. Send* 


resume and cover letter to Box 138, 
Fairfax, VT 05454. 





CIRCULATION DIRECTOR 


If you are looking for a challenge with ample opportunity for reward, 
we have the position for you. We are located in a midsize market in 
Zone 5. The individual we are looking for must be experienced in all 
areas of circulation with an emphasis on labor relations. Must have a 
college degree and several years’ experience as a Circulation Director 
or in a number two position or equivalent for a medium size or larger 
newspaper. You must possess strategic planning skills combined 
with a strong commitment to sales and marketing. Must be able to 
motivate and develope subordinates. We provide excellent salary and 
benefits and are part of a major, highly respected newspaper group. 
We are an equal opportunity employer. 


Send resume and salary requirements to: 


Box 4675, Editor & Publisher 


ART DIRECTOR 
Art director needed for major newspaper 
feature syndicate in New York metropo- 
litan area. Solid illustration skills a 
must. Macintosh, PC literate; manage- 
ment skills a plus. Salary/low 30's, 
excellent benefits. Non-smoker 
preferred. Please send resume to Box 
4682, Editor & Publisher. 


Great opportunity for someone who 
wants to make the move to a challeng- 
ing job. A major Southwest newspaper 
is looking for someone with experience 
to fill a full-time position generating 
charts and informational graphics. 
Proficiency at design and Macintosh 
capabilities a must. Send samples and 
resume to: The Houston Post, Susan 
Barber, Editorial Art Director, PO Box 
4747, Houston, TX 77210-4747. 


News artist and designer with Macin- 
tosh and color experience to join editor- 
ial art department of growing AM daily 
serving North Carolina’s Research 
Triangle. Duties will focus on info- 
graphics, illustration and color. News- 
paper preparing for offset conversion. 
Send resume and clips to: Graphics 
Editor, Durham Morning Herald, 115 
Market St., Durham, NC 27702. 











CIRCULATION 
CIRCULATION MARKETING 
MANAGER 





A circulation marketing manager is 
sought by an Ottaway newspaper in the 
mid-Hudson region of New York with 
daily circulation of 85,000 and 
100,000 on Sunday. We are offering a 
career opportunity for an aggressive, 
highly motivated, and creative individu- 
al to continue our successful growth 
track by leading our sales and promo- 
tion efforts. 
Experience needed in sales, supervi- 
sion, promotion and staff development. 
The ideal candidate will have 4-6 years 
circulation experience with a good track 
record, as well as a bachelors degree in 
a related field. This position reports to 
circulation director. 
For consideration, please forward your 
resume and salary requirements to: 
Debra A. Sherman, Personnel Director, 
The Times Herald-Record, 40 Mulberry 
St., Middletown, NY 10940. 

An equal opportunity employer. 

M/FV/H 





CIRCULATION DIRECTOR 

Ideal opportunity for a No. 2 person to 
move up to manager. Suburban Flint, 
Michigan, weekly newspaper group 
needs someone to grow with us and 
assume responsibility for entire depart- 
ment: Motor and carrier routes, recruit- 
ment, training, collections, customer 
service subscriber development. Self- 
starting team player strong on organiza- 
tion required. Box 4658, Editor & 
Publisher. 





CIRCULATION DIRECTOR. We are a 
growing and aggressive 7 day publica- 
tion, in an extremely competitive mark- 
et and are looking for a circulation pro 
to direct our marketing effort. We need 
someone with a proven track record, in 
sales and service, and a desire to 
succeed. We offer a competitive salary 
and benefits package as well as the 
opportunity for acvancement. Zone 5. 
Send resume anc! cover letter to Box 
4668, Editor & Publisher. 


Circulation Sales Manager 





A major metropolitan daily newspaper 
in the Midwest is seeking a highly moti- 
vated individual with a minimum of 3 
years experience in Circulation Manage- 
ment at newspi:pers. The candidate 
selected should possess experience in 
staff development, budgeting, custom- 
er services, and sound work experience 
in a union environment. Prefer college 
degree in Business or Marketing. We 
offer an excellent salary and an excep- 
tional benefits package. Send cover 
letter, resume and salary requirements 
to: Box 4645, Editor & Publisher. 


Circulation manager for Zone 5, 
12,000 daily. Sales promotion and 
customer service background a must. 
Salary and bonus $28,000, no ceiling. 
Send resume and salary history to Box 
4672, Editor & Publisher. 


Home Delivery Sales Manager 








A major metropolitan daily newspaper 
in the Midwest is seeking a Home Deliv- 
ery Sales Manager with a minimum of 3 
years experience in all areas of Home 
Delivery including sales contests and 
incentives. College degree with market 
experience is a real plus. We offer an 
excellent salary and an exceptional 
benefits package. Send cover letter, 
resume and salary history to: Box 4646, 
Editor & Publisher. 


VICE PRESIDENT, CIRCULATION 





Publisher of a weekly, national, 
consumer magazine seeks experienced 
individual to direct and manage its 
circulation function. The successful 
candidate must be an innovator and 
implementer with well-rounded circula- 
tion skills, including specific experi- 
ence with subscription driven maga- 
zines using telemarketing and creative 
circulation promotion plan. Strong 
people and management skills are also 
a must. If you are —s for a chal- 
lenge, and the lifestyle of California's 
rugged North Coast and pristine 
Redwood Empire appeals to you, please 
send your resume including salary 
history to: 


Vice President, Human Resources 


PO Box 69 
Fortuna, CA 95540 




















Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 


DATA PROCESSING 


SYSTEM MANAGER/ANALYST 
Metropolitan 7-day 100,000 plus 
circulation newspaper seeking compu- 
ter system manager/analyst experienced 
on IBM 38/Multi Task system with full 
knowledge of RPG-3 and COBOL 
languages. Experience with PC’s a plus. 
Individual will be responsible for func- 
tions of data processing department, 
interfacing with all departments and 
users, along with writing of programs. 
Would prefer individual with a four year 
degree and 3-5 years newspaper experi- 
ence. Excellent salary and benefits 
package. Send resume with salar 
requirements to Box 4653, Editor 














Publisher. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





DATA PROCESSING 


EDITORIAL 


EDITORIAL 


EDITORIAL 





Business Information Systems Manager 


TNI Partners, publishing agent for The 
Arizona Daily Star and the Tucson Citi- 
zen, is seeking a Business Information 
Systems Manager to utilize and support 
all business software programs and 
computer systems efficiently in our 
Management Information Systems 
department. Must have extensive know- 
ledge of all business computer related 
operations, application, configuration 
contingencies, trouble shooting tech- 
niques as they pertain to a publishing 
environment. Experience in computer- 
related sciences and specialized train- 
ing in IBM System 38 with related work 
experience preferred. This position 
involves a great deal of interaction with 
systems users and hardware and soft- 
ware technical staff. Submit resume 
with salary history to Human Resources 
Dept., ATTN: MIS, TNI Partners, PO 
Box 26887, Tucson, AZ 85726-6887. 
An Equa! Opportunity Employer. 


SYSTEM ANALYST 
The Times-Picayune. of New Orleans is 
seeking an Assistant System Analyst to 
work in our Systems Department. 
Experience with front end systems, 





typesetters and formatting required. . 


This position involves a great deal of 
interaction with system users and hard- 
ware and software technical staff. 
Submit resume with salary history to 
Personnel Dept., ATTN.: System Anal- 
yst; The Times-Picayune; 3800 Howard 
Ave.; New Orleans, LA 70140. An 
Equal Opportunity Employer M/F. 





EDITORIAL 


Arts & Entertainment Editor 
Mus: have minimum 10 years’ reporting 
and editing experience in a competitive 
daily market, demonstrated expertise in 
arts & entertainment. Send resume, 
clips, brief letter summarizing philoso- 
phy of arts & entertainment coverage to 
JoAnne Lambkin, Assistant to 
A.M.E./Personnel and Development, 
San Jose Mercury News, 750 Ridder 
Park Drive, San Jose, CA 95190. 


ASSISTANT EDITOR 
Maryland Gazette twice weekly 37,500 
ABC, 120,000 plus pages per week, 
heavy editing, layout experience neces- 
sary. Across river from Baltimore. Excel- 
lent salary, superb company. Write 
Edward D. Casey, Executive Editor, 
Capital Gazette Newspapers, PO Box 
911, Annapolis, MD 21404. Phone 
calls ok. (301) 268-5000. 








AUTOMOTIVE NEWS, the leading trade 
weekly, seeks International Editor to 
oversee and edit staff and freelance 
reporters worldwide. Several years jour- 
nalism, some business journalism, and 
familiarity with Japan and/or Europe 
necessary. 


Contact Peter Brown, Editor, 1400 
Woodbridge, Detroit, Ml 48207 


EOE 
BANKING/FINANCE REPORTER 





Minneapolis/St. Paul Citybusiness, a 
weekly business newspaper, is seeking 
a reporter with experience in covering 
banking and finance. Business writing 
experience is a requirement. Send 
resume to Editor, Citybusiness, 5500 
Wayzata Blvd. Suite 800, Minneapolis, 
MN 55416. 


BUSINESS COPY DESK needs to 
update resume file. Inquiries welcome 
from aggressive editors who can finesse 
copy, layout and/or wires for the south- 
east’s most progressive, attractive and 
readable business section. Reply to Box 
4651, Editor & Publisher. 


BUSINESS EDITOR 

Western Pennsylvania PM/Sunday of 
46,000/51,000 is seeking an exper- 
ienced news person to plan and cover 
business/financial news. Send resume 
to Associate Editor, Beaver County 
Times, PO Box 400, Beaver, PA 
15009. 











CITY EDITOR 


Zone 4 suburban 7-day daily needs an 
experienced city editor who knows how 
to manage young reporters and who 
knows how to assign stories subscribers 
want and need. Don’t apply if you can’t 
edit, write, train young reporters and 
consistently meet deadlines. Salary: 
$30,000 plus benefits. Send resume to 
Box 4659, Editor & Publisher. 


COPY EDITOR 





Experienced copy editors wanted. Appl- 
icants should have accurate copy edit- 
ing skills, with a flair for writing 
succinct, clear headlines. Layout and 
pagination experience desired. We offer 
an excellent salary (24-41K) and an 
exceptional benefits package. Please 
send resume and work samples to: 
Rosemary Kovacs, Night Managing 
Editor, The Plain Dealer, 1801 Superior 
Avenue, Cleveland, OH 44114. 





ASSISTANT CITY EDITOR -- For West 
County Times, a 33,000, seven-day, 
ABC AM, serving western Contra Costa 
County. This key person wili work with 
the news staff on story development and 
ideas, edit copy, work with columnists 
and the public, arrange photos and 
coverage, assist in planning, news 
direction and more. Organization, effi- 
ciency and attention to detail are criti- 
cal. You must share our philosopy of 
serving the reader. Applicants must 
successfully pass a battery of screening 
tests, have a minimum of five years 
daily reporting experience and a college 
degree. Prior management and editing 
skills a plus. Night, weekend shifts, 
hours variable. Competitive salary, 
excellent benefits. No phone calls 
accepted. Send resume and references 
to Al Pacciorini, Editor, West County 
Times, PO Box 128, Pinole, CA 94364. 


ASSOCIATE EDITOR needed for month- 
ly transportation industry trade maga- 
zine. Job includes some travel and 
coverage of some technical subjects. 
Preferred candidates will have at least 
three years writing experience. Send 
resume and writing samples to Rick 
Anderson, PO Box 66010, Houston, 
Texas 77266. 








COPY EDITOR 

Growing AM in Hudson Valley seeks 
experienced desk person. Strong gram- 
mar, headline, layout skills preferred. 
Excellent salary, benefits. Send resume 
and clips to Sam Daleo, Managing 
Editor, Daily Freeman, 79 Hurley Ave., 
Kingston, NY 12401. 


COPY EDITORS 


We keep losing copy editors. The big 
guys with the big bucks know we teach 
the skills valued by design-concise 
papers. It’s a nice problem to have, but 
we're short handed again. Get a new 
start with a 30/40,000 West Texas 
A.M. and a high profile, competitive 
market. Send resume, clips to News 
Editor, Debra Parker, Odessa American, 
PO Box 2952, Odessa, TX 79760. 


Copy Editor - One full time and one part 
time position open on daily Greenwich 
newspaper - Times Mirror subsidiary. 
Candidates must have excellent 
language skills. Editing and layout 
experience desired. Qualified candi- 
dates should send resume to J. Ruddy, 
Greenwich Time, 75 Tresser Blvd., 
Stamford, CT 06904. (Please indicate 
whether interested in part or full time 
position.) 
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COPY EDITOR 


Seeking an enthusiastic copy editor to 
join a news team dedicated to produc- 
ing a top quality newspaper. Job entails 
copy editing, writing headlines/ 
cutlines, photo editing and page layout. 
Previous reporting and/or copy desk 
experience required. Submit resume of 
qualifications to: Personnel Dept., 
Antelope Valley Press, PO Box 880. 
Palmdale, CA 93590. 





EDITORIAL PAGE EDITOR 
Experienced in writing editorials, know- 
ledge of central Montgomery County 
(PA) helpful. Independent 30,000 
circulation daily with two open editorial 
pages. Send resume and writing 
samples: C. E. Shelton, Editor, Times 
Herald, Norristown, PA 19404. 


EDUCATION REPORTER 





Award-winning education reporter 
moving on to a new beat. Looking for 
experienced replacement to cover the 
Arlington Independent school district, 
one of 10 largest districts in Texas. 
Send resume and work samples to 
Education, Bryan Briggs-French, PO 
Box 1088, Arlington, TX 76004. 


Editor 





Cable TV trade publication seeking 
aggressive, experienced editor to head 
up the editorial side of its semi-monthly 
magazine. Ideal candidate will combine 
knowledge of the industry and 
managemet experience with a strong 
competitive spirit and excellent people 
skills. Join a dynamic company in its 
Denver headquarters. Some travel. 
Send resume and salary history to 
Barbara Z., 6300 S. Syracuse Way, Ste. 
650, Englewood, CO 80111. 


Editor/reporter for small country weekly 
in East Texas. Photo, darkroom, paste- 
up experience desireable. Salary to 
$15,000 plus life/health insurance. 
Reply to Box 4669, Editor & Publisher. 








ENTERTAINMENT EDITOR 


The Sacramento Bee wants an enter- 
tainment editor who can direct today’s 
coverage and chart a course for tomor- 
row. 

Candidates must have a wide know- 
ledge of the field, management experi- 
ence and the skills needed to direct a 
talented staff of 13 writers and editors. 
Beyond our booming area, The Bee’s 
entertainment coverage stretches from 
San Francisco to Lake Tahoe. It strives 
to serve regular Bee readers while 
attracting new readers and non-readers. 
If you have the skills and want to work 
for McClatchy Newspapers in a terrific 
Northern California setting, send a 
resume and samples of your work by 
June 1 to Ralph Frattura, Features 
Editor, Sacramento Bee, PO Box 
15779, Sacramento, CA 95852. 





ENTERTAINMENT EDITOR 


For a booming 160,000 daily in Califor- 
nia’s fastest growing county. Come with 
bright ideas, experience, hands-on 
knowledge, energy. Send full resume to 
Sally Ann Maas, The Press-Enterprise, 
Box 792, Riverside, CA 92502-0792. 


EXECUTIVE EDITOR 

Hot, fast-growing weekly newspaper in 
downtown Los Angeles needs outstand- 
ing writer/editor with creative and hard- 
driving editorial skills. $35K plus bene- 
fits. Send clips and resume to Down- 
town News, Box A 1264 W. First St., 
Los Angeles, CA 90026. 


Executive Business Editor 
Direct business coverage of Silicon 
Valley’s primary newspaper. Must have 
minimum 10 years’ experience report- 
ing and editing in a competitive daily 
newspaper market, demonstrated 
expertise in business areas. Send 
resume, samples of writing and 
sections, to JoAnn Lambkin, Assistant 
to A.M.E./Personnel and Development, 
San Jose Mercury News, 750 Ridder 
Park Drive, San Jose, CA 95190. 


FEATURES EDITOR 


Knight-Ridder’s lively Philadelphia 
newspaper, the Daily News, seeks an 
experienced editor to supervise a 
department that focuses on entertain- 
ment coverage, but also produces the 
Good/Home and Health sections. We're 
looking for distinctive ideas and .ie 
ability to nurture distinctive reporting, 
writing and editing. If those are your 
strong suits, send a letter, resume and 
two sections demonstrating work you're 
proud of to: Saundra Keyes, —— 
Editor, Philadelphia Daily News, 40 

N. Broad St., Philadelphia, PA 19130. 


LAYOUT 
EDITOR 


$57,000 + 














America’s largest and liveliest paper is 
looking for an experienced pro who can 
write bright, accurate headlines and 
produce eye-grabbing pages. If you're a 
top flight editor and meet our high stan- 
dards, we offer you an exciting future, 

enerous benefits and relocation to 

outh Florida. Send letter and resume 


to: 
NATIONAL ENQUIRER 
Personnel Department 
600 S. E. Coast Avenue 
Lantana, FL 33464 


LOCAL NEWS EDITOR for aggressive 
50,000-circulation suburban daily 
tabloid in Connecticut. Experience in 
Connecticut news preferred, but leader- 
ship and copy-editing skills are most 
important. Good salary and benefits. 
Send letter, resume, and work samples 
to Chris Powell, Managing Editor, Jour- 
nal Inquirer, 306 Progress Drive, 
Manchester, Conn. 06040. 
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EDITORIAL 


EDITORIAL 


EDITORIAL 





LIFESTYLES EDITOR 
Mid-size daily on the shores of Lake 
Michigan needs Lifestyles Editor to 
manage three-person department. 
We're looking for an experienced jour- 
nalist who can write compelling articles 
and design attractive pages. Candidates 
must also display strong management 
and leadership abilities. We offer a 
competitive salary, a full benefits pack- 
age and an opportunity to grow with a 
highly professional news team. 
Resume, clips and references to Craig 
Swanson, Editor, The Herald- 
Palladium, PO Box 128, St. Joseph, MI 
49085. 





MAGAZINE STAFF WRITER 


CompuServe, a world leader in electron- 
ic information services, seeks a senior 
staff writer for its monthly 550,000 
controlled-circulation, non-technical, 
customer support magazine. Job 
requires ability to handle major features 
while helping direct free-lance writers 
and other staffers. If you have three or 
more years of solid magazine and/or 
newspaper writing and editing experi- 
ence, are a snappy writer with a good 
sense of humor and possess a keen 
interest in computers/information 
services, send resume, clips and salary 
history to Human Resources-CJ, 
Compuserve, 5000 Arlington Centre 
Bivd., Columbus, OH 43220. 





MANAGING EDITOR 


Growing AM daily with young, talented, 
30-member staff. News sense, enthu- 
siasm and skills as leader, coach and 
motivator are critical. Beautiful corner 
of New England. Box 4666, Editor & 
Publisher. 





MANAGING EDITOR Talented, exper- 
ienced community journalist to lead 
12-member staff of Central Jersey 
twice-weekly newspaper. Leadership, 
strong copy editing, editorial writing, 
administrative skills required; must mix 
with community in civic, cultural and 
social activities; a good communicator 
with staff and public. Resumes and 
salary requirements to: R. Willever, The 
Princeton Packett, PO Box 350, Prince- 
ton, NJ 08542. 


MANAGING EDITOR 
Profitable eos newspaper with 
editorial staff of 6 plus freelancers need 
calm, detail-oriented person who 
communicates well with creative 
people, respects deadlines and knows 
where the buck stops. Send clips and 
resume to Downtown News, Box B, 
1264 W. First St., Los Angeles, CA 
90026. 





MANAGING EDITOR 


Unique opportunity to fill the Number 
One newsroom position at The Daily 
News, Batavia, NY. We're looking for a 
good newsperson to coach, lead and 
inspire the news staff of this growing 
17,000 circulation newspaper. If you 
want to help lead a good daily newspap- 
er to greatness, we want to hear from 
you. Batavia offers a quality of life with 
excellent schools, tremendous recrea- 
tion opportunities and close proximity 
to a number of metropolitan areas. The 
ae News offers competitive salary, 
MBO, and 401 (k) plan. Send your 
resume with cover letter and salary 
requirements to: Gloria J. Stonecipher, 
General Manager, The Daily News, PO 
Box 870, Batavia, NY 14021. 


NEWS EBITOR - Gutsy, award-winning 
small Zone 2 daily seeks editor with 
first-class rewrite, copy-editing and 
people skills. Clips, resume to Box 
4642, Editor & Publisher. 











Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 


NEWS EDITOR 





We are a 100,000-plus circulation east 
coast daily and Sunday dedicated to 
quality in a competitive market. We are 
the dominant paper in our part of the 
world and we're looking for a news 
editor to help us maintain that domi- 
nance. If you're an experienced supervi- 
sor with good graphic instincts and, 
most important, a passion for newspap- 
ering, then you might be the person to 
take over our copy desk. We’re looking 
for somebody who understands the 
imperative to make tomorrows news- 
paper better than todays. Letters, and 
resume to Box 4650, Editor & 
Publisher. 


Page Designer/Copy Editor 
Immediate opening for a strong page 
designer and copy editor on a Features 
desk which prides itself on teamwork 
and excellence in producing lively 
Style, Travel, Food, Fashion and Calen- 
dar sections for The Houston Post. Must 
excel in page layout (color section fronts 
and inside pages), possess strong copy- 
editing and headline-writing skills, pay 
close attention to detaii, have 3-5 years 
daily newspaper experience. Send 
resume, samples of color and b&w 
layouts, headlines, editing, including 
section fronts and inside pages, along 
with three professional references and 
cover letter stating how your abilities fit 
our needs, and date of your availability 
to: Lori Schaeffer, Chief, Features 
Design & Editing Desk, The Houston 
Post, Houston, Texas 77210-4747. 








THE NEw York DaILy NEws 
P.O. Box 1475 
NEw York, N.Y. 10163 





The Newspaper Guild at the New York Daily News has 
authorized a strike against the paper and we are taking 
applications for the following positions should it be necessary 
to hire replacements: 


QREPORTERS QCopy EpiTors a News EDITORS 
OQ PHOTOGRAPHERS O GRAPHIC ARTISTS 


Applicants should have three to five years experience working 
at a medium to large size daily newspaper. 


Please send resume and clips to: 





DAILY® NEWS 


The Daily News is an Equal 
Opportunity Employer and Encourages 
Minority and Female Applicants 











Photographics Editor 


Search reopened for a versatile self- 
starter with a gift for design, graphics 
and photography to fill newly created 
position. Candidate will be a key part of 
the management team, supervising 
graphic artists and photographers and 
helping to shape the appearance of this 
43,000-circulation daily in southcent- 
ral Pennsylvania, recently judged best 
in the state in its circulation category. 
Send letter, clips and resume to: 
Managing Editor James McClure, 1750 
Industrial Highway, York, PA 17402. 


REAL ESTATE EDITOR 
Fast-growing weekly newspaper in 
hottest commerical real-estate market 
needs knowledgeable writer/editor for 
expanding coverage. Send clips and 
resume to Downtown News, Box C, 
1264 W. First St., Los Angeles, CA 
90026. 


REPORTER - Our reporters are moving 
on to bigger things and better papers. 
We are looking to replace them with 
aggressive journalists who can cover a 
variety of issues. Will consider recent 
graduates as well as reporters on week- 
lies and small dailies. Send resume and 
clips to: Les Minor, TEXARKANA 
GAZETTE, PO Box 621, Texarkana, 
Texas 75504. 











Sports editor for small California daily. 
We're a growing paper in a growing, 
professional community. Our staff has 
doubled in three years, our new plant is 
five months old and we paginate on a 
Macintosh system. We value well- 
written local news and excellent design. 
Interested? Letter, resume, clips to 
Jamie Hurly, ME, The Daily Indepen- 
dent, PO Box 7, Ridgecrest, CA 93555. 
(619) 375-4481. Zone 7-8-9 applic- 
ants only, please. 


REPORTER 





We are looking for a highly motivated 
individual to cover local news and 
produce special feature stories. Ideal 
location in one of the fastest growing 
cities in Southern California. Require- 
ments include: daily/weekly reporting 
experience, with degree or equivalent 
experience required. Submit resume 
with best clips to: Personnal Dept., 
Antelope Valley Press, PO Box 880, 
Palmdale, CA 93590. 


REPORTER 

A 180,000-pius circulation Florida 
Metro needs an enterprising general 
assignment reporter. This job requires a 
reporter who can find the compelling 
and the offbeat, and match the writing 
to the story. A minimum two years daily 
experience required. Send cover letter, 
resume and clips by June 6 to: John 
Burr, Assistant Metro Editor, The Flori- 
da Times-Union, PO Box 1949F, Jack- 
sonville, FL 32231. 


REPORTER: Take advantage of a great 
news town at the Odessa American, a 
Pulitzer Prize-winning daily with a 
statewide reputation for aggressive and 
sometimes irreverant reporting of West 
Texas. Send resume and clips to City 
Editor Kristi Glissmeyer, Odessa Ameri- 
can, PO Box 2952, Odessa, TX 79760. 


SPORTS COLUMNIST 











Zone 4 suburban 7-day daily is looking 
for an experienced sports columnist 
who can get the stories behind the 
scores. Our readers want to know about 
this area’s professional and major 
— teams. Salary: $30,000 plus 
benefits. Send resume and six clips to: 
Box 4660, Editor & Publisher. 





REPORTERS 

The Baltimore Jewish Times, the 
nation’s foremost Anglo-Jewish weekly 
is seeking two reporters to cover local 
news. Applicants should have some 
newspaper or magazine experience, a 
nose for news and a need to know, an 
affinity for people, and willingness to 
learn. They should be professional jour- 
nalists, self-starters, aggressive news 
gatherers, creative news and feature 
writers and willing to work until a job is 
finished. Recent college graduates 
considered. Knowledge of the Jewish 
community is a plus. Send resumes, 
references and up to five of your best 
clips to Gary Rosenblatt, Editor, The 
Baltimore Jewish Times, 2104 N. Char- 
les St., Baltimore, MD 21218. No 
phone calls, please. 





SPORTS COPY EDITOR 

The Anchorage Daily News is looking for 
a talented copy editor to be a leader in 
producing our sports sections. This job 
not only requires good editing and head- 
line writing skills but also ability in the 
use of color, graphics and design. A 
minimum of five years daily editing 
experience is required. Send resume, 
work samples and reference list to: 
Human Resources, Anchorage Daily 
News, PO Box 149001, Anchorage, 
AK, 99514-9001. 

The Anchorage Daily News is an Equal 
Opportunity Employer. 


SPORTS WRITER 





Rapidly growing Seattle suburban daily 
seeks enterprising reporter to help 
7-member staff cover pro, prep and 
youth sports in beautiful Pacific north- 
west. Female and minority applicants 
encouraged. Send cover letter, resume 
with salary history, and maximum 10 
clips to Human Resources Dept., Jour- 
nal American, PO Box 90130, 
Bellevue, WA 98009-9230. EOE. 


Sportswriter, entry-level, sought by 
Massachusetts Daily. We cover high 
schools and colleges in a sports-minded 
community. New England area applic- 
ants preferred. Send resumes to: Dave 
Metcalf, Sports Editor, The Transcript, 
124 American Legion Drive, North 
Adams, MA 01247. 








The Daily Gazette, a 70,000 circulation 
daily is looking for experienced copy 
editors. Send resumes to Orazio Otta- 
viano, ME, 2345 Maxon Rd, Schenec- 
tady, NY 12301. No phone inquiries, 
please. 





The State-Times, an aggressive PM 
daily in Louisiana’s capitol city, is 
taking applications for copy editing 
positions. We are looking for bright, 
energetic people with layout/editing 
experience who want to work for a 
family-owned news operation that offers 
excellent salaries/benefits and a good 
working environment. Send resumes, 
work samples, refersnces to News 
Editor Paul Sandau, State-Times, PO 
Box 588, Baton Rouge, LA 70821. 


The Tulsa Tribune, a 67,000 circula- 
tion afternoon newspaper with a 
commitment to excellence on hard- 
news stories and lively features, is seek- 
ing an experienced assistant city editor 
who can teach and motivate reporters 
and bring fresh ideas. The editor would 
work with three other assistants and the 
4 editor in overseeing a news staff of 





Contact Pearl Wittkopp, {ting = 
Editor/News, The Tulsa Tribune, P' 
Box 1770, Tulsa, OK 74102. No calls 
please. 





Classified Advertisers: If you don’t see a category that 
fits your needs, please call us at (212) 675-4380. 
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CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 

3 weeks — $5.10 per line, per issue. 

4 weeks — $4.35 per line, per issue. 
Add $6.50 per insertion for box service. Add $4.20 per insertion for box service. 
Count as an additional line in copy. Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 
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WANTED: 

General Assignment reporter with at 
least 2 years daily experience for east- 
ern Washington paper which wins jour- 
nalistic prizes while also serving its 
community. Send clips, resume, refer- 
ences to Jack Briggs, Managing Editor, 
Tri-City Herald, PO Box 2608, Tri- 
Cities, WA 99302. 


WE’RE EXPANDING 





City reporter and Lifestyle writer wanted 
by West Texas AM daily which has 
expanded staff. 1-3 years experience on 
both with some copy desk experience a 
must for Lifestyle post. Resume, refer- 
ences, samples of work to: Jim Serva- 
tius, Reporter-Telegram, 201 E. Illi- 
nois, Midland, TX 78701. 


WIRE/DESIGN EDITOR 





Seven-day, 25,000 daily in comfortable 
small town seeks person with sharp 
creative and editing skills and solid 
news judgment to handle wire, super- 
vise copy editors and coordinate design. 
Good people and pianning skills a must. 
Send work samples, clips, resume to 
Steve Gray, Editor, Monroe Evening 
News, PO Box 1176, Monroe, MI 
48161. 





FREELANCE 





EAR 
REPORTERS/EDITORS can earn $500 
for each article of 750-900 words 
published by FineLine, the Newsletter 
on Journalism Ethics. If you’ve faced a 
difficult ethical dilemma in your career, 
send it to FineLine. 

For information, 1-800-736-0897. 





MARKETING 
VICE PRESIDENT OF MARKETING 
AND SALES 





One of the most exciting, dynamic 
publishing companies we have exper- 
enced in 15 years of consulting! This is 
a highly successful, rapidly growing 
(U.S. and Europe) Northern Colorado 
computer publishing company. 
Products include magazines, books, 
electronic bulletin board services and 
seminars. Unique opportunity for 
personal and career growth as well as 
the advantage of Colorado front-range 
community living. 


You are experienced publishing profes- 
sioan! with a solid magazine marketing 
and sales background and minimum of 
five years demonstrated hands-on 
management experience. A proven 
leader with strong interpersonal and 
people skills, and the ability to take 
charge of the day-to-day management 
of marketing and sales programs. You 
are an excellent coach of people, accus- 
tomed to operating in a medium-sized 
organization at the senior management 
level. Magazine publishing experience 
is required. 


If you are our person, send resume with 
cover letter. We look forward to hearing 
from you. 


MANAGEMENT DESIGN ASSOCIATES 
4600 S. Ulster St., Ste. 530 
Denver, CO 80237 
EOE 





A bank is a place where 
they lend you an umbrella 
in fair weather and ask for it 
back again when it begins to 
rain. 

Robert Frost 





PHOTO INTERNSHIP 
Summer and/or fall terms. 40 hours per 
week. The Evening Star, 118 W. Ninth 
St., Auburn, IN 46706. (219) 
925-2611. 


The Watertown Daily Times, a 42,000 
PM newspaper, seeks a motivated, 
enterprising, self-starting photographer 
for upstate bureau position. Send 
resume and portfolio to: Norm Johns- 
ton, Photo Editor, Watertown Daily 
Times, 260 Washington Street, Water- 
town, NY 13601. Deadline for applica- 
tion is May 26. 


PRODUCTION/TECH 


LEAD PRESSMAN 
Web offset tabloids, half-tabs with glue. 
Must do set-up, maintenance, quality 
control. New presses. Zone 2. Box 
4674, Editor & Publisher. 


Manufacturer of ancillary printing press 
equipment is looking for an engineer 
with a minimum of an associates degree 
in mechanical engineering with two 
years experience in the printing industry 
and experience in the installation of 
equipment. 











Computer design helpful. Please send 
resume in confidence to Box 4681, 
Editor & Publisher. 


PRESS FOREMAN 
Immediate opening for an experienced 
pressman with supervisory skills for one 
of Southern California’s fastest growing 
newspapers. Goss Urbanite experience 
preferred. Excellent benefits and salary. 
Send resume to Box 4648, Editor & 
Publisher. 


PRESSROOM FOREMAN for small daily 
with outside printing. Experience in 
operation and maintenance on Goss 
Community required. Will supervise 
camera, platemaking and press. Send 
resume to Pontiac Daily Leader, Attn: 
Jack Brink, 318 North Maine, Pontiac, 
IL 61764. 


PRINTING PRODUCTION MANAGER - 
Northeast Wisconsin daily needs a 
strong leader to manage entire press/ 
camera operation. Experience with Goss 
Urbanite offset is necessary. An excel- 
lent opportunity for the right individual 
to join a growing organization and 
receive a good salary and benefits. Send 
resume and salary history. Box 4656, 
Editor & Publisher. 


PRODUCTION MANAGER 
Web offset tabloids, half-tabs. Deal 
with many small publishers. Schedul- 
ing, customer service, plant and vehicle 
maintenance. New presses. Zone 2. 
Box 4673, Editor & Publisher. 


SCANNER OPERATOR 


SCITEX ROYAL ZENITH newspaper site 
needs operator immediately. Newspap- 
er named one of 14 best in country by 
News Managing Editors Association! 
Minimum of 1 year Royal Zenith or 
other scanning helpful. Send resume 
and letter of application to Personnel 
Dept., Messenger-Inquirer, Box 1480, 
Owensboro, KY 42302. EOE. 1-(800) 
633-2008. 




















PRESS FOREMAN 


Seek experienced foreman with Urbanite 
and color experience. Excellent benefits, 
great location. 
Publisher 
Herald-Bulletin 
Anderson, IN 46015 
(317) 643-5371. 
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POSITIONS WANTED 





PRODUCTION/TECH 


RESEARCH 


ADVERTISING 





WANTED: 

Pressroom foreman for midwestern 
offset newspaper facility. Goss Urbanite 
and or Community experience neces- 
sary. Benefits package. Salary 
commensurate with experience. Must 
be willing to relocate. Send resumes to 
Box 4671, Editor & Publisher. 


PROMOTION 


PROMOTION MANAGER 

The Las Vegas Review-Journal, one of 
the fastest growing newspapers in the 
west, (with circulation of 134,000 daily 
and 168,000 Sunday) is looking for a 
Promotion Director. Applicants must 
have strong leadership and organiza- 
tional skills and the ability to work well 
with people. The requirements also 
include an understanding of and ability 
to interpret market research. Must have 
excellent oral and written skills and 
possess a dynamic hands-on style. This 
position reports to the General Manager 
and must interact closely with all 
department directors, research consul- 
tants and our advertising agency. Must 
develop marketing strategies and sales 
presentations for newspapers. Qualified 
applicants send resume to Personnel 
Manager, Las Vegas Review-Journal, PO 
Box 70, 89125. An Equal Opportunity 
Employer. 











We need someone that has three years 
or more experience. Can put together 
media kit from local research. Use 
computers to make sales presentations 
and sales pieces. Budget, work with ad 
agency and run staff of three. We are a 
60M daily in Chicago suburbs. Send 
resume and salary requirements to Don 
Gunn, VP Marketing, 5959 S. Harlem, 
Chicago, IL 60638 





PUBLIC RELATIONS 


Tenneco Automotive, a leading $1.8 
billion international manufacturer, is 
looking for a savvy public relations 
professional for its’ corporate headquar- 
ters north of Chicago. 





Successful candidate will be degreed 
with a minimum 3 years corporate 
communications or PR agency experi- 
ence. Also required is experience in 
communications planning with the abil- 
ity to produce high-quality employee 
publications and videos, and direct 
community relations activities. 


We offer the opportunity to work for a 
stable company with 8 consecutive 
years of record sales and earnings, 
competitive salary and benefits, a 
professional work environment, and 
opportunities for professional growth. 
Qualified applicants, submit resumes 
to: Tenneco Automotive, Human 
Resources EP-3, 100 Tri-State Ini'l. 
Ste. 300, Lincolnshire, IL 60069. 





PRESS/MAILROOM 

SUPERINTENDENT 
Zone 2 daily seeks an experienced 
pressroom manager to supervise an 
urbanite press-mailroom facility. If you 
are a cost conscious proven leader that 
has a passion for quality and knows how 
to work with people to produce top- 
notch commercial printing, we want to 
talk to you. Good salary, benefits and 
opportunity. Send resume ony | 
salary history to: Box 4670, Editor 
Publisher. 


Experienced A Ad/Marketing Director 
seeks position with daily. Top revenue 
producer and staff trainer. Strong on 
promotions! Chuck Pullins, (505) 
296-1409, 11213 _ Place, Albu- 
querque, NM 87112 


POSITIONS WANTED 


EDITORIAL 


Entertainment writer/editor with vast 
reporting experience seeks writing or 
editing post with magazine or quality 
paper. ay versatile, driven, and will 
relocat 

Box 4677, Editor & Publisher. 











ART/GRAPHICS 


Illustrator: color; black & white; editor- 
ial; political; conceptual; dynamic with 
typography; fast. 

Box 4644, Editor & Publisher. 





GIVE ME A BREAK - Daily news editor 
seeks move up ladder. Layout, head- 
lines, editing, editorial writing, 
management abilities. B.A. profession- 
al journalism, 12 years in business. Call 
Richard Cornett at (702) 322-4971. 





SALES 


SALES 

Sales opportunity that could generate a 
double income for an aggressive sales- 
person. This position involves selling 
both advertising and printing to Sioux 
Falls area businesses. If you have 
experience in these two fields, your 
opportunity would be even greater start- 
ing out with our established list of 
clients. Many benefits plus bonuses. 
Send cover letter with resume, in confi- 
dence, to Sioux Falls Shopping News, 
PO Box 1184, Sioux Falls, SD 
57117-1184. ATTN: Pam 








Unless there be correct 
thought, there cannot be 
any action, and when there 
is correct thought, right 
action will follow. 

Henry George 


POSITIONS 
WANTED 


ACADEMIC 


President/General Manager with proven 
track record in all phases of the news- 
paper profession seeks permanent posi- 
tion with chain/independent newspap- 
er. Over 20 years as a CEO, bilingual 
(Spanish) with expertise in managing/ 
leading a multicultural staff. Prefer 
Zones 3 and 4 but would consider a 
suitabie position in other Sun Belt 


areas. 
Box 4640, Editor & Publisher. 


ADMINISTRATIVE 


Bo Smith, Publishers’ Auxiliary GM 6 
years, quadrupled ad sales. NY Times, 
Worrell group. Well-rounded, civic- 
minded publisher. Profit, turnaround 
specialist. Relocate. Also interested in 
buying paper. (703) 444-2334. PO Box 
2743, Reston, VA 22090. 




















IT’S A CLASSIFIED SECRET! 


We’ll never reveal the identity 
of an E&P box holder. 


If you don’t want your reply to go to 
certain newspapers (or companies), 
seal your reply in an envelope 
addressed to the E&P Classified 
Advertising Department with an 
attached note listing newspapers or 
companies you do not want the reply 
to reach. If the Box Number you’ re 
answering is on your list, we'll dis- 


card your reply. 





Newspaper award-winning art director, 
designer, illustrator ends sabbatical. 
Prefers spot in or withhin 1 1/2 hours 
New York City. 

Box 4643, Editor & Publisher. 





Thousands upon thousands 
are yearly brought into a 
state of real poverty by their 
great anxiety not to be 
thought poor. 

William Cobbett 





CIRCULATION 


Aggressive, enthusiastic professional 
with forte in motivation and marketing 
seeks new challenge in competitive 
area. People oriented with diversified 
experience in every aspect. Team buil- 
der and an award winner who leads by 
example. Has established solid consis- 
tent growth while reducing expense and 
turn-over. Excellent references, track- 
record. Willing to relocate. 

Box 4657, Editor & Publisher. 


Manager at major metro seeks bigger 
challenge. 19 years experience at three 
publications. Excellent references. 
Highly motivated - people oriented. 
Strong in sales, training and develop- 
ment. Results oriented. For specifics 
write Box 4680, Editor & Publisher. 


EDITORIAL 


Completing a one-year internship at a 
mid-size New Jersey daily and am seek- 
ing a permanent position as a general 
assignment reporter. Have a special 
interest in education. 


Call Pam at (201) 741-5400, ext. 134. 


EDITORIAL WRITER strong in environ- 
ment, international affairs, politics. 
Seeks position with medium-size to 
large newspaper with commitment to 
pursuit of excellence. Solid credentials, 
background. Box 4647, Editor & 
Publisher. 























REPORTER with wire-service experi- 
ence seeks job on midsize daily. Excel- 
lent writer. Energetic, versatile. Call 
Paul at (518) 785-3192. 


Successful Sales/Promotion 
Professional, Gannett trained. Past 
three years operating own marketing 
company. Seeks progressive corporate 
culture to excel. Call (407) 336-0629. 








Talented writer/editor with 11 years of 
sports experience on California daily. 
Quake refugee now residing in North- 
west. Will relocate. (206) 822-1390. 





Talented, hard working pro seeks a 
challenging writing/reporting position in 
the metropolitan New York area. Strong 
newspaper and magazine background 
covering business, political and medi- 
cal issues. Call Sue (212) 779-0076. 





TIME TO STEP UP 
Reporter with 2 1/2 years’ daily experi- 
ence seeks Serta assignment spot on 
20,000-25,000 daily in West or 
Midwest. Cali lan at (619) 375-1377 
evenings. 





TOP-NOTCH EDITOR AND PR 
SPECIALIST seeks challenging position 
in NJ/NY area. 15 years experience as 
editor and manager of demanding 
award-winning weekly. Box 4655, 
Editor & Publisher. 





PRODUCTION/TECH 


Seasoned production professional in all 
aspects of production operations with 
degree. (602) 776-8405. 








PHOTOGRAPHY 


Experienced photojournalist seeks staff 
position. Subjects include music, art, 
environment. Josh Berlow, PO Box 
11442, Washington, DC 20008-0642. 
(202) 966-8770. 


Photographer with 2 years daily news- 
paper experience seeks staff position 
with 30,000 + circulation, anywhere in 
the USA. 

Call Deirdre at (914) 895-3698. 
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Use zone number to indicate location 
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Mexico ends 
gov't monopoly 
on newsprint 


Mexico’s government monopoly 
on newsprint has opened up to com- 
petition under the economic liberali- 
zation policies of President Carlos 
Salinas de Gortari. 

Since 1935 the government con- 
trolled all newsprint in Mexico 
through Productora e Importadora de 
Papel S.A., known as Pipsa. 

By controlling supply and credit, 
the government has quieted newspa- 
pers critical of its policies. 

At a special meeting in late April of 
Pipsa directors, who are newspaper 
publishers, Salinas announced that 
anyone would be able to produce or 
import newsprint. Competition, he 
said, would enhance press freedom 
and make Pipsa more efficient. 

— AP 


First black editor at 
Miss. college paper 


The first black editor at the Univer- 
sity of Mississippi newspaper was 
named recently by a panel formed to 
address student complaints about the 
traditional selection process. 

Lee Eric Smith was picked over 
three other candidates to lead the 
Daily Mississippian. The panel con- 
sisted of students, professional jour- 
nalists and newspaper staffers. 

Critics had complained that the 50- 
year-old election process allowed 
fraternities and sororities to control 
the editorship by sometimes spending 
hundreds of dollars on campaigns 
designed to win popularity. 

Student protests included one edi- 
tion of the paper with blank pages and 
another with reprints of the U.S. Con- 
stitution. In March the student gov- 
ernment abolished elections and 
created the selection committee.— 

AP 


Wanted: teen-age 
movie critics 


The Orlando (Fla.) Sentinel is 
looking for four teen-age movie 
critics — in local high schools. 

To get the job, potential critics have 
to win a competition by writing a 
short film review. 

Four winners will serve for a year 








as a high school movie critic panel, 
writing reviews every other week in 
Calendar, the paper’s Friday enter- 
tainment tabloid. 

For their efforts the young critics 
will get their own laptop computers at 
the end of their terms. Contest final- 
ists will collect $100 worth of movie 
passes. 

The Sentinel is hoping to lure kids 
into the newspaper habit as well as 
improve the section by adding youth- 
ful voices. 


Clearwater Sun folds 


The Clearwater (Fla.) Sun ceased 
publishing May 5 after 76 years. 

The Hearst Corp. paper on the 
competitive Gulf Coast of Florida — 
the larger St. Petersburg Times and 
Tampa Tribune circulate there — 
had switched from daily to weekly 
tabloid format last year and focused 
on local news exclusively. 

“We were unable to make an effec- 
tive business,” said Bruce E. Coury, 
publisher of Clearwater Newspapers 
Inc. 


S.C. paper begins 
two zoned editions 


The Daily Republic in Mitchell, 
S.C., will start two weekday zoned 
editions beginning May 29. 

A rural edition will be printed early 
for mail subscribers and out-of-coun- 
ty delivery subscribers. A later Mitch- 
ell/Davison County edition will 
include four remade pages. 

The paper is adding 20 full- and 
part-time employees and converting 
to high-speed Associated Press ser- 
vice. 


Papers to merge 
in Fayetteville, N.C. 


The morning Fayetteville (N.C.) 
Times will merge with the afternoon 
Fayetteville Observer to produce one 
morning paper later this year or early 
next, according to the president and 
publisher of the Fayetteville Publish- 
ing Co. 

No name had been selected for the 
merged paper. 

The Observer, the state’s oldest 
paper, was established in 1816 and 
had a circulation last year of 45,000. 
The Times, circulating about 30,000, 
began publishing in 1973. 

The papers already have merged 





their features and sports staffs but 
have retained separate news ad edito- 
rial staffs. 


Changes at Landon 


Landon Associates Inc. of New 
York has announced the following 
personnel changes: Harlan Evans to 
Western regional manager in San 
Francisco, Alan Wolfgang to Chicago 
sales manager, Kevin Griffin to Mid- 
Atlantic assistant regional manager in 
Philadelphia, Don Devich to district 
manager in Pittsburgh, Jon Hickey to 
regional manager in New York. 

The company also changed some 
sales territories. 


Printers enter pact 
with Pa. paper 


The Greenburg, Pa., Tribune- 
Review and unionized printers have 
signed a four-year contract, ending a 
long dispute. 

The agreement calls for an immedi- 
ate raise of $2.05 an hour for 18 mem- 
bers of the Communications Workers 
of America Local 1482. Printers will 
get raises the next three years, plus a 
bonus for signing. 

Their last contract expired in 1984. 
Differences over union jurisdiction 
prevented an earlier agreement. 

— AP 


N.Y. eyes sales tax 
for newspapers 
and magazines 


New York state legislators are 
thinking about extending the 4% state 
sales tax to newspapers and maga- 
zines, according to an aide to Senate 
Majority Leader Ralph Marino. 

The proposal, worth an estimated 
$70 million a year in revenues, is part 
of negotiations on reducing a $1.5-bil- 
lion budget deficit. 

The aide said it was “being talked 
about” for several months but a 
spokesman said Gov. Mario Cuomo 
opposed the idea. 


Ark. paper shifts 
to a.m. schedule; 


changes its name 


The Springdale (Ark.’ News 
shifted from afternoon to morning 
publication May 1 and changed its 
name to the Morning News. — AP 
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SHOP TALK AT THIRTY 








By Pat Young 


This past month Japanese media 
coverage of American news stories 
poignantly showed that Japanese 
reporters now seem to “know more” 
than their American counterparts. 


“Cloud statement” type news that 
one is accustomed to reading have 
gone bye-bye. Japan’s news media 
have fine-tuned their reporting skills. 
Stories from their Washington news 
bureaus are top-notch. 

Even more surprising is that some 
Japanese news stories about U.S.- 
Japan trade relations have been less 
confusing than those in U.S. newspa- 
pers. Take two recent major news 
stories: 

One, down to the final wire, was a 
story of whether or not President 
Bush would declare Japan an unfair 
trade partner. 





the past have ruled the roost with 
their share of “leaks,” now taking a 
back seat to the Japanese media? 

For example, news stories about 
Japanese companies participating 
with Boeing’s new 7J7-X aircraft 
were contradictory. Even the aircraft 
number is confusing. Japanese stories 
refer to the “777” project. 

An Associated Press story, April 
14, in the Providence (R.1.) Journal 
business section, reported three 
Japanese companies will “provide up 
to 20% of the venture capital for Boe- 
ing’s new 767-X aircraft.” 

The same day a New York Times 
front-page headline read, “Boeing to 
Finance New 767-X Without Japan- 
ese.” 

A Japanese newspaper headlined 
that “Boeing Seeks to Cut Japan Role 
in 777.” Adding to the confusion, the 
Japanese newspaper took out the let- 





Are the U.S. news media, which in the past have 
ruled the roost with their share of “leaks,” now taking 
a back seat to the Japanese media? 





On April 26, the lead story on 
Japan’s NHK TV, aired by satellite 
throughout the world, was: “U.S. 
trade representative Carla Hills testi- 
fied before Congress today that Japan 
would not be listed as an unfair trade 
partner this year under the Super 301 
provision 1988 U.S. Trade Act.” 

The same day, U.S. newspapers 
carried stories that 70 House mem- 
bers signed a petition that Japan 
should be citied an unfair trading part- 
ner and, at a White House briefing, 
press secretary Fitzwater said, “The 
president has not made a final deci- 
sion yet.” 

Granted, NKH TV “bent” their 
story a wee bit about what Hills sup- 
posedly told Congress, but they were 
right on target about what Bush would 
do. The latter comment is more palat- 
able but, in either case, Japanese 
news media still broke the story first. 

Are the U.S. news media, which in 





(Young, 52, publishes a bimonthly 
newsletter about the Far East and is 
also a free-lance producer for several 
tv news shows. He was born in Japan 
before the war when his father, James 
R. Young, was Japan bureau chief for 
International News Service.) 








ter “J” and inserted the number “7.” 

Oops! I chuckled as I thought of 
one of I.F. Stone’s famous quips: “A 
typo error is the closest thing to being 
a neo-Nazi.” 

To its credit, the Providence Jour- 
nal three days later printed a second 
story, from Reuters, that the Japan- 
ese were not financing the new Boe- 
ing 767-X. 

Their reporter, Froma Harrop, 
interviewed an official at Toray 
Industries in North Kingston, R.lI., 
who said that his company does not 
make carbon fiber at their Rhode 
Island facility. This story came about 
because a New York Times story had 
reported Toray Industries would be 
participating in the Boeing project. 

Missing from U.S. newspapers, on 
the other side of the world, was a 
story by Japan’s Nikkei news service, 
April 13, that Toray had been 
awarded an 80-billion-yen order to 
supply Boeing with a “new carbon 
fiber material,” and that “Toray, 
Japan’s largest synthetic fiber manu- 
facturer, will build production facili- 
ties in the U.S. to produce ‘prepreg’ 
material for Boeing’s new airplane.” 

Strange that an official at Toray’s 
only U.S. plant did not know about 





Japanese reporters are sharper than their U.S. counterparts 


this huge contract. When I questioned 
a Toray official at a luncheon meeting 
he was quite emphatic that he had no 
knowledge about the contract and 
was even more surprised to learn that 
the story had appeared in Japanese 
newspapers. 

The real piece of economic news I 
gleaned from this Toray official was 
that his company would probably ship 
the prepreg material from Japan dur- 
ing the initial stages of the Boeing 
contract and not from a plant built in 
the United States. 

Like the recent FSX fighter plane 
debacle between the U.S. and Japan, 
a major economic news story is 
brewing. 

It will, for now, shift to the corpo- 
rate boardroom of Boeing but will 
probably end up as another politicai 
brouhaha in Congress. 

Then there was the L-tryptophan 
story which did not get the U.S. 
media coverage it deserved. Yet this 
story was headline material back in 
Japan. It was, once again, an NHK-TV 
“lead story,” which receives another 
I.F. Stone award for misspelling the 
drug: “Triptophan.” 

NHK’s excellent piece on this 
Japanese-manufactured product, 
concerning the number of deaths and 
hospitalizations of Americans in 33 
states, was much more detailed — 
and alarming — than what was print- 
ed in U.S. newspapers. 

Granted, there have been some 
excellent news stories by the more 
knowledgeable American “Japan 
hands,” as journalists in the Far East 
used to be called. Although more in- 
depth Japanese-U.S. related stories 
are being run, such as those about our 
automobile industry, I detect that our 
news media, in general, have begun to 
lose their cutting edge to the finely 
tuned Japanese press corps. 

Something is awry when I begin to 
feel that Japanese news stories are 
honne, the real story, versus tatemae, 
the supposed truth, stories by Ameri- 
can reporters. 


AD/SAT expands 


AD/SAT has extended to Canada 
its service for transmitting newspaper 
advertising by satellite. 

The Canadian service was in con- 
junction with MIJO Productions, a 
Toronto based company that distri- 
butes radio and television commer- 
cials. 
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E&P and ANPA/TEC 


always a winning combination to reach hot prospects 
at the biggest buying event of the year! 


ANPA Technical Exposition and Conference Bay Las Vegas, Nevada June 16-20, 1990. 


Las Vegas with its bright, lights, excitement and stimulating night life, promises to be a very successful 
location for this year’s ANPA/TEC Show, June 16-20. To assist in your successful sales efforts before, during 
and after the show, advertise in E&P’s three special show issues and increase traffic at your booth and 
bottom-line sales for your company. 


E&P’s P lanning Issue-M. ay 19 This issue, published a month before the main event, 

is a favorite among confereg@@attendees. Printed in the form of a pullout section within the regular 

E&P issue, it is used by out véaders to plan their conventi@mtime. Within the Planning Issue are list- 

ings of exhibitéts and d tails onwhat they plan to exhibit, There is also editorial emphasis on “what's 
new” in the industry and what spegidl Or infetesting products can be'expected@t the show. Your ad here will reach 
high-quality prospects who plaff their tithe carefully and will therefore ensure high-quality traffic at your exhibit. 
SPECIAL OFFER — Find out about our “Exhibitor's Personal Memo” offer for the Planning Issue! It’s a new feature 
designed to bring manufacturers and buyers closer together. Call your local E&P ad rep and get all the details! 


DEADLINES: Space—May4 Ad Material —-May7 


E&P’s Conference Issue — June 16 this “at the show” issue will not only reach 

important prospects at the ANPA/TEC but will also reach those E&P subscribers who couldn’t make it 

to the show or who are influential in making the final decisions on what to buy on the recommendations 

of those who attended the conference. This double exposure gives your advertising message impact and 
added mileage at a time when the minds of the entire newspaper industry are at the height of the “shopping mode”. 
The NEWS/TECH environment of this issue provides the ideal showcase for your products and enhances your ad 
message with the conference attendees and at newspaper plants and offices around the country. 


DEADLINES: Space—June1 Ad Material —June 4 


E&P’s Post Conference Issue — June 23 Your adin this issue serves to welcome 
your prospects home the very next week after the conference. Your ad will act as a “sales call” 
follow-up to your sales efforts at the conference and leave a strong impression on the minds of the 
returning attendees; plus—the immediacy of the editorial will create an atmosphere for your ad that 
will provide exhibit recall and move the readers to take action! The editorial in this issue will focus on the highlights 
of the convention and re-caps the many seminars and meetings. This issue is the right setting for your ad to impress 
those prospects and decision makers who did not attend the conference but who need to know what you have to 


offer in the way of new products and services. DEADLINES: Space—June13 Ad Material—June 15 


DON’T GAMBLE WITH YOUR ADVERTISING DOLLARS— 
Get maximum exposure and advertising benefits by placing your ad in all three 
E&P ANPA/TEC SHOW ISSUES! 


Sales Offices 


New York Chicago Los Angeles San Francisco Toronto 
212 - 675 * 4380 312-641-0041 213 + 382 + 6346 415 - 421-7950 416 - 833 - 6200 
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Audit 
11 West 19th Street, New York, NY 10011-4234 ANPA 


Bureau 





Around here 
they actually 


teach people to 
spend all day 
on the phone, 


ty « pa 


Newsrooms have never been noted for telephone manners. But in Memphis they're developing a different 
reputation. The Commercial Appeal treats callers like friends-even if they're calling to complain. 
This is more than just Southem hospitality. It is the result of a special training program specifically aimed 
at telephone manners and service procedures. Even on deadline, phones are answered quickly, questions handled 
litely, ~~ all so of view taken seriously. It’s ae that has made The Commercial Appeal newsroom 
ripps Howard's leader in improving the quality of customer contacts. seve ARD 
Answering every call with courtesy-and an audible smile-makes ai me 


an important difference. DELIVERING TOTAL QUALITY 


















































